To  prevent  Lake  Michigan  from 
becoming  a  cesspool,  the  Chicago 
Tribune  published  full-color 
evidence  of  pollution  in  action. 


Chicagoans  are  proud  of  their  famous  vivid  color  photos  depicting  everything  but 
front  yard— the  miles  of  lovely  parks  and  the  stench  of  pollution. 

In  a  way  more  effective  than  thousands 
o  a  e  ic  igan.  of  words,  these  pictures  underscored  the 

But  few  Chicagoans  were  aware  that  their  ugly  facts  for  the  people  of  Chicago, 
lakefront  is  in  danger.  Thirty  miles  away, 

tons  of  poisonous  wastes  and  sewage  are  This  month  the  Federal  government  is 
being  dumped  into  the  lake.  Says  an  offi-  holdinga showdown  meetingtoactagainst 
cialofChicago’sSanitary District, “thelake  pollution  of  Lake  Michigan, 
is  damn  polluted.”  jhe  T ribune  serves  Chicago  in  many  ways. 

To  arouse  public  interest  to  this  growing  Striving  to  keep  Lake  Michigan  clean  is 
threat,  the  Chicago  Tribune  published  one  of  them. 


Chicago  Tribune 
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Selling  Research 
Burgoyne  Index 
[3^ Printers’  Ink 

Sales  Management 
r^^udits  &  Surveys,  Inc. 


Albany  is  one  of  the  nation 

TOP  TEST  MARKETS 


Burgoyne  Index,  Incorporated 

rates  Albany  as  the 

MOST  POPUIAR 

IN  THE  NORTHEAST* 


*Bureoyne  Index  Popularity  Study,  Sales  Management,  November  10, 1964 


TIME 


NION 


and 


The  Knickerbocker  News 

Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


WUKN  /  tA, 

14-COUNTY  \  ^  -1 

CAPITALANO  /  ,  "  "1. 

...  a  2%  billion  r  ^ 

dollar  sales  $  I 

market  dominated  1  A'  § 

by  these  i  asuat  '  0 

newspapers  \  >  *  * 
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THE  HEARST  NEWSPAPERS 


AibMy  TioMs-Unien 

Albany  KMdwrbacker  N«ws 

BaltiMre  News  AaoriCM 

Bestm  Racard  AmtIcm  and  Saaday  Advartisar 


Las  Aifelas  Her^d-Examinar 
New  Ywfc  Jaamal-AaMrican 
Sai  Antania  Ugbt 
Sm  Fraacisca  ExaaiiBar 


Saa  Fraacisca  News  Call  Balletin 
Suttia  PasMatalli^eacar 
Haarst  Saaday  Maf^ae  Graap 
Pack— Tka  Cobhc  Weekly 


wisoirev* 


In  Baltimore 

more  than  7  out  of  every  10  lines 
of  metropolitan 
newspaper  advertising 
are  placed  in 
The  Sunpapers. 


(New  car  dealers 
place 

oS  their  display  advertising 
in 

The  Sunpapers) 


National  Representatives;  Cresmer,  Woodward,  O’Mara  &  Ormsbee  —  New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis 
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mats 
a  minute'' 
by  the 
M-A-N 
PUSH 
BUTT  N 


M-A-N  MULTOPRESS 


Both  speed  and  reliability  are  characteristic  of 
the  fully-automated  M-A-N  Multopress,  which  of¬ 
fers  as  standard  equipment  features  normally 
considered  optional.  Both  the  1,000  ton  and  the 
800  ton  models  are  capable  of  meeting  today’s 
exacting  color  requirements  and  can  be  pre-set 
for  either  cold  or  hot  molding.  Available  exclusive¬ 
ly  through  R.  Hoe  &  Co.,  Inc., 

910  E.  138  St,  N.  Y.  54,  N.  Y. 


HOE 


*When  molded  from  same  form  with  fixed  position  holding  blanket. 


8 — Southern  California  Controlled  Circulator*  Association.  Rodger  You« 
Auditorium,  Los  Angeles.  ’ 

8- 19 — Managing  Editors  and  News  Editors  seminar  (over  SO, 000  circuit 

tion),  American  Press  Institute,  Columbia  University. 

13-14 — Northwest  Newspaper  Mechanical  Conference,  Hotel  Leamingto- 
Minneapolis. 

13- 15 — Midwest  Circulation  Managers'  Association,  Oklahoma  City. 

14 —  Southern  Illinois  Associated  Press  Editors,  Hotel  Langenfeld,  Centra:; 
14-16— SNPA  Mechanical  Conference  (Western  Division),  Hotal  Twi 

Fort  Worth,  Texas. 

18-20 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Pittsburgh  Mi 
ton,  Pittsburgh,  Pa. 

18- 20 — North  and  East  Texas  Press  Association.  Longview,  Tex. 

19 —  United  States  Basketball  Writers  Association,  Portland -Hilton  Hot! 
Portland,  Ore. 

19- 20 — Associated  Press  Association  of  Florida,  Duval  Hotel,  Tallahassee,  t 

20—  Oregon  Newspaper  Publishers  Association  Circulation  Conferenci 
Marion  Hotel,  Salem,  Ore. 

20- 21 — Wisconsin  Associated  Press  Sports  Writers  Association,  Dc*- 
towner  Motor  Inn,  Madison. 

21- 23 — Central  States  Circulation  Managers  Association,  SMeraton-Chicjgt 
Hotel,  Chicago. 

22- 26— Women's  Page  Workshop,  University  of  Missouri,  Columbia. 
25-27 — National  Editorial  Association  Government  Relations  Workshoc 

Willard  Hotel,  Washington,  D.C. 

27 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 
29-April  9— Telegraph  Editors  and  Copy  Desk  Chiefs  seminar,  Am*iic!i 
Press  Institute,  Columbia  University. 

3 1 -April  I— Illinois  Daily  Newspaper  Markets  General  Advertising  Ms- 
agers  Workshop,  St.  Nicholas  Hotel,  Springfield. 

j  APRIL 

I  1-2 — Illinois  Daily  Newspaper  Markets  Retail  Advertising  Managers  W;-i 

shop,  St.  Nicholas  Hotel,  Springfield. 

1-3— Pennsylvania  Editors'  Seminar,  Penn  Harris  Motor  Inn.  Harrisburg, 
4-5— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Picli  fc- 
Hayes  Hotel,  Columbus. 

4- 6— I nter-State  Circulation  Managers'  Association,  Penn-Harris 

Harrisburg,  Pa. 

5- 7 — National  Association  of  Newspaper  Purchasing  Executives,  Eden.b 
I  Hotel.  Miami  Beach,  Fla. 

I  9-10 — Louisiana  Press  Association,  Royal  Orleans  Hotel,  New  Orleans. 

9- 10 — Hoosler  (Indiana)  State  Press  Association,  Indianapolis. 

i  14-17— American  Society  of  Newspaper  Editors,  Washington  Hilton  Hr; 

Washington,  D.  C. 

!  17— Oregon  Newspaper  Publishers  Association  Admanagers,  Portland. 

19 — Associated  Press  Annual  Meeting  of  Members,  Waldorf-Astoria  Hr: 
New  York  City. 

19-22 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hr; 
New  York. 

22-24— American  Association,  of  Advertising  Agencies.  The  Greerb 
White  Sulphur  Springs.  West  Virginia. 

22- 25 — Alpha  Delta  Sigma,  advertising  fraternity.  Carillon  Hotel, 
Beach,  Fla. 

'  23-24— Florida  Newspaper  Advertising  Executives  Spring  Sales  C: 

ference,  Langford  Hotel,  Winter  Park. 

25-27 — Northern  States  Clrculatioiy  Managers'  Association.  Downtown . 
Paul  Holiday  Inn,  St.  Paul,  Minn. 

I  23-24 — Sigma  Delta  Chi,  Region  II,  Hacienda  Motel,  Fresno,  Calif. 

23- 24— Old  Dominion  Advertising  Conference  of  Virginia  Press  Associa': 

Hotel  Roanoke,  Roanoke,  Va.  | 

25- 28 — National  Newspaper  Promotion  Association,  Biltmore,  Atlanta,  -■ 

26- May  7 — Classified  Advertising  Managers  Seminar,  American  Pres 
stitute,  Columbia  University,  New  York  City. 

27 -  Canadian  Press  annual  meeting.  Royal  York  Hotel,  Toronto.  ; 

28- 30 — Canadian  Daily  Newspaper  Publishers  Association  Board  and  ar'  | 
meeting.  Royal  York  Hotel,  Toronto. 

29- 30 — Illinois  Editors  Traffic  Safety  Seminar,  University  of  Illinois.  Urbi'l 

MAY 

6- 8 — Pacific  Northwest  Newspaper  Association,  Empress  Hotel,  Victoria, ; 

10- 21 — Editorial  Page  Editors  and  Writers  Seminar,  American  Press 
stitute,  Columbia  University,  New  York  City. 

I  - - - - - - 
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4  ST.  LOUIS 
POST-DISPATCH 


The  Sunday  Post-Dispatch  has  nearly  600,000 
circulation  and  reaches  almost  2,000,000  people. 

The  Big  Sunday  Post-Dispatch^  carries  more  ad¬ 
vertising  in  a  single  issue  than  the  other  St.  Louis 
newspaper  does  in  all  five  daily  issues  .  .  .  Mon¬ 
day,  Tuesday,  Wednesday,  Thursday  and  Friday. 

Of  all  St.  Louis  media,  the  Big  Sunday  Post- 
Dispatch  offers  advertisers  the  most  thorough 
and  most  economical  coverage  available  in 
America’s  8th  largest  market! 


ST  LOUIS  POST- DISPATCH 

Syndicated  Sunday 

RurAd3!!ing'^ By  Par—WHerc  The  Sales  Are 

NOT  Included. 


COMPOSING  ROOM 

“KNOW  HOW”  BY 

W AT  _  ^ 


★  ★ 


P  •  ’ 

a^twin  5 
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Webster’s  Dictionary  defines  “Know-how"  as 
"Technical  expertness  and  accumulated  prac¬ 
tical  skill  in  lining  up  a  complicated  operation 
for  smooth  and  efficient  execution.” 


The  press  is  visibly  and  vitally  influential  as  the  North 
Dakota  Legislature  considers  the  knotty  problem  of  proper 
reapportionment  of  its  membership.  Both  the  Gnind  Forks 
Herald  and  Fargo  Forum  editorially  offered  complete  plans  to 
the  legislators.  But  Dick  Dobson,  staff  correspondent  at  the 
legislative  session  in  Bismarck  for  the  Minot  Daily  Sites,  really 
grabbed  the  ball  and  ran  with  it.  A  reapportionment  plan  he 
sketched  with  his  copy  pencil  yvas  ado|)ted  by  the  House  of 
Representatives. 

Rotten  ^Riters  Rejected 
While  Witty  Wtins  Wanted 

Headline  writers  do  not  Pit 
If  they  are  illiterate 

Even  though  they  think  they’re  great 
If  they  ean  alliterate. 

— Al  Goodman,  Harrishurg,  Pa, 

— Heady  heads:  “Coup  Chucks  Kahn — Again?  Khanh  Bounces 
Out.  In.  In  Coup-Coup  Situation” — Bowling  Green  (Ohio)  Daily 
Sentinel-Tribune;  “Fore!  Scores!  And  24  Years  Ago  A  Golf 
Bug  Bit  Him — Deep” — Seattle  Post-Intelligencer;  “Twin-Timed 
Treat  for  Twins”  and  “Shore's  Shoring  Slips  in  Slide” — Seattle 
Times;  “Garbage  Mass  Is  a  Mess” — Albuquerque  Tribune; 
“Strike  Woe,  Then  Snow — Town  Hits  Low”  (by  Elmer  W. 
Gaede) — Victoria  (B.  C.)  Daily  Colonist;  “It  was  a  lot  of 
neat  caper — for  a  lot  of  paper” — Vancouver  (B.  C.)  Times.... 
Robert  Cour  calls  his  public  affairs  column  in  the  Seattle  Post- 
Intelligencer  “Political  Courier.”  .  .  .  The  new  offset  daily, 
the  Vancouver  Times,  which  specializes  in  front  page  editorial 
color  pictures,  heads  its  editorials  “We  Say:”  and  its  letters 
column  “You  Say:”  and  the  column  of  Dillon  O’Leary,  Times 
Ottawa  correspondent,  also  on  the  editorial  page,  “He  Says:” 

Of  all  of  those  I’d  like  to  kill 
The  one  1  think  I  someday  will 
Is  she  who  wants  ’’this  story  in 
So  my  club’s  scrapbook  can  win.” 

—Joy  Gallagher 

Willimantic  (Conn.)  Daily  Chronicle 


For  over  75  years  Hamilton  has  been  serving 
the  Printing  industry  with  its  special  "Know¬ 
how.”  This  unique  Hamilton  premium-plus 
service  can  help  you  equip  to  do  the  best 
possible  job.  Let  Hamilton  streamline  your 
Composing  Room  for  the  ultimate  in  efficient 
and  smooth  operation.  Send  for  detailed  in¬ 
formation  on  Hamilton’s  complete  line  of 
standard  and  custom  items  for  the  printing 
industry. 

We  have  the  same  “Know-how”  for  Dispatch 
Departments  too! 


— Dudley  Early,  a  copy  editor  on  the  Gary  (Ind.)  Pojt- 
T ribune  since  last  October  and  formerly  on  newspapers  in  Fort 
Worth.  Indianapolis,  Oklahoma  City,  Austin,  Dallas  and  Tuk 
profitably  and  pleasantly  uses  spare  time  for  creative  writinj. 
He  has  a  novel  ready  for  publication;  he  is  working  on  two 
short  stories;  he  has  written  100  magazine  articles,  20  fiction 
stories  and  has  20  credits  for  movie  writing. 

You  ISame  It 

To  be  Hiep  lo  Quat’s  going  on. 

In  Hanoi,  Saigon  or  Mekong, 

Just  Luk  at  Who’s  Nhu— 

Is  it  Phan  Khac  Suu? 

Tran  Thuan,  Nguyen  Khanh  or  Tran  Huong? 

^Bert  Willard 

Santa  Barbara  ISeics-Preu 

— The  Indianapolis  Sunday  Star  advised  prospective  brides 
sending  information  to  the  paper:  “Oddly  enough,  we  have  an 
occasional  future  bride  who  uses  two  different  spellings  on  her 
husband-to-be’s  name  and  his  parents’  names.” 

ISeivs  Editor’’ s  Lament 


HAMILTON  MANUFACTURINO  COMPANY 


Hamilton  Manufacturing  Company,  General  Offices,  Two  Rivers,  Wisconsin 
Factories  at  Twro  Rivers.  Wisconsin  and  Kosciusko,  Mississippi 


The  human  race  is  funny^ 

Of  that  there  is  no  doubt. 

Some  beg  to  get  their  names  in  print—— 

Some  beg  to  keep  ’em  out. 

— Lawrence  A.  Barrett,  Headlight,  Pittsburg, 
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^RACUSE  NEWSPAPERS 
Cover  this  BIG  15  County 

SYRACUSE  MARK 


■  3-county  Syrocuie  Metro  Area 


O  Balance  of  15-county  Syracuse  Morket 


•  100%  coverage  of  City  of  Syracuse 


and  Onondaga  County 


•  Over  90%  coverage  of  the  3-county 


Syracuse  Metro  Area 


•  57%  coverage  of  the  overall  15-county 


Syracuse  Market 


NO  OTHER  MEDIUM  OR  COMBINATION  OF 


MEDIA  IN  THIS  AREA  CAN  DELIVER  COM 


PARABLE  COVERAGE  AT  COMPARABLE  COST! 


SYRACUSE;  America's  Best  Test  Market, 

is  the  commercial  hub  of  a  15-county  area  having  a 
population  of  over  1 V2  million  people  and  buying 
income  of  close  to  $3.2  billion.  It  is  a  rich,  vital, 
diversified  growing  market-too  big  to  miss-too  im¬ 
portant  to  overlook.  And  you  can  reach  it  all-sell  it 
easily,  economically  and  effectively  in  the  SYRACUSE 
NEWSPAPERS. 


*  As  confirmed 
by  a  1 2-yeor  con¬ 
tinuing  S  study  mode 

by  Selling  1  Research,  Inc., 

Burgoyne  ^;:I^Grocery  &  Drug 
Index,  Inc.  I  ^ond  documented 

by  Soles  1  Management 

Magazine. 


Full  Color  Available  —  Daily  and  Sunday 


Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT 


THE  SYRACUSE  NEWSPAPERS 


HERALD-JOURNAL  Evening  HERALD-AMERICAN  sundev  THE  POST-STANDARD  Morning  and  Sunday 


CIRCULATION:  Combined  Doily — 232,796  Sunday  Herold-Ameriean— 206,289  Sunday  Post-Standard — 102,669 


editorial 

Newspaper  Growth 

^ I ^HE  newspaper  business  in  this  countn'  continues  to  grow  in 
every  area.  Publishers  with  faith  in  the  future  are  continuing 
to  spend  $100,000,000  a  year  on  new  etptipnient  and  plant  expansion, 
as  they  have  every  year  since  World  War  II,  and  newspaper  advertising 
and  circulation  continue  to  grow  justifying  that  faith. 

According  to  figures  in  the  45th  annual  Editor  &  Pi  blisher 
International  Year  Book,  which  is  expected  to  be  olf  the  press  in 
mid-March,  total  U.S.  daily  newspajier  circulation  increased  by 
1,500,000  last  year  to  a  record  high  of  more  than  60,100,000.  This 
was  the  largest  increase  recorded  siiue  1946.  There  is  circulation 
expansion  in  all  areas  and  the  growth  indicates  it  will  be  continued 
at  a  rate  concurrent  with  the  anticipated  growth  in  adult  population. 
(See  "Shop  Talk”  this  issue  for  details.) 

Newspapers  closed  1964  with  an  advertising  linage  increase  of 
4.1%  over  1963,  according  to  Media  Reconls.  By  that  same 
measurement,  advertising  linage  in  January,  1965,  increased  another 
6.3%  with  every  classification  except  “automotive”  showing  sizeable 
increases.  Even  “general”  went  up  6.1%  for  the  month  after  finishing 
2.4%  ahead  for  the  year  in  ’64.  January  linage  was  at  109.9  on  the 
“E&P  Index”  which  is  a  comparison  for  the  month  with  the  average 
for  the  last  five  years. 

Sturdiness  of  rates  in  relation  to  circulation  is  also  indicated. 
According  to  a  Year  Book  compilation,  the  total  agate  line  rate 
(what  it  would  cost  to  buy  one  line  in  ever\'  daily  newspaper) 
increased  by  approximately  $10  but  because  of  the  1,500,000 
circulation  increase  the  milline  rate  showed  no  change  from  the 
1963  figure. 

Newspapers  represent  one  of  the  greatest  success  stories  in  history. 
We  hope  publishers  realize  it.  I'hey  have  weathered  the  onslaughts 
of  two  competitors,  radio  and  television,  each  one  of  which  was  to 
sf>ell  the  doom  of  the  press.  Neither  one  did.  Instead  l)Oth  readers 
and  advertisers  continue  to  flock  to  newspapers  in  increasing  numbers 
which  is  a  testimonial  to  their  importance  and  performance. 

Withholding  the  Mail 

'  I  ^he  story  from  Washington  rejxirted  the  Senate  Judiciarv 
subcommittee  was  told  by  Post  Office  officials  that  .Americans 
who  wanted  to  receive  Communist  propaganda  from  overseas  could 
do  so  without  fear  of  possible  harassment.  It  was  disclosed  that  lists 
of  those  who  have  indicated  they  want  such  mail  have  been  ordered 

burned  and  no  more  will  be  compiled.  But  copies  were  made 

available  to  individuals  or  groups  outside  of  the  Post  Office. 

The  existence  of  such  a  list  is  proof  of  the  dangers  of  any  system 
that  permits  the  government  to  tamper  with  the  first  class  mail  to 

citizens.  It  is  comparable  to  the  “cover”  practice  by  which  mail  is 

put  under  surveillance  by  the  Post  Office  where  suspicion  of  wrongdoing 
is  held  to  warrant  it.  Both  of  the  systems  are  comparable  to 
wire-tapping,  bugging,  etc. 

None  of  them  are  worthy  of  a  so-called  free  nation.  They  are 
more  typical  of  a  totalitarian  system  where  Big  Brother  watches 
everyone  all  the  time. 

The  late  President  Kennedy  by  executive  order  in  1961  got  rid 
of  the  Post  Office  system  whereby  citizens  had  to  declare  whether 
or  not  they  wanted  to  receive  mail  deemed  by  the  Bureau  of  Customs 
and  the  Post  Office  as  “Communist  propaganda.”  Then  Congress 
reinstated  it  by  law  in  1962.  Congress  ought  to  rescind  the  law. 
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It  ig  Inciter  to  hear  the  rebuke  of  the  teue, 
than  for  a  man  to  hear  the  s<nig  of  /oofi. 
Ecclesiastes  7,  5. 


Editor  &  Publisher 


(D  THE  FOURTH  ESTAn 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaptrdon 
established  March,  1892;  the  Fourth  Eststs 
March  I,  1894;  Editor  &  Publisher,  June  M, 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  l9l2-l9Sf 
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Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
James  W.  Brown 


Executive  Editor,  Jerome  H.  Walker;  Feahns, 
Torty  Brenna,  Ray  Erwin,  Richard  Friadma*. 
Philip  N.  Schuyler,  Jean  Tarzian. 
Advertising  News,  Jerome  H.  Walker,  Jr, 


Marketing  and  Research  Manager,  Albert  L 
Weis. 


Librarian,  La  Verne  Bruce. 


Advertising  Manager,  Henry  C.  Thiele;  Adwr- 
tising  Production  Manager,  Bernadette  Borriai. 


Promotion  Manager,  George  Wilt, 
Circulation  Director,  George  S.  McBride. 
Classified  Advertising  Manager,  John  Johnson. 


General  Offices — 850  Third  Avenue,  New  York 
N.  Y.  10022  Phone:  212-752-7050.  TVYX  212- 
867-7289. 


Treasurer,  Arline  Demar. 


BUREAUS 

Washington:  Pat  Munroe,  1249  National  Prt» 


Building  20004.  Phone:  202-783-5756-7. 


Chicago:  Gerald  B.  Healey,  Midwest  Editor. 
Harry  B.  Mullinix,  Grant  Biddle,  Advertising 
Representatives;  360  North  Michigan  Avi. 
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I  have  often  felt  newspapers  are  far 
j.Ki  defensive  ibout  their  teen-age  reader- 
chip.  I  don’t  mean  it  can’t  be  improved, 
hut  in  seeking  that  improvement  we  for¬ 
get  that  teen-agers  do  read  much  in  our 
papers  now. 

Recently  prior  to  starting  a  newspaper- 
in  the-classroom  program  an  area  teacher 
cjneyed  her  .students’  reading  habits.  She 
hiund  them  interested,  in  order,  in: 
sports;  comics;  school  news;  classified 
idvertisements,  especially  those  for  rec¬ 
ords  and  musical  instruments;  entertain¬ 
ment  news,  and  editorials.  She  seeks, 
rightly,  to  widen  their  interests  in  com¬ 
munity  and  governmental  news.  I  find 
considerable  comfort  in  the  wide  range 
of  material  they  now  find  of  interest. 

1  would  like  to  emphasize  that  when  I 
speak  of  “comfort”  I  don’t  mean  com¬ 
placence.  But  there  aren’t  many  teen¬ 
agers  who  don’t  read  a  paper,  if  they  can 
read.  In  view  of  the  increasing  numbers 
of  their  age  group,  it  seems  to  me  the 
newspaper  industry  should  not  hesitate 
to  brag  about  this,  instead  of  letting  radio 
build  the  image  it  owns  the  teen-agers. 

When  an  ad  agency  executive  who  obvi¬ 
ously  has  succumbed  to  this  radio  idea 
asks  what  are  newspapers  doing  to  de¬ 
velop  teen  readers,  let’s  not  forget  that 
ve  already  have  millions  on  millions  of 
teen  readers.  They  may  not  read  the  same 
tilings  the  ad  executive  or  we  do,  but 
they’re  reading  the  paper,  and  doing  it 
every  day. 

J.  P.  Brown  Jr. 

Editor-Manager, 

Ypsilanti  (Mich.)  Press 
*  *  * 

THE  CITY  ROOM  TODAY 
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Miss  Edith  Bartow’s  program  to  stimu¬ 
late  interest  in  printing  and  in  the  press 
(Feb.  20)  has  many  commendable  points. 
Let  us  in  the  field  of  journalism,  how- 
fver,  not  look  at  our  desire  to  interest 
young  people  in  newspaper  work  through 
jtarly  20th  century  glasses. 

I  Today  we  have  growing  automation,  a 
[yiild  to  which  32,000  editorial  and  white 
jcollar  workers  belong,  and  an  increasing 
mber  of  one-newspaper  ownership 
‘ifs. 
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HEAD  INJURY 

Burck,  Chicago  Sun-Times 


We  did  not  have  these  things,  at  least 
not  to  such  potent  extent,  in  our  grand¬ 
father’s — or  even  our  father’s — day.  We 
did  have  hard  hitting,  clear  thinking 
editors  and  reporters,  and  managements 
which  through  local  competition  or  their 
own  ability  and  integrity  published  the 
best  possible  newspapers. 

This  is  not  to  say  that  present  condi¬ 
tions  are  wrong.  They  may,  however,  be 
a  principal  reason  why  journalism  schools 
do  not  attract  as  many  students  as  seems 
to  be  desired.  Perhaps  the  punched  tape, 
the  often  compulsory  membership  in  a 
union,  and  the  complacency  of  being  the 
only  newspaper  in  the  city  have  stripped 
journalism  of  some  of  its  romance.  Pos¬ 
sibly  the  flame  is  no  longer  bright  enough 
to  lure  the  moth. 

Bless  Miss  Bartow,  but  let  us  be  real¬ 
istic  and  look  at  the  city  room  as  it  is 
in  1965. 


Tucson.  Arizona 

■w  ■» 


W.  Lowrie  Kay 


BEG  YOUR  PARDON 


It  was  nice  to  read  (Feb.  13)  of  my 
friend  John  E.  Jones  going  to  Greenville, 
S.  C.  But  you  committed  a  great  goof! 
You  moved  my  hometown  of  Asheville, 
where  he  used  to  work  on  the  Citizen, 
from  N.  C.  to  S.  C.  I  just  checked  in  the 
U.S.  Postal  Guide  and  it  lists  no  Ashe¬ 
ville,  S.  C. 

Asheville,  N.  C.  is  famous  for  several 
things,  among  them,  tourists,  tobacco, 
Thomas  Wolfe  (the  novelist),  and  the 
burial  site  of  O.  Henry. 

Will  you  please  watch  it? 

W.  H.  Hipps  Jr. 

Norfolk,  Va. 

POOR  REPUTATION 


David  Ogilvy,  who  is  all  things  to  all 
people,  once  again  demonstrates  that  he 
is  the  world’s  greatest  puffball  (“Ogilvy 
Makes  Noise  About  Auto  Ad  Copy”  (Feb. 
13) ).  He  is  either  woefully  ignorant  about 
the  services  offered  by  automobile  agen¬ 
cies  or  else  advocating  outright  dishon¬ 
esty  in  advertising. 

He  states:  “Let  your  neighbors  know 
6,  1965 


that  you  have  something  extra  to  offer. 
And  that  your  salesmen,  your  service 
people  are  decent  human  beings,  fair, 
honest,  and  helpful.”  Now,  really,  Mr. 
Ogilvy!  Perhaps  you  get  a  lot  of  service 
with  your  Rolls-Royce  but  we  peasants 
have  to  put  up  with  the  generally  poor 
service  and  exorbitant  charges.  Before 
the  dealers  let  their  neighbors  know  what 
great  guys  they  are,  they  better  become 
good  guys  or  people  will  laugh  themselves 
silly  at  your  ads. 

Until  the  new  car  dealers  clean  them¬ 
selves  up  they  will  continue  to  have  the 
poorest  reputation  of  any  local  business¬ 
men  in  terms  of  being  regarded  by  con¬ 
sumers  as  “honest  and  trustworthy.” 

Perhaps,  you  had  better  remove  the  eye- 
patch,  Mr.  Ogilvy,  and  take  a  look  at 
what’s  going  on  around  you. 

Robert  H.  McKowen 

Leacock,  Pa. 

«  -»  «- 

MISGUIDED  MISSILE 

The  “wall  of  secrecy”  at  the  Air  Force 
Academy  (Feb.  6)  is  very  often  the  meth¬ 
od  used  by  misguided  officials  in  poten¬ 
tially  damaging  situations.  Most  newsmen 
know  this  and  I’m  sure  most  public  rela¬ 
tions  men  do,  too. 

Many  times,  the  news  gag  policy  is 
established  by  the  powers  that  be  despite 
the  advice  of  public  relations  people  that 
the  full  disclosure  is  the  best  way  to 
handle  a  difficult  situation. 

Newsmen  covering  “normal”  activities 
at  the  Air  Force  Academy  would  do  well 
to  remember  how  they  were  treated  while 
trying  to  report  facts  in  connection  with 
the  Academy’s  cheating  scandal.  The  next 
time  an  Air  Force  public  information  oflfi- 
cer  tries  to  pawn  off  some  “public  rela¬ 
tions”  feature  on  the  Academy,  he  should 
be  reminded  of  the  handling  of  the  press 
during  the  recent  news  event  there. 

My  congratulations  to  those  reporters 
who  were  able  to  scale  the  secrecy  wall 
and  get  at  least  part  of  the  story, 

James  W.  Plumb 
American  Plywood  Association, 

Tacoma,  Wash. 


Short  Takes 

George  E.  Reedy,  Mess  secretary,  said 
President  Johnson  talked  by  telephone 
with  Attorney-General  Nicholas  Katzen- 
bach.  —  Baltimore  (Md.)  Sun. 

• 

The  private  dairy  of  Pope  John  went 
on  sale.  The  dairy  is  a  collection  of  notes 
made  by  the  late  Pope.  —  Pittsburgh 
(Pa.)  Post-Gazette. 

• 

Leading  Washinds  Support  To  News¬ 
paper  Len  Acid  Problem  Attack  On 
Minegton,  D.  C.  —  Berwick  (Pa.)  En¬ 
terprise. 

• 

Sheriff  And  Aide  Fly  To  Texas  To 
Bring  Sock  Back.  —  Sunbury  (Pa.) 
Daily  Item. 

• 

Lady  Bird  Joins  Lyndon  in  Bed, 

Both  Under  Treatment  for  Cold 

— Albany  (Ga.)  Sunday  Herald 
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Piggyback  Daily  in  W isconsin 
Prospers-‘Not  a  Loss  Leader’ 


Post  Corporation  Growing  Rapidly 
Finds  Solution  for  Area  Service 


By  (>«‘rul<l  B.  Healey 

Appleton,  Wis. 

Piggj’back  daily  newspaper 
production  has  develojjed  into  a 
nnancial  sucess  after  slightly 
more  than  three  and  one-half 
years  in  Appleton  and  Neenah- 
Menasha,  Wis.,  under  the  direc¬ 
tion  of  the  Post  Corporation,  ac¬ 
cording  to  Victor  I.  Minahan, 
publisher. 

This  type  of  operation  in 
newspaper  jiublishing  has  loeen 
attrarting  close  study  lately, 
more  so  than  during  the  pioneer¬ 
ing  experiments  in  Pompano 
Beach,  Florida,  and  at  Saratoga 
Springs,  N.  Y.,  a  few  years  ago. 

Post  Corporation  purchased 
the  Twin  City  News-Record  at 
.N'eenah-Menasha,  twin  cities 
seven  miles  south  of  Appleton 
and  part  of  the  Fox  Cities  Com¬ 
plex,  in  1960.  In  July,  1961, 
the  Post-Crescent  started  dis¬ 
tributing  the  News- Record  as 
part  of  a  five-day  package  Mon¬ 
day  through  Friday. 

Mr.  Minahan  traced  the  near¬ 
ly  four-year  joroject  and  ob¬ 
served: 

“The  News-Record,  which  in 
effect  rides  piggyback  with  Post- 
Crescent  as  i)art  of  a  five-day 
package,  has  prospered.  It  is 
definitely  not  a  loss  leader. 

Independent  Editorially 

“As  a  wholly-owned  subsidi¬ 
ary  of  the  Post  Corporation  it 
maintains  an  independent  edi¬ 
torial  policy.  As  Fox  Cities 
immunities  continue  growing 
mto  each  other  the  Neenah- 
Menasha  populace  has  been  pro¬ 
vided  with  its  own  newspaper 
plus  the  Post-Crescent  which 
carrie.s  national,  world  and  local 
uews  to  augment  the  reports  of 
•ghat’s  going  on  in  Neenah- 
Menasha. 

Thus,  Neenah-Menasha  has 
t  voice  of  its  own  under  the 
>aper  s  own  masthead.  For  ex- 
‘mple,  the  New’s-Record  sup- 
>orted  the  Goldwater-Miller 
•residential  ticket,  the  Post- 
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Crescent  was  for  President 
Johnson  and  Humphrey.  The 
Post-Crescent  has  led  the  fight 
for  county  government  reform. 
The  News-Record  has  opposed 
it.” 

With  the  piggyback  arrange¬ 
ment,  the  Post-Crescent  has  19 
editions  seven  days  a  week,  plus 
the  five  news-record  editions  a 
week.  These  editions  circulate 
in  an  area  numbering  55,000 
people  in  Appleton  and  35,000  in 
Neenah-Menasha.  The  total 
Fox  Cities  population  of  120,000 
includes  the  villages  of  Kimber¬ 
ly,  Little  Chute  and  Combined 
Locks,  and  the  city  of  Kau- 
kauna,  all  the  north  and  east 
of  Appleton  and  Neenah-Me¬ 
nasha. 

Staff  Is  Separate 

The  News-Record  has  its  own 
news  staff  and  advertising  de¬ 
partment,  headed  respectively 
by  Roy  F.  Valitchka  11.  manag¬ 
ing  editor  and  Jack  Williams, 
business  manager.  Production 
and  distribution  are  integrated 
at  the  Appleton  plant,  where  ad¬ 
vertising  reproduction  is  totally 
cold  type,  with  a  Linasec  com¬ 
puter,  Lonofilm  and  two  Elek- 
trons.  News  is  handled  by  hot 
type. 

Although  the  News-Record  as 
part  of  a  package  was  an  im¬ 
mediate  success,  gaining  600 
copies  the  first  month,  trouble 
was  encountered  when  the  Post- 
Ci'e.scent  in  September,  1961, 
started  a  Sunday  edition  with 
forced  circulation,  Mr.  Minahan 
said. 

The  News-Record  struggled 
under  this  impact,  but  climbed 
back  to  near  10,000  circulation. 

“In  fact,”  Mr.  Minahan  said, 
“acceptance  of  the  News-Record 
in  a  package  really  helped  the 
Sunday  edition,  which  has  also 
come  back  after  the  difficult 
times  experienced  by  the 
forced  circulation  arrangement. 
Neenah-Menasha  readers,  now 


used  to  getting  their  News- 
Record  with  the  daily  Post- 
Crescent,  have  taken  to  the  Sun¬ 
day  Post-Crescent,  which,  of 
course,  caiTies  Neenah-Menasha 
news  without  the  piggyback  set¬ 
up.” 

Sunday  Passes  Daily 

The  Sunday  P-C  also  circu¬ 
lates  in  Oshkosh  and  Fond  du 
Lac,  south  of  Neenah-Menasha, 
which  has  helped  it  pass  the 
daily  P-C  circulation,  44,818  to 
39,780. 

The  P-C  daily  was  up  1,786 
over  Januar>%  1964,  while  the 
Sunday  gained  4,341  over  the 
same  period.  The  News-Record 
Hit  9,931  on  Jan.  20,  1965,  for 
a  12-months  gain  of  452. 

A  perforator  in  the  News- 
Record  office  is  linked  with  the 
Appleton  plant  and  its  four  per¬ 
forators.  Perforator  operation 
may  be  extended  to  four  Mil¬ 
waukee  area  weeklies,  purchased 
during  the  past  six  months  as 
a  wholly  owned  group  subsidi¬ 
ary.  At  present  couriers  are  on 
the  Milwaukee-Appleton  road 
constantly  with  copy  for  the 
weeklies. 

One  weekly  is  printed  on 
Tuesday  night,  two  on  Wednes¬ 
day  morning  and  the  fourth  on 
Wednesday  night.  Advertising 
is  set  cold  type,  news  hot  metal, 
as  on  the  dailies. 

Costs  in  Millions 

Reviewing  numerous  tv  ac¬ 
quisitions  in  the  past  several 
months,  Mr.  Minahan  estimated 
that  tv  stations  WLUK,  Green 
Bay,  Wise.,  and  WLUC,  Mar¬ 
quette,  Mich.,  cost  $3.2  million; 
WEAU,  Eau  Claire,  Wis.,  $2.1 
million,  and  KTVO,  Ottumwa, 
la.,  $1.2  million. 

Another  $500,000  was  expend¬ 
ed  for  the  News-Record,  the 
four  weeklies,  and  radio  sta¬ 
tions  WAXX,  Eau  Claire; 
WXCO,  Wausau,  Wis.,  and 
KBIZ,  Ottumwa,  Mr.  Minahan 
estimated. 

With  its  newspaper,  tv  and 
radio  holdings,  the  Post  Corpo¬ 
ration  has  about  355  employes, 
180  of  them  with  the  Post- 
Crescent. 

When  the  News-Record  was 


acquired,  all  employes  under  the 
former  management  were  of¬ 
fered  jobs.  Some  chose  to  look 
elsewhere,  but  most  stayed. 

Tracing  the  growth  of  the 
News-Record  since  its  packag¬ 
ing  Mr.  Minahan  noted  that  in 
1964  the  paper  ran  110,600 
inches  of  display  advertising 
and  10,074  inches  of  classified. 
With  legals  and  national,  the 
paper  had  a  total  of  123,408 
inches. 

.Station  Has  Editor 

Thomas  R.  Torinus,  son  of 
John  B.  Torinus,  the  Post- 
Crescent  editor  and  also  editor 
of  the  Green  Bay  tv  station, 
has  been  named  business  man¬ 
ager  of  the  weeklies,  called  Star 
Newspapers.  Tom  Hutchinson 
is  executive  editor  of  the  group, 
which  includes  the  West  Allis 
Star,  North  Star,  South  Times 
Star  and  Southwest  Star. 

John  Torinus  was  named  edi¬ 
tor  of  WLUK  because  of  his 
knowledge  of  Green  Bay,  where 
he  had  been  editor  of  the  Press 
Gazette. 

His  connection  there  is  the 
result  of  a  unique  situation  in 
which  the  Post  Corporation 
owned  the  Green  Bay  Press  Ga¬ 
zette  but  sold  its  interest  in 
1962. 

Mr.  Minahan’s  father  had 
founded  the  Green  Bay  Free 
Press  in  1915,  combining  it 
shortly  afterwards  with  the 
city’s  other  daily  newspaper  to 
create  the  Press  Gazette.  The 
elder  Mr.  Minahan  died  in  1954. 

In  40  years  he  had  founded 
the  Green  Bay  Packers,  profes¬ 
sional  football  team,  the  City 
Community  Chest  and  the 
American  Legion. 

Secretary  of  Packer* 

Mr.  Torinus,  Mr.  Minahan 
Sr.’s  stepson,  followed  him  as 
editor  and  became  secretary  of 
the  Packers,  a  position  he  still 
holds. 

Post  Corporation’s  acquisition 
of  WLUK  after  it  had  pur¬ 
chased  control  of  the  Post- 
Crescent  resulted  in  Mr.  Tor¬ 
inus  being  named  the  station’s 
editor,  one  of  the  few  such  in 
the  country.  Mr.  Torinus  com¬ 
mentates  regularly  on  the  news, 
especially  as  it  relates  to  the 
Green  Bay  area. 

Discussing  the  Fox  Cities 
area,  Mr.  Minahan  observed 
that  he  and  a  couple  of  cronies 
invented  the  term  during  a  din¬ 
ner,  agreeing  that  some  such 
catch  phrase  was  needed  to  iden- 
(Continued  on  page  12) 
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LBJ-Press 
‘Honeymoon’ 
Awaits  Call 


Athens,  Ga. 

Harry  Ferguson,  national  re¬ 
porter  of  United  Press  Inter¬ 
national,  told  the  Georgia  Press 
Institute  Feb.  26  that  the 
“honeymoon”  between  President 
Johnson  and  the  Washington 
press  corps  could  be  resumed  if 
the  President  would  hold  full- 
fledged  news  conferences. 

“It  seems  almost  certain  that 
eventually  President  Johnson  is 
going  to  have  to  tell  us  con¬ 
siderably  more  about  Viet  Nam 
then  he  has  told  us  to  date,” 
Mr.  Ferguson  said. 

“If  and  when  that  happens,” 
he  said,  “the  Washington  news¬ 
men  would  like  for  it  to  be  a 
full-fledged  news  conference, 
where  everybody  could  be  com¬ 
fortably  seated  and  with  plenty 
of  time  to  ask  questions.  Under 
those  circumstances,  the  honey¬ 
moon  might  even  be  resumed.” 

Mr.  Ferguson  outlined  the 
complaints  members  of  the 
Washington  press  corps  have 
been  making  against  President 
Johnson’s  present  method  of 
holding  news  conferences. 

Policy  of  Secwy 

He  said  newsmen  complain 
that  the  President  does  not  hold 
press  conferences  often  enough, 
that  the  conferences  he  does  hold 
do  not  produce  any  news  because 
the  President  has  stock  answers 
for  all  questions  on  Viet  Nam 
and  other  subjects,  that  the 
President  is  committed  to  a 
policy  of  secrecy,  and  that  the 
people  are  entitled  to  know  what 
their  President  is  thinking  and 
planning. 

“Some  of  these  complaints  are 
valid,  some  are  not,”  Mr.  Fer¬ 
guson  commented. 

He  added: 

“Newsmen  do  not  want  more 
news  at  Johnson’s  conferences. 
What  they  want  is  not  a  bare 
announcement  by  the  President 
that  he  has  done  something. 
They  want  a  chance  to  ask  him 
why  he  did  it.  They  want  to 
explore  with  him  the  potential 
results  of  his  action.  This  is 
what  they  have  not  been  able  to 
do,  and  this  is  why  the  honey¬ 
moon  is  over.” 

*  *  * 

Ncm’  Aide  for  Reedy 

The  White  House  announced 
this  week  that  Joseph  Laitin 
had  moved  over  from  the  Bu¬ 
reau  of  the  Budget  to  assist 
Press  Secretary  George  Reedy. 
He  is  “on  loan”  following  the 
departure  of  David  Waters  to 


become  information  officer  at  the 
U.S.  Embassy  in  Madrid. 

Mr.  Waters  was  borrowed 
from  the  State  Department  last 
September  to  assist  Mr.  Reedy 
during  the  presidential  election 
campaign. 

A  New  Yorker,  Mr.  Laitin 
began  his  newspaper  career  with 
the  old  Brooklyn  Eagle,  then 
worked  for  United  Press  and 
Reuters  here  and  abroad.  He 
went  to  work  for  the  Budget 
Bureau  after  free-lancing  in 
Washington. 


Press-Bar  ‘Summit’ 
Talk  Seen  Helpful 


Texans  Rate 
Press  ‘Fair’ 

In  Campaign 

Arlington,  Texas 

Texas  newspaper  coverage  of 
the  1964  presidential  campaign 
was  rated  “very  fair”  by  42% 
of  1,000  readers  queried  in  a  re¬ 
cent  opinion  poll. 

The  poll,  taken  by  Belden  As¬ 
sociates  of  Dallas,  was  detailed 
by  Joe  Belden  at  the  Texas 
Daily  Newspaper  Association 
meeting  here  March  1. 

Opposed  to  those  who  felt 
news  reporting  of  the  campaign 
was  very  fair,  15%  saw  it  as 
“very  unfair,”  27%  rated  it  as 
“more  or  less  fair,”  and  16% 
“didn’t  know  or  didn’t  answer.” 

The  suiwey  showed  that  more 
respondents  who  voted  for  Barry 
Goldwater  objected  to  campaign 
coverage  than  did  those  who 
voted  for  President  Johnson. 

Among  Johnson  voters,  52% 
thought  coverage  was  “very 
fair,”  26%  considered  it  “more 
or  less  fair,”  10%  rated  it  “very 
unfair”  and  12%  indicated  no 
opinion. 

Among  respondents  who  voted 
for  Goldwater,  29%  felt  cover¬ 
age  was  “very  fair,”  26%  “more 
or  less  fair,”  37%  “very  unfair” 
and  8%  had  no  opinion. 

Newspapers  Over  tv 

Most  of  those  polled  felt  both 
newspapers  and  television  dem¬ 
onstrated  about  equal  fairness 
but  more  viewed  newspaper  re¬ 
porting  as  “more  fair”  than 
“less  fair.” 

Questioned  about  editorial  en¬ 
dorsements,  36%  believed  news¬ 
papers  “should  not  support” 
candidates,  31%  replied  they 
should,  27%  said  it  did  “not 
make  much  difference”  and  6% 
expressed  no  opinion. 

Mr.  Belden  concluded  that  the 
poll  shows  that  “a  large  number 
of  Texans  do  not  seem  to  under¬ 
stand  this  role  of  the  newspa¬ 
per.” 


An  eventual  “summit  confer¬ 
ence”  of  bar  and  press  leaders 
is  the  only  way  the  “free  press- 
fair  trial”  controversy  can  be 
settled,  the  president  of  the 
Associated  Press  Managing 
Editors  Association  said  this 
week. 

But  George  H.  Beebe,  manag¬ 
ing  editor  of  the  Miami  (Fla.) 
Herald,  said  he  does  not  think 
such  a  conference  would  result 
in  an  amicable  solution. 

The  controversy  “has  created 
unnecessary  tensions  and  bitter¬ 
ness  between  two  highly  re¬ 
garded  professions,”  he  de¬ 
clared. 

“I  say  unnecessary,”  he  said, 
“for  I  feel  that  the  whole  dis¬ 
pute  could  have  been  ‘settled 
out  of  court.’  A  high  level  con¬ 
ference  or  two  would  have  done 
it.” 

Mr.  Beebe  spoke  at  a  meeting 
of  the  Rochester  Professional 
Chapter  of  Sigma  Delta  Chi. 

What  might  come  from  a 
summit  conference?  Mr.  Beebe 
predicted  the  following: 

“There  will  be  a  cooling  off 
period,  during  which  the  press 
will  be  given  an  opportunity  to 
institute  voluntary  restraints  in 
reporting  crime  and  court  news, 
the  nature  of  which  will  be  sug¬ 
gested  by  journalistic  leaders. 

“The  press,  with  few  excep¬ 
tions,  will  accept  some  voluntary 
restrictions,  perhaps  similar  to 
those  in  effect  in  Oregon,  pro¬ 
viding  no  records  are  closed  and 
no  mouths  silenced. 

“The  Bar  Association  will 
feel  obligated  to  place  some  re¬ 
strictions  on  its  members  deal¬ 
ing  in  pre-trial  matters.  But 
these  will  not  be  as  severe  as 
those  proposed  earlier. 

“The  bar-press  arrangement 
will  be  subject  to  occasional 
review.  The  first  time  a  major 
newspaper  steps  far  out  of  line, 
the  legal  trumpets  will  again 
let  loose  a  code-making  blare. 
And  we  will  be  back  where  we 
are  today.” 

Proposal  for  ASNE 

Felix  R.  McKnight,  editor  of 
the  Dallas  Times  Herald,  told 
the  Texas  Daily  Newspaper 
Association  that  a  special  com¬ 
mittee  will  suggest  “a  statement 
of  principle”  for  adoption  at 
the  meeting  of  the  American 
Society  of  Newspaper  Editors 
in  Washington  next  month. 

“We  are  in  trouble,”  the 
former  ASNE  president  de¬ 
clared.  “Some  recommendations 
of  attorneys  will  curl  your  hair. 


They  are  suggesting  canons  f« 
their  own  profession  whi^ 
would  jirevent  papers  from  esr- 
ering  the  news.” 

Mr.  McKnight  'inphsiimi 
that  the  editors’  statoMtt 
would  cover  the  working  pri^ 
ciples  of  pre-trial  coverage;  H 
would  not  be  a  code. 

Guide  to  Court  Rulingi 

At  the  New  York  State  Pttb- 
lishers  Association  meeting  ii 
Rochester,  Benjamin  M.  MeKd- 
way  proposed  that  some  new^ 
paper  organization  draw  up  i 
reference  guide  showing  editors 
what  the  courts  have  found  to 
be  prejudicial  publication  of 
pre-trial  information. 

Mr.  McKelway,  who  is  edi¬ 
torial  chairman  of  the  IfojA- 
ington  Star  and  a  former  presi¬ 
dent  of  the  Associated  Press, 
said  it  should  be  left  up  to  the 
newspaper  whether  it  chooses 
to  make  such  information  avail¬ 
able  to  reporters  and  editors  as 
background  for  decisions  on 
publication  of  crime  stories. 

Under  pi-esent  practice,  he 
said,  it  is  routine  for  a  reporter 
to  pull  out  the  clips  and  reteli 
the  story  of  a  crime  when  > 
trial  is  about  to  begin. 

Kennedy  and  IJfe 

The  press-bar  discussion  hit 
a  bizarre  note  at  a  Senate  com¬ 
mittee  hearing  in  Washingte 
when  it  was  brought  out  this 
Senator  Robert  F.  Kennedy, 
while  Attorney  General  in  IWl 
had  helped  to  arrange  for  pih 
lication  of  a  story  about  Jame 
R.  Hoffa  in  Life  magazine  whik 
the  teamsters’  leader  was  unde 
investigation. 

Senator  Kennedy  denied  H* 
implication  that  he  had  tried  te 
try  a  case  in  the  press.  Held 
mitted  that  he  had  am»|* 
with  Henry  Suydam  of  lifet 
get  an  article  from  Sam  Bii»- 
a  Hoffa  foe  in  the  union. 

The  Senator  insisted  he  h»j 
no  control  over  the  “connects* 
between  Baron  and  Life  and  h 
regarded  Baron  not  as  “a  fish 
but  as  a  citizen  giving  infon* 
tion  about  illegal  activitiei  A* 
w'as  helpful  to  the  govemiai^ 

Committee  Counsel  Bei*B 
Fensterw'ald  Jr.  (luestioneW 
propriety  of  the  Attorney  ® 
eral  in  attempting  to  see  • 
testimony  was  printed  in  ■ 
public  press  rather  than  tail 
in  court. 

“That  is  not  the  way  it  * 
done,”  Senator  Kennedy  repii 
“I  never  did  anything  like  th* 
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Winners  for  the  Birds,  to  the  Dogs! 


President  Johnson  met  with 
winners  in  the  22nd  annual 
\fhite  News  Photographers 
photo  contest  on  Feb.  24. 

One  of  the  winners  was  the 
Associated  Press’  Charles  P. 
Gorry  who  took  the  celebrated 
picture  of  the  Presidential 
lieagle  ear-pulling  (center 
above).  Mr.  Johnson  greeted  Mr. 
Gorry  with  a  smile  and  the 
quip:  “Did  you  get  paid  for  it?” 


AP  took  all  five  places  in  the 
Presidential  Class.  Bill  Smith 
won  second,  fourth  and  fifth; 
Harvey  Georges  took  third. 

The  Grand  Prize  winner,  also 
the  winner  in  the  spot  news 
category,  was  “Birds  of  a 
Feather”  (lielow  left),  taken  by 
Karl  A.  Kramer,  United  Press 
International  Newspictures.  It 
was  shot  during  the  launch  of 
Saturn  VI  at  Cape  Kennedy. 


Harry  Naltchayan,  Washing¬ 
ton  Post,  took  two  firsts:  Picto¬ 
rial  with  an  untitled  silhouette 
of  workmen  placing  steel  girders 
on  a  construction  project  (above 
right)  ;  Color  Feature  for  shot 
of  firemen  posing  formally  for 
their  picture  while  a  building 
behind  them  burns  during  a 
practice  fire. 

Francis  R.  Routt,  Washing¬ 
ton  Star,  took  the  Feature  Class 
first  with  a  picture  made  at 


P’rancisco  (above  left). 

Other  first-place  winners: 

Stan  Wayman,  Life  magazine, 
sports;  picture  story,  portfolio. 

John  E.  Fletcher,  National 
Geographic,  Color  News. 

Fred  Lawrence,  UPI  News- 
films,  Motion  Picture  News. 

Ralph  Santos,  CBS-News, 
Motion  Picture  Presidential 
Class. 

Murray  Alvey,  ABC-News, 
Motion  Picture  Feature  Class. 


Arlington  National  Cemetery 
during  a  military  funeral  (be¬ 
low  right). 

Robert  Schutz,  AP,  won  the 
Personalities  class  with  his  pic¬ 
ture  of  Barry  Goldwater  re¬ 
laxing  aboard  his  boat  after  the 
Republican  Convention  in  San 


The  entire  show  of  winners 
will  go  on  exhibit  at  the  Library 
of  Congress  March  28.  A  private 
showing  for  members  of  the 
White  House  News  Photogra¬ 
phers  Association  and  members 
of  the  official  Washington  Fam¬ 
ily  will  be  held  March  27. 


BIRDS  OF  A  FEATHER 


TOMBSTONE  HILL 


(Firsts,  Grand  Prise  and  Spot  News) 
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Carl  A.  Kramer.  UPI 


(Finf,  Feature) 


Francis  R.  Routt.  Washington  Star 
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Campus  Press 
Urged  to  Get 
Libel  Cover 

San  Fernando,  Calif. 

Business  manajrers  of  college 
newspapers  should  inv'estigate 
the  possibility  of  obtaining  libel 
insurance  because  the  question 
of  college  liability  in  a  libel  suit 
against  a  student  newspaper 
remains  largely  unresolved. 

This  was  the  conclusion  of 
Dr.  Kenneth  DeVol,  assistant 
professor  of  journalism  at  San 
Fernando  Valley  State  College, 
after  a  doctoral  research  study 
at  the  University  of  Southern 
California. 

Dr.  Devol  found  that  a  .stu¬ 
dent  newspaper  has  no  legal 
basis  upon  which  to  demand  edi¬ 
torial  freedom  and  will  find 
little  support  for  such  demands 
in  the  courts,  which  tradition¬ 
ally  have  held  that  college 
governing  boards  and  state  legis¬ 
latures  possess  broad  powers  in 
establishing  rules  and  regula¬ 
tions  for  the  conduct  of  all 
phases  of  college  life,  including 
publications. 

The  courts  generally  have  not 
intervened  in  questions  of  ad¬ 
ministrative  discipline  unless 
there  was  evidence  of  arbitrary 
or  grossly  unfair  action  taken 
by  the  college  administrator. 

A  Campuses'  Tradition 

The  study  indicated  that 
undergraduate  newspapers  have 
enjoyed  a  tradition  of  relative 
freedom  on  American  campuses, 
but  conflicts  involving  editorial 
control  have  existed  in  all  types 
of  institutions. 

Dr.  Devol  recommended  the 
following: 

1.  Editorial  pages  should  con¬ 
tain  statements  pointing  out  that 
views  expressed  on  those  pages 
are  not  necessarily  the  views  of 
the  college  nor  of  its  adminis¬ 
tration. 

2.  Fiscal  control  should  not  be 
in  the  hands  of  student  politi¬ 
cians. 

Policies  in  Writing 

3.  Administrative  officers  and 
editors  should  meet  periodically 
to  exchange  views  and  discuss 
questions. 

4.  Boards  of  publication  should 
establish  in  writing  the  basic 
policies  which  govern  the  pub¬ 
lication. 

There  are  6u  colleges  with 
daily  student  publications,  eight 
of  them  in  California,  and  Dr. 
Devol  commented  that  these 
student-edited  dailies  “exert  a 
significant  influence  on  the 
thoughts  and  actions  of  members 
of  the  college  community.” 


‘Ted’  Scripps  Moving 
To  New  York  Office 

Edward  W.  (Ted)  Scripps 
II,  a  vicepresident  and  director 
of  E.  W.  Scripps  Co.,  will  move 
from  Washington  to  New  York 
early  this  summer.  Over  the  past 
several  years  he  has  worked  in 
San  Francisco,  Denver  and 
Washington  in  affairs  related 
to  the  Scripps-Howard  Newspa¬ 
pers.  His  new  quarters  will  be 
in  the  S-H  headquarters  suite  in 
the  Pan-Am  Building  here.  He 
has  purchased  a  home  at  Green¬ 
wich,  Conn.  His  brother,  Charles 
E.  Scripps,  chairman  of  the 
board,  has  his  office  in  Cincin¬ 
nati. 

KU  Decrees 
‘Probation’ 
For  Editor 

Lawrence,  Kans. 

The  controversy  over  a  Uni¬ 
versity  of  Kansas  student  and 
the  editorial  he  wrote  in  the 
student  newspaper  apparently 
has  ended. 

The  KU  disciplinary  commit¬ 
tee  ruled  that  “censure”  and  not 
“disciplinary  probation”  was  the 
proper  label  for  the  action 
against  Frederic  (Rick)  Mab- 
butt,  a  senior  from  Shoshone, 
Idaho. 

Both  sides  were  agreeable  to 
the  decision. 

Mr.  Mabbutt  said  it  was  “at 
least  closer  to  justice”  and,  indi¬ 
cated  he  planned  no  appeal. 

Burton  W.  Marvin,  dean  of 
the  KU  School  of  Journalism, 
called  the  ruling  a  confirmation 
of  the  faculty’s  ruling. 

Under  the  decision,  Mr.  Mab¬ 
butt  cannot  enter  the  new'sroom 
of  the  Daily  Kansan,  the  student 
newspaper;  cannot  hold  a  posi¬ 
tion  on  the  paper,  and  cannot 
receive  a  journalism  scholar¬ 
ship. 

“Except  for  the  bit  about  not 
entering  the  newsroom,  the 
terms  of  the  probation  are  really 
dead  letters,”  Mr.  Mabbutt  said. 

He  would  have  lost  his  $100 
journalism  scholarship,  anyw’ay, 
as  he  has  changed  his  major 
from  journalism  to  political  sci¬ 
ence  and  he  said  he  has  no  de¬ 
sire  to  work  on  the  Kansan. 

The  committee  —  six  students, 
the  deans  of  men  and  women  and 
three  other  faculty  members  — 
ruled  the  words  “disciplinary 
probation”  will  not  appear  on 
his  college  record. 

Mr.  Mabbutt  was  editorial  co¬ 
editor  of  the  Kansan  last  semes¬ 
ter  and  charged*  the  editorial 
advisor  and  the  paper’s  manag¬ 


ing  editor  with  exercising  poor 
news  judgment  in  withholding 
news  of  the  effig>'  hanging  of 
Jack  Mitchell,  KU  football 
coach,  and  of  the  resignation  of 
Kaye  Whitaker,  student  body 
vicepresident. 

He  also  chargetl  the  Kansan 
sidestepped  full  coverage  of 
some  controversial  subjects,  such 
as  civil  rights  activities  at  KU. 

In  a  “statement  of  facts”  ap¬ 
proved  by  the  journalism  faculty 
several  days  before  voting  the 
probation,  Mr.  Mabbutt  was  ac¬ 
cused  of  committing  lil)el,  dis¬ 
regarding  the  Kansan  constitu¬ 
tion  by  not  bringing  the  edito¬ 
rial  before  the  student-faculty 
editorial  board  for  approval  and 
violating  journalistic  ethics  for 
alleged  slight  of  hand  in  having 
the  editorial  set  in  type  and 
printed. 

The  editorial  criticizing  the 
advisor  and  the  managing  edi¬ 
tor  appeared  in  the  Feb.  2  issue 
of  the  Kansan. 

Prof.  Richard  B.  Dyson,  an 
attorney  on  the  Law  faculty 
represented  Mr.  Mabbutt  in  the 
appeal  in  the  disciplinary  case. 

Piggyback 

{Continued  from  page  9) 

tify  an  area  that  is  larger  than 
the  Green  Bay-DePere  complex, 
farther  north. 

The  Post-Crescent  pushed  the 
name  Fox  Cities,  which  is  the 
heartland  of  the  country’s  pa¬ 
per,  paperboard  and  paper  prod¬ 
ucts  production.  This  led  Mr. 
Minahan  to  note  in  a  recent 
column : 

“Many  .  .  .  newspaper-coined 
and  promoted  terms  have  caught 
on  with  the  public  and  have 
become  valuable  tools  of  re¬ 
gional  development  and  integra¬ 
tion. 

Terms  Are  Popular 

“The  Denver  Post’s  ‘Rocky 
Mountain  Empire,’  the  Mc- 
Clatchy  Newspapers’  ‘Valley  of 
the  Bees’  and  (wonderful  double 
meaning)  ‘Superior  California,’ 
the  Rock  Island  Argus’  ‘Quad 
Cities’ — all  have  become  popu¬ 
lar,  and  useful  tools  to  describe 
certain  regions.” 

Mr.  Minahan,  although  con¬ 
fining  his  career  mostly  to  Ap¬ 
pleton,  has  maintained  a  close 
interest  in  Green  Bay.  Since 
1960  he  has  served  as  a  member 
of  the  board  of  governors  of 
St.  Norbert’s  College  there. 

He  also  has  led  Post-Crescent 
co-sponsorship  with  Law'rence 
University  at  Appleton  of  a 
series  of  seminars  which  brings 
outstanding  leaders  in  govern¬ 
ment  and  other  fields  to  the 
Lawrence  campus  to  discuss 
America’s  role  in  international 
relations. 


Bowles  Hein 
Sue  to  Oust 
4  Trustees 


Bostos  ' 

Special  Master  Henry  M.  Lee  ^ 
began  trial  this  week  of  another 
phase  of  the  litigation  involvinf 
the  management  of  the  Spring- 
field  (Mass.)  Newspapers  anc  ' 
control  of  the  publishing  com¬ 
pany  stock. 

In  this  Federal  Court  action 
the  w'idow  of  Sherman  E. 
Bowles  and  their  four  childre 
seek  the  removal  of  the  voting 
trustees  who  have  effective  con¬ 
trol  of  the  Republican  Company 
and  its  subsidiaries. 

An  earlier  suit  brought  by  the 
Newark  Morning  Ledger  (a,, 
(S.  1.  Newhouse)  asked  the 
Massachusetts  Superior  Court 
to  remove  the  trustees,  impoee 
penalties  and  make  other 
changes  in  the  management. 
The  Newhouse  comjrany  owns  a 
minority  block  of  stock  and  has 
an  agreement  to  purchase  addi¬ 
tional  shares  from  the  Bowles 
family,  which  are  in  the  voting 
trust,  that  would  amount  to  a 
majority  in  1967. 

A  master’s  report  was  filed  a 
year  ago  in  the  Ledger  case,  but 
a  final  decision  has  not  been 
given  by  the  court.  Meanvdiile, 
the  voting  trustees  have  been 
changed.  'Thus  the  Bowles  fam¬ 
ily  suit  is  directed  against  the 
new  group:  Judge  Arthur  T 
Garvey,  Bernard  M.  Crosby 
James  F.  Duggan  and  Janies 
R.  Crowe.  They  are  successois 
to  Paul  F.  Craig,  John  A.  Man 
nix,  Frank  H.  Kelly  and  Walter 
R.  Graham. 

As  the  hearings  began,  the 
Newhouse  attorney,  David  Bur 
Stine,  said  the  Bowles  family 
had  no  desire  to  continue  with 
their  litigation  if  assurance  wa< 
given  that  shares  of  stock  r^iidi 
they  claim  will  be  released  from 
the  voting  trust  and  transfenui 
to  Newhouse  on  schedule  it 
1967. 

Ml’.  Burstein  intimated  that 
the  final  adjudication  of  the  law¬ 
suits  probably  would  not  con* 
before  the  expiration  date  of  the 
trust  agreement. 

• 

Weekly  Sold 

Elma,  Wash- 

Sale  of  the  Elnui  Chronielt  t 
Mr.  and  Mrs.  Robert  Johnson 
is  announced  by  Mrs.  Ed  Stan¬ 
ley,  publisher  since  her  hu> 
band’s  death  last  May.  The  sah 
was  made  by  Harris  Ellsworth 
broker  of  Roseburg,  Ore.  Mi 
Johnson  formerly  was  with  tb 
Cottage  Grove  (Ore.)  Sentr*^ 
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CAI'V  Operators  Purr 
For  City  Franchises 


C-A-T  si«'!ls  cat.  Add  a  V  and 
it  spells  a  new  way  to  make 
money  in  the  “knowledge  indus¬ 
try-” 

CATV  has  the  broadcasting 
business  in  an  uproar.  The  rush 
for  CATV  franchises  in  cities 
across  the  country  is  being  com¬ 
pared  with  the  rush  to  the  Klon¬ 
dike. 

And  neither  the  Federal  Com¬ 
munications  Commission  nor 
Congress  itself  seems  to  know 
quite  what  to  do  about  regulat¬ 
ing  this  fever  that  is  running 
wild.  Should  it  be  licensed, 
should  it  be  contained  as  an 
auxiliary  broadcast  service,  or 


ked  the  **  complete  free- 


dmnto  coin  wealth  for  its  opera¬ 
tors? 

Almost  overnight,  what  was 
once  a  modest  enterprise  filling 
a  gap  in  television  service  has 
surg^  forward  as  a  major  new 
industry  —  Community  Antenna 
Television  (CATV).  Companies 
are  fighting  for  franchises  and 
they  offer  easy  income  that  is 
alluring  bait  for  municipalities. 
One  of  the  pioneer  CATV  sys¬ 
tems  can  be  traced  back  at  least 
la  years  to  a  little  town  nestling 
m  a  valley  where  signals  from 
television  stations  could  not  be 
received.  A  few  people  organized 
a  company,  built  an  antenna  on 
ahi^hill  and  picked  up  signals 
from  one  or  more  tv  stations 
in  the  next  community.  Wires 
down  from  the  antenna  into 
one  house  after  another,  and  for 
a  small  charge,  plus  a  monthly 
fee,  the  residents  could  enjoy 
high-quality  reception  of  pro¬ 
grams. 

New  Questions  Raised 

Hundreds  of  such  systems 
lave  come  into  being  but  mainly 
Bed  frwlto  service  communities  which 
nsfeneilrannot  enjoy  good  tv  reception 
dule  inpcause  of  the  physical  factors 
broadcasting  signals.  But  the 
new  wave  of  interest  flows  from 
tile  fact  that  these  systems  with 
"early  2  million  paying  patrons 
te  of  the  ire  very  profitable  and  they  sug¬ 
gest  ways  to  make  money  by 
liping  tv  programs  from  dis- 
ant  stations  into  towns  where 
'"jy  one  or  two  outlets  are  avail- 
bie  for  off-the-air  reception. 

.  ^He  questions  of  copyright 
nj  programs,  including 

vn,.  ^’?’®^<tials,  are  debated  and 
u  ,  *®**^®*”  wrestles  with  the 
station  owners 
llswo  hat  they  may  be  driven  out  of 
they  are  by-passed 
systems,  such  inter- 
Serum  sted  parties  as  Hearst,  Scripps- 
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Howard,  Newhouse,  Cox  and 
other  newspaper-broadcast  com¬ 
panies  have  taken  giant  steps 
to  get  into  the  picture. 

In  competition  against  the 
bids  of  other  interests  for  local 
franchises  for  cable  systems, 
Cox  Broadcasting  Corporation 
makes  no  secret  of  its  move  to 
ally  itself  with  independent 
newspapers  like  the  Toledo 
Blade  and  the  Cleveland  Plain 
Dealer  when  it  files  a  petition. 

Keen  Bidding 

How  keen  is  the  quest  for  op¬ 
erational  sanctions  may  be  seen 
from  the  fact  that  five  firms  al¬ 
ready  have  indicated  a  desire  to 
set  up  CATV  in  Pittsburgh, 
which  has  three  network-affili¬ 
ated  outlets. 

There  are  the  companies 
among  which  the  City  Council 
may  eventually  make  a  choice: 
Teleprompter  Corp.  of  New 
York,  a  major  owner  of  cable 
systems;  Valley  Cable  TV  Co., 
a  local  group;  Westinghouse 
Broadcasting  Co.,  owner  of 
Group  W  stations;  P  G  Publish¬ 
ing  Co.,  owner  of  the  Pitts¬ 
burgh  Post-Gazette  and  former 
licensee  of  WllC-tv;  and  the 
Hearst  Corporation,  owner  of 
several  stations  including  radio 
and  tv  outlets  in  Pittsburgh. 

In  most  cases  the  deal  is  that 
the  CATV  operator  who  wins 
the  franchise  promises  to  pay 
the  city  2%  of  gross  receipts. 
Where  competition  is  unusually 
sharp  the  offer  goes  to  3%  and 
sometimes  a  cash  bonus  of  $10,- 
000  or  so  is  thrown  in  to  make 
a  bargain. 

Other  “concessions’*  that  ap¬ 
pear  to  be  having  influence  in 
the  consideration  of  franchises 
include  a  guarantee  that  the 
signals  of  local  stations  will  be 
offered  on  the  system  as  well  as 
those  from  distant  points.  In 
the  viewpoint  of  the  subscriber, 
however,  the  biggest  appeal  for 
the  service  lies  in  the  transmis¬ 
sion  of  quality  programs  from 
non-network  outlets  beyond  the 
normal  zone  of  reception.  For 
this  many  people  will  be  willing 
to  pay  the  $50  installation 
charge  and  $4  or  $6  a  month 
fee. 

Great  for  Color 

Entrepreneurs  in  CATV  also 
point  out  that  their  wired  sys¬ 
tem  assures  the  greatest  possi¬ 
ble  fidelity  of  color  tv  shows 
with  no  tinkering  or  sets  for 
adjustments. 

Upwards  of  1,000  communi- 
for  March  6,  1965 


ties  are  faced  with  making  de¬ 
cisions  soon  on  permits  for 
CATV  systems. 

One  long  -  established  system 
recently  reported  it  serves  85,- 
000  subscribers.  The  going  price 
on  the  market,  if  any  CATV 
system  is  up  for  grabs,  is  said 
in  trade  circles  to  be  around 
$300  per  subscriber. 

Real  visionaries  in  the  field 


talk  of  the  day  when  homes 
wired  for  tv  will  be  the  primary 
sales  targets  for  “newspapers” 
printed  out  of  the  wall  in  a  liv¬ 
ing  room. 

Lurking  in  the  shadows  and 
frightening  many  people  who 
have  big  investments  in  “free” 
broadcasting  is  the  realization 
that  cable  tv  could  bring  pay-tv 
in  a  hurry. 


INTERVIEW  WITH  CHAIRMAN; 

FCC  Weighs  Policies 
On  Station  Problems 


With  no  reason  to  believe 
rumors  that  E.  William  Henry 
might  leave  his  post  of  chair¬ 
man  of  the  Federal  Communica¬ 
tions  Commission  before  his 
term  expires  in  June,  1969,  a 
team  of  E&P  reporters  in 
Washington — Pat  Munroe  and 
Caryl  Rivers — interviewed  him 
the  other  day  on  a  wide  range 
of  topics  which  are  of  particu¬ 
lar  interest  to  newspaper  pub¬ 
lishers. 

Mr.  Henry  went  on  the  Com¬ 
mission  Oct.  1,  1962,  by  appoint¬ 
ment  of  the  late  President  Ken¬ 
nedy,  He  became  chairman  June 
2,  "“63.  “I  enjoy  the  job  very 

mu  he  told  the  newsmen.  “I 
think  that  as  regulatory  jobs 
go  this  is  the  best,  and  I  have 
no  intention  of  quitting  it.” 

The  questions  and  answers 
went  along  these  lines: 

Ownership  of  Stations 

Q.  Chairman  Henry,  what  is 
your  personal  opinion  about 
whether  or  not  newspapers  make 
good  owners  of  radio  and  tv 
properties? 

A.  As  a  citizen,  I  would  .say 
it  depends  on  what  comes  over 
the  screen  in  my  home  and  if 
the  programs  are  the  kind  I 
like  it  doesn’t  make  any  differ¬ 
ence  to  me  who  owns  it.  On  the 
other  hand,  as  Chairman  of  the 
FCC,  concerned  with  the  health 
and  progress  and  development 
of  the  broadcasting  industry, 
this  would  get  me  over  into  the 
area  of  concentration  of  control 
of  ownership,  etc.  Insofar  as 
newspapers  owning  stations  are 
concerned,  we  have  no  policy 
prohibiting  it  absolutely,  but  we 
are  concerned  with  it  because  it 
tends  to  cut  down  the  number 
of  independent  outlets  of  expres¬ 
sion  in  a  community  or  in  the 
country.  To  take  an  extreme 
example,  if  newspapers  owned 
all  television  stations,  as  opposed 
to  newspapers  owning  no  tele¬ 
vision  stations,  then  you  can  see 
the  difference.  The  Commission 
doesn’t  have  a  policy  for  or 


against  newspaper  ownership 
per  se. 

Studyina  ('oncentration 

Q.  Do  you  think  there  is  a 
problem  with  newspapers  own¬ 
ing  too  many  stations  in  one 
area? 

A.  I  think  there  is.  I  don’t 
know  whether  it  should  be  clas¬ 
sified  as  a  problem  or  just  what, 
but  we  do  have  an  appropriate 
vehicle  for  that  attention  at  the 
moment.  That  is  our  overall 
study  of  this  problem  of  con¬ 
centration  and  control.  With  re¬ 
spect  to  newspapers  the  thing 
that  concerns  me  is  the  trend. 
Newspapers  now  own  approxi¬ 
mately  25%  of  all  commercial 
television  stations  and  approxi¬ 
mately  10%  of  AM  radio  sta¬ 
tions.  In  the  top  25  television 
markets  37%  of  the  television 
stations  are  owned  by  news¬ 
papers.  Now,  since  1945,  it’s 
true  that  daily  newspaper  cir¬ 
culation  has  increased;  it  has 
gone  up  from  40  to  60  million 
but  at  the  same  time  the  num¬ 
ber  of  cities  with  competing 
daily  newspapers  decreased  from 
117  to  58.  Forty  years  ago  there 
were  552  cities  which  had  com¬ 
peting  daily  newspapers.  The 
more  of  the  television  voices  that 
are  owned  by  newspapers  the 
further  reduction  in  competing 
voices  we  have. 

Group  Ownership 

Q.  Do  you  think  that  the  big¬ 
gest  problem  of  newspaper  sta¬ 
tion  ownership  comes  from  the 
large  groups  that  are  moving 
into  broadcast  ownership?  Or  is 
the  greatest  problem  the  local 
paper  that  also  buys  stations? 

A.  Well,  it’s  hard  to  say.  I 
don’t  like  to  tell  you  that  my 
views  are  unformed  but  at  the 
moment,  they  are.  I  don’t  know 
how  we  are  going  to  deal  with 
this.  All  I  know  is  that  I  am  not 
satisfied  with  the  trend.  I  don’t 
think  our  present  rules  are  ade¬ 
quate  and  I  don’t  want  that 
(Continued  on  page  53) 
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CBS  Makes 
Page  1  News 
On  Sunday 


Baltimore 

Adam  Clymer  is  home  after 
being  expelled  from  Moscow  by 
the  Soviet  government  on  a 
charge  of  hooliganism. 

The  Sun  is  still  awaiting  a 
visa  for  Ernest  B.  Furguson  to 
replace  him. 

Charles  H.  Dorsey  Jr.,  man¬ 
aging  editor  of  the  Sun,  said 
Mr.  Furguson  had  applied  for 
a  visa  after  volunteering  to 
temporarily  fill  the  vacancy.  He 
had  headed  the  bureau  until  last 
April.  The  Russian  personnel 
has  remained  on  duty. 

Meanwhile,  the  Sun  is  going 
ahead  with  preparations,  includ¬ 
ing  language  training,  to  send 
a  permanent  successor  to  Mos¬ 
cow. 

Mr.  Clymer  and  his  wife  ar¬ 
rived  here  Friday.  He  said  that 
during  a  demonstration  at  the 
U.  S.  Embassy  Feb.  9  by  stu¬ 
dents  protesting  air  strikes  at 
North  Vietnam,  he  was  beaten 
by  Chinese  or  Vietnamese  dem¬ 
onstrators. 

“I  tried  to  get  into  the  em¬ 
bassy  but  I  was  pushed  back 
by  Russian  policemen  and  I  fell 
unconscious,”  he  related. 

“When  I  regained  conscious¬ 
ness  I  saw  the  (French  News 
Agency)  representative  wounded 
by  a  rock.  I  tried  to  help  him 
but  I  was  too  weak  to  do  any¬ 
thing. 

“Then  I  turned  to  the  police¬ 
men  and  told  them :  ‘I’m  a  corre¬ 
spondent  and  I  need  a  doctor.’ 
I  was  arrested  and  detained  for 
six  or  seven  hours.  .  .  • 

“Ten  days  later  I  was  told  to 
go  to  the  Foreign  Ministry  and 
there  they  told  me  I  had  six 
days  to  leave  Moscow.  The 
charge  was  hooliganism. 


It  was  Sunday  in  New  York, 
the  usual  Sunday  fare  was  on 

the  air,  and  then  the  bombs  B  W 

burst  on  the  20th  floor  at  485  ^ 

Madison,  euphemistically  called  iJHi  jV 

“the  nerve  center”  in  the  CBS 

Out  the  office  of  Dr. 

Stanton,  president  of  Columbia 
Broadcasting  System,  flashed  a 
terse  “news  announcement.”  It 

was,  in  substance:  James  T.  Au-  ,  ,  .  ,  ,  .. 

•  T  L  1  ■  j  John  A.  Schneider 

brey  Jr.  had  resigned  as  presi¬ 
dent  of  the  CBS  Television  Net-  tors  with  flamlioyance.  Take  the 
work  Division.  turmoil  in  Curtis  Publishing  Co. 

Newsmen  attuned  to  the  ra-  recently,  for  example.  Thai 
dio-tv  beat  couldn’t  believe  what  story  continues  to  get  big  play 
they  heard  when  they  received  Some  news  editors  wanned  uj: 
urgent  calls  from  CBS  press  more  to  the  Aubrey  ouster  thar 
relations  staffers.  Was  it  really  they  did  to  the  shakeup  affect- 
true  that  “Jim  Aubrey,  the  ing  Matthew  J.  Culligan  of 
Cobra”  —  “.4ubrey  the  wizard  Curtis.  By  coincidence,  “Joe’ 
of  ratings”  —  was  out  of  CBS?  Culligan  had  his  ups  and  downs 
Confirmation  came  in  the  on  Broadcast  Boulevard,  too 
press  statement  “for  release  before  he  got  mixed  up  in  prim 
March  1.”  But  it  didn’t  hold  that  media. 

long.  Sunday  afternoon  news-  Reporters  were  still  hopefu 
casts  had  bulletin  stuff  to  play  learning  the  details  of  th. 
above  the  news  from  Viet  Nam.  executive  suite  meetings  ovei 

Page  One  on  Mondav  the  weekend  that  scalped  younf 

Mr.  Aubrey  and  installed  hii 
Nevertheless,  the  Monday  opposite  in  demeanor  and  tern 
morning  papers  went  to  to^\^l  i)erament,  John  A.  Schneider,  ir 
with  the  story,  playing  it  on  the  plush  six-figure  job  of  boost 
page  one,  with  sidebar  interpre-  ing  those  CBS  ratings  again, 
tation  pieces,  and  sharp  profiles 

about  the  sudden  firing  of  the  S<-bn«‘ider  Meets  the  Press 
pnius  who  had  led  CBS  to  the  Schneider 

top  of  the  ratings  for  thi^  who  has  had  a  meteoric  rise  h 
years  only  to  fall  flat  on  his  ^BS  station  hierarchy,  wai 

♦  f  meeting  the  press  (oops,  ai 

(A1  Smith  used  to  say,  if  you  expression)  and  havin, 

want  to  grab  the  headlines,  . 

sh^t  for  Monday  morning  )  graduate  (1948) 

There  s  something  about  the 
news  of  management  changes  in  ^ 

the  communications  industry  i  -j  \  -iu  u  •  •  i. 

1  1  ,■  kids)  with  a  home  in  Greenwich 

these  days;  it  s  treated  by  edi- 


ISLANDERS — Aboard  the  SS  Ltr- 
line  when  !t  docked  in  HoncMii 
recently  were  Mr.  and  Mn.  y 
Dickie.  He  is  editor-publisher  ei 


Mr.  Cljuner,  a  native  of  New 
York  City,  was  graduated  magna 
cum  laude  from  Harvard  Col¬ 
lege  in  1958,  studied  in  1959  on 
a  Frank  Knox  Memorial  Fd- 
lowship  at  the  University  of 
Capetown.  He  w’as  1957-58  pres¬ 
ident  of  the  Harvard  Crimm 
and  has  a  Phi  Beta  Kappa  key. 

He  worked  for  the  New  York 
Democratic  State  Committw 
during  the  1958  campaign  uni 
after  returning  from  Sooti 
Africa,  joined  the  Norfolk  (Vil 
Virginian-Pilot  as  a  reporter  in 
1960.  He  came  to  the  Sun  in 
January  1963  and  went  to  the 
Washington  Bureau  in  Septan 
ber  that  year,  working  in  the 
capital  until  he  went  to  Moscow 
last  spring. 


Des  Moines  R&T 
Orders  Presses 


when  2,000  people  were  throw-  jg  the  company’s  largest  sing^ 
ing  stones  and  acting  like  hooli-  equipment  expenditure. 

The  $1.3  million  iiistallatio: 

‘A  Gross  Offense’  ^  production 

ization  program  that  inclur 
Tass  said  Mr.  Clymer’s  ex-  new  tape-fed  Elektron  linecul- 
pulsion  “was  caused  by  the  fact  ing  machines,  Data-Speed  tap 
that  he  committed  a  gross  of-  receivers,  tape  perforators,  Lir 
fense  by  slapping  in  the  face  a  asec  II  composing  compute! 
militiaman  who  was  on  duty,  new  type  faces.  Wood  Super 
On  the  strength  of  Soviet  law,  matic  stereotype  casting  equip 
Clymer  had  to  be  punished  for  ment  and  a  central  melting  P- 
his  hooligan  behavior  under  the  system, 
criminal  code.  But  the  competent  The  new  press  will  replace  i 
Soviet  organs  found  it  possible  four  -  unit  Goss  Anti  -  Fnctio- 
not  to  punish  Clymer  and  only  press  installed  in  1940.  Fivec: 
to  expel  him  from  the  Soviet  the  seven  units  will  have  Wijj 
Union.”  cylinders.  The  press  will  hej 

Showing  no  signs  of  injury,  two  folders,  new  conveyor  equi 
Mr.  Clymer  said  this  week  that  ment,  and  will  be  driven  by  c| 
he  had  only  facial  swelling.  rect  current  motors.  I 


Info  ‘Voice’  Retires 

Mrs.  Alice  M.  Schramm,  a  li¬ 
brarian  at  the  Milwaukee  Jour¬ 
nal  for  44  years,^  retired  March 
1.  She  served  as  head  librarian 
from  1935  to  1945. 


James  T.  Aubrey,  Jr. 
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Staten  Island 
AdvanceAdds 
Sun.  Edition 

Staten  Island,  N.  Y.,  with  its 
new  bridge  to  the  mainland  and 
new  inhabitants  moving  onto  it 
at  8  rate  of  1,000  a  month,  will 
have  still  another  new  this  week. 

The  60,000-eirculation  six-day 
Staten  Island  Advance  corner¬ 
stone  of  the  Newhouse  news¬ 
paper  empire,  puts  out  its  first 
Sunday  ^ition  March  7.  The 
Advance  is  the  only  regular  daily 
or  weekly  presently  published 
on  Staten  Island. 

Billboards,  store  and  stand 
placards,  and  heavy  in-paper 
promotion  have  been  heralding 
the  new  arrival.  Announcements 
designed  like  birth  cards  and 
complete  with  blue  ribbons  have 
been  sent  to  advertisers. 

Full-page  color  in-paper  pro¬ 
motion  ads  have  featured  the 
seven-section  makeup  of  the 
Sunday  edition.  It  includes  a  tv 
magazine.  Parade  and  35  comics. 

Among  the  columnists,  some  of 
whom  are  in  the  daily,  are  Roy 
Wilkins,  executive  head  of  the 
N’AACP;  Dr.  Robert  Hutchins; 
Josephine  Lowman;  Lydia  Lane; 
Dr.  Joyce  Brothers ;  Helen  Gur¬ 
ley  Brown;  Bishop  Fulton  J. 
Sheen;- Rabbi  Joshua  Goldberg; 
and  Dr.  Norman  Vincent  Peale. 

Grculation  Climbing 

The  Advance,  which  has 
rained  a  couple  of  thousands  of 
daily  subscribers  in  the  past 
year  as  the  island  boom  got 
underway,  gave  two  major  rea¬ 
sons  for  the  Sunday  edition : 

•  The  expansion  of  the  island 
as  a  “natural  growth  market”  in 
proximity  to  Manhattan,  Brook¬ 
lyn  and  New  Jersey. 

•  Already  saturation  cover¬ 
age  of  the  daily  Advance  on  a 
six-day  basis  (over  90  percent  of 
the  family  units  on  Staten 
Island). 

Richard  E.  Diamond,  Advance 
?eneral  manager,  said  reception 
to  the  planned  Sunday  editions 
hy  advertisers  and  readers  has 
been  excellent.  “They  finally  will 
have  a  local  advertising  m^ium 
on  Sunday,”  he  added.  In  the 
past  year,  some  national  retail 
chains  have  expanded  onto  the 
island  and  a  number  of  large 
shopping  centers  have  opened 
up  there. 

Subscribers  to  the  daily  Ad¬ 
vance  may  get  the  Sunday  Ad¬ 
vance  at  an  increase  of  from  30 
cents  to  40  cents  per  week. 

Newsstand  .sales  price  will  be 
15  cents. 

The  78-year-old  Advance  had 
^n  quietly  planning  the  Sun- 
u*y  expansion  for  several 


VETERAN  NEWSPAPER  REPORTERS,  members  of  -the  Chicago  Press  Veterans  Association,  meet  at 
Fort  Lauderdale  to  discuss  a  meeting  of  retired-to-Florida  members.  From  left — William  A.  Dasho,  secre¬ 
tary-treasurer,  end  the  following,  with  former  affiliations  in  Chicago:  Jack  Burton,  Inter-Ocean;  Steve 
O'Connor,  Tribune;  J.  Howard  Johnson,  Herald-Examiner;  Edward  Taylor,  Herald-Examiner;  Carl  Warren, 
Tribune,  Russell  V.  Hamm,  Tribune. 


months,  hiring  additional  per¬ 
sonnel,  shifting  staff  and  secur¬ 
ing  new  features. 

The  Advance  plant  was  built 
four  years  ago. 

For  two  weeks  prior  to  the 
Sunday  edition’s  debut,  the  Ad¬ 
vance  ran  off  a  complete  Sun¬ 
day  dummy  edition.  Possible 
trouble  spots  were  detected  and 
eliminated.  The  two  dummy  edi¬ 
tions  were  then  destroyed. 

Regular  readers  of  the  daily 
Advance  will  note  some  make-up 
changes  in  the  Sunday  edition. 
The  major  one  will  be  a  shift 
from  eight  to  seven  columns  on 
the  front  page.  Second  will  be 
the  new  blue  logo  on  the  front 
page. 

“We  wanted  our  Sunday  edi¬ 
tion  to  be  identified  with  the 
daily  Advance  but  at  the  same 
time  have  an  identity  of  its 
own,”  Mr.  Diamond  said. 

Medical  Progress 
Report  in  Gravure 

Milwaukee 

“Report  on  Your  Health  .  .  . 
25  Years  of  Medical  Progress,” 
will  be  a  special  rotogravure  sec¬ 
tion  in  the  Milwaukee  Journal 
on  Sunday,  June  6. 

It  has  been  designed  to  inform 
the  public  about  the  many  ad¬ 
vances  and  accomplishments  in 
medicine  in  the  last  25  years. 
Jim  Spaulding,  Journal  medical 
writer,  is  the  editor. 

In  addition  to  Sunday  Journal 
circulation  of  546,000,  “Report 
on  Your  Health”  will  be  sent  to 
every  physician  in  the  state  for 
use  in  his  reception  room. 


New  York  Times 
Dividend  Declared 

The  board  of  directors  of  the 
New  York  Times  Company  has 
declared  a  dividend  for  the  first 
quarter  of  1965  at  the  rate  of 
35  cents  per  share  of  Class  A 
and  Class  B  stock  payable 
March  26. 

This  quarterly  rate  is  on  a 
basis  equivalent  to  the  total 
dividend  of  $1.40  per  share  de¬ 
clared  for  the  full  year  1964 
on  the  adusted  shares  outstand¬ 
ing  after  a  five  for  one  split  on 
April  24,  1964. 

A  special  dividend  of  25  cents 
per  share  was  paid  Feb.  1,  1964, 
to  make  up  for  the  dividend 
omitted  in  March  1963  because 
of  the  newspaper  strike. 

• 

Paul’s  New  Job 

Chicago 

In  reporting  the  promotion  of 
Fred  Paul,  mechanical  superin¬ 
tendent  of  the  Chicago  Tribune, 
E&P  referred  to  him  as  having 
been  appointed  production  man¬ 
ager.  Mr.  Paul  was  promoted  to 
the  job  of  assistant  production 
manager-engineering. 


How’s  the  Weather? 

Winston-Salem,  N.  C. 

An  official  weather  observa¬ 
tion  station  of  the  U.S.  Weather 
Bureau  has  been  installed  on 
the  roof  of  the  Journal-Sentinel 
Building.  It  provides  tempera¬ 
ture  and  precipitation  data  for 
downtown  Winston-Salem. 


Wirtz'  Views 
ITU  Voting 

Denver 

An  official  of  the  International 
Typographical  Union  and  a 
Colorado  Springs  printing  firm 
have  been  ordered  to  submit 
records  relating  to  the  union’s 
election  to  Secretary  of  Labor 
W.  Willard  Wirtz. 

The  order  by  U.S.  Judge 
William  E.  Doyle  applies  to  Ross 
K.  Edmonds,  secretary-treasurer 
of  the  ITU’s  Progressive  party, 
and  Gowdy  Printcraft  Press, 
Inc.  Judge  Doyle  ruled  that  the 
information  in  the  records  is  to 
remain  confidential. 

The  U.S.  Office  of  Labor-Man¬ 
agement  and  Welfare  Pension 
Reports  in  Denver  went  to  court 
last  November  after  being  re¬ 
buffed  in  efforts  to  investigate 
the  May  1964  election. 

Federal  officials  said  they  had 
received  a  complaint  about  the 
mail  ballot  election  in  which  the 
ITU’s  Progressive  party  candi¬ 
date,  Elmer  Brown,  defeated  the 
Independent  party’s  Fred  Hunt 
Jr.  to  give  Brown  his  fifth  con¬ 
secutive  term  as  president  by  a 
narrow  margin  of  votes. 

In  his  order.  Judge  Doyle  said 
Secretary  Wirtz  had  the  power 
to  enforce  subpoenas  requesting 
the  documents  because  the  scope 
of  his  power  to  investigate  is 
not  necessarily  limited  by  labor 
law  violations  which  may  lead  to 
immediate  corrective  actions. 
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Ad  Service 
Complaints 
Laid  to  Error 

Harrisburg,  Pa. 

Items  in  the  advertiser/agency 
indictment  of  newspapers  were 
taken  up  one  by  one  here  this 
week  in  a  meeting  of  newspaper 
executives  and  the  general  an¬ 
swer  was  this: 

Newspapers  should  make  a 
point  of  letting  the  client  and/ 
or  his  agency  know  about  their 
failures  rather  than  take  the 
blame  alone  for  errors  made  by 
agency  clerks  and  other  person¬ 
nel. 

Here  were  the  “complaints  or 
charges”  against  newspapers 
which  representatives  hear  most 
often,  according  to  C.  D.  Joseph 
LaflFerty,  sales  development  man¬ 
ager  of  Moloney,  Regan  & 
Schmitt: 

1.  The  Newspaper  Product: 

a.  editorially,  stodgj' 

b.  mechanically,  old  and  un¬ 
reliable 

c.  layout  —  dull  and  unat¬ 
tractive 

2.  The  Newspaper  Audience: 

a.  lacking  growth 

b.  older  readers  rather  than 
younger 

c.  little  time  spent  reading 

d.  not  oriented  to  national  ads 

3.  Merchandising  Assistance: 

a.  weak  ‘trade’  contact 

b.  inability  to  sell  tie-ins 

c.  no  editorial  cooperation 

Market  Knowledge 

4.  Marketing  Knowledge  and 
Help: 

a.  Inaccurate  distribution 
checks 

b.  No  knowledge  of  brand 
standing  or  movement 

c.  “Canned”  marketing  sta¬ 
tistics 

d.  Lack  demographic  infor¬ 
mation 

e.  Unfamiliar  with  distribu¬ 
tion  process 

5.  Documented  Success 
Stories: 

a.  None  for  national  accounts 

b.  Top  advertisers  don’t  use 
newspapers 

c.  New  growth  companies 
used  tv 

6.  Rates: 

a.  Too  costly 

b.  Differential  too  great 

c.  Frequency  or  ‘bulk’  rates 
discounts  not  large  enough  for 
big  advertisers 

d.  Rate  structures  being  cir¬ 
cumvented 

The  “bill  of  particulars”  was 
thrown  out  for  discussion  at  a 
session  of  the  Display  Adver¬ 
tising  Conference  co-sponsored 
by  the  Pennsylvania  New’spaper 


Publishers  Association  and  the 
Interstate  Advertising  Manag¬ 
ers  Association. 

Counler-Coniplaints 

Most  of  the  complaints  were 
discredited  or  given  little  weight. 
Specific  examples  were  cited 
where  the  newspaper  has  tried 
to  achieve  perfection  but  the 
errors  made  by  agency  or  ad¬ 
vertiser  have  made  cooperation 
impossible. 

On  the  subject  of  editorial 
support  it  was  pointed  out  that 
most  of  the  material  received 
is  just  “puff  stuff,”  not  news 
worthy  of  publication.  Agency 
people  don’t  know  what  makes 
genuine  new’s. 

Requests  for  merchandising 
support  often  are  unreasonable, 
it  was  said.  It  was  suggested 
that  if  the  agency  has  something 
new  or  different  in  mind  let  its 
creative  shop  come  up  with  it, 
within  reasonable  cost. 

Another  counter  -  complaint 
was  that  newspapers  often  go 
out  and  sell  tie-in  ads  only  to 
find,  at  the  last  moment,  that 
the  national  .schedule  has  been 
cancelled. 

• 

Chirago  Sun-Times 
Adding  Book  Week 

John  Hay  Whitney,  editor  in 
chief  and  publisher  of  the  New 
York  Herald  Tribune,  has  an¬ 
nounced  that  beginning  Sept.  12, 
the  literary  supplement.  Book 
Week,  will  be  carried  in  the  Sun¬ 
day  edition  of  the  Chicago  Stin- 
Times. 

The  gra\'ure  section,  published 
by  the  Herald  Tribune  since 
September,  1963,  now  appears 
each  Sunday  in  the  Washington 
Post  and  the  San  Francisco  Ex¬ 
aminer.  The  addition  of  the  Sun- 
Times  will  increase  the  circula¬ 
tion  of  Book  Week  to  more  than 
2  million. 

• 

Sales  Tax  Deletions 

Topeka,  Kans. 

A  committee  in  the  State 
Senate  has  voted  to  delete  news¬ 
papers  and  component  parts  of 
newspapers  from  the  state  sales 
tax  which  is  under  consideration. 
Electricity  used  in  broadcasting 
also  would  be  exempted.  These 
items  were  included  with  insec¬ 
ticides,  and  herbicides  in  the 
original  bill. 

• 

New  Rep  Appinted 

Sawyer-Ferguson- Walker  has 
been  appointed  as  national  ad¬ 
vertising  representative  for  the 
Omaha  World-Herald,  formerly 
represented  by  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee.  The 
change  was  announced  by  W.  E. 
Christenson,  president  and  edi¬ 
tor. 
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S&H  Plows  Greener 
Fields  for  Stamps 


“Mission  accomplished”  was 
the  preliminary  report  this  week 
by  Edwin  P.  Johnson,  advertis¬ 
ing  director  of  the  Sperry  & 
Hutchinson  Company. 

Mr.  Johnson  was  referring  to 
immediate  results  from  the  48- 
page  ad  run  Jan.  31  in  This 
Week,  Parade,  and  a  list  of  in¬ 
dependent  Sunday  supplements 
at  a  cost  of  $1.5  million.  The  ad 
told  the  story  of  the  68-year 
history  of  S&H  Green  Stamps. 
“It  cleared  up,”  as  Mr.  Johnson 
put  it,  “the  many  misconceptions 
that  had  existed  about  trading 
stamps,  what  they  are,  who  pays 
for  them,  and  also  it  spotlighted 
the  fine  reputation  of  S&H.” 

Sales  Are  Up 

Sales  today  are  running  ahead 
of  last  year’s,  Mr.  Johnson  said, 
but  it  was  still  too  early  to  be 
specific  or  to  determine  exactly 
what  influence  the  ad  was  exert¬ 
ing. 

Last  year’s  sales  were  the 
highest  in  history,  he  said,  and 
January  ran  9%  ahead  of  the 
same  month  in  1964.  S&H  is 
largest  of  some  300  trading 
stamp  companies,  doing  an  esti¬ 
mated  40%  of  all  business  in  the 
field. 

Information  is  not  yet  avail¬ 
able  on  the  amount  of  tie-in¬ 
advertising  placed  in  the  Sun¬ 
day  newspapers  that  distribute 
the  supplements.  This  Week  has 
arranged  with  the  Advertising 
Checking  Bureau  to  obtain  lin¬ 
age  data.  Ray  Hulbert  of  Sulli¬ 
van,  Stauffer,  Colwell  &  Bayles, 
the  advertising  agency  placing 
the  ad,  is  also  making  a  study 
on  this  aspect  of  the  promotion. 

There  are  about  70,000  busi¬ 
ness  places  that  use  S&H 
stamps.  They  were  furnished 
special  mats  to  use  in  their  ad 
copy.  Text  read:  “Who  Pays 
for  S&H  Green  Stamps  We  Give 
You?  —  Not  you.  See  the  spe¬ 
cial  report  that  tells  who  pays 
for  stamps  and  why  in  the  Janu¬ 
ary  31  issue  of  (name  of  sup¬ 
plement)  .” 

8-Page  Tie-in 

Indications  are  that  these 
mats  were  widely  used.  Then 
bigger  tie-ins  are  known  to  have 
been  bought,  as  for  example,  an 
eight-page  supplement  placed  in 
Albany  newspapers  by  the  Cen¬ 
tral  Markets  of  the  Golub  Cor¬ 
poration. 

“We  are  certain  that  the  ad¬ 
vertisement  was  an  event  “total- 
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ly  welcomed  by  accounts  all  ov« 
the  countrj',”  Mr.  Jonnson  said. 

Included  among  the  48  pagti 
were  specific  promotions  of  SAB 
Travel  Awards  for  safety, 
and  other  employe  competitioMt 
consumer  service,  and  other 
group  incentive  arrangements. 

Tuesday  following  the  Sunday 
publications,  Ephraim  Glassman, 
manager  of  S&H  Travel  Awards 
Inc.,  reported  his  division  was 
deluged  with  inquiries.  They 
had  been  inspired  by  one  of  the 
pages  headed:  “When  You  Take 
an  S&H  Trip  You  Don’t  Have 
a  Worry  in  the  W'orld.” 

Heavy  Mail  Response 

Lee  Hirst,  director  of  public 
relations,  said  the  mail  response 
surpassed  anything  ever  n- 
ceived  from  tv  advertising.  They 
numbered  well  over  a  thousand 

Because  he  signed  the  open¬ 
ing  statement  140  of  the  letters 
were  addressed  personally  to 
W.  S.  Beinecke,  president  of  the 
corporation.  One  stated  “all  of 
us  in  the  field  of  incentive  mer¬ 
chandising  have  profited  from 
this  advertisement.” 

W.  S.  Sahloff,  vicepresidfflt 
of  General  Electric,  wrote  it 
was  “the  best  advertisement  I 
have  ever  seen  in  my  many 
years  of  merchandising  and 
marketing. 

“There  is  no  measure  to  de 
termine  the  boost  this  will  give 
to  the  S&H  image.  Whoever  is 
responsible  for  the  idea  should 
receiv'e  the  Medal  of  Honor.” 

Walter  Hoving,  president  of 
Tiffany’s  called  it  “a  very  good 
job  indeed.” 

When  told  a  48-page  ad  was 
going  to  run  in  the  Sunday  mag¬ 
azine,  the  editor  of  the  Colttm- 
bus  (0.)  Dispatch  replied  to 
the  S&H  field  representative:  “I 
won’t  believe  it  until  I  see  it" 

Housewife’s  Reaction 

“You  captured  me,”  a  house¬ 
wife  wrote  in  a  long  letter  to 
Mr.  Beinecke.  She  presented  this 
word-picture  on  her  reaction  to 
the  advertisement: 

“So  you  want  to  interest  mel 
You’re  just  another  big  ad.  Now 
come  on  —  just  entice  me!  And 
do  you  know  it  did.”  i 

“I  want  you  to  know  that  my  | 
husband  and  I  thoroughly  en-ii 
joyed  reading  your  advertise- 1 
ment,”  another  wrote.  | 

Many  sent  in  cartoons  i*- 
ferring  to  trading  stamps. 

(Continued  on  page  45)  i 
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ADVERTISING  NEWS 


SECTION 


ISHING  FOR  GENERAL 

ILLS  Products 


Linage  Leaders . . .  January 

(As  Measured  by  Mt^Ha  Records,  Inc.) 

196.=;  1964 


Moriiiim 


Morning 


Los  Anqoles  Timas  . . 

Miomi  Herald  . 

Washington  Post  . 

Chicago  Tribune  . 

New  York  Times  . 

San  Jose  Mercury  . 

Phoenix  Republic  . 

New  Orleans  Times-Picayune 

Cleveland  Plain  Dealer  . 

Orlando  Sentinel  . 


Los  Angeles  Times  . 

Miami  Horald  . 

Washington  Post  . 

Chicago  Tribune  . 

Phoenix  Republic  . 

New  York  Times  . 

San  Jose  Mercury  . 

New  Orleans  Times-Picayune 

Orlando  Sentinel  . 

Cleveland  Plain  Dealer . 


Evening 


.veiling 


SET  UP  FOR  SALES — A  small  grocery  store — all  products  made  by  his 
company,  of  course— is  a  "prop"  for  James  S.  Fish  of  General  Mills  as 
he  speaks  to  Copley  Newspapers  conference. 


Phoenix  Gaiette  .... 
Houston  Chronicle  . . 

Detroit  News  . 

Fort  Lauderdale  News 

San  Jose  News  . 

Milwaukee  Journal  .. 

Cleveland  Press  . 

Toronto  Star  . 

Montreal  Star  . 

Orlando  Star  . 


Phoenix  Gaiette  . 
Houston  Chronicle 
Milwaukee  Journal 
San  Jose  News  . . . 

Toronto  Star  . 

Detroit  News  . 

Denver  Post  . 

Cleveland  Press  .. 
Washington  Star  . 
Orlando  Star  . 


Fish  of  General  Mills 
Tells  How  to  Hook  Ads 


Sunday 

Los  Angeles  Times  . 

New  York  Times . 

Miami  Herald  . 

Chicago  Tribune  . 

Milwaukee  Journal  . 

Baltimore  Sun  . 

New  York  News 

Cleveland  Plain  Dealer . 

Philadelphia  Inquirer  . 

Washington  Post  . 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  . 

New  York  Times  MS  . 

Miami  Herald  MS  . 

Washington  Post  MS  . 

Chicago  Tribune  MS  . 

Milwaukee  Journal  ES . 

Detroit  News  ES  . 

Cleveland  Plain  Dealer  MS  _ 

Houston  Chronicle  ES  . 

San  Jose  Mercury  t  Mercury- 
News  MS  . 


Sunday 


Los  Angeles  Times  _ 

New  York  Times  . 

Chicago  Tribune  . 

New  York  News . 

Miami  Herald  . 

Baltimore  Sun  . 

Milwaukee  Journal  _ 

Washington  Post  . 

Philadelphia  Inquirer  . 
Cleveland  Plain  Dealer 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  . 

New  York  Times  MS  . 

Miami  Herald  MS  . 

Chicago  Tribune  MS  . 

Washington  Post  MS  . 

Milwaukee  Journal  ES  . 

Detroit  News  ES  . 

Houston  Chronicle  ES  . 

Phoenix  Republic  MS . 

Cleveland  Plain  Dealer  MS . 


Milne  Conies  East  Sliouse  Leaves  Florida 

For  United  Air  Lines  For  Alabama  Ad  Post 

Jack  G.  Milne,  southeastern  Gaosden,  Ala. 

press  relations  manager  for  James  E.  Shouse  has  b^ome 
United  Air  Lines  the  past  three  advertising  director  for  the 
and  one-lialf  years,  has  been  Giidsden  Times.  He  comes  here 
named  eastern  regional  publicity  from  the  Miami  Beach  (Fla.) 
manager  for  the  company  in  Daily  Sun  where  he  was  adver- 
New  York  City,  James  A.  Ken-  tising  director, 
nedy.  United’s  director  of  pub-  Mr.  Shouse  has  had  14  years 
licity,  announced.  Robert  P.  of  experience  in  the  newspaper 
Costello  and  Tom  Anderson  will  advertising  field.  He  was  for- 
assume  specialized  assignments  merly  advertising  manager  of 
in  broadcast,  press  and  trade  the  Los  Gatos  (Calif.)  Daily 
publication  relations  in  the  New  Times. 

York  area.  • 


‘3  Season’  Rate  For 
Retailers  Introduced 


Oklahoma  City 

Accordion-like  commitments  to 
help  an  advertiser  use  the  long- 
tested  Bureau  of  Advertising 
Timetable  plan  are  a  unique 
feature  of  a  new  52-week  fre¬ 
quency  contract  introduced  into 
the  Oklahoma  City  market 
March  1  by  the  Okluhomun  and 
Times. 

In  making  the  announcement, 
advertising  director  Charles  E. 
Hoover,  said,  “This  contract  is 
designed  to  provide  the  most  at¬ 
tractive  rate  for  volume  and 
frequency.  An  advertiser  may 
earn  three  different  rates  during 
his  contract  year  .  ,  .  one  rate 
for  his  normal  needs,  a  slightly 
higher  rate  for  his  slack  season 
use,  and  a  much  more  attractive 
rate  for  his  peak  season  space.” 

Harold  Deadman,  retail  ad¬ 
vertising  manager,  and  Dave 
Beeman,  assistant  retail  man¬ 
ager,  w'orked  out  details  of  the 
program. 

Computers  Du  the  Work 

Through  the  use  of  computers. 
Gates  Oliver,  market  analyst, 
•has  provided  advertising  sales¬ 
men  with  comparative  figures  to 
show  the  trend  of  sales  by  cate¬ 
gories  based  on  state  sales  tax 
figures,  the  advertising  pressure 
put  behind  a  category  by  all 
advertisers  in  the  community 
and  the  trend  of  advertising 
emphasis  by  particular  firms. 
Thus  a  merchant  can  determine 
quickly  whether  he  has  kept  his 
advertising  in  line  with  his  mer¬ 
chandising  experience  and  also 
determine  whether  or  not  he  has 
timed  it  right. 

The  retail  sales  staff  is  divided 
into  two  teams  with  key  sales¬ 
men  as  captains,  as  they  launch 
a  drive  to  sign  52-time  contracts 
in  a  community  which  has  had 
an  earned  rate  bulk  by  the 
month  for  several  years. 

“When  we  found  that  so  many 
firms  were  completely  out  of 
time  on  their  promotion — over¬ 
spending  at  the  wrong  time  and 
underpromoting  at  the  right 
time — we  devised  this  plan.  I 
doubt  if  we  could  have  evaluated 
our  total  position  without  help 
from  our  computers  under  the 
direction  of  Bill  Williams,  our 
research  manager.  When  Bill 
programmed  the  IBM  machine 
to  make  graphs,  we  were  ready,” 
Hoover  added. 

Before  the  announcement  of 
the  new  contract,  the  Oklahoman 
and  Times  mailed  a  complete 
circulation  breakdown  with 
maps,  a  copy  of  the  annual  ABC 
report  and  other  attachments 


so  advertisers  could  see  the 
reach  and  penetration  of  the 
morning,  evening  and  Sunday 
papers. 

A  rate  change,  due  to  consist¬ 
ent  circulation  increases  coin¬ 
cided  with  the  announcement  of 
the  new  rate  card.  Discounts  for 
multiple  standard  size  pages  in 
a  single  issue,  companion  rates 
for  locally-edited  rotogravure 
advertising,  comics  and  TV 
magazine  also  were  included  in 
the  package. 

Ultl  Formula  Kept 

The  old  bulk-space-earned- 
rate-by-the-month  formula  was 
kept  as  a  part  of  the  new  rate 
card,  but  new  frequency  rates 
were  announced  for  13  and  52 
consecutive  week  agreements.  A 
new  church  rate  was  also  intro¬ 
duced. 

Advertisers  were  invited  to 
select  the  morning-evening  com¬ 
bination,  or  one  of  the  single 
morning  or  evening  papers,  or 
Sunday,  with  11  minimum  sizes 
ranging  from  14  lines  to  14,448 
lines  on  one,  two  or  three  occa¬ 
sions  per  week. 

• 

Above-Average  Reader 
Sought  in  KLM  Ads 

KLM  Royal  Dutch  Airlines 
has  begun  the  biggest  destina¬ 
tion  advertising  campaign  in  its 
history  —  a  33-advertisement 
series  designed  to  stimulate 
travel  to  “Surprising  Amster¬ 
dam.” 

The  campaign  broke  with  two- 
])age  advertisements  in  the  New 
York  Times  and  New  York  Her¬ 
ald  Tribune.  Other  spreads,  full- 
page  advertisements  and  600- 
line  insertions  were  to  appear 
during  the  next  six  weeks  in 
New  York  and  Houston  news¬ 
papers,  and  in  magazines. 

Robert  Murphy,  KLM  adver¬ 
tising  manager,  said  media  for 
the  campaign  was  chosen  to 
l  each  people  w’ith  above-average 
education  and  income. 

• 

Davig  for  Douglas 

Santa  Monica,  Calif. 

Appointment  of  Richard  J. 
Davis  as  vicepresident-public  re¬ 
lations  for  the  Douglas  Aircraft 
Company  was  announced  re¬ 
cently.  He  joined  Douglas  in 
1958  as  public  relations  repre¬ 
sentative  in  Washington,  after 
18  years  with  Newsweek  maga¬ 
zine.  He  was  chief  Pentagon 
correspondent. 


A  Dedicated  Ad  Salesman 
j  Retires  from  The  Bureau 


I  If  national  linage  slipped 

off  somewhat  last  week,  it 
was  because  one  of  newspa- 
I  perdom’s  key  advertising 
I  salesmen  retired. 

I  He  is  Allen  B.  Sikes  of  the 
I  Bureau  of  Advertising, 
t  ANPA. 

As  a  salesman  for  Liver- 
I  more  Knight  Company,  a 
I  Providence,  R.  1.,  printing 
I  firm,  Mr.  Sikes  made  a  call 
j  on  Bill  Thompson,  the  fiist 
I  manager  of  the  Bureau,  to 
I  solicit  a  printing  order.  But 
I  instead  of  getting  the  order, 
I  he  was  offered  a  job  in  the 
I  research  department  which 
I  he  accepted.  Since  that  day 
1  in  1925,  Mr.  Sikes  has  had 
I  40  years  of  service  with  the 
I  organization  devoted  to  sell- 
I  ing  and  servicing  advertising 
I  for  new'spapers. 

I  As  a  one-man  department, 

I  Mr.  Sikes  prepared  records 
I  of  brands  showing  distribu- 
I  tion  of  products  in  member 
I  paper  cities  and  compiled  one 
I  of  the  first  lists  showing  the 
I  amount  of  money  spent  by 
I  national  advertisers  in  news- 
I  papers. 

I  “Back  in  those  days,”  he 
I  reminisced,  “we  had  about 
1  300  members  and  national  ad- 

I  vertisers  invested  about  $220 
million  in  newspapers.” 

Then,  in  1934,  when  adver¬ 
tising  volume  was  going  down 
hill  and  radio  was  emerging 
as  a  “glamor”  medium,  Mr. 
Sikes  was  made  eastern  sales 
manager,  a  job  he  held  for  15 
years.  Within  this  period, 
Mr.  Sikes  saw  the  Bureau 
membership  double  and  the 
advertising  volume  almost 
quadruple. 

It  was  while  he  was  sales 
manager  that  the  most  effec¬ 
tive  piece  of  research  was 
instituted  in  1938.  This  w'as 
the  “Continuing  Study  of 
I  Newspaper  Readership,”  a 
I  project  which  showed  that 
newspapers  were  read  and 
read  thoroughly.  It  gave 
I  agencies  ideas  for  improving 
I  their  creative  approaches  in 
I  newspaper  advertising.  Mr. 
I  Sikes  was  a  member  of  the 
I  first  administrative  commit- 
I  tee  and  helped  guide  the 


Allen  B.  Sikes 


study  until  it  was  discon¬ 
tinued  in  1952. 

“It  was  certainly  the  most 
effective  sales  tool  of  the  time 
and  should  be  jjicked  up 
again,”  Mr.  Sikes  advised. 

In  1947  when  he  was  moved 
up  to  field  director  of  the 
Bureau,  Mr.  Sikes  set  up  and 
took  part  in  seminars  for 
newspaper  salesmen.  H  i  s 
clinics  took  him  to  many 
newspapers  and  established 
him  as  an  expert  in  news¬ 
paper  advertising.  He  was  a 
guest  lecturer  on  the  subject 
at  several  colleges. 

Having  spent  his  life  in 
advertising,  Mr.  Sikes  is  con¬ 
sidering  a  future  teaching 
advertising. 

“My  vantage  point  with  the 
Bureau  of  Advertising  makes 
looking  back  particularly 
gratifying,”  he  remarked.  “It 
took  a  lot  of  vision  to  start 
the  Bureau  in  an  age  when 
such  organizations  were  few 
and  far  between.  And  it  took 
a  lot  of  persistence  on  the 
part  of  great  newspapermen 
to  keep  it  going  and  growing. 

“If  today  is  the  tomorrow 
we  worried  about  yesterday, 
then  the  current  healthy 
status  of  the  business,  and 
this  includes  the  Bureau,  is 
due  in  no  small  part  to  the 
superb  men  who  did  the 
worrying.  And  they  passed 
their  dreams  and  visions  on 
to  the  men  who  do  the  worry¬ 
ing  today.  The  only  constant 
in  this  cycle  has  lieen  the  ob¬ 
jective  —  to  make  better 
newspapers  and  sell  them 
better.” 


Two  Spanish  Accounts 

Conant  and  Company  has 
been  awarded  the  1965  public 
relations  campaign  on  behalf  of 
Spanish  Tourism.  The  company 
further  announced  the  fourth 
year  renewal  of  their  campaign 
for  the  Spanish  Sherry  Institute. 


Borden 

Borden’s  1965  Lenten  Chet  j 
promotion  in  newspapers  will  4 
on  a  regional  basis.  The  fir  ' 
major  promotion  for  Cremort. 
powdered  non-dairy  coffee  lig' 
ener,  includes  coupon  ads  in  1* 
newspapers. 
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San  Diego,  California,  now  has  a  population  of  1,147,497 

not  including  our  nine  lions,  (we  only  comii  people) 


Even  without  the  lions,  San  Diego  is  the  "^2  City  Newspaper  Market 


in  the  11  Western  States. 


Your  dclverlisinn  cdmpaign  will  be  a  roaring 
success  in  San  Diego.  Retail  Sales  totaled 
more  than  $1,400,71 5,000 ♦  last  year,  placing 
San  Diego  22nd  among  all  the  nation's  200 
Counties  leading  in  Retail  Sales.  And  only 
San  tliego  can  offer  advertisers  so  many  buy¬ 
ers  through  just  one  medium— The  San  Diego 


Union  Evening  Tribune.  85®/o  of  San  Diego 
County  families  live  in  an  urban  area  which 
accounts  for  more  than  88%  of  the  total  re¬ 
tail  sales.  80%  of  these  families  regularly 
read  The  San  Diego  Union,' Evening  Tribune, 
unduplicated. 

•Cop/ey  Nt'wsfuper  fconomic  ResMfih  Ufp«iftmrnf  •*/^**- 

iSilti  Minaavment  Suney  of  Buying  Power,  1964  * 

Consohdited  Market  Survey  * 


a'lic^anBiegttttnion  |  Evening  Tribune 

15  hometown  daily  newspapers  covering  San 
Diego,  California  —  Greater  Los  Angeles  — Springfield,  lllinryis- and  Northern  Illinois. 
Served  by  The  Copley  News  Service  with  a  Washington  bureau  and  bureaus  in  other  ma¬ 
jor  centers  of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


These  and  other  crucial  questions  are  answered, 
for  the  first  time,  in  W,  R,  Simmons*  new  ** Study 
of  Ad  Retentions**  sponsored  by  Parade  and  This  Week, 


Do  YOU  RUN  ADS  in  the  big  weeklies? 

Life?  Look?  the  Post?  Do  you  run  them 
in  the  big  Sunday  magazines— Parade?  This 
Week?  Do  you  know  what  happens  to  them? 
Now  you  can  find  out! 

Now  you  can  measure  how  well  these  lead¬ 
ing  magazines  do  what  you  hire  them  to  do 
—deliver  your  ad  messages.  You  have  clam¬ 
ored  for  facts  and  figures  in  this  area— now 
they  exist.  Today,  you  can  measure  for  your¬ 
self  what  your  ads  could  be  doing— comparing 
actual  performance,  not  potential  exposure— 
thanks  to  this  Simmons  Study! 

Simmons’  measurements  are  expressed  in 
“Ad  Retentions’’— his  term  for  correctly-re¬ 
membered  ad  messages,  carefully  tabulated 
after  the  elimination  of  mistaken  claiming. 
Simmons  measures,  in  Ad  Retentions,  “the 
effectiveness  with  which  the  publications  suc¬ 
ceed  in  delivering  the  messages  of  their  ad¬ 
vertisers.” 

“How  many?”  comes  first 

Over  the  entire  six  weeks  of  testing,  for  the 
“average  ad”  in  the  Study,  the  Post  &  Look 
created  43  million  Ad  Retentions;  Life  & 
Look,  53  million;  Post  &  Life  60  million;  and 
Parade  &  This  Week,  92  million !  Figures  like 
these  speak  for  themselves,  but  they  speak 
even  louder  when  you  remember  these  are 


all  correctly  remembered  ad  messages. 

“How  long?”  comes  next 

Alert  businessmen  say  timing  is  probably 
the  most  important  element  in  marketing  to¬ 
day.  But,  before  this  Study,  no  one  knew 
when  an  ad  message  got  up  off  the  page  and 
into  the  minds  of  the  magazine’s  readers. 

The  chart  at  right  shows  you  Simmons’  dra¬ 
matic  findings.  It  tells  you  not  only  “how 
many”  but  also  “how  long.”  Here  again,  the 
two  Sunday  magazines  run  away  with  the 
prizes.  Parade  and  This  Week  Magazines 
make  far  more  people  aware  of  the  ad  mes¬ 
sages  they  carry,  and  they  do  it  far  sooner. 

“How  much?”  counts  most! 

Careful  study  of  this  chart  lets  you  choose 
the  reaction  you  want  your  ad  to  get— instant, 
or  slow-brewed.  Those  late  arrivals  can  cost 
a  great  deal.  Early  or  late,  instant  or  slow- 
brewed,  Ad  Retentions  cost  less  in  Parade 
and  This  Week  than  they  do  in  the  general 
weeklies:  $1.10  per  thousand  in  Parade-This 
Week  vs.  $1.50  in  Post-Life,  $2.00  in  Life- 
Look  and  $2.10  in  Post-Look. 

The  further  you  dig  into  what  Simmons 
has  uncovered,  the  more  clearly  you  can  see 
the  importance  of  your  schedule  in  Parade 
and  This  Week. 


do  you  get  from  magazines? 


AD  RETENTIONS  COMPARED 

TOTAL  RETENTIONS  OF  THE  AVERAGE  AD  OVER  THE  FIRST  6  WEEKS  OF  THE  LIFE  OF  THE  ISSUE 


PARADE  & 

THIS  WEEK 

POST 
&  LIFE 

LIFE 
&  LOOK 

POST 
&  LOOK 

TOTAL  OF  ALL 

SIX  WEEKS 

91,908,000 

60,245,000 

52,642,000 

43,103,000 

FIRST  WEEK 
TOTAL 

47,468,000 

14,587,000 

12,330,000 

9,393,000 

SECOND  WEEK 
TOTAL 

22,361,000 

13,670,000 

11,343,000 

14,938,000 

THIRD  WEEK 
TOTAL 

22,079,000 

13,010,000 

14,667,000 

8,216,000 

FOURTH,  FIFTH 
&  SIXTH  WEEK 

18,978,000 

14,302,000 

10,556,000 

TOTAL 

I  "’"‘Although  scoring  of  total  Ad  Retentions  for  Parade  and  This  Week  was  confined  to  three  weeks,  the  ■ 
Study  was  extended  an  additional  three  weeks  to  give  the  other  magazines  maximum  opportunity  to  ■ 
build  up  their  total  of  Retentions.  I 

Ad  Retentions  Defined:  An  Ad  Retention  is  the  correct  identification  of  a  remembered  ad  message,  after  the  elimination 
of  mistaken  claiming. 

Ad  Retentions  Documented:  This  Study  of  ad  messages  from  the  pages  of  Life,  Look,  the  Post,  Parade  and  This  Week 
was  conducted  by  W.  R.  Simmons  &  Associates.  Inc. 

•  The  Study  is  based  on  a  national  probability  sample,  with  121  basic  sampling  points. 

•  Conclusions  rest  on  4,970  interviews,  achieved  over  42  full  days  of  interviewing.  (Completion  rate  85.2!) 

•  No  artificial  testing  situations.  Only  people  who  had  already  read  the  magazine  issue  were  tested. 

•  This  Study  was  conducted  in  consultation  with  the  Technical  Committee  of  the  Advertising  Research  Foundation,  Inc. 
Complete  Technical  Information  on  Study  design,  procedure,  and  full  results  are  available  from  Parade  and  This  Week 
Magazines.  All  published  statements  and  results  have  been  checked  for  accuracy  with  W.  R.  Simmons  &  Associates,  Inc. 


Editors  Set  Theme, 
Make  ‘Special’  Vital 

By  Carl  J.  Barrea 

Advertising  Director,  Hawaii  Newspaper  Agencv 


As  advertising'  director,  I  am 
constantly  aware  of  the  im¬ 
portance  of  the  editorial  depart¬ 
ment’s  contribution  toward 
making  special  sections  success¬ 
ful.  I  have  learned  through 
experience,  when  editorial  con¬ 
tent  is  of  a  professional  nature 
such  as  displayed  in  our  Pacifica 
20  Annual  Edition,  it  creates 
the  desired  readership  appeal  as 
well  as  continued  acceptance  for 
similar  sections,  thereby  bene- 
fitting  the  readers — advertisers 
— and,  the  newspaper. 

As  experienced  newspaper 
people,  we  can  all  apperciate 
that  reader  interest  brings 
greater  advertising  response. 
Our  aim  is  to  continue  to  pro¬ 
duce  as  many  special  sections  as 
traffic  will  bear  with  a  new  look, 
being  ever  mindful  of  the  im¬ 
mediate  or  long  range  benefits 
of  our  customers — the  readers 
and  advertisers. 

Progress  Editions  don’t  have 
to  l)e  blockbusters  filled  with  a 
re-hash  of  all  stale  news  of  the 
past  year  and  padded  unmerci¬ 
fully  just  to  fill  the  space  above 
advertisements. 

Radically  DilTerent 

They  can  be  blockbusters  filled 
with  fresh  material,  new  ideas, 
strikingly  different  art,  and  with 
a  theme  that  carries  a  social 
message.  In  Honolulu  progress 
editions  or  annual  year-enders 
are  radically  different. 

In  1963  the  American  Associa¬ 
tion  for  State  and  Local  His¬ 
tory  awarded  an  unusual  certifi¬ 
cate  to  the  Star-Bulletin  for 
“outstanding”  work  in  three 


Progress  Editions,  titled  “Ha¬ 
waii  and  the  World,”  “Golden 
Years,”  (a  50th  anniversary 
edition)  and  “Hawaii  185.”  The 
Association  praised  the  Star- 
Bulletin’s  “effective  and  dis¬ 
criminating  treatment”  of  Ha¬ 
waii’s  history. 

The  first  thing  we  do  is  tell 
the  editorial  department  they 
have  freedom:  freedom  to  pick 
a  theme,  to  develop  even  radi¬ 
cal  concepts,  to  arrange  the 
.sections,  to  plan  the  covers,  to 
set  the  whole  pattern  and  spirit 
of  the  edition.  We  then  follow. 

We  tell  our  advertisers  that — 
in  most  cases — there  won’t  be 
any  guaranteed  specific  spot 
placement.  There  just  won’t  be 
any  tradeouts.  Editorial  has  the 
priority  in  full-page  allocations. 

We  promise  an  outstanding 
package,  and  in  our  case,  edi¬ 
torial  has  for  five  years  come  up 
with  something  fresh  and  emin¬ 
ently  salable. 

Results:  higher  circulation 
each  time.  And  greater  income. 

The  Star-Bulletin’s  first  ven¬ 
ture  in  this  new  type  of  Prog¬ 
ress  Edition  journalism  was 
“Hawaii  Tomorrow”  in  1961.  It 
was  an  attempt  to  show  the  10- 
year  future  of  the  Islands  in 
story  and  illustration.  That’s 
old  hat  now,  but  it  was  new  for 
us  then. 

‘Hawaii  and  The  World’ 

The  Star-Bulletin’s  1962  50th 
anniversary  edition  —  Golden 
Years — was  relatively  similar  to 
other  anniversary  editions.  But 
w'hen  we  went  into  “Hawaii  and 
The  World”  again  in  1962,  the 


DIVERSIFICATION  IS  GREAT-BUT  .  .  . 

...  we  just  don’t  have  any.  Today  more  and  more  companies 
are  trying  to  get  into  more  and  more  different  businesses.  Don't 
blame  them  at  all.  But  we  happen  to  be  specialists  with  only 
one  job,  one  goal  in  mind — that  is  to  present  for  advertisers 
and  agencies  the  circulations  and  coverage  facts  of  American 
Newspapers  in  the  most  useful  and  effective  manner.  We 
originated  our  business — started  it  from  scratch — published  the 
first  comprehensive  analysis  ever  of  newspaper  circulations. 
Both  CIRCULATION  ’62  and  CIRCULATION  ’63  were  in 
wide  use  before  competition  reared  its  ugly  head  Simultane¬ 
ously,  we  created  a  brand-new  promotional  medium  for  in¬ 
dividual  newspapers  and  groups — possibly  the  most  economical 
and  effective  available  anywhere,  anytime.  It’s  our  only  busi¬ 
ness,  we  have  nothing  else  to  divert  us,  nothing  else  to  think 
about  except  how  we  can  do  an  even  better  job  in  this  area. 
So  maybe  our  lack  of  diversification  is  not  so  bad  for  you — 
it  hasn’t  been  too  bad  for  us — and  CIRCULATION  ’65  will 
be  the  best  yet.  Copy  deadline  is  March  22.  We  hope  to  be 
hearing  from  you.  Tom  Sinding,  American  Newspaper  Markets, 
Inc.,  Box  182,  Northfield,  Illinois. 


PACi^oTao 

««  im  IhiMdl  II 
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Cover  page  of  a  special  edition  of 
the  Honolulu  Star-Bulletin  to  mark 
the  progress  of  Pacific  regions 
since  the  end  of  World  War  II. 

editorial  department  w'ent  crazy. 

The  reporters  investigated  the 
link.s — political,  social,  economic, 
and  otherwise — which  united 
Hawaii  with  other  nations. 
When  the  edition  came  out,  there 
were  articles  on  more  than  80 
countries  and  how’  Hawaii  was 
linked  with  them.  In  great  de¬ 
tail,  from  the  beginning  of 
Hawaii’s  history  until  the  pres¬ 
ent,  the  links  were  traced. 

There  w'ere  49  stories  on 
Hawaii’s  links  with  the  other 
states.  Like,  which  of  our  Gov¬ 
ernors  were  bom  in  Maine  (Far¬ 
rington),  which  Hawaii  Senators 
came  from  what  States,  how 
much  pineapple  we  sell  to  Louisi¬ 
ana,  and  so  forth.  We  even  had 
photos  from  Bechuanaland, 
Hawaii’s  antipode. 

On  the  cover  was  a  multicolor, 
newly-designed  “Tree  of  Inter¬ 
dependence”  which  was  an  edi¬ 
torial  art  creation.  It  was 
warmly  received.  It  showed  the 
interdependence  of  Hawaii  and 
other  nations  and  regions  of  the 
world. 

.4  ‘Regress  Edition’ 

Then,  came  another  radical 
approach:  a  “regress”  edition. 
Called  “Hawaii  185”  because 
Captain  Cook  discovered  Hawaii 
185  years  ago  in  1963,  the  edi¬ 
tion  was  a  monster  anthology  of 
the  finest  works  printed  about 
the  Hawaiian  Islands,  Mark 
Twain,  Robert  Louis  Stevenson, 
the  early  missionaries — all  were 
our  “writers”  for  the  edition. 
(Editorial  costs  were  ’way  down 
on  that  one.)  In  1964  the  Hono¬ 
lulu  Advertiser  published  the 
Annual  Progress  edition — The 
Best  of  Hawaii.  The  entire  edi¬ 
tion  featured  a  profusion  of 
photographs  as  they  applied  to 
the  editorial  content  taken  by 
award-winning  photographers. 

The  Star-Bulletin’s  latest  1965 
Pacifica  20 — a  review,  not  of 


Hawaii,  but  of  the  Pacific 
Region.  It  emphasized  a  double 
theme,  (1)  World  Wat  II,  ended 
20  years  ago  this  yeai  and,  (2) 
Ti  ade  Promotes  Peace.  The  ^i- 
tion  happily  coincided  with  a 
Washington  announce  inent  that 
Hawaii  won  the  nation’s  seventh 
Foreign  Trade  Zone. 

The  point  we’ve  tried  to  get 
across  is  that  we  doji’t  re-hash 
the  usual  subjects  of  ordinary 
“Progress”  editions-  education, 
business,  construction,  finance, 
churches,  the  arts — all  of  which 
are  covered  pretty  well  by  the 
daily  paper. 

We  go  for  material  not  gener¬ 
ally  available,  nor  considered 
usable  in  the  daily  papers.  This 
includes  a  lot  of  brightly  written 
history,  some  radical  geography, 
tie-ins  of  anniversaries. 

Search  f«»r  Rare  Miilrrial 

Editorial  digs  through  old  and 
strange  l)ooks  and  scrounges  for 
the  rare:  Example:  In  “Pacifica 
20”  we  obtained  a  statement 
specifically  for  us  from  the  top 
man  in  the  Soviet  Far  East, 
Mikhail  Kuznetsov.  We  also  ob¬ 
tained  for  a  section  cover  a 
statement  from  Diosdado  Ma- 
capagal.  President  of  the  Philip¬ 
pines.  And  others  from  the 
Prime  Minister  of  Canada,  and 
of  New  Zealand,  and  the  Presi¬ 
dent  of  Ecuador,  and  the  For¬ 
eign  Minister  of  Japan. 

The  editorial  department 
dares  to  be  different.  We  back 
them  up,  and  the  public  buys— 
ads  and  copies.  This  year  we 
expect  to  sell  out  158,000  copies 
of  ‘Pacifica  20’.  It  was  a  100 
l)age  special  section  in  a  popula¬ 
tion  of  650,000. 

It  pays  to  be  different,  Hawaii 
Newspaper  Agency  Inc.  believes. 

Example:  Our  Section  I  cover 
of  this  year’s  1965  Pacifica  20 
showed  three  huge  drops  of  blood 
dripped  from  the  top  of  the  page 
to  the  bottom.  There  they 
splashed  into  a  Japanese  naval 
flag  of  World  War  II  memorj'. 
But  inside  the  flag  was  not  the 
usual  red  disc,  but  a  heart.  In 
soft  blue  tone  was  a  picture  of 
a  Japanese  cruiser  sinking  at 
the  battle  of  Midway.  And  the 
text  was  a  message  of  President 
Johnson  to  Prime  Minister  Sato 
of  Japan.  The  idea:  20  years 
after  World  War  II,  Hawaii— 
America — had  won  its  greatest 
victory  over  Japan.  Japan’s 
friendship. 

Example:  The  me.ssage  of  our  i 
Governor  John  A.  Burns  on  onei 
of  the  section  covers  was  illus- : 
trated  by  a  blue-eyed  ostrich.  | 
The  Governor  w'as  overjoyed  at  i 
the  attention  it  got. 

Incidentally  advertising  par¬ 
ticipation  and  linage  show  sub 
stantial  increases  with  every 
subsequent  annual  issue. 
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Botulism  Tied  To  Home-Canned  Food 

(Oregon  Journal) 


The  Press  and  Medical  Science .  .  .  Working  for  Community  Health. 


Rare  Serum  Flown  West 
to  Save  Poisoned  Family 

(Topeka  State  Journal) 


Botulinus  is  a  toxin  so  lethal  that  a  millionth  of  a  gram 
can  kill  a  man.  One  glassful  could  destroy  the  human  race. 
Fortunately,  botulism  poisoning  is  a  rare  occurrence. 

In  most  cases,  outbreaks  have  been  traced  to  improper 
home  canning.  Less  frequently,  faulty  processing  of  com¬ 
mercial  food  products  has  proven  to  be  the  source. 

No  matter  what  the  source,  immediate  action  must  be 
taken  whenever  the  deadly  Bacillus  botulinum  strikes. 

The  only  known  treatment  for  serious  cases  is  iron- 
lung  therapy  plus  administration  of  a  rare  and  expensive 
anti-toxin  serum.  The  sole  producer  of  a  serum  in  this 
country  is  Lederle  Laboratories,  which  maintains  fresh 
supplies  in  strategic  locations  on  a  24-hour-alert  basis. 


A  botulism  outbreak  calls  for  extraordinary,  crash-basis 
teamwork.  The  team  comprises  doctors,  pharmacists, 
hospital  aides,  Lederle  officials,  and— whenever  needed— 
jet  pilots  and  crewmen  of  the  United  States  Air  Force. 

In  the  past  decade,  dozens  of  lives  have  been  saved  by 
this  kind  of  teamwork.  But  there  is  also  a  preventive 
aspect  of  botulism,  and  here  the  information  media,  espe¬ 
cially  the  press,  play  the  key  role.  Editorials  and  feature 
stories  continue  to  dramatize  the  potential  danger  in 
faulty  home  canning,  while  newspapers  take  the  lead  in 
spreading  the  alarm  whenever  a  perilous  commercial 
shipment  turns  up— and  the  number  of  further  lives  saved 
is  incalculable. 


^  Botulism  Victim  in  Iron  Lung 

A  (Denver  Post) 
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They’ll  have  to  rewrite  the  book 
on  newspaper  press  reliability 

vdien  this  SCR  Drive  takes  over! 


Even  we  at  Cutler-Hammer  can’t 
safely  predict  the  total  impact  of 
our  new  Webmaster  SCR  Unit  Drive. 

But  we  can  guarantee  this . . .  news¬ 
paper  press  reliability  will  never  again 
be  the  same. 

This  “drive  of  the  future”  is  bound 
to  make  no-downtime  operation  a  vir¬ 
tual  certainty.  It’s  bound  to  lessen, 
dramatically,  the  threat  of  complete 
shutdown.  It’s  bound  to  be  a  hit  with 
newspaper  publishers  everywhere  (it 
already  is  with  those  who  are  using  it). 

There  just  isn’t .  .  .  and  never  has 
been  ...  a  press  drive  like  it.  Even 
the  design  philosophy  reflected  a  dif¬ 
ferent  approach:  reliability  was  the 
guiding  principle  from  the  ground  up. 

Here  are  just  a  few  results  of  this 
“reliability  first”  thinking: 

Longer  motor  life,  excess  drive  capacity 

is  the  result  of  exclusive,  oversized, 
constant-field  motors.  Cutler- 
Hammer  motors  run  cooler  than  field- 
weakened  motors  used  in  earlier 
designs.  They  provide  greater  torque 
(at  all  press  speeds!)  . . .  boast  higher 
efficiency. 

Maximum  overload  capacity  and  full- 
service-factor  operation  of  the  drive 
comes  from  extra-large,  1000-volt 


SCR’s  (below)  and  silicon  diodes. 
They’re  convection  cooled  (no  forced 
cooling  necessary).  They  loaf  along  at 
normal  load.  Provide  greater  over¬ 
load  capacity. 

Extremely  wide,  stable  speed  range, 

excellent  low-speed  inching,  plate 
positioning  and  threading  character¬ 
istics  are  the  result  of  exclusive  ta¬ 
chometer  feedback  speed  regulation. 

Complete  system  reliability  is  further 
enhanced  by  exclusive  unitized 
design:  no  common  field  supplies  .  .  . 
unitized  firing  circuits  that  are  com¬ 
pletely  transistorized,  printed  circuit 
type. 


Automatic  load  balance  regulation  is 

the  job  of  unitized  solid-state,  load¬ 
sharing  regulators  that  closely  match 
motor  loads.  Other  drives  depend  on 
manual  trimming  to  compensate  for 
changing  conditions. 

TALK  TO  THE  MAN 
WHO  OWNS  ONE 

If  you’d  like  to  know  more  about  the  ^ 
reliability  features  of  new  Webmaster  ^ 
SCR  Drives,  talk  first  to  your  Cutler-  i 
Hammer  Sales  Engineer. 

Then,  let  him  arrange  a  visit  with  j 
a  newspaper  management  man  where 
the  first  chapters  in  the  “new  order  j 
of  newspaper  press  drive  reliability” 
have  already  been  written.  In  terms  j 
of  fast,  trouble-free  start-up.  In  terms  ' 
of  no-downtime  operation.  In  terms 
of  low  maintenance. 

This  is  without  question  the  most 
advanced  drive  ever  developed  for 
the  newspaper  industry  ...  it  is 
already  setting  new  performance 
standards  for  reliability.  Some  day 
all  drives  will  incorporate  the  design 
features  which  are  standard  on 
Cutler-Hammer  drives  today— why 
don’t  you  get  them  now?  Specify 
Cutler-Hammer  Webmaster  SCR 
drives  on  your  next  press. 


Cutler-Hammer,  Inc.,  Milwaukee,  Wise.  53201 

CUTLER-HAMMER  SCR  WEBMASTER  DRIVE  j  ENGINEERED  FOR  VALUE 


“A  PERFORMANCE  MIRACLE” ...  was  the  com¬ 
ment  of  Publisher  Ray  Rorick,  Mason  City  (Iowa) 
GLOBE-GAZETTE,  when  asked  about  his  new 
Cutler-Hammer  SCR  Webmaster  Drive  on  a  new 
Scott  Super  Sixty  press.  “We  went  into  full  opera¬ 
tion  at  top  speed  without  a  single  drive  problem . . . 
have  been  running  smoothly  ever  since.  We 
couldn’t  be  happier." 

Ruben  Swehia,  Press  Foreman,  says,  "It  just  works 
great.  It's  completely  reliable.  We've  had  no  con¬ 
trol  troubles  at  all  since  start  up." 


Houston  Post 
Names  Hayes 
Ad  Director 

Harry  E.  Hayes,  former  re¬ 
tail  advertising'  manager,  has 
been  made  advertising  director 
of  the  Houston  Post,  succeeding 
Robert  H.  Lampee  who  has 
resigned. 


Stevens  Hayes 


A  native  of  Los  Angeles,  Mr. 
Hayes  joined  the  retail  staff  in 
Houston  in  11)59  after  circula¬ 
tion  and  advertising  experience 
with  weeklies  and  dailies  in 
California,  Nebraska,  Colorado, 
New  Mexico  and  Louisiana.  In 
Louisiana  he  was  publisher  of 
a  weekly  at  Oakdale.  Mr.  Hayes 
first  came  to  Houston  as  public 
relations  officer  at  Ellington  Air 
Force  base.  He  later  bought  and 
published  the  base  newspaper, 
Skylander. 

Succeeding  to  the  retail  adver- 


'’it 

- 

! 

Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Webb 
Publishing  Co.,  included  building 
layout  and  design,  engineering 
of  the  equipment  installation, 
and  complete  construction  man¬ 
agement.  Preliminary  study 
covered  desirability  of  relocation. 

These  services  were  coordinated 
by  engineers  with  many  years 
of  practical  experience  in  all 
areas  of  Graphic  Arts  production. 

CHAS.  T.  MAIN,  INC. 
Engintwiiig  tar  Uit  Craphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 

129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  5-1735 


tising  managership  vacated  by 
Mr.  Hayes  is  C.  Lindbergh 
Stevens,  formerly  assistant  re¬ 
tail  manager.  Mr.  Stevens,  a 
native  of  Charlotte,  N.  C.,  came 
to  the  Post  three  years  ago.  He 
started  in  the  advertising  busi¬ 
ness  with  the  Knight  News¬ 
papers  in  Charlotte  as  a  retail 
salesman  and  subsequently 
worked  with  Hearst  Newspapers 
in  Detroit  and  with  Scripps- 
Howard  in  Washington,  before 
joining  the  Post. 

• 

Geyer,  Morey,  Ballard 
Drops  Motors  Account 

Geyer,  Morey,  Ballard  Inc. 
resigned  as  advertising  agency 
for  the  automotive  division  of 
American  Motors  Corporation, 
Feb.  19,  following  word  that  the 
company  was  inviting  presenta¬ 
tions  from  other  agencies. 

The  automotive  division,  which 
made  an  investment  of  $8,691,- 
087  in  newspaper  advertising  in 
1963,  has  been  with  the  agency 
for  30  years.  The  Kelvinator 
Division  of  American  Motors, 
also  with  GMB,  was  not  affected 
by  the  resignation. 

The  advertising  campaign  pre¬ 
pared  by  the  agency  for  Ameri¬ 
can  Motors’  sports  -  fastback 
model,  the  Marlin,  will  go  as 
scheduled. 

Although  the  account  (ap¬ 
proximately  $15  million)  repre¬ 
sented  almost  one  -  third  of 
GMB’s  billings,  Richard  Far- 
ricker,  president  of  the  agency, 
said  no  changes  or  reductions  in 
agency  personnel  or  structure 
are  contemplated. 

• 

Rival  Pet  Food 

A  major  ad  push  in  news¬ 
papers  starts  in  March,  William 
C.  Durkee,  president  of  Rival 
Pet  Foods,  announced,  to  intro¬ 
duce  five  new  canned  dog  foods. 
Grey  Advertising  is  the  agency. 


PROOF  POSITIVE  . . . 


thotl^jyUlra  Newspaper  Service  DOES 
MORE  fo  help  newspapers  service  od'T 
verlising  BETTER  .  .  .and  sell  MORE  of  ill 
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Special  Auto  Ads 
Ready  for  Papers 
After  Mobil  Test 

The  1965  Mobil  Economy  Run 
will  get  underway  April  5  in 
Los  Angeles  and  will  terminate, 
Sunday  April  11,  in  New  York 
City  at  Times  Square.  This 
year’s  gas  mileage  contest  will 
have  45  American  cars  partici¬ 
pating. 

As  in  the  past.  Mobile  plans 
to  run  large  space  ads  in  about 
300  dailies  at  the  finish  of  the 
event  to  publicize  the  results. 
The  “result  ads”  are  prepared 
by  Ted  Bates  &  Company.  Last 
year,  Buick,  which  had  engi¬ 
neered  a  new  transmission,  and 
won  3  out  of  8  classes,  placed 
two  1800-line  ads  in  newspapers. 
Early  favorites  this  year  are 
Oldsmobile,  Pontiac  and  Ford. 

A  Mobil  public  relations 
spokesman  said  most  of  the  car 
manufacturers’  ads  have  been 
worked  up  and  the  agencies  are 
prepared  to  release  the  ads  as 
soon  as  the  run  is  completed. 

About  60  newsmen,  many  of 
whom  are  auto  editors,  will  cover 
the  event.  Overnight  stops  have 
been  scheduled  in  Flagstaff, 
Pueblo,  Kansas  City,  Chicago, 
Niagara  Falls  and  Albany,  N.  Y. 

Mobil  has  set  up  newsroom 
facilities  at  these  points.  Mobil 
is  also  providing  an  airplane  to 
carry  the  reporters  from  point 
to  point,  or  the  newsmen  can 
ride  in  cars  and  actually  follow 
the  same  route  and  try  to  out 
gas  mileage  with  the  profes¬ 
sionals. 

• 

Best  Seller 

Nearly  14,000  orders  for  the 
newspaper  advertising  plan  book 
section  of  the  14th  Annual  Time 
Table  of  Retail  Opportunities 
have  made  necessary  a  second 
printing,  the  retail  department 
of  the  Bureau  of  Advertising, 
ANPA,  reports. 


Vectra 

Vectra  Company,  a  division  of 
National  Plastic  Prr ducts  Ckiin- 
pany,  has  embarked  on  a  nation¬ 
wide  introduction  of  stockingi 
made  with  its  “revolutionary 
fiber.”  Four-color,  two-page  and 
single  pages  have  .een  sched¬ 
uled  by  the  W.  B.  Doner  agency, 

Baltimore,  in  18  loeally-edited 

Sunday  magazines  JIarch  7  and 
21  and  April  4  and  28. 

«  «  ♦ 

Black  &  White 

Fleischmann  Distilling  Cor¬ 
poration  said  its  1965  ad  pro¬ 
gram  for  the  two  Black  k 
White  Scotches  would  include 
1000,  600  and  300-line  ads  in  101 
newspapers  in  84  markets. 

«  *  * 

Funeral  Directors 

The  National  Funeral  Direc¬ 
tors  Association,  with  14,000 
members,  has  made  materials 
available  for  a  comprehensive 
advertising  program  in  news¬ 
papers.  There  are  12  ads  in  the 
program.  A  campaign,  spon¬ 
sored  by  Milwaukee  County 
Funeral  Directors  Association, 
is  running  as  a  pilot  project  in 
the  Milwaukee  Journal  classified 
section  on  Saturday  and  in  the 
Milwaukee  Sentinel  run-of-paper 
section  on  an  alternate  week 
basis. 

«  *  * 

Norelco 

North  American  Phillips  Com¬ 
pany  will  invest  more  than  $6,- 
200,000  in  advertising  and  sales 
promotion  for  Norelco  line  of 
electric  shavers,  grooming  aids 
and  housewares.  Richard  Q. 
Kress,  director  of  advertising, 
said  the  ad  campaign  for  the 
first  half  of  1965  will  include 
newspapers  and  Sunday  supple¬ 
ments.  A  concentrated  campaign 
this  spring  will  run  in  more  than 
600  newspapers  and  Sunday 
supplements.  C.  J.  LaRoche  L' 
the  agency  for  shavers  and 
housewares. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 

and  who  has  never  been  married,  although  there’s  evidence  on  the 
relief  records  of  Nicholas  County  to  indicate  she  should  have  been  » 
number  of  times.  When  the  paper  steps  out  of  proper  bounds,  she 
writes  a  letter.  She  wrote  “Please”  this  time,  so  they  didn’t  put  the 
Kinsey  report  in  the  paper  anymore.  They  put  it  on  handbills  ana 
revised  the  old  speakeasy  days  in  Richwood.  People  should  know 
how  low  an  editor  will  stoop,  that  is  why  this  editor  is  giving  samwes 
of  his  “Sexual  Behaviour  of  the  Richwood  Female,”  pleading  for 
mercy  on  the  grounds  that  he  was  trying  to  satirize  the  evil  of  an 
author’s  reviewing  his  own  book,  and  papers  who  would  use  the  reviw. 
"My  first  case  study  was  made  at  one  of  the  Richwood  night  club^ 
I  saw  this  girl  (I  always  give  them  the  benefit  of  any  doubt,  althougn 
it  has  been  years  since  she  was  a  girl  in  the  age  sense.)  She  wat 
sitting  at  a  booth  having  a  beer.  I  took  out  my  pad  and  P*"*^**-^,, 
addressed  her  as  ‘Madame.’  ‘I  ain’t  the  Madame,’  she  said.  Shea 
out,  so  anything’s  right  by  me.’  I  told  her  that  I  would  like  to  discuo 
her  s-e-x  life.  I  just  couldn’t  bring  myself  to  say  that  awful  ’won)- 
‘Come  again,  honey,  I  never  went  to  no  school.  Set  down.  Yew  d»t 
have  to  be  bashful.’  I  knew  I  would  have  to  say  it,  and  1  did,  out 
it  didn’t  bother  her.  ‘You  mean  you  just  went  me  to  talk  ■J; 

dearie?  I  wouldn’t  know  how  much  to  charge  for  that.’  I  told  net 
that  the  investigation  was  being  made  in  the  name  of  s-c-i-e-n-c-e.  i 

. . .  WEST  VIRGINIA  HILLBILLY,  Richwood,  W.  Vo. 
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Vaseline 


their  whole  name  ? 


MARGUERITE 


‘VASELINE’ 


Often  as  not,  a  celebrated  columnist’s  first  name  is 
enough  to  correctly  identify  him.  Or,  her.  Not  so 
with  the  various  products  distinguished  by  the  regis¬ 
tered  trademark  VASELINE. 

For  instance,  it  wouldn’t  be  correct  to  use  the 
word  ‘Vaseline’  all  by  itself.  Or,  to  use  it  as  a  noun. 


Or,  heaven  forbid,  with  a  lower  case  V.  So,  treat 
our  trademark  gently.  Please  don’t  use  the  word 
‘Vaseline’  alone. 

Please  do  say  ‘V aseline’  Petroleum  Jelly  ,‘V aseline’ 
Hair  Tonic,  or  whatever  ‘Vaseline’  brand  product 
you  have  reference  to. 


Answers:  Herb  Caen,  San  Francisco  Chronicle,  Marguerite  Higgins,  Newsday  Syndicate  —  Newsday  Special, 
Arthur  Daley,  The  New  York  Times,  ‘Vaseline’  Petroleum  Jelly.  chesebrough-pond  s  inc..  new  york,  n.  y. 


CLASSIFIED  rXIMC 

‘Help  Wanted’  Ads 
Face  Two  Threats 

By  Stan  Finsness 

CAM,  Providenre  Journal  and  Bulirlin 


“Help  wanted”  advertising  is 
riding  new  crests.  But  there  is 
more  than  a  hint  of  trouble  to 
come  in  factors  which  are  be¬ 
ginning  to  affect  this  profitable 
category. 

And,  before  going  further,  it 
should  be  noted  that  Deutsch  & 
Shea’s  “Engineer/Scientist  De¬ 
mand  Index”  is  depressing,  re¬ 
porting  all-time  lows  in  recruit¬ 
ment  advertising :  displays  down 
36  points  in  December  compared 
to  previous  month;  classified 
down  20  points  from  November 
level;  demand  for  engineers  in 
1964  the  lowest  registered  and 
down  21  points  below  1963’s  97.7 
average —  against  the  base  year 
of  1961. 

However,  returning  to  the 
happier  “help  wanted”  scene, 
here  are  a  few  comparisons  of 
Jan.,  1965  employment  linage 
and  ad  count,  compared  with 
Jan.  1964:  Minneapolis  (Minn.) 
Star  and  Tribune  —  80,262 
(47.71  %)  linage  increase.  Ad 
count  increase:  4,015  (26.82%). 
Rochester  (N.  Y.)  Democrat  and 
Chronicle  —  29,218  (38.7%)  lin¬ 
age  increase.  Ad  count  increase : 
3,914  (36.3%).  Providence 
(R.  I.)  Journal  —  33,580 
(52.7%)  linage  increase.  Ad 
count  increase:  2,246  (27.4%). 

Encouraging  figrures,  but  let 
us  look  a  little  deeper.  Most  of 
the  employment  gains  are  in 

George  Kuser  Named 
Associate  Publisher 

Trenton,  N.  J. 
The  appointment  of  R.  George 
Kuser  Jr.  as  associate  publisher 
was  announced  this  week  by 
James  Kerney  Jr.,  publisher  of 
the  Times  Newspapers. 

Mr.  Kuser  has  been  a  direc¬ 
tor  of  the  Times  Newspapers 
for  the  past  three  years.  He  will 
continue  to  live  in  Troy,  Ohio, 
where  he  has  been  the  publisher 
10^ 

YOUR  MANY  OHIO 
FRIENDS  EXTEND 
THEIR  WARMEST 
CONGRATULATIONS, 
GEORGE 


help  wanted  male,  although  help 
wanted  w’omen  is  up  appreci¬ 
ably,  too.  Gains  in  both  cate¬ 
gories  are  coming  primarily 
from  local  advertisers. 

They  ^’ill  Not  Travel 

They’re  looking  for  skilled 
and  semi-skilled  workers  and 
laborers.  The  currently  unem¬ 
ployed  (or  should  the  description 
be  “unemployables”?)  either 
can’t  qualify  for  today’s  job 
openings  or  don’t  want  to.  And, 
apparently  there  isn’t  a  “mobile 
labor  force.”  People  don’t  want 
to  move  elsewhere  to  take  em¬ 
ployment. 

The  points  to  be  brought  out 
here  are  that  help  wanted  ad¬ 
vertising  as  we  know  it  today 
is  possibly  being  threatened  — 
from  two  directions. 

The  still  unresolved  problem 
of  “no  sex  specification”  in  em¬ 
ployment  advertising  posed  by 
the  new'  Civil  Rights  Act  of 
1964,  with  most  provisions  of 
the  Act  going  into  effect  on 
July  2  of  this  year,  is  one  area 
of  difficulty.  A  second,  and  more 
serious  problem  is  the  possibility 
of  the  strengthening  the  Fed¬ 
eral  and  State  Employment 
Services. 

This  is  already  happening  in 
some  areas  —  Oregon  and  New 
York,  for  instance,  where  new 
plants  or  new  retail  stores  have 
announced  that  all  applicants 
must  file  through  local  state 
employment  offices. 

It’s  conceivable  that  a  point 
could  be  reached  w'here  all  em¬ 
ployers  with  job  openings  would 
have  to  list  these  positions  with 
state  employment  services  — 


and  w’here  all  job-seekers  would 
be  required  to  “sign  up”  at  their 
local  state  employment  office. 

Both  problems  po.se  headaches 

—  and  the  possibility  of  lost  or 
unavailable  classified  advertis¬ 
ing. 

One  Clu»i*>inralion 

The  no  mention  of  preference 
for  a  male  or  female  worker  in 
classified  ads  seems  to  require 
one  main  employment  classifica¬ 
tion:  “Help  Wanted.” 

CAMs  of  many  metropolitan 
newspapers  feel  this  would  af¬ 
fect  linage  substantially,  be¬ 
cause  many  advertisers,  in  offer¬ 
ing  jobs  available  to  either  a 
man  or  a  woman,  now  run  their 
help  wanted  ads  in  multiple  clas¬ 
sifications. 

Other  managers  feel  that  this 
change  would  be  a  distinct  dis¬ 
service  to  readers.  Job  seekers 
would  have  to  wade  through  the 
entire  employment  classification. 
Some  CAMs  plan  to  keep  their 
present  dual  classification  struc¬ 
ture,  but  would  run  those  jobs 
that  are  available  to  either  men 
or  women  in  the  “Help  Wanted 

—  Male  or  Female”  classifica¬ 
tion. 

The  larger  shadow  is  cast  by 
the  lengthening  arm  of  govern¬ 
ment  control  of  the  labor  mar¬ 
ket. 

It’s  understandable  that  the 
National  Association  of  Employ¬ 
ment  Agencies  is  entering  the 
arena.  Private  employment 
agencies  play  a  large  part  in  the 
placement  picture  —  especially 
in  metropolitan  ai'eas.  CAMs 
can  get  useful  information  from 
their  local  agencies  and  their 
organizations. 

The  National  Association  of 
Manufacturers  is  showing  con¬ 
siderable  concern,  too.  NAM 
vicepresident  Charles  Kothe  is 
holding  meetings  in  various 
parts  of  the  country.  Apparent¬ 
ly,  right  now  the  subject  is  the 
Civil  Rights  Act.  A  meeting 
scheduled  for  Newark,  New  Jer¬ 
sey,  on  March  11  might  provide 
additional  information. 


Donald  Holland,  travel  advertitiii, 
representative  for  the  Minneapolis 
Star  and  Minneapolis  Tribune,  usts 
a  giant  "passport"  to  present  tU 
Minneapolis-St.  Paul  and  Upper 
Midwest  foreign  travel  story. 


Newspapers  Present 
Passport  to  Business 

Minn 

Despite  its  inland  location, 
Minneapolis-St.  Paul  metro] 
tan  area,  the  nation’s  1 
largest  market,  ranks  10th  i 
the  U.S.  in  passports  issued' 
renewed.  This  is  one  of  the  fi 
reported  in  a  Minneapolis  St 
and  Tribune  travel  adve: 
presentation  designed  to  1( 
very  much  like  an  actual 
port. 

Using  U.S.  Department 
State  passport  statistics, 
presentation  also  shows 
passport  activity  in  the 
Cities  area  is  growing  71 
faster  than  the  national  avei 

A  survey  of  new  foreign 
ness  activity,  conducted 
Booz,  Allen  &  Hamilton,  re 
that  Minneapolis-St.  Paul 
firms  ranked  ninth  in  the  natioi 
in  new  international  operations 
from  1960-1963,  the  presentation 
reports. 

A  list  of  countries  in  which 
Twin  Cities  area  firms  haw 
business  operations  is  included 
in  the  passport  presentation. 
Each  copy  is  personalized  with 
a  client’s  name,  title,  address 
and  photograph. 

Instead  of  a  visa  stamp,  e«h 
“passport”  is  handstamped  with 
a  Star  and  a  Tribune  logotype. 
Instead  of  a  passport  number, 
each  booklet  has  the  Tribune'^ 
Sunday  circulation  of  655, OW 
perforated  through  each  pap 
The  cover  illustration  depicts  « 
eagle  holding  a  suitcase  in  on* 
claw  and  money  in  the  other. 
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Texaco  Helps 

make  the  Metropolitan  Opera 
a  national  institution-rather  than 
a  local  opera  company. 


The  Metropolitan  Opera  House  in  New 
York  City  has  3,621  seats. 

Yet  some  performances  of  the  Metro¬ 
politan  Opera  play  to  more  than  two 
million  people. 

Texaco  is  proud  to  have  a  part  in  bring¬ 
ing  so  large  an  audience  to  this  world- 
famous  opera  house. 

Because,  as  every  opera  lover  knows, 
Texaco  sponsors  the  radio  broadcasts 
of  the  operas  performed  on  stage  at 
the  Metropolitan  on  Saturday  after¬ 
noons  during  the  opera  season.  When 
you  hear  these  broadcasts,  you  know 


that,  throughout  the  entire  three  to 
four  hours,  commercial  announce¬ 
ments  are  practically  nonexistent. 

Is  this  good  business?  We  think  so.  We 
consider  it  part  of  our  responsibility  to 
contribute  to  cultural  life  in  America. 
The  response  to  these  broadcasts  over 
the  25  years  we’ve  sponsored  them 
proves  we’re  right.  We  have  letters  by 
the  thousands  from  listeners  all  over 
this  country  and  Canada.  All  telling  us 
how  much  they  enjoy  and  appreciate 
the  fact  that  the  Metropolitan  Opera  is 
available  to  them. 


We  like  that.  Because  we  feel  strongly 
that  these  operatic  masterpieces 
should  be  brought  to  a  nationwide  au¬ 
dience— not  just  to  people  in  one  area. 


TEXACO  INC. 


'We  looked  at  ’em  all 

and  settled  on  Color  King!., 
now  our  business  has  doubled 

in  only  O  yBnrS  saysgeorgelcarey,  presidents,  publisher, 

CLINTON  COLOR  CRAFTERS,  INC..  CLINTON.  INDIANA. 


"Sparkling,  fine  screen  reproductions  and  clean,  clear  Paper  shipments  tell  the  story  of  C.C.C.  busi-  Two-page  plate,  weighing  only 

printing  make  readers  and  advertisers  happy.  We  ness  growth.  Before  installing  Color  King,  a  few  ounces,  is  critically  in* 

now  get  ads  that  we  never  got  before,'*  says  George  C.C.C.  averaged  3  car-loads  a  year.  Now  they  spected  by  George  B.  Carey  be- 

B.  Carey,  Vice  President  and  Co-Publisher.  Training  at  average  a  car-load  every  three  weeks.  Color  fore  being  placed  on  the  Color 

the  Fairchild  Technical  Center  has  helped  to  make  King  handles  up  to  60#  stock  for  a  wide  King  press.  Press  operation  is 

him  an  expert  on  color  separations  and  offset  printing.  range  of  news(>aper  and  commercial  printing.  handled  by  two  men. 


If  you  want  to  see  what  a  decision  to  switch 
to  web  offset  printing  and  the  installation 
of  a  new  Fairchild  Color  King  press  can  do 
for  the  fortunes  of  a  small  town  publisher, 
take  a  look  at  the  success  story  of  Clinton 
Color  Crafters,  Inc.,  of  Clinton,  Indiana! 

CCC  are  home  town  printers  and  pub¬ 
lishers  of  The  Daily  Clintonian,  circulation 
4,450.  “For  years  we  considered  that  there 
was  nothing  more  practical  for  an  opera¬ 
tion  our  size  than  our  40-year-old  8-page 
flatbed,"  says  George  L.  Carey,  President 
and  Publisher.  “Then,  four  years  ago,  we 
began  investigating  offset.  We  looked  at 
all  makes  of  presses,  saw  installations  in 
Ohio,  Illinois,  Indiana,  Kentucky  and 
Michigan.  We  learned  plenty.  For  speed, 
for  quality  printing,  for  perfect  color  con¬ 
trol  and  for  simplicity  and  economy  of 
operation,  there  was  only  one  choice  for 
us  — Color  King!” 

Since  the  installation  of  the  Color  King 
web  offset  press  2^2  years  ago,  Clinton 
Color  Crafters,  Inc.,  have  doubled  their 
:  business.  Besides  The  Daily  Clintonian,  16 
weeklies  circulating  in  surrounding  coun¬ 
ties  are  printed.  A  college  newspaper, 
’“shoppers,”  mail  order  promotion  pieces 
and  occasional  special  supplements  for 
area  dailies  —  some  100  miles  away  —  are 
:  also  produced.  A  reputation  for  quality 
printing,  developed  with  the  Color  King, 
has  resulted  in  a  substantial  increase  in 
other  job  work. 

“When  people  see  what  you  can  produce 
with  Color  King,”  says  Mr.  Carey,  “you  don’t 
ask  for  business  ...  it  comes  in  by  itself!” 

Need  more  proof  that  your  future  lies 
with  Color  King?  The  coupon  will  bring  you 
full  details.  Like  Clinton  Color  Crafters,  Inc., 
you’ll  find  that  the  possibilities  are  un¬ 
limited  —  and  the  price  is  lower  than  you 
think! 


Color  w  King* 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES:  EASTCHESTER.  N.  Y.  •  LOS  ANGELES  >  ATLANTA  •  CHICAGO 
IN  CANADA:  FAIRCHILD  GRAPHIC  EQUIPMENT  CANADA.  LTD  .  SCARBOROUGH.  ONT. 


Morisawa  Photo  Typesetter,  also 
Supplied  by  Fairchild,  produces 
s^FP,  clean  headlines  and  dis- 
Pwy  copy  in  a  wide  range  of  type 
fUfS-  ready  (or  page  paste-ups 
ana  photo  offset  reproduction. 


Fairchild  Graphic  Equipment,  Dept.  CK-52 
221  Fairchild  Avenue,  Plainvietiv,  N.Y.  11803 

□  Please  send  me  information  on  the  Color  King  Press 

□  F*lease  have  a  Fairchild  Color  King  representative  call. 

NAME _ _  _ _ 

COMPANY _ 

STREET _ 

CITY _ STATE _ ZIP. 
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FAIRCHILD 

news 


The  Washington  Bureau  of  the 
Fairchild  Publications  is  now  lo¬ 
cated  in  new  and  inu<’h  larger 
quarters  in  the  National  Press 
Building  at  14th  and  F  Streets, 
N.W.  The  third  floor  suite  will  ac¬ 
commodate  the  20  members  of  the 
staff — one  of  the  largest  in  Wash¬ 
ington — including  the  photographic 
darkroom  which  had  previously  been  | 
located  in  a  separate  building.  The 
phone  number  will  remain  tbe  same 
— Republic  7-7090. 


Charles  Silversmith  has  taken  to  the 
road  for  FOOTWEAR  NEWS  on  a 
twelve-day  trip  which  started  Mar. 
1.  His  itinerary  calls  for  stops  in 
the  New  England  area,  Milwaukee, 
Nashville.  St  Louis  and  Lynchburg, 
where  he  will  be  conferring  with 
shoe  manufacturers. 


A  feature  of  the  New  Jersey  Busi¬ 
ness  Education  Conference  on  Mar. 
9  in  Upper  Montclair  will  be  a  pres¬ 
entation  by  Eid  Gold  of  his  “Dy¬ 
namics  of  Retailing”  slide  film.  The 
presentation  is  a  visual  analysis  of 
current  trends  in  marketing  and 
merchandising.  Mr.  Gold  is  Fair¬ 
child’s  specialist  in  retail  manage¬ 
ment. 


The  Mar.  11  issue  of  FOOTWEAR 
NEWS  will  c-ontain  a  Sales  Train¬ 
ing  supplement  for  use  by  stores  to 
help  train  and  inform  salespeople. 
The  issue  will  discuss  men's  wo¬ 
men’s  children’s  footwear  and  will 
include  data  on  types  of  shoes  and 
constructions  varieties  of  leathers, 
fashion  coordination,  styles  for  the 
coming  season.  Extra  quantities  of 
the  J^les  Training  Issue  will  l)e 
made  availaltle  to  stores  for  indi¬ 
vidual  salesmen,  for  the  selling  floor 
and  for  sales  training  courses. 


DAILY  NEWS  RECORD'S  semi¬ 
annual  Buyers’  Guide  to  Fashion — 
Fall/Winter  ’65  will  be  published 
Mar.  9.  The  issue  will  spell  out  for 
men’s  wear  retailers  just  how  the 
swing  to  smartly  tailored  fashions 
will  become  much  more  pronounced 
for  fall. 

FAIRCHILD 
Publications,  Inc. 

7  East  12Hi  St.,  New  York,  N.  Y. 

hiblltktrt  of 

Daily  N.wt  RMord.  Woman's  Waar  Daily, 
Hema  Furnishings  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elactronic  Naws,  Books, 
Matalworking  Naws,  Diractorias. 


news-people 


LOWRY 


CLAYTON  KIRKPATRICK  has  been  appointed  managing  editor  of  the 
Chicago  Tribune,  succeeding  Stewart  D.  Owen  who  retired.  Mr.  Kid- 
Patrick,  a  member  of  the  staff  since  1938,  has  been  assistant  M.  E.  in 
charge  of  local  news  since  1963. 

CYNTHIA  LOWRY,  radio  and  television  columnist  for  the  Associated  Press, 
received  a  special  scroll  after  regaling  members  of  Syracuse  women's  clubs 
with  humorous  impressions  of  her  career  in  journalism. 


Will  Hardy,  former  Detroit 
Times  political  reporter  —  now 
news  bureau  director  for  the 
Michigan  State  Highway  De¬ 
partment. 

*  w  * 

Michael  Bishop  —  from 
Princeton  University,  to  general 
assignment,  Honolulu  Adver¬ 
tiser;  John  Raymond  —  from 
Berkeley  (Calif.)  Gazette,  to 
deskman.  Advertiser;  Robin 
Janssen  —  from  University  of 
Hawaii,  to  Honolulu  Star-Bulle¬ 
tin;  Judith  Bednarz  —  from 
Passaic  (N.  J.)  Herald-i^ews, 
to  Star-Bulletin. 

*  *  « 

Dominic  Ozzello,  publisher 
of  the  Trinidad  Chronicle  News 
—  new  president  of  Colorado 
Associated  Press  Members. 

*  *  * 

Arland  Loften  —  promoted 
to  advertising  manager  of  the 
Bremerton  (Wash.)  Sun,  re¬ 
placing  H.  James  Preston,  re¬ 
signed. 

Jack  Moffitt,  a  graduate  of 
Tulane  University — to  the  Iron- 
ton  (Ohio)  Tribune  as  an  execu¬ 
tive  trainee.  His  father  is  as¬ 
sistant  to  the  publisher  of  the 
Spartanburg  (S.  C.)  Hcrald- 
Joumal. 

0*0 

Paul  Kidd,  formerly  with  the 
Hamilton  Spectator  —  appointed 
correspondent  for  the  Southam 
News  Services  in  Latin  America. 

*  *  * 

James  L.  Curran,  a  former 
New  York  News  writer-editor, 
recently  with  Harshe-Rotman 
and  Druck  public  relations  — 
named  director  of  the  public  in¬ 
formation  department  of  the 
Arthritis  Foundation. 

*  *  * 

Laurence  T.  Paddock,  editor 
of  the  BouUh’r  Daily  Camera  — 
president  of  Colorado  Press  As¬ 
sociation. 

*  *  * 

Robert  P.  Salmon,  a  former 
.4P  and  UPI  reporter  —  to  the 
Cornell  University  news  bureau 
as  a  newswriter. 


Perry  L.  Rosenberg,  retail 
advertising  director  of  the  New 
York  Journal- American  since 
1954  and  a  member  of  the  sales 
staff  since  1921 — retired. 

0*0 

Charles  A.  Dodson,  news 
editor  of  the  weekly  Crossville 
(Tenn.)  Chronicle  the  past  three 
years  —  elected  a  director  of 
Chronicle  Publishing  Co. 

0*0 

Isabel  Bannon  —  from  news 
desk,  Chester  (Pa.)  Delaware 
County  Times,  to  police  reporter, 
Philadelphia  Daily  News. 

0  0  0 

Howard  Kimball — from  gen¬ 
eral  reporter  for  the  New  Jer¬ 
sey  desk  to  the  city  desk,  Phila¬ 
delphia  Inquirer;  Len  Brown — 
from  police  reporter  to  New  Jer¬ 
sey  desk. 


Guy  D.  Peck  —  from  night 
copy  reader  to  night  editor,  Nnc 
Bminswiek  (N.  J.)  Home  Newt. 

o  o  o 

Lindsley  Wellman,  assistut 
general  manager.  New  Britm 
(Conn.)  Herald  —  piesident  of 
the  Newr  Britain  Press  Club. 

*  *  * 

Nick  Del  Ninno,  sportswriter 
for  the  Boston  Traveler  for  17 
years  —  named  director  of  pub¬ 
licity  at  Suffolk  Downs  nwe 
track. 

0  0  0 

William  J.  Fagan,  former 
radio  editor  of  United  Press  and 
more  recently  business  manager 
of  CBS  television  network  sales 

—  retired. 

0  0  0 

Harold  W.  Helfrich  Jb.  - 
from  Sunday  managing  editor 
of  the  New  Haven  (Conn.)  fiey- 
ister,  to  assistant  director  of  the 
Yale  University  news  bureau. 

0  0  0 

Henry  J.  Calnan,  former 
publisher,  Ellsworth  (Kan.)  Ke- 
porter — to  evening  editor.  Greet 
Bend  Western  Kansas  Pre$t. 

♦ 

Lynn  Williams — from  home 
furnishings  editor,  Charhih 
(N.  C.)  Observer,  to  women's 
news  editor,  Winston-Sale* 
(N.  C.)  Journal  and  SentVML 

0  0* 

Hubert  L.  Kaltenbach,  as-: 
sistant  to  the  publisher  of  tb 
San  Pedro  (Calif.)  News-Pikf 

—  to  acting  publisher  .-iuccew 
ing  the  late  Bynner  A.  Marti-’ 


NEWS  RESEARCH 

is  designed  to  moke  editorial  comment  more  reliable  and 
less  burdensome.  Without  it  writers  would  be  less  informed, 
or  their  time  would  be  largely  consumed  with  pursuit  of 
basic  facts,  leaving  less  opportunity  for  creative  reflection. 
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JULES  CIOtTA 


QUAD  CITKS  largest  COMBihEO  OAllT  CIRCULATION 


ROCK  ISLAND  ARGUS 
MOLINE  "dispatch 


RIPHISCNTIO  BY  ALltN  BlAff  CO 


Nakamura  Receives  ^  Tiiom  Bari^y  -  from  the 

,  __  .  1  r»  •  Anyeles  Daily  Journal  to 

Vaugllll  Memorial  Prize  Santa  Ami  (Calif.) 

Tokyo  Register. 

The  Vauphn  Prize  that  hon-  ♦  *  * 

ors  the  late  Miles  W.  Vauphn  Glenn,  Brown  —  from  metro- 
has  been  awarded  for  1964  to  politan  staff  to  assistant  promo- 
Mitsupu  Nakamura,  inanaRer  of  tion  manager,  Cleveland  Plain 
the  Washington  bureau  of  the  Dealer, 

Asahi  Shimbun.  United  Press 
International,  the  sponsor,  gives 
100,000  yen  ($277)  and  a 
plaque. 

Mr.  Nakamura,  44,  was  judged 
the  Japanese  newsman  who  has 
written  the  most  outstanding 
dispatches  of  the  year  beneficial 
to  better  understanding  between 

Japan  and  the  U.  S. 

*  *  ♦ 

Erwin  M.  Falkenheim,  as¬ 
sistant  to  news  and  editorial  di¬ 
rector  —  takes  on  additional 
duties  as  editor  of  the  Union 
(N.  J.)  Leader;  Robert  Hol¬ 
combe  —  to  sports  department, 
succeeding  Frank  Landrcth  — 
now  an  editor  of  a  newspaper 
group  in  Virginia. 


Richard  Aarons — from  night 
police  reporter  to  general  as¬ 
signment  at  the  Philadelphia 
Daily  News. 


J.  F.  Evans,  director  of  ad¬ 
vertising,  Vancouver  (B.  C.) 
Province  —  elected  an  executive 
member  at  large. 


GOLDSTEIN 


CIOTTA 


NAT  GOLDSTEIN,  circulation  direc¬ 
tor  of  the  New  York  Times,  will  be 
■onored  by  the  Publishers  Division  of 
•lie  Anti-Defamation  League  Appeal 
at  a  testimonial  dinner  March  10  .  .  . 
for  "his  contributions  to  the  advance- 
"lent  of  human  rights  and  human 
dignity." 

JULES  J.  CIOTTA  moves  in  the 
Gannett  organization  from  classified 
advertising  manager  of  the  Plainfield 
|NJ.)  Courier-News  to  director  of 
advertising  and  circulation  sales  for 
•ne  Utica  (N.Y.)  Press  and  Observer- 
Dispatch. 

;EN  SCHNEIDER  returns  from  the 
Miami  (Fla.)  News  to  the  New  York 
World-Telegram  as  real  estate  editor, 
'epiacing  James  Holton,  who  will 
fandle  special  projects. 

LOUIS  D.  BOCCARDI,  27,  moves  up 
•fwn  the  news  desk  on  the  New  York 
World-Telegram  to  the  post  of  as¬ 
sistant  to  the  managing  editor  to  plan 
editorial  projects. 

lEE  TOWNSEND,  editor  of  the  Co- 
ufTibia  Spectator  in  his  college  days, 
s  now  an  assistant  city  editor  of  the 
New  York  World-Telegram, 


Horner  to  Handle 
ITT  Press  Relations 

Washington 
John  V.  Homer  has  been  ap¬ 
pointed  manager  of  press  rela¬ 
tions  for  International  Tele¬ 
phone  and  Telegraph  Corpora¬ 
tion  here.  He  will  handle  the 
press  relations  for  a  staff  of  35 
ITT  Washington  employes. 

Mr.  Homer  was  on  the  staff 
of  the  Washington  Post  for  17 
years. 


Named  Father’s  Aiile 

Lincoln,  Nebr. 

The  appointment  of  Charles 
W.  White  as  assistant  publisher 
of  the  Lincoln  Star  was  an¬ 
nounced  this  week  by  Philip  D. 
Adler,  president  of  Lee  Enter¬ 
prises.  Mr.  White’s  father, 
Walter,  is  publisher.  Mr.  White 
will  move  from  the  position  of 
publisher  of  the  Kewanee  (Ill.) 
Star-Courier.  His  successor 
there  is  Gerald  G.  Moriarity, 
editor-in-chief,  with  John  Guelt- 
zow,  circulation  manager,  be¬ 
coming  business  manager. 


SCHNEIDER 


Wins  Scholarship 

Ed  Barber,  a  University  of 
Florida  sophomore,  was  judged 
first  place  winner  in  the  Janu¬ 
ary  Editorial  News  Writing 
Competition  of  the  William 
Randolph  Hearst  Foundation 
Awards  Program.  He  won  a 
$500  Scholarship.  His  editorial 
“Hie  Jacet”,  was  a  tribute  for 
Veterans’  Day  and  appeared  in 
the  Florida  Alligator. 


In  this 
midwest 
two-state  area, 


ornwr 


Don  Brown,  wire  editor, 
Merced  (Calif.)  Sun-Star  —  to 
>» a  n  a  g  i  n  g  editor,  Madera 
(Calif.)  Daily  Tribune. 

*  *  * 

Wiluam  Schell,  for 

...  _ 

Press — to  city  editor . . 

(Calif.)  Daily  Tribune. 

*  ♦  ♦ 

Charlbis  JiiDSON,  former  man- 
*?ing  editor  of  the  old  Los  An- 
9eles  Daily  News  —  to  manag- 
‘ag  editor,  San  Luis  Obispo 
(Calif.)  Telegram-Tribune, 

Ja.mes  Hti 


Boccardi 


Townsend 


•mer  man¬ 
uring  editor,  Torrance  (Calif.) 
""-f — to  city  editor,  Madera 


Quad-Cities  Metro  County 
population  tops  335,000. 
Argus  and  Dispatch  pro¬ 
vide  the  only  effective 
daily  newspaper  coverage 
of  the  big  Illinois  sector 
of  the  Quad-Cities,  where 
62%  of  Quad-Citians  live. 


was  the  first  and  is  still  the  leading  outdoor  newspaper  feature. 
It  is  crammed  with  practical  ideas  on  hunting,  fishing,  camping, 
and  other  outdoor  activities.  SPORTSMAN’S  DIGEST  is  a  space- 
saver,  completely  matted  in  1  column  for  6-a-week  release.  Not 
many  territories  are  open,  but  if  yours  is, 

Wnt0,  wire  or  phone  for  samples  and  rates: 


- ITNKINS  —  from  the 

ba  Habra  (Calif.)  Star,  to  ad¬ 
vising  manager.  Orange 
(Calif.)  Daily  News. 

Orville 


-  Allen,  publisher, 

Genesee  County  Express  — 

Jjanied  president  of  the  New 
ork  State  Press  Association.  _ 
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CIRCULATION 

Tnipin  Warns  Sample  Ads 
May  Jeopardize  Carriers 


A  warning  of  the  dangers 
inherent  in  sampling  operations 
carried  out  via  newspapers  has 
been  sounded  by  a  committee  of 
the  International  Circulation 
Managers’  Association. 

Strong  expression  of  concern 
follows  announcement  by  Media/ 
Sampling  Inc.,  a  newly-organ¬ 
ized  Chicago  company,  of  new 
techniques  for  the  inclusion  of 
specially-packaged  food  and 
other  merchandise  in  newspaper 
inserts. 

Spokesman  for  the  ICMA  was 
Louis  Trupin,  chairman  of  the 
State  &  National  Regulations 
Committee.  He  warned  that 
Media  Sampling’s  advertising 
innovations  “could  jeopardize 
the  independent  contractor  sta¬ 
tus  of  the  newspaperboy.” 

Keflecled  Fears 

Mr.  Trupin,  circulation  di¬ 
rector  of  the  Philadelphia  (Pa.) 
Bulletin,  reflected  the  fears  of 
many  circulation  managers  that 
such  sample  inserts  will  clash 
with  the  interpretation  of  “a 
newspaper”  as  reflected  in  many 
court  and  bureau  decisions. 

In  giving  his  warning  Mr. 
Trupin  quoted  the  Editor  & 
Publisher  story  (Jan.  16)  which 
described  development  of  the 
“1-Day  Market  Sampling  In¬ 
sert.”  This  is  the  process  pro¬ 
posed  by  Media/'Sampling 
whereby  such  products  as  soups, 
powders,  tea  bags  and  scouring 
pads,  are  placed  on  special  news¬ 
paper  card  stock,  covered  by  an 
especially  prepared  film,  and, 
together  with  an  advertising 
message,  inserted  into  news¬ 
papers. 

Mr.  Trupin  described  such  in¬ 
serts  as  a  “diversion  from  the 
house-to-house  distributor  which 
may  cast  the  newspaperboy  in  an 
entirely  new  perspective  by  the 
various  agencies  and  courts  who 


rule  on  the  line  of  demarcation 
between  the  independent  con¬ 
tractor  status  and  employee- 
ship.” 

Wage-Hour  Ruling 

It  was  also  the  opinion  of  the 
ICMA  committee  that  the  pro¬ 
posed  inserts  violated  the  exemp¬ 
tion  of  Section  13  (D)  of  the 
Fair  Labor  Standards  Act — “the 
provisions  of  section  6,  7,  and 
12  shall  not  apply  to  any  em¬ 
ployees  engaged  in  the  delivery 
of  newspapers  to  the  consumer 
.  .  Newspapers  did  not  accept 
the  reference  to  employees  as 
being  applied  to  newspaperboys. 

‘“The  Wage-Hour  Bureau  of 
the  U.S.  Labor  Department,” 
continued  Mr.  Trupin,  “recently 
ruled  that  newspaperboys  who 
deliver  some  of  the  popular 
magazines  along  with  their 
newspapers  for  the  publisher, 
are  not  independent  contractors 
but  employees.  They  notified  the 
publisher  to  desist  from  this 
practice.  The  variation  between 
a  magazine  and  a  food  sample, 
even  though  it  may  be  inserted 
into  the  newspaper,  would  not  be 
of  sufficient  latitude  to  alter  the 
interpretation  by  the  Wage- 
Hour  Bureau.” 

A  somewhat  similar  attempt  to 
introduce  merchandise  sample 
delivery  through  newspaperboys 
had  been  made  in  1958,  said  Mr. 
Trupin.  It  received  this  caution 
from  ICMA  attorney  John  W. 
Miller:  “Such  activity  not  only 
minimizes  the  value  of  adver¬ 
tising  within  the  columns  of  the 
newspaper  but  embarrasses,  if 
not  destroys  the  status  of  the 
carrier  as  an  independent  con¬ 
tractor.” 

Mr.  Trupin  made  this  final 
point:  “Newspapers  with  a 
newspaperboy  operation  should 
study  carefully  all  the  factors 
involved  in  this  sample  insert. 


Written  with  oharaoter  . . . 
oompetenoe  . . .  color. 

m  PROVIDENCE 
JOURNAL- 
BULLETIN 


Newspaperboys  have  acceptance 
as  independent  contractors. 
Should  they  invade  another  field 
such  as  the  sample  insert  would 
indicate,  the  rating  of  their 
status  could  be  changed  with 
costly  repercussions  in  the  news¬ 
paper  industry.” 

*  *  « 

CARRIER  BILL  SIGNED 

Gov.  Richard  J.  Hughes  has 
sigpied  into  law  a  bill  which  al¬ 
lows  newspaper  publishers  to 
issue  work  permits  to  carrier 
boys  between  the  ages  of  12  and 
18.  The  legislation  was  sought 
by  the  New  Jersey  Press  Asso¬ 
ciation. 

The  Governor  called  on  per¬ 
sons  connected  with  the  opera¬ 
tions  of  the  new  law  to  main¬ 
tain  a  careful  watch  with  a  view 
that  it  may  need  changing. 

Another  bill  signed  by  the 
Goveinor  forbids  boys  between 
12  and  14  from  working  before 
6  in  the  morning  and  after  seven 
in  the  evening.  Boys  14  and 
older  will  be  permitted  to  start 
as  early  as  5:30  A.M.  and  work 
until  8  P.M. 

*  *  * 

PRICE  R.4ISE  AFTER  8  YRS. 

The  Wilmington  (Del.)  News- 
Journal  will  raise  its  single-copy 
price  to  10c  on  March  8.  Mail 
rates  will  be  unchanged  and  the 
home  delivery  will  remain  at 
42c  a  week.  The  company  raised 
the  price  of  the  Morning  News 
and  the  Evening  Journal  from 
5c  to  7c  on  April  22,  1957. 

*  *  * 

’COPTER  -AND  CARRIERS 

Use  of  a  helicopter  by  the 
Peoria  (Ill.)  Journal  Star  for 
speedy  coverage  of  special  news 
stories  and  photo  stories  has 
been  going  on  since  Dec.  1, 1963. 
Now  the  craft’s  services  are  be¬ 
ing  utilized  by  the  circulation 
department.  Kenneth  W.  Car- 
rithers,  circulation  director,  out¬ 
lined  two  promotion  phases 
which  have  bwn  highly  success¬ 
ful  because  the  helicopter  is 
available  for  such  purposes. 

First,  the  Journal  Star  an¬ 
nounced  to  its  carrier  organiza¬ 
tion  in  larger  towns  a  meeting 
in  a  designated  spot,  preferably 
a  school  yard.  The  helicopter, 
with  a  circulation  representative 
aboard,  offered  rides  to  some 
carriers  who  had  received  order 
blanks  entitled  “How  High  Can 
You  Fly?” 

The  plane’s  luggage  compart¬ 
ment  was  filled  with  grab  bag 
prizes  and  for  every  order  the 
carrier  secured  he  was  allowed 
one  grab  from  the  bag.  The  two 
carriers  securing  the  most  or¬ 
ders  received  rides. 

Two  towns  were  worked  in 
the  same  afternoon.  Carriers  in 
the  first  town  were  allowed  90 
minutes  to  work  their  routes. 


During  that  time  the  Helicopter 
flew  to  the  other  town  close  by 
and  the  representative  gave  in¬ 
structions  to  carriers  (here.  Re¬ 
turning  to  the  first  town,  the 
helicopter  took  boys  aloft. 

Forty  orders  per  town  was 
the  average  on  these  jaunts,  Mr. 
Carrithers  said,  and  the  promo¬ 
tion  not  only  created  >  airier  in¬ 
terest  but  informed  the  towns¬ 
people  of  the  helicopter  and  its 
services. 

When  the  Journal  Star  started 
motor  routes  they  were  sampled 
by  helicopter,  with  one  meeting 
the  motor  route  driver  at  the 
beginning  of  his  route,  talfiTip 
him  in  the  copter  over  the  route, 
and  dropping  a  sample  newspa¬ 
per  in  the  front  yard  of  ewh 
non  -  subscriber.  The  samples 
were  attractively  wrapped  with 
a  brightly  colored  crepe  paper 
streamer  attachetl. 

An  inserted  card  explained 
that  sampling  would  continue 
for  two  weeks  by  motor  route 
driver.  Airborne  efforts  in  this 
direction  have  brought  good  re 
turns. 

*  *  * 

STRICTLY  FOR  THE  BIRDS 

Birdhouses  without  doors  an 
solving  the  problem  of  contact 
with  “drop-off”  carriers  for  the 
Detroit  (Mich.)  News  in  one  of 
the  paper’s  suburban  circulation 
districts.  District  manager  Eu¬ 
gene  Scypinski  saw  the  need  for 
a  method  by  which  his  “drop¬ 
off”  carriers  could  transmit 
start  and  stop  orders  without 
having  to  w’ait  to  see  him  in 
person. 

He  designed  and  built  30  boxe$ 
that  look  like  birdhouses:  one 
side  of  the  peaked  roof  is  painted 
red,  the  other  green.  When  i 
carrier  gets  a  stop  or  start,  he 
lifts  the  “birdhouse”  off  its  base, 
puts  his  orders  in  a  sloted  Woclt 
and  replaces  the  box  with  the 
red  roof  facing  the  street 

The  gfreen  side  facing  the 
street  means  there  is  nothing 
in  the  box.  While  making  daily 
bundle  deliveries  Mr.  Scypinsh 
can  easily  spot  the  red  roof^ 
pick  up  the  start  and  stop  «• 
ders  and  adjust  the  carrier’s 
newspaper  draws  immediately 
The  boxes  have  almost  elimi¬ 
nated  failure  to  reports  steps 
and  start  promptly. 


^Bo88  Is  Away’  Contest 

Added  1,620  Subscribe 

Tucson, 

While  Frank  Casanova,  ciree 
lation  manager,  Tucson  Star  (W 
Citizen,  attended  a  circulati® 
managers  seminar  in  New  YoA 
a  “Boss  Is  Away”  contest 
vided  1620  new  subscription 
reports  Frank  C.  Delehartj, 
assistant  circulation  manager. 
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The  Weekly  Editor 

SUBURBAN  MARKET  SURVEY 


Local  Business 
News 

Entertainment 
Advertising 
Want  Ads 


66  IVo  32  %  2.9% 
61.8%  40  %  8.2% 
68.7%  28.6%  2.7% 

62.7%  40  %  7.3% 


Local  News 
Editorials  & 
Columns 
Social  News 
Church  News 
Homemaking 
Features 
Sports  News 


By  Kirk  Friedman 

Some  indication  of  the  grow-  answer.  SPF  offered  cash  prizes 
ing  suburban  newspaper  market  starting  with  $1,000  and  going 
has  been  supplied  by  the  Sub-  down  to  $10  for  winning  entries, 
urban  Press  Foundation,  a  non-  Here  were  some  questions  and 
profit  association  supported  by  answers: 

publisher.s  in  13  major  markets.  Who  in  your  family  regularly 

Results  of  a  readership  sur-  reads  this  newspaper?  Husband 
ny  of  its  members  were  re-  85.6%;  Wife  95.5%;  Children 
ported  this  week.  From  2,156  47.8% ;  Others  11.6%. 
reader  responses  these  were  Please  indicate  what  your 
some  of  the  conclusions:  family  regularly  reads  in  this 

•  It  had  been  thought  that  newspaper: 

the  readership  of  suburban  Some- 

newspapers  was  to  a  large  de-  ,  ,  „ 

(tree  composed  of  women.  This  Editorial*  & 
held  true  with  a  95.5%  figure.  ' 

But  the  masculine  readership  church  N^g  i 

was  a  surprisingly  high  85.6  Homemaking 

.  r  eatures  I 

percent.  Sports  News  •! 

•  Although  it  was  suspected 
that  news  of  local  governmental 
affairs  was  high,  the  percentage 
was  larger  than  anticipated — 

92.9. 

•  Suburban  newspapers  for 
the  past  decade  have  debated 
how  much  space  to  devote  to 
purely  personal  and  social  news. 

The  survey  results  plainly  indi¬ 
cated  a  waning  interest  which 
SPF  guessed  was  due  to  in¬ 
creased  mobility  and  increased 
and  diversified  recreational  facil¬ 
ities.  Social  news  and  club 
events  scored  46.9  percent  in  the 
always  read  category.  And  65% 
indicated  they  would  like  to  see 
less  such  news  in  their  papers. 

•  Both  suburban  and  metro¬ 
politan  newspapers  rated  far 
above  radio  and  television  as  an 
advertising  medium. 

•  Nearly  90%  of  readers  re¬ 
sponding  indicated  they  read 
and  use  both  the  suburban  and 
metropolitan  newspaper — that  it 
was  not  a  question  of  “either 
or.”  Each  had  its  individual  and 
diverse  function  for  the  sub¬ 
urbanite. 

Unifumiity  of  Replic-s 

Chester  K.  Hayes,  SPF  execu¬ 
tive  director,  said  that  while  the 
number  of  survey  returns  were 
relatively  small,  the  uniformity 
of  replies  in  the  majority  of 
categories  would  seem  to  indi¬ 
cate  that  the  figures  could  be 
t^en  as  reasonably  representa- 
five  both  as  to  reading  and  buy¬ 
ing  habits. 

To  get  responses  from  readers, 

SPF  sent  its  members  a  form 
questionnaire  which  they  could 
publish  in  their  individual  news¬ 
papers.  Included  in  the  question¬ 
naire  was  “I  think  our  suburban 
community  newspaper  is  impor¬ 
tant  to  our  family  because  .  .  .” 

^th  the  reader  to  fill  out  the 
Editor  ac  publisher  for  March  6,  1965 


Would  you  and  your  family 
like  to  see  more  or  less  News  or 
Features  in  this  newspaper  on: 

More  Less 

Community  Affairs  83.9%  16.1% 

Eklitorial  Subjects  61.7%  38.3% 

Foods.  Fashions,  etc.  64.2%  46.8% 

Club  &  Society  News  36  %  66  % 

Church  News  46.1%  63.9% 


64.2%  46.8^ 
36  %  66 

46.1%  63.9^ 


63.8%  36.6%  .7% 

46.9%  47.8%  6.3% 
40.4%  48.9%  10.7% 

67.2%  ,36  %  6.8% 
48  %  41.1%  10.9*4- 


State  or  National  News  61.3%  48.7% 
Cartoon  Features  48.7%  61.3% 

Youth  &  Teen  Activities  64.8%  36.2% 

Suburban  Living 

Features  67.9%  32.1% 

Sports  61.4%  38.6% 

Do  you  purchase  a  metropoli¬ 
tan  daily  newspaper  regularly? 
Yes  89.3%;  No  10.7%;  Home 
Delivery  76.2% ;  Newsstand 
23.8%. 


ADD  FRIDAYS 

Wavnesville,  N.  C. 
The  Waynesville  Mountaineer, 
an  80-year-old  semi-weekly 
newspaper,  will  be  published 


three  times  a  week — on  Monday, 
Wednesday,  and  Friday. 

Last  year  the  newspaper  com¬ 
pleted  an  expansion  program, 
including  installation  of  an  off¬ 
set  press.  The  news  staff  has 
been  doubled  and  news  coverage 
broadened. 

The  newspaper  has  been  a 
semi-weekly  (Monday  and 
Thursday)  for  21  years.  The 
present  publishers  bought  the 
business  in  1931. 

The  newspaper  has  a  circula¬ 
tion  of  6,500  in  a  town  of  6,115 
jiopulation. 

*  *  * 

ANOTHER  FOR  IHOMSON 
Toronto 

County  Newspapers  Limited, 
an  associate  of  Thomson  News¬ 
papers,  has  purchased  the  Am- 
prior  (Ont.)  Chronicle,  a  weekly 
with  3,200  circulation  which  was 
founded  in  1879,  The  paper  has 
been  owned  since  1952  by  Rich¬ 
mond  S.  Atkey. 


This  is  a  Cleveland  landmark. 
So  is  The  Plain  Dealer. 


THOMAS  VAIL,  PUBLISHER  AND  EDITOR 
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PROMOTION 

Contest  and  Coffee 
Stir  Up  the  Staff 

By  Georfie  Wilt 


It’s  pathetic  when  the  promo¬ 
tion  department  knocks  itself  out 
ffettinjf  up  a  new  sellinpr  tool  that 
isn’t  used  effectively.  The  danger 
of  just  dropping  a  fre.shly- 
printed  piece  on  each  advertising 
salesman’s  desk  is  that  it  (a) 
may  get  lost  in  the  shuffle, 
(b)  the  salesman  may  not 
understand  the  promotion  or 
how  to  use  it,  or  (c)  he  won’t 
know  how  to  get  the  maximum 
effectiveness  from  the  piece  in 
showing  it  to  advertisers  and 
prospects. 

That’s  why  it’s  a  wise  invest¬ 
ment  of  time  and  effort  to  “pro¬ 
mote  the  promotion.” 

A  good  example  of  this  tech¬ 
nique  came  up  last  week.  Tom 
Craddock,  promotion  manager 
for  Moloney,  Regan  &  Schmitt, 
produced  a  presentation  on  the 
Portland,  Oregon  market,  where 
MRS  represents  both  the  Port¬ 
land  Orvgonian  and  the  Oregon 
Journal.  The  20-page,  three- 
color  brochure,  “Be  sure  there 
are  no  holes  in  your  Oregon 
marketing  plans,”  emphasizes 
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the  strateg>*  of  selling  the  two 
papers  side  by  side.  It  points 
out  that  the  combination  reaches 
79  percent  of  Portland’s  popula¬ 
tion,  and  gives  52  percent  cover¬ 
age  of  the  state  market. 

To  assure  the  successful  in¬ 
troduction  of  the  new  sales  pitch 
to  the  staff,  Craddock  worked 
with  MRS  sales  manager  Ted 
Parmelee  and  Portland  group 
head  Dick  Matula,  introducing 
the  Oregon  sales  story  with 
“Operation  Juxtapose.” 

To  avoid  the  usual  dull  staff 
meeting  in  the  board  room, 
“Operation  Juxtapose”  was  in¬ 
troduced  at  a  breakfast  at  the 
Belmont  Plaza.  A  15-foot  ban¬ 
ner  was  strung  across  the  room 
carrying  the  slogan  (which  got 
its  name  from  the  “0”  and  “J” 
from  Oregonian  and  Journal.) 
Four-inch  blue  lapel  badges  with 
the  message,  “Go  Go,  OJ”  were 
presented  to  each  member  of  the 
staff.  A  10-minute  movie  on  the 
market  was  shown  during  the 
coffee  period.  Mary  Newkirk, 
one  of  the  lovelies  of  the  sales 
department,  wore  a  ribbon  sash 
proclaiming  that  she  was  “Miss 
Operation  Juxtapose,”  and 
pinned  the  slogan  buttons  on  the 
salesmen. 

Contest  Unveiled 

Highlights  and  sales  points  to 
be  covered  by  each  salesman  in 
his  calls  were  outlined  by  Mr. 
Matula,  using  a  giant  blow-up 
of  the  presentation.  Additional 
cards  were  presented  by  the 
sales  manager,  Ted  Parmelee, 
indicating  past  and  current  Ore¬ 
gon  statistics,  and  objectives  for 
1965. 

To  insure  complete  exposure 
for  the  new  presentation,  an 


deadline  reminder: 

ENTRIES  IN  THE  1964 
EDITOR  &  PUBUSHER 
PROMOTION  CONTEST 

must  be  in  the  hands  of  the  contest  editor  by 

MARCH  15,  1965 

Send  your  entries  today  to:  E&P-NNPA  PROMOTION  CONTEST 

c/o  Atlanta  Journal  &  Constitution 
Box  4689 

Atlanta,  Georgia  30302 

Judging  udll  take  place  in  Atlanta,  Go,,  March  17-19. 


“Operation  Juxtapose”  contest 
was  announced.  Each  salesman 
received  an  autograph  booklet 
containing  about  20  pages.  Each 
time  he  showed  the  presentation 
to  an  agency  man,  or  account, 
he  would  fill  out  a  page,  indi¬ 
cating  the  name  of  the  agency 
or  account,  date,  person  con¬ 
tacted,  and  sign  his  name.  When 
each  book  is  filled  it  is  turned 
in  to  the  New  York  offlce,  where 
the  books  are  cut  apart  and 
placed  in  a  ballot  box.  A  tally 
is  kept  of  the  number  of  calls 
made  by  each  man. 

At  the  conclusion  of  the  con¬ 
test,  on  April  15,  the  salesman 
making  the  most  calls  with  the 
presentation  will  receive  a 
transistor  radio,  w'ith  a  piece  of 
leather  luggage  as  second  prize. 
In  addition,  two  tickets  will  be 
drawn  from  the  ballot  box,  with 
similar  prizes  going  to  two  of 
the  agency  or  account  man  who 
saw  the  Oregon  pitch. 

To  add  both  fun  and  spice  to 
the  announcement,  and  to  em¬ 
phasize  the  “side  by  side”  sell¬ 
ing  aspect,  the  breakfast  was 
concluded  by  the  presentation 
by  Mr.  Matula  of  a  life-size, 
scantily  clad  photo  cutout  of  a 
pretty  gal.  He  forthrightly 
ripped  off  a  lacy  black  bra  that 
adorned  the  cutout,  revealing 
the  words  “Oregonian”  and 
“Journal”  lettered  in  strategic 
places.  Side  by  side,  of  course. 

The  sales  staff  got  the  mes¬ 
sage,  without  a  doubt.  The  con¬ 
test  and  the  introduction  break¬ 
fast  cost  only  a  fraction  of  the 
price  of  the  handsome  presenta¬ 
tion.  And  it  assured  the  intel¬ 
ligent  use  of  the  new  promotion. 

>i>  *  * 

SPECTACOLOR— The  Phila¬ 
delphia  Inquirer  has  released  a 
data  folder  on  “SpectaColor,” 
in-page  register  rotogravure 
preprints.  The  full-color  folder 
provides  a  pocket  to  hold 
samples  of  the  process.  Copy  on 
the  flap  points  out  that  the 
Philadelphia  Inquirer  has  its 
own  roto  printing  plant  for  pro¬ 
duction  of  SpectaColor,  adja¬ 
cent  to  the  Inquirer  plant. 

*  *  * 

LIBRARIES — The  Austral¬ 
ian,  the  down-under  national 
newspaper,  has  begun  a  new 
mail  campaign  to  sell  subscrip¬ 
tions  in  the  U.S.  and  Canada. 
George  E.  McCadden,  U.S.  man¬ 
ager,  has  inaugfurated  a  cam¬ 
paign  directed  to  3,000  corpora¬ 
tions  and  libraries.  The  first 
mailing  comprised  a  sales  letter 
telling  of  the  Australian’s  con¬ 
tinent-wide  news  coverage  of 
business  and  finance,  a  copy  of 
the  newspaper,  a  folder  on  the 
newspaper’s  readership,  rates 
and  classified  advertising  in  the 
academic  field,  and  an  order 
card  and  reply  envelope. 


INDUSTRIAL  DEVELOP. 
MENT — The  Courier-Jounitl 
and  the  Louisville  Times  haye 
spent  $377,000  in  the  past  10 
years  to  promote  iiuiustrial  de¬ 
velopment,  promotion  manager 
Warren  Abrams  told  Louisville 
businessmen  attending  an  Indus¬ 
trial  Development  Seminar. 

Referring  to  the  newspapers' 
leadership  in  economic,  cultural 
and  civic  affairs,  said,  “we  have 
put  our  effort  and  our  money 
where  our  mouth  is  and  we’ll 
stand  on  that  record,”  Mr. 
Abrams  said  that  most  of  the 
sum  went  for  advertising  in  out- 
of-town  newspapers  and  mags- 
zines  to  point  out  advantages 
Louisville  offers  to  industry. 
Using  slides  to  illustrate  his 
talk,  Abrams  show’ed  ads  that 
quoted  Henry  Ford,  Charles 
Eiger  of  General  Electric  and 
David  Reynolds  of  Reynolds 
Metals  Co.,  on  why  they  liked 
Louisville.  Four  color  ads  for 
possible  future  use  were  also 
shown. 

♦  *  * 

MONEY — “Managing  Your 
Money  and  Your  Credit,”  a 
series  of  nine  articles  that  ap¬ 
peared  on  the  financial  pages  of 
the  Toronto  (Ont.)  Telegram. 
have  been  reprinted  in  booklet 
form  for  distribution  to  the  busi¬ 
ness  and  financial  community. 
Copies  are  available  by  writinp 
R.  J.  Dawe,  promotion  manager. 
*  * 

FLIGHTS  —  “Round  the 
World  Flights  Daily,”  reads  the 
headline  on  an  unusual  in-paper 
ad  from  the  Worcester  (Mass.) 
Telegram  and  Evening  GazetU. 

“24-hour  service — 10c,”  says 
the  sub-head.  “The  loneliness  of 
soldiers  in  South  Viet  Nam... 
the  magnificent  splendor  of  the 
Tokyo  Olympics  ...  a  couri- 
geous  escape  over  the  Beriir. 
Wall  .  .  .  the  sudden  toppling  of 
a  Soviet  leader  .  .  .  the  ominous 
report  of  Chinese  atom 
bombs  .  .  .” 

Copy  continues  to  tell  about 
the  variety  of  local,  national  ami 
international  news  events  re¬ 
ported  every  day.  It  concludes 
“A  trip  around  the  world  for 
only  a  dime?  Yes,  and  you  cai 
make  it  every  day  of  the  y« 
through  the  pages  of  the  Wor¬ 
cester  Telegram  or  the  Eveniui 
Gazette.” 

Striking  illustration  for  the 
ad  is  a  photo  of  an  airplane 
made  from  a  folded  newspaper 

• 

Honoring  an  Editor 

Sharpstown,  TeJ 

Sharpstown’s  new  city  libr^ 
branch,  costing  $160,000,  witt 
wall-to-wall  carpeting  and  > 
waffle-iron  ceiling,  will  be  nameo 
in  honor  of  M.  E.  W.alter,  viee- 
president  and  editorial  con^r 
ant  of  the  Houston  Chronic 
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Indonesian 
Press  Loses 
Its  F  reedom 

Djakakta 

The  oTue  lively  and  varied 
Indonesian  press  is  withering 
away. 

President  Sukarno  and  his 
“jfuided  democracy”  have  forc¬ 
ibly  closed  more  than  100  news¬ 
papers  in  the  past  five  years.  A 
purge  of  anti-Communist  publi¬ 
cations  in  January  and  Febru¬ 
ary  eliminated  two  dozen  more. 

To  the  few  non-Communist 
survivors,  the  writing  on  the 
wall  may  appear  to  .say  “better 
Red  than  dead.” 

It  was  not  always  so.  In  the 
springtime  of  Indonesian  inde¬ 
pendence  from  The  Netherlands, 
newspapers  blossomed  and  flour¬ 
ished  in  a  chaotic  profusion  of 
political  hues. 

But  the  fall  of  democracy  has 
brought  a  narrower,  duller  spec¬ 
trum:  non-committal  brown, 
craven  yellow  and  Chinese  Red. 

Government  regulations  have 
imposed  a  certain  sameness  on 
Indonesian  newspapers  for 


only  serious  competitor,  Fers- 
biro  Indonesia  (PI A),  by  gov¬ 
ernment  fiat,  two  years  ago. 
Odds  have  consistently  favored 
the  Reds. 

Permit  Is  Required 

Any  periodical  in  Indonesia 
requires  a  permit  from  the  In¬ 
formation  Ministry  to  publish. 
The  Indonesian  Journalists  As¬ 
sociation  (PWI)  acts  as  an  ad¬ 
visor  to  the  government  in  this 
regard. 

Led  by  the  editor  of  the  Com¬ 
munist  afternoon  daily  Warta 
IShakti,  the  PWI  defrocked  32 
member  newsmen  for  association 
with  the  so-called  “Sukarnoist” 
movement  banned  by  Sukarno 
last  December.  The  move  barred 
them  from  professional  employ¬ 
ment. 

Only  the  Communist-line 
newspapers  venture  to  critize 
government  actions,  and  then 
carefully  pinpoint  their  fire  at 
a  vulnerable  government  minis¬ 
ter. 

The  few  surviving  non-Com¬ 
munist  papers  seldom  editorial¬ 
ize  on  government  policies  at  all 
except  to  exhort  their  readers 
to  follow  Sukarno’s  latest  dic¬ 
tates. 

Huns  .Aiiti-Hed  Papers 


Of  the  11  Djakarta  dailies 
that  survived  the  purge,  the  five 
non-Communist  papers  include 
a  semi-official  Foreign  Office 
voice,  the  Indonesian  Herald,  an 
Army-controlled  paper,  and 
papers  of  the  Moslem  Nahdatul 
Ulama  Parties. 

President  Sukarno  decreed  a 
ban  on  all  anti-Communist  news¬ 
papers  and  periodicals  in  Indo¬ 
nesia  in  a  declaration  before  the 
Indonesian  Journalists  Associa¬ 
tion.  Immediately  the  informa¬ 
tion  minister  withdrew  the  li¬ 
censes  of  21  publications. 

“In  a  revolution,”  Sukarno 
declared,  “there  should  be  no 
press  freedom.  Only  a  press 
supporting  the  revolution  should 
be  allowed  to  exist,  those  of  the 
press  hostile  to  the  revolution 
must  be  eliminated.” 


Under  Many  Restrictions 

Each  of  the  30-odd  Djakarta 
dailies  published  before  the 
purge  was  printed  on  a  single 
sheet,  folded  to  make  four  pages. 

The  government  controlled  and 
subsidized  newsprint  imports.  A 
newspaper  required  government 
permission  to  enlarge  its  circu¬ 
lation. 

By  government  doctrine,  not 
more  than  one-third  of  a  paper 
could  be  sold  for  advertisements. 

And  there  were  official  guide¬ 
lines  as  to  how  the  remaining 
space  should  be  apportioned  be¬ 
tween  foreign  and  domestic 
news. 

Foreign  news  is  available  to 
Indonesian  newspapers  only 
through  the  government-run 
Antara  News  Agency.  By  presi¬ 
dential  decree.  Foreign  Minister 
Subandrio  presides  as  chairman 
of  the  board. 

Although  Antara  subscribes 
to  most  of  the  Western  and  Com¬ 
munist  bloc  news  services,  in 
recent  months  it  has  carried 
more  copy  from  the  Communist 
New  China  News  Agency  than 
2ny  other  service. 

In  both  foreign  and  domestic 
iiews,  newspapers  generally  con- 
tine  themselves  to  reprinting  the 
Antara  Service  on  any  poten¬ 
tially  controversial  topic. 

Antara  has  been  the  battle- 
ffround  for  Communist  and  non- 
Communist  Indonesian  newsmen 
ever  since  its  merger  with  its 
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Shoot  Or  Help? 
Photog^s  Query 
Is  Unanswered 

Des  Moines 

“If  you  had  a  i)ail  of  water  in 
one  hand,  a  camera  in  the  other, 
and  you  came  upon  a  man  whose 
clothing  was  afire,  which  would 
you  use  first — the  camera  or  the 
water?  Why?” 

Sixteen  years  ago  a  Des 
Moines  Register  and  Tribune 
photographer,  Jervas  Baldwin, 
sent  this  question  to  the  “In¬ 
quiring  Photographer”  of  a  pho¬ 
tography  magazine.  The  answers 
by  eight  news  photographers 
varied.  Some  would  throw  the 
water  first,  a  couple  would  click 
the  shutter  and  then  throw  the 
water.  One  even  said  she  would 
try  to  do  both  at  the  same  time. 

Until  recently  Baldwin  him¬ 
self  had  never  been  faced  with 
the  problem.  He  was  at  the  Iowa 
state  capitol  Jan.  29  when  he 
heard  fire  sirens  and  learned 
that  a  hospital  two  blocks  away 
was  on  fire. 

As  he  ran  toward  the  scene 
the  question  came  back:  “Surely 
there  are  people  still  in  the 
building.  Should  I  help  evacuate 
them  or  should  I  shoot  pic¬ 
tures?” 

The  decision  was  made  for 


him.  An  outside  fire  escape  that 
had  been  hidden  from  his  view 
was  already  crowded  with  two- 
way  traffic  of  policemen,  high¬ 
way  patrolmen,  firemen,  hospital 
personnel  and  volunteers  re¬ 
moving  the  more  than  80 
patients. 

All  patients  were  removed 
safely  in  a  dramatic  rescue 
operation.  Baldwin’s  photo  of 
this  rescue  was  given  a  full  page 
of  the  Tribune. 

But,  Baldwin  still  doesn’t 
know  what  he  would  do  in  an¬ 
swer  to  his  own  question. 

• 

Soiithuin  Co.  Revenue 
Up  to  $48.9  Million 

Toronto 

Southam  Press  Limited  re- 
iwrted  gross  revenue  of  $48,- 
912,003  from  operations  in  1964. 
The  company  publishes  eight 
newspapers  and  owns  several 
printing  companies. 

While  revenue  was  up  13.5%, 
as  compared  with  1963  revenue, 
earnings  from  operations  were 
up  14.6%  to  $7,781,860.  Net 
earnings  for  1964  were  $4,724,- 
148  as  against  $4,548,104  in 
1963.  Dividends  amounted  to 
$3,450,000. 

In  the  fourth  quarter,  reve¬ 
nue  from  operations  was  $14 
million,  a  19%  gain  over  the 
1963  figure  for  the  correspond¬ 
ing  period. 


Roor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  "heir"  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address . 
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Company  . 

Mail  chock  to 

Editor  &  Publisher 

8S0  THIRD  AVENUE  NEW  YORK,  N.Y.,  10022 
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Sports  Editors  Run 
Their  Own  Academy 


By  Ray  Erwin 

The  National  Academy  of 
Sports,  whose  membership  is 
comprised  of  the  sports  editors 
of  139  of  the  largest  daily  news¬ 
papers  in  the  country,  plans  for 
the  presentation  of  the  Academy 
Star  Awards  May  3  to  be  one 
of  America’s  outstanding  sports 
events. 

The  second  annual  charity 
benefit  dinner  ($50  per  person) 
will  be  held  in  the  grand  ball¬ 
room  of  the  New  York  Hilton 
May  3  with  many  member  sports 
editors  present.  The  classically 
simple  six-pointed,  three-dimen¬ 
sional  Stars,  mounted  on  walnut 
bases,  will  be  awarded  to  ama¬ 
teur  and  professional  athletes 
and  teams  in  the  major  sports 
categories,  selected  by  the  sports 
editors. 

Simple,  Symbolic 

The  Academy  Stars  are  de¬ 
liberately  simple  and  symbolic 
in  design  and  execution  in  order 
to  enhance  and  emphasize  and 
not  detract  from  the  great  sports 
achievements  of  those  honored. 
It  is  the  ambition  of  the  sports 
editors  that  their  Academy  Stars 
eventually  will  be  as  famous  in 
the  sports  world  as  Motion  Pic¬ 
ture  Academy  Oscars  are  in 
their  sphere. 

There  are  28  award  categories 
plus  special  category  awards. 

Sports  editors  who  are  Acad¬ 
emy  members  extend  alphabeti¬ 
cally  from  A1  Abrams,  Pitts¬ 
burgh  (Pa.)  Post-Gazette,  to 
Paul  Zimmerman,  Los  Angeles 
(Calif.)  Times;  geographically, 
from  Roland  Wirths,  Portia‘S 
(Me.)  Press  Herald  and  Tele¬ 
gram,  to  Don  McLeod,  Portland 
(Ore.)  Oregoniwn,  and  George 
Pasero,  Oregon  Journal;  and 
from  Morris  McLemore,  Miami 
(Fla.)  News,  to  Tom  Hopkins, 
Honolulu  (Hawaii)  Star-Bulle¬ 
tin. 

Hundred  Million  Readers 

Each  member’s  newspaper 
must  have  a  circulation  of  more 
than  100,000.  The  members’ 
newspapers  have  a  combined  cir¬ 
culation  of  35,000,000  with  esti¬ 
mated  100,000,000  readers. 

The  members  average  30  years 
of  reporting  experience  each, 
their  combined  sports  reporting 
experience  aggfregating  an  as¬ 
tonishing  4,000  years. 

The  National  Academy  of 
Sports  is  a  non-profit  organiza¬ 
tion  dedicated  to  serving  the 
sports  world.  By  rendering  com¬ 


petent  and  impartial  opinions  on 
major  sports  issues,  its  nation¬ 
wide  body  of  distinguished  au¬ 
thorities  functions  as  a  respon¬ 
sible  spokesman  for  national 
sports.  These  opinions  are  for¬ 
mulated  and  articulated  through 
periodic  surveys  of  members  on 
important  and  controversial 
sports  issues. 

Hillman  Is  President 

Howard  Hillman,  a  handsome, 
personable  and  brilliant  young 
(30)  holder  of  a  Master’s  de¬ 
gree  from  Har\’ard,  was  the 
founder  and  is  the  idealistic-yet- 
practical  president  of  the  Na¬ 
tional  Academy  of  Sports. 

When  he  was  only  26,  in  1961, 
Mr.  Hillman  conceived  the  idea 
for  the  Academy.  Later  on,  he 
persuaded  a  group  of  prominent 
sports-minded  citizens,  led  by 
William  Shea,  for  whom  Shea 
Stadium  in  New  York  is  named, 
to  donate  funds  to  provide  a 
modest  annual  budget  of  $25,000 
for  the  organization.  Members 
are  not  charged  dues.  Commer¬ 
cial  connections  are  avoided  with 
aversion. 

Mr.  Hillman  and  two  girl  as¬ 
sistants  work  like  bees  in  a  tiny 
hive  in  what  the  Academy  presi¬ 
dent  laughingly  calls  “the 
world’s  smallest  office  in  the 
world’s  largest  office  building.’’ 
The  office  is  in  the  Pan  Am 
Building,  200  Park  Ave.,  New 
York.  Visiting  sports  editors  al¬ 
ways  are  amazed  when  they  first 
see  the  file-filled  little  room  with 
its  bustling  service  staff. 

Incidentally,  there  were  six 
members  in  1961  and  85  the 
next  year  and  104  the  next  and 
139  now.  A  sports  editor  is  eligi¬ 
ble  to  apply  for  membership 
when  his  newspaper  attains  the 
required  100,000  circulation. 

Harvard  Master 

Howard  Hillman  was  reared 
in  Santa  Ana,  Calif.,  and  worked 
his  way  through  Long  Beach 
State  College  with  an  “A”  aca¬ 
demic  average  and  he  was  senior 
class  president  and  student  body 
vicepresident.  His  scholarship 
and  student  activities  won  him 
a  scholarship  to  Harvard,  where 
he  earned  his  Master’s  degree 
in  the  Harvard  Graduate  School 
of  Business  Administration.  Al¬ 
though  he  was  an  ardent  sports¬ 
man  in  college,  he  modestly  de¬ 
scribes  his  athletic  prowess  as 
that  of  a  bench-waxmer  and  sec¬ 
ond-stringer.  He  served  two 


Howard  Hillman 

years  in  Army  Intelligence. 

He  continues  his  education  by 
arising  each  day  at  5  a.m.  to 
read  for  three  hours.  He’s  ex¬ 
ceedingly  interested  in  history, 
literature,  current  events,  psy- 
chologj’’,  philosophy,  compara¬ 
tive  religion  and  science.  He 
claims  that  the  more  he  reads 
the  more  he  realizes  his  ignor¬ 
ance. 

“The  three  main  functions  of 
the  National  Academy  of  Sports 
are  to  exchange  ideas  and  sug¬ 
gestions  between  the  country’s 
leading  sports  editors,  to  com¬ 
pile  competent  opinions  on 
sports  issues  in  national  polls 
of  sports  editors  and  to  select 
the  Academy  Star  winners,”  ex¬ 
plained  Mr.  Hillman  with  a 
friendly  smile  as  he  settled  down 
behind  his  crowded  desk  in  his 
crowded  office.  “What  we  do  we 
like  to  do  well  and  do  with  high 
ideals.  We  flatly  refuse  to  trans¬ 
mit  any  publicity  material  or 
engage  in  any  commercial  ac¬ 
tivity. 

Fine  Gentlemen 

“I  have  never  met  a  group  of 
men  who  are  finer  gentlemen 
than  newspaper  sports  editors 
and  one  of  my  personal  reasons 
for  thinking  so  is  that  to  work 
themselves  up  to  sports  editors 
they  have  to  be  of  a  high  type 
to  win  the  respect  of  their  fellow 
sports  writers,”  asserted  Mr. 
Hillman  with  warm  conviction. 

“Our  members  must  remain 
independent  at  all  times  and  it’s 
our  purpose  not  to  get  them  all 
to  agree  with  each  other  but  to 
gain  a  consensus  of  their  opin¬ 
ions  to  help  guide  the  sports 
world.  The  Academy  is  com¬ 
pletely  non-profit  and  has  no 
obligation  to  any  outside  or¬ 
ganization  so  it  can  maintain 
its  goal  of  being  an  independ¬ 
ent  spokesman  for  national 
sports.” 

EDITOR  ac  P 


Some  sample  edit  rial  qut|. 
tions  on  topical,  m;.  or  sporti 
issues  posed  in  reiont  polk; 
“Does  the  NFL  have  m  obliga. 
tion  (to  the  public)  to  accept 
the  AFL’s  invitation  'or  an  all- 
pro  championship  game?" 
“Should  an  office  oi  Federal 
Sports  Commissioner  be  estab¬ 
lished?”  Majority  an  I  minority 
opinions  expressed  by  leading 
sports  editors  make  ueaty  ma- 
terial  for  sports  coluoms. 

As  a  method  of  assuring  re¬ 
sponsible  polling,  vote  boards 
have  been  set  up  for  the  major 
sports  categories.  For  exam^e, 
only  those  sports  eilitors  who 
actively  cover  the  American 
League  season  vote  for  the 
American  League  player  of  the 
year. 

When  Jerry  Nason,  Boston 
Globe,  accepted  Academy  mem¬ 
bership,  he  wrote;  “I  would  be 
happy  to  join.  What  we  need 
in  our  business  is  a  serioas 
minded  and  unbiased  approach 
that  numerous  irrespotuihle 
polls  are  not  providing.  I’d  be 
happy  to  serve  that  cause." 

Column  Exchange 

Plans  are  under  way  for  a 
sports  column  to  be  selected 
each  week  for  mailing  to  other 
members  as  part  of  a  mutual 
exchange  of  columns,  participa¬ 
tion  in  which  will  be  purely  op¬ 
tional.  Another  plan  for  the  fu¬ 
ture  is  to  have  sports  editors 
discuss  mutual  administrative 
and  editorial  problems  either  iu 
national  meetings  or  by  corre 
spondence. 

“One  of  the  great  things 
about  our  service  is  that  it 
gathers  grass  roots  opinion  from 
all  over  the  United  States,"  im¬ 
ported  Mr.  Hillman  with  the 
natural  enthusiasm  of  the 
sportsman  and  sports  fan.  “The 
geographical  distribution  of  our 
membership  coincides  almost  ex¬ 
actly  with  the  population. 

“As  each  member  is  a  news¬ 
paperman,  he  has  complete  iu- 
dependence  and  is  not  on  the  j 
payroll  of  any  advertiser  or  ball 
club,  as  some  sports  broadcast¬ 
ers  are.  Sports  editors  fed 
strongly  about  this  and  they 
feel  strongly  about  keeping  the 
Academy  a  purely  newspaper 
organization.  The  Academy  in¬ 
comes  and  seeks  constructive 
criticism  from  members  and  one 
of  the  main  reasons  it  hw 
gained  its  respected  stature  is 
that  it’s  not  afraid  of  criticism 
in  its  work  to  better  serve  the 
sports  world  through  the  sports 
pages  of  newspapers.” 

There  are  28  award  cate-  j 
gories,  including  college,  AFL 
and  NFL  football,  college  and 
NBA  basketball,  American  Na¬ 
tional  League  baseball,  NHL 
ice  hockey,  bowling,  boxing, 
racing,  swimming  and  tennis. 

UBLISHER  for  March  6,  19® 


Crime  News 
Regulations 
Are  [grafted 


Washington 

The  Department  of  Justice  is 
workinif  on  the  final  draft  of 
administrative  reputations  that 
would  restrict  the  release  of  pre- 
trial  information  in  federal 
criminal  cases. 

A  spokesman  for  the  depart¬ 
ment  said  tlie  discussions  on  the 
proposed  new  rules  ranged  over 
the  broad  si)ectrum  of  questions 
nvolving  freedom  of  the  press 
and  the  right  to  a  fair  trial.  He 
.aid  that  among  the  rules  being 
considered  were  limitations  on 
releasing  information  about  a 
-aspect’s  i)ast  criminal  record 
and  restriction  on  release  of 
photographs,  press  interviews 
a-ith  suspects  or  use  by  federal 
officials  of  pre-trial  .statements 
made  by  suspects. 

The  spokesman  said  that  one 
:hing  the  Justice  Department 
wanted  to  halt  was  the  use  by 
federal  law  enforcement  officials 
of  such  language  as  “This  is  an 
open  and  shut  case”  or  opinions 
an  the  seriousness  of  the  crime 
.uch  as,  “This  is  one  of  the 
worst  crimes  I  have  ever  seen.” 


The  spokesman  said  there 
were  “a  million  little  things” 
that  were  being  considered  as 
laart  of  the  scope  of  the  Depart¬ 
ment’s  review  of  its  rules.  He 
.said  there  was  no  intention  to 
try  to  conceal  any  necessary  in- 
foi  mation  in  connection  with  the 
commission  of  a  crime,  but  “it’s 
the  idea  of  trying  to  avoid  the 
old  circus  atmosphere.”  He  said 
the  department  was  examining 
the  problem  of  how  much  infor¬ 
mation  a  district  attorney  can 
release  to  protect  a  suspect’s 
right  to  a  fair  trial  and  at  the 
.same  time  comply  with  the  pub¬ 
lic’s  right  to  know. 

The  Department  will  issue  its 
new  rules  on  its  own  authority 
and  will  not  ask  the  Congress 
for  any  legislation  in  this  area. 
The  rules  would  apply  to  em¬ 
ployes  of  the  Justice  Depart¬ 
ment,  including  the  FBI,  the 
Bureau  of  Prisons,  the  Immigra¬ 
tion  Service  and  Federal 
attorneys. 

The  Congress  has  been  asked 
to  consider  legislation  in  the 
.same  area  that  would  be  much 
broader  in  scope  than  the  pro¬ 
posed  Justice  Department  rules. 
Senator  Wayne  Morse  (D-Ore.) 
is  the  sponsor  of  a  bill  that 
would  make  attorneys  and  feder¬ 
al  officials  open  to  contempt  of 
court  charges  for  releasing  in¬ 
formation  not  filed  with  the 
court  before  a  criminal  trial.  A 


violation  of  this  could  carry  a 
fine  of  up  to  $1000.  The  bill  is 
aimed  primarily  at  U.S.  .At¬ 
torneys. 

• 

Piibli8li(>r  ill  Ceylon 
Awariletl  Freedom  Pen 

Paris 

The  Federation  Internationale 
des  Editeurs  de  Journaux  et 
Publications  (FIEJ)  will  confer 
its  Golden  Pen  of  Freedom  this 
year  on  C.  E.  L.  Wickreme- 
singhe,  chief  of  the  Associated 
Newspapers  of  Ceylon. 

The  coveted  prize  will  be  pre- 
.sented  during  the  opening  cere¬ 
mony  of  the  18th  Congress  of 
FIEJ  at  Munich  on  May  17. 

Mr.  Wickremesinghe  was 
singled  out  by  the  awards  jury 
for  his  actions  in  helping  to 
preserve  fieedom  of  the  press 
in  Ceylon  at  a  time  when  “proj¬ 
ects  of  law  concerning  the  press 
have  particularly  menaced  this 
freedom  since  1962.” 

• 

Joiirnalit^iii  A^ard 

Houston 

Bill  Porterfield,  Houston 
Chronicle,  received  the  Stanley 
Walker  Journalism  Award  of 
$260  for  his  feature  .series,  “The 
President’s  Homeland,”  it  was 
announced  at  the  annual  meet¬ 
ing  of  the  Texas  Institute  of 
Letters. 


The  PROOF-OF-INSERTION 


]VIiehle-G«s8-Dexter 
Goes  on  ^Big  BoartF 

The  Board  of  Governors  of 
the  New  York  Stock  Exchange 
has  approved  for  listing  the 
common  sto<k  of  Miehle-Goss- 
Dexter  Inc.,  Chicago-based  man¬ 
ufacturer  of  printing  press  and 
and  associated  graphic  arts 
equipment. 

MGD  is  the  result  of  a  merger 
consummatecl  in  1957,  its  four 
main  constituent  companies  hav¬ 
ing  been  founded  before  the  turn 
of  the  present  century.  These 
four  are  the  Miehle  Company, 
the  Goss  Company,  the  Dexter 
Company  and  the  I.awson  Com¬ 
pany. 

MGD  reported  fiscal  1964 
sales  of  $107,725,000  and  net 
earnings  of  $6,880,000,  or  $2.25 
per  share.  These  figures  repre¬ 
sent  a  64%  increase  in  earnings 
over  the  previous  year’s  $1.87 
per  share  and  a  16%  .sales  in¬ 
crease  relative  to  1968. 

The  Company’s  .stock,  which 
has  been  traded  over-the- 
counter,  was  split  on  a  2-for-l 
basis  in  August,  1964,  and  the 
cash  dividend  rate  concurrently 
increased  by  20%  to  22*2  cents 
per  share  on  the  increased  num¬ 
ber  of  shares. 

As  of  Febniary  11,  MGD  had 
2,840,944  shares  outstanding. 


...Key  to  prompt  payment 

for  newspaper  advertisements 

ACB  responds  quickly  on  behalf  of  its  publishers  on  Ad-agency  requests 


A  national  ad  runs  in  a  daily  news¬ 
paper.  Then  follows  this  sequence  of 
events  before  the  publisher  is  paid. 

A  page  from  the  press  run  of  the 
issue  containing  the  advertisement 
is  called  “a  proof-of-insertion.”  As 
soon  as  the  advertising  agency  can 
get  its  proof-of-insertion  it  will  be 
able  to  bill  the  advertiser  . . .  the 
advertiser  then  sends  the  agency  its 
check . . .  the  agency  can  then  in 
turn  send  its  check  to  the  news¬ 
paper  publisher  thus  completing  the 
transaction. 

This  proof-of-insertion  becomes 
important.  It  is  the  only  evidence 
that  the  advertising  has  been  pub¬ 
lished  in  accordance  with  instruc¬ 
tions. 

ACB  performs  this  clearing-house 
distribution  service  on  newspaper 
proofs-of-insertion  faster  and  more 
accurately  than  a  publisher  can  do 
■EDITOR  ac  PUBLISHER  for  March  6, 


it  with  his  own  ^ 

staff;  and  for  less  > 
money.  ACB  is  set 
up  to  do  it  with 
special  equipment 
and  many  experi- 
enced  employees 
many  of  whom  have  been  more  than 
25  years  on  the  job.  It  maintains 
complete  newspaper  files  for  90  days. 

But  equally  important  as  the  sav¬ 
ing  in  money  are  two  other  advan¬ 
tages:  (1)  ACB  makes  it  easy  for 
advertisers  in  any  part 
of  the  nation  to  use  ad-  ^ 

vertising  space  in  any 
newspaper  in  the 
United  States  (2)  The 
publisher  gets  his 
money  sooner  because  of  ACB’s 
service.  A  3-month  trial  proves 
its  value. 


r  APVIKTISINO 
CHICKING  SUMAU,  wc; 

-n  ■  - - r*‘  * 

l—t— rtiwMimiHwHi. 

MI  lUM  tmt  MWMMMMt  M  tMR  MM  MWMMI 


39 


5  Wide  Columns 
In  ‘New’  Monitor 


The  Clirintian  Science  Moni¬ 
tor,  “An  International  Daily 
Newspajjer,”  appeared  March  1 
in  a  new  format. 

The  Monitor,  twice  a  winner 
of  the  Ayer  Cup  for  typography, 
has  adopted  a  five-column  layout 
for  editorial  matter  throughout 
the  paper,  departing  from  its 
traditional  eight-column  style. 
Advertising  still  uses  the  eight- 
column  width  in  block  assign¬ 
ments. 

The  new  columns  are  16  ems 
wide  and  the  basic  type  is  9 
point.  In  the  previous  makeup 
7*2  point  type  was  set  10*4  ems 
wide.  There  are  no  column  rules 
in  the  new  design.  A  more 
liberal  use  of  photographs  and 
artwork  are  a  part  of  the  new 
look. 

The  changes  were  announced 
at  a  press  conference  in  New 
York  by  Bruce  G.  McCauley, 
manager  of  the  Christian  Sci¬ 
ence  Publishing  Society,  pub¬ 
lisher  of  the  Monitor;  Erwin  D. 
Canham,  e<litor  in  chief ;  and 
DeWitt  John,  wlitor. 

Mr.  McCauley  said  the  three 
most  important  challenges  faced 
by  newspapers  today  are: 

“1)  The  tremendous  scope  and 
complexity  of  today’s  news,  par¬ 
ticularly  national  and  inter¬ 
national. 

“2)  The  rising  role  of  radio 
and  television  in  rapidly  bioad- 
casting  the  spot  news,  and  the 
change  this  is  making  in  the 
newspaper’s  function  of  news 
coverage. 

“3)  The  increasing  necessity 
that  our  citizens  be  better  and 
more  fully  informed  of  the  rapid 
developments  in  this  space  age.’’ 

Challenge,  Oppurlunily 

The  publisher  said  the  Monitor 
views  this  period  as  a  challenge 
to  cover  the  significant  news  of 
a  complex  world  in  a  more 


readable  fashion  and,  because  it 
has  been  released  somewhat 
from  the  newspaper’s  basic  re¬ 
sponsibility  to  spot  news,  an 
opportunity  to  do  a  more  inten¬ 
sive  job  of  in-dei)th,  investiga¬ 
tive  reporting. 

“The  changes  you  see  are  only 
a  small  part  of  a  total  program 
of  editorial  enrichment  and  ex¬ 
pansion  designed  to  maintain 
the  Monitor  in  its  position  as 
one  of  the  world’s  mo.st  impor¬ 
tant  newspapers,”  Mr.  McCauley 
said. 
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Five  16-em  columns. 

.Mr.  Canham  said: 

“The  as.sumption  that  radio 
and  television  are  able  to  present 
adefiuate  coverage  of  the  modern 
world  is  subject  to  (juestion.  The 
inconijiarable  speed  and  vivid¬ 
ness  of  this  electronic  media, 
especially  with  i)re-scheduled 
major  events,  is  undeniable.  But 
for  most  of  the  news,  the  cover¬ 
age  inescapably  compares  to 
headlines  and  fleeting  images.  In 
today’s  complex  world  it  is  ob¬ 
vious  that  these  are  not  enough. 
The  alert  citizen  needs  to  know 
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much  more  than  just  a  terse  bul¬ 
letin  on  the  ecent.  He  needs  to 
know  why,  and  he  needs  to  know 
wh(tt  hapirened  more  accurately 
and  fully. 

“The  .Monitor  has  the  advan¬ 
tage  that  it  has  always  had  to 
irroduce  a  paper  that  would  last, 
for  tho.se  of  our  readers  well 
lieyond  the  immediate  distribu¬ 
tion  areas.  We  learned  early  in 
the  game  that  we  had  to  make  a 
contrilmtion  to  the  news,  not 
just  report  some  of  it.  Today 
this  ‘.stand  up’  approach,  which 
we  call  Monitor  form,  has  been 
adopted  by  many  other  news¬ 
papers  and  especially  by  nation¬ 
al  magazines.  In  today’s  Moni¬ 
tor,  we  are  learning  and  gearing 
to  do  it  even  better  than  ever 
before.” 

Two  Kcumuiis 

Mr.  John  .said  the  larger  sized 
column  was  selected  for  two 
good  reasons: 

“1)  Intensive  research  shows 
that  the  16-pica  column  that  we 
are  using  in  the  new  layout  is 
the  most  ideal  for  reading  pur¬ 
poses. 

“2)  Because  we  neetled  a 
much  larger  column  to  accommo¬ 
date  a  larger  and  easier-to-read 
type.” 

Mr.  John  said  a  front  page 
column,  “Focus,”  will  give 
readers  a  look  ahead  in  world’s 
news,  as  well  as  a  perspective 
look  back  on  the  trends  in  the 
news,  covering  on  successive 
days,  world  news,  national  news, 
Washington  news,  business,  sci¬ 
ence  and  technology,  labor,  the 
U.N.,  sports,  the  arts  and  enter¬ 
tainment,  and  education. 

There  will  be  another  new 
column,  “The  New.s — Briefly” 
inside  the  paper  to  summarize 
major  events. 

Kdilorial  Expuiisiuii 

The  Monitor  is  working  to¬ 
wards  doubling  its  Washington 
bureau  and  some  new  bureaus 
are  being  opened  overseas.  Addi¬ 
tional  budgets  are  being  pro¬ 
vided  for  more  contributed  space 
and  for  travel. 

Courtney  R.  Sheldon,  formerly 
American  news  editor,  has  been 
named  managing  editor,  to  suc- 
cewl  Joseph  G.  Harrison,  who 


was  appointed  chief  editorial 
writer.  Saville  R.  Davis,  for¬ 
merly  chief  editorial  writer,  has 
been  appointed  chief  of  the 
.Monitor’s  Washington  news  bu¬ 
reau,  replacing  William  H. 
Stringer,  who  moves  to  London 
as  chief  of  bureau  there.  Robert 
Colby  Nelson,  former  chief  of 
the  .Monitor’s  Chicago  bureau, 
has  been  named  American  news 
editor.  John  Beaufort,  former 
chief  of  the  London  bureau,  has 
been  appointed  features  editor. 

Changes  in  the  Monitor  are 
the  result  of  two  years  of  study, 
including  surveys  by  Elmo 
Roper  and  Associates,  and  Erdos 
and  Mor  gan,  of  the  newspaper’s 
readers,  their  likes  and  dislikes, 
and  their  changing  l  eriuirements 
for  new’s  coverage.  A  consultant 
on  the  project  was  Edmund  C. 
Arnold,  professor  of  graphic 
arts  at  Syracuse  University. 

Begun  in  1908 

The  Monitor  has  never  missed 
a  day  of  publication  since  it  was 
established  in  1908  by  Mar; 
Baker  Eddy,  founder  of  Chris¬ 
tian  Science.  Its  circulation  it 
January  was  given  as  192,794. 
more  than  90  percent  by  mail. 
There  are  five  editions  daily. 

Mr.  McCauley  said  the  Moni 
tor’s  goal  is  to  become  financially 
self-sustaining,  but  it  receives 
some  subsidy  from  the  Christiai 
Science  Publishing  Society  at 
present. 

The  Monitor  has  named  Bat¬ 
ten,  Barton,  Uurstine  &  Osbotr. 
as  its  advertising  agency  and  it 
plans  a  promotion  program  te 
build  its  advertising  and  circula¬ 
tion  income.  The  present  adver 
tising  volume  is  the  largest  in 
the  paper’s  history,  it  was 
reported. 

• 

2  Trustees  Elected 

Lawrence,  Kan- 

Two  Kansas  weekly  publishen 
who  are  graduates  of  the  Wi! 
liam  Allen  White  School  of  Jour 
nalism  have  accepted  invitation- 
to  become  trustees  of  the  Wi! 
liam  Allen  White  Foundation  o' 
the  University  of  Kansas.  The; 
are  Larry  L.  Funk,  publisher  o'  I 
the  Oakley  (! rapine,  and 
ert  N.  Bolitho,  co-publisher 
the  Hoisington  Dispatch, 
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Many  Newspaper  PAGE  OF  THE  WEEK 
People  Receive 
Freedoms  Award 


Rv  Edniiiiiil  C.  Arnold 


Vallkv  Forge,  Pa. 
The  names  of  90  persons 
workinjf  foi-  newspapers  are  in- 
leribed  on  roll  of  Freedoms 
Foundation  awards  and  citations 
for  promoting  the  American 
Way  of  Life  in  1964. 

The  highest  honor  —  the 
George  Washington  Award  of 
{5,000  and  a  plaque  —  was  con¬ 
ferred  on  DeWitt  and  Lila  Wal¬ 
lace,  co-publishers  of  the  Rcatl- 
,r'g  Digest. 

In  the  cartoon  category,  the 
principal  award  of  and  a 

medal  went  to  .James  J.  Dobbins 
Ilf  the  Boston  Traveler. 

Those  receiving  $100  and 
medals  were:  Calvin  Alley, 
ilemphis  Comniereinl  Appeal; 
Eugene  Craig,  Columbus  Dis- 
liatch;  Karl  Kubenthal,  Los  .4n- 
neles  Herald-Examiner;  Edward 
D.  Kuekes,  Cleveland  Plain 
btaler;  James  Lange,  Oklahoma 
City  Oklahoman;  Sgt.  Jack  Le- 
bovitz,  .4  lined  Forces  Press 
File;  William  Sandeson,  Fort 
Wayne  Sell tiuel;  Bert  Whitman, 
Stockton  Record;  Clyde  Win¬ 
slow,  Long  Reach  Independent- 
Prtss-Telegram;  and  .Jefferson 
D.  Yohn,  Sati  Bernardino  Sun- 
Telegram. 

David  L.  Kirk  of  the  Spokane 
haily  Chremicle  won  the  top 
editorial  award  of  $.'>00  and  a 
medal. 

Winners  of  $100  and  medals 
in  this  class  were:  Francis  An¬ 
derson,  Santa  Monica  Evening 
Outlook;  Lee  S.  Anderson,  Chat¬ 
tanooga  News  -  Free  Press  ; 
Philip  H.  Coad,  Scottish  Rite 
•Vfws;  Gordon  Conklin,  Anieri- 
fan.  Agriculturist;  Tom  Conroy, 
Albany  Knickerbocker  News; 
iwnard  V.  Finder,  Sacramento 
Ireion;  Daniel  J.  I^oley,  Ameri- 
’•an,  Legion  Magazine;  Wayne 
Marshall,  Rochelle  (Ill.)  News; 
Thomas  J.  Mulligan,  Kaminaka, 
Honolulu;  James  W.  Scott,  Kan- 
'■M  City  Times;  and  .J.  Howard 
Talley,  Gadsden  Times. 

A  dozen  per.sons,  mostly  news 
photograjihers,  were  awarded 
JlOO  and  medals  for  pictures 
i  and  captions.  On  this  list  were: 


E&P  this  week  begins  a  new  department.  Subject:  News- 
jiaper  Typography  and  layout.  Writer:  Edmund  C.  Arnold. 
Assignment:  Basic  typograi)hy  and  new  trends  in  newspai)er 
design. 

Professor  Arnold,  chairman  of  the  graphic  arts  and  pub¬ 
lishing  departments  of  Syracuse  University  School  of  Jour¬ 
nalism  in  the  Newhouse  Communications  Center,  is  a  news¬ 
paperman  of  30  years  experience.  His  book  —  “Functional 
Newspaper  Design”  —  is  considered  a  definitive  work  on  the 
subject. 

Prof.  Arnold  has  conducted  typographic  workshops  and 
clinics  in  all  but  two  states  and  two  Canadian  jirovinces.  He 
has  written  11  books  on  design  and  allied  fields,  a  number 
of  which  have  been  translated  and  ))ublished  abroad. 
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Prof.  Edmund  C.  Arnold 


Functional  Display  Pays 


My  secretary  (who  is  also  my  wife  and 
hence  can  get  away  with  saying  this) 
insists  that  without  the  word  “functional”  J 
would  be  unable  to  talk  about  newspaper 
typogi'aphy.  As  usual,  she’s  right.  For  “func¬ 
tionalism”  is  the  basis  for  my  irhilosofehy  as 
a  newspaper  typographer. 

Functionalism  can  be  measured  by  two  yard- 
.sticks. 

The  first  is:  Does  this  clement  do  a  useful 
job? 

If  it  doesn’t,  throw  it  into  the  hellbox  as  fast 
as  you  can.  For,  as  communicators,  we  can’t 
afford  to  distract  our  reader  with  anything 
that  fails  to  inform  him.  As  a  manufactui’er 
(which  we  Irecome  as  soon  as  a  .story  or  a 
glossy  leaves  the  desk  for  the  backshop),  we 
can’t  afford  to  produce  anything  that  won’t 
show  us  a  profit. 


If,  however,  the  answer  to  the  first  question 
is.  Yes,  this  element  does  a  necessary  job,  then 
the  second  question  must  be  posed : 

Can  this  necessary  job  he  done  easier,  faster, 
better  or  more  profitably? 

If  these  questions  are  asked  of  every  element 
and  the  necessary  elimination  or  alteration  is 
made,  then  your  newspaper’s  typography  is 
functional.  Then  you  can  be  assured  of  maxi¬ 
mum  readership  and  maximum  efficiency  in  the 
composing  room. 

The  reproduced  page  of  the  Ledger-Star 
from  Norfolk,  Portsmouth,  Virginia  Beach  and 
Chesapeake,  Virginia,  is  a  good  sample  of  a 
functional  page. 

Note  that  headlines  have  been  reduced  to  the 
bar-e  essential  required  to  do  an  effective  job. 
There  are  no  second  decks;  there  are  no  jim- 
dashes;  there  are  no  costly  but  non-functional 
elements. 

Notice,  too,  that  the  page  is  arranged  so 
the  reader  need  never  ask,  “OK,  I’m  here; 
now  where  do  I  go?” 

He  can  read  every  story  on  this  page  in  a 
convenient  and  easy  way. 

Note  that  the  picture,  top  left,  is  played 
big  and  that  it  starts  a  pleasant  definition  of 
the  reading  diagonal,  top  left  to  lower  right. 
(When  you  see  a  front  page  that  pleases  you, 
take  a  moment  to  analyze  it.  Eight  out  of  10 
times  you’ll  find  the  reading  diagonal  is  well 
defined.) 

Finally,  note  that  this  page  was  economical 
to  produce.  Functional  pages  always  are. 

I  look  forward  to  commenting  on  many  news- 
iraper  pages  in  this  space  in  the  futur’e.  Per¬ 
haps  your  paper  will  be  one  of  the  topics  of 
conversation.  If  it  is,  be  assured  that  the 
criteria  for  evaluation  will  be  those  of  func¬ 
tionalism. 

IN  A  NUTSHELL:  Everything  works  or  we 
don’t  give  it  house  room. 
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Ledger-Star 


State  Sen.  Willey 
Sounds  Bid  To 
Run  for  Governor 
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No  Other  Choice ' 
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EDITOR’S  NOTE:  Pages  for  comment  may  be 
sent  directly  to:  Edmund  C.  Arnold,  313  New¬ 
house  Communications  Center,  Syracuse  Uni¬ 
versity,  Syracuse,  N.  Y.  13210.  Please  include 
any  explanatory  data  concerning  the  pages 
you  submit. 


BOOKS  IN  REVIEW 


Editorial  Cartoons  Depict  the  JFK  Years !  t 


DOBBISS'  DIARY  OF  THE  XEW  FRONTIER:  Bi/  James  J. 

Dobbins.  Bruce  Humphries,  Boston,  Mass.  7ft  papes.  Si.9S. 

Jim  Dobbins,  editorial  cartoonist  for  the  Boston  (Mass.)  Her¬ 
ald  &  Traveler,  drew  nearly  2,000  cartoons  on  John  F.  Kennedy 
in  15  years.  From  among  them  he  has  compiled  a  uni(|ue  visual 
history  of  the  late  President’s  political  life,  “Dobbins’  Diary  of 
the  New  Frontier,’’  published  by  Bruce  Humphries,  Boston, 

This  book  follows  John  Kennedy  from  a  1948  Communion  break¬ 
fast  at  Lowell,  Mass.,  through  the  highlights  of  his  career  to  the 
assassination  on  Nov.  22,  1963. 

Labor  of  I.,uve 

As  a  fellow-Bostonian  and  Democrat,  Dobbins  grew  to  know 
the  President  intimately  and  compiling  this  cartoon  Ixwk  was 
more  a  labor  of  love  than  anything  else  for  him.  This  comes 
through  in  Dobbins’  tribute — which  the  book  actually  is — to  “the 
memory  of  a  friend.” 

All  of  the  cartoons  pinpoint  major  events  in  the  late  Presi¬ 
dent’s  life,  some  of  which  are  reproduced  on  these  two  pages. 
Kennedy’s  Senatorial  election  victories  in  Massachusetts.  His 
battles  as  a  Washington  legislator.  The  1960  Primary  fights  and 
Presidential  nomination.  The  Nixon-Kennedy  battle  for  President 
Steel.  Civil  Rights.  Trips  to  foreign  countries.  Cuba.  The  Test 
Ban  Treaty.  Dallas,  Tex. 

The  book  recalls  the  familiar  faces  that  were  part  of  the  Ken¬ 
nedy  history.  Henry  Cabot  Lodge.  Adlai  Stevenson.  Lyndon  John¬ 
son.  HolTa.  Castro.  Madame  Nhu.  George  Wallace.  And  many  more. 

Even  though  the  cartoons  used  in  the  book  all  came  from  the 
jrages  of  the  Herald-Traveler,  they  transcend  the  contemporary 
nature  of  such  newspaper  art  when  brought  together  in  “Dobbins’ 
Diary  of  the  New  Fr  ontier.”  What  emerges  is  a  poignant  history 
of  John  Kennedy’s  triumphs  and  tribulations  as  he  moved  from 
Congress  to  the  White  House,  with  Jim  Dobbins  adding  some  of 
his  own  personal  notes  as  the  story  progresses  in  cartoon  form. 

Few  editorial  cartoonists  knew  John  Kennedy  as  well  or  drew 
him  as  often  as  Jim  Dobbins.  Dobbins  once  told  us  he  saw  himself 
as  primarily  a  local  cartoonist  reflecting  the  New  England  area 
John  F.  Kennedy  remained  a  local  subject  for  Dobbins  even  when 
he  moved  into  the  White  House. 

“Coming  back  from  vacation  three  weeks  ago,”  Dobbins  wrote 
us  in  September,  1963,  “I  drew  13  consecutive  local-type  cartoons. 
It  took  Lodge  arriving  in  Viet  Nam  to  get  me  off  the  local  scene. 
A  Lodge  is  a  local  personality,  someone  the  readers  all  feel  they 
know  personally,  as  they  do  the  Kennedy  Clan  and  all  the  Irish 
Mafia.  They  all  come  from  the  neighborhood.” 

Knew  Him  Well 

Following  the  publication  of  “Dobbins’  Diary  of  the  New  Fron¬ 
tier,”  the  cartoonist  told  us:  I  saw  Jack  Kennedy  develop  frcHns 
good-looking  young  man  into  a  very  handsome  man.  From  a  fellow 
w’ho  forced  himself  to  speak,  into  a  truly  fine  speaker  at  ease  with 
any  number,  as  you  know.  I  sincerely  liked  and  knew  him  well.’ 

An  interesting  part  of  “Dobbins’  Diary  of  the  New  Frontier’ 
is  observing  how  the  cartoonist  drew  the  youthful  Kennedy  in  thf 
early  days,  as  seen  by  the  caricature  on  the  left,  to  Dobbins 


Thii  wos  how  John  Kennedy  looked  on  July  8,  1948,  when  Dobbins  first 
saw  him  at  a  communion  breakfast  in  Lowell,  Mass.,  at  the  outset  of  his 
political  career  .  .  . 


sketches  of  the  more  mature  Kennedy,  as  .seen  by  some  of  the 
cartoons  on  the  opposite  page. 

The  1960  Presidential  primaries  showed  Dobbins’  close  rela¬ 
tionship  to  John  Kennedy,  who  asked  him  to  do  some  special  draw¬ 
ings  for  the  campaign. 

“I  would  do  the  drawings  and  drive  to  the  Boston  airport  to 
put  the  cai'toons  on  flights  to  Wisconsin  or  West  Virginia,”  Dob 
bins  i-elates.  “Then  I’d  phone  the  flight  number  to  Kennedy  heab 
quarters  in  either  state  and  someone  would  meet  the  plane. 

“Jack  or  Bobby  would  never  tell  me  what  to  do  in  these  car 
toons — they  were  all  my  own.” 

After  “Dobbins’  Diary  of  the  New  Frontier”  was  published,  Tw 
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Dramatic  Growth  Era 
Seen  for  Newspapers 


Harrisburg,  I’a. 

Increasing  public  demand  for 
the  country’s  most  unique  sen’- 
ice  will  spur  the  continued 
growth  of  the  newspaper  busi¬ 
ness,  predicted  J.  Warren  Mc¬ 
Clure,  president  of  McClure 
Newspapers,  in  an  address  here 
Feb.  26  before  the  Pennsylvania 
Publisher.s’  Association  and  the 
Interstate  Advertising  Manag¬ 
ers’  Association. 

Mr.  McClure,  publisher  of  the 
Chambersbxirg  ( Pa. )  Public 
Opinion  and  the  Burlington 
(Vt.)  Free  Prens,  predicted  that 
this  “growth  business”  —  with¬ 
in  the  foreseeable  future  —  will 
expand  from  400  million  to  more 
than  a  billion  newspapers  bought 
each  week. 

He  predicted,  further,  that 
Americans  will  spend  more  than 
$2.5  billion  each  year  for  news¬ 
papers  ;  that  the  newspapers  will 
contain  more  news  and  more  ad¬ 
vertising  than  they  do  today; 
that  more  than  12  million  tons 
of  newsprint  will  be  consumed 
annually,  an  increase  of  50  per¬ 
cent  over  current  consumption; 
and  that  the  business  will  in¬ 
crease  sales  from  $6  billion  to 
more  than  $10  billion  within  the 
next  10  years. 

6  Points  of  Evidence 

Mr.  McClure  presented  six 
“points  of  evidence”  for  the  dra¬ 
matic  growth  of  the  daily  news¬ 
paper  business: 

1 :  Go  to  your  investment 
counsellor  and  ask  him  how  he 
defines  a  “growth  business.”  He 
may  suggest  you  correlate 
growth  with  growth  of  the  U.  S. 
National  Product,  which  has  in¬ 
creased  about  5.9%  since  1947. 
Well,  newspaper  gross  sales 
have  increased  6.69%  per  annum 
since  1947  —  from  2.1  billion  to 
5.9  billion  in  1963. 

2:  Newsprint  consumption  in 
the  U.  S.  in  1964  reached  a  new 
all  time  high  of  8,070,000  tons. 
Pounds  of  newsprint  consumed 
per  household  have  steadily  in¬ 
creased  from  265  pounds  in  1953 
to  288  pounds  in  1964.  A  new 
analysis  of  newsprint  trends  in 
the  U.  S.  prepared  for  ANPA 
by  John  G.  Udell  at  the  Uni¬ 
versity  of  Wisconsin  shows  that 
newsprint  consumption  will 
grow  by  an  estimated  3.1%  in 
1965  to  a  total  consumption  of 
8,250,000  tons. 

And  think  of  this:  If  you  pub¬ 
lish  a  newspaper  in  a  city  or 
town  of  less  than  100,000  popu¬ 
lation,  you  are  in  the  group  that 
expanded  newsprint  consump¬ 


tion  :540,000  tons  in  the  past  ten 
years,  or  41.5% ! 

If  you  publish  in  cities  250,- 
000  to  500,000  population,  you 
use  30%  more  newsprint  in  the 
last  ten  years.  Growth?  You 
know  it. 

3 :  Newspaper  employment  has 
increa.sed  30%  since  the  end  of 
World  War  II,  climbing  from 
284,500  to  324,100,  according  to 
the  U.  S.  Department  of  Labor. 

4:  It’s  no  secret  more  adver¬ 
tising  dollars  are  invested  in 
newspajier  advertising  than  the 
total  dollars  spent  for  adver¬ 
tising  in  all  of  the  other  major 
media  combined.  The  best  esti¬ 
mates  for  1964  put  newspapers’ 
advertising  revenue  at  $4.1  bil¬ 
lion.  This  is  an  increase  of  8% 
over  1963’s  $3.8  billion. 

In  1964  national  (general)  ad¬ 
vertising  went  up  sharply,  from 
$765  million  in  1963  to  $840  mil¬ 
lion  —  an  increase  of  10%.  It 
still  isn’t  up  where  it  should  be, 
or  where  it  will  be,  but  the 
growth  last  year  exceeded  the 
estimates  of  the  Bureau  of  Ad¬ 
vertising!  Local  advertising 
went  up  from  $3.0  billion  in 
1963  to  $3.2  billion  in  1964  — 
an  increase  of  7%. 

Orculalion  Rise 

5:  What  has  paid  circulation, 
and  I  emphasize  paid,  done  since 
the  end  of  World  War  II?  It  has 
climlied  over  10  million  copies — 
from  48,348,188  to  58,905,251,  an 
inciease  of  21.7%  since  1945. 
And,  this  is  audited,  paid  cir¬ 
culation  —  not  based  on  guesses 
from  500  homes,  not  estimates 
or  “pass-along”  audience.  This 
is  based  upon  the  counting  of 
cold  hard  cash.  People  respond 
to  good  newspapers.  Aggressive 
publishers  know  that  when  you 
build  a  reputation  you  build  cir¬ 
culation. 

Circulation  per  thousand 
adults,  and  this  can  easily  be 
converted  into  family  units,  has 
stayed  remarkably  stable  over 
the  years.  In  1940,  406  newspa¬ 
pers  per  1,000;  1963,  436  news¬ 
papers  per  1,000.  It’s  obvious 
newspaper  circulation  is  keeping 
pace  with  increases  in  popula¬ 
tion. 

6 :  A  growth  business  must 
constantly  improve  its  produc¬ 
tion  methods.  Each  year  the 
owners  of  America’s  daily  news¬ 
papers  spend  over  one  hundred 
million  dollars  for  planned  ex¬ 
pansion  and  modernization.  This 
amount  will  grow  with  improved 
processes.  The  men  who  are  in¬ 
vesting  in  the  'future  of  the 
newspaper  business  are  intelli¬ 


gent  men.  And  the  officers  of 
institutions  who  loan  publishers 
the  money  for  improvement  are 
nobody’s  fools. 

C.ompelilion  a  Kacliir 

“Comptdition  has  helped  us 
maintain  our  growth,  and  for¬ 
tunately,  we  have  a  lot  of  com¬ 
petition,”  Mr.  McClure  .said. 
“There  are  those  who  sometimes 
refer  to  ‘monopoly  newspapers.’ 
May  I  suggest  that  these  people 
ignore  the  ever-increasing  num¬ 
ber  of  comiietitors  faced  by 
newspapers  today.  There  are 
more  than  3,3(10  competing  news- 
jiapers,  radio  stations,  tv  sta¬ 
tions  —  fai-  more  than  the  total 
number  of  newspapers  published 
at  the  peak  period,  long  before 
radio  and  television.  Besides 
broadcast  media  there  are,  of 
course,  hundreds  of  magazines, 
newsletters,  weekly  newspapers 
and  specialized  jiublications  com¬ 
peting  at  all  levels. 

“We  know  that  anyone,  or  any 
group,  can  start  a  newspaper — 
anywhere.  This,  of  course,  is  not 
true  in  the  fields  of  television  or 
radio — a  federal  license  is  re¬ 
quired  and  oftentimes  this  li¬ 
cense  creates  a  virtual  monopoly. 

“But  despite  television’s  rec¬ 
ord  of  high  profits  and  fabulous 
return  on  dollars  invested,  in 
most  cases,  even  monopoly  tele¬ 
vision  situations  are  feeling  the 
problems  of  increasing  costs  and 
of  the  fractionalization  of  audi¬ 
ences. 

“The  National  Community 
Television  Association  predicts 
tv  by  cable  for  20%  of  U.  S. 
television  homes  within  10  years. 
This  creates  a  split  audience 
over  and  above  the  splits  already 
created  by  radio  and  tv. 

“And,  is  there  anyone  who  is 
willing  to  bet  that  pay-tv  will 
not  be  an  important  factor  in 
our  lifetime?  People  will  pay 
for  better  reception,  more  choice 
and  better  programs,  just  as 
they  pay  for  better  newspa¬ 
pers.” 

• 

3  Missouri  Students 
Given  Scholarships 

Columbia,  Mo. 

Three  .students  at  the  Univer¬ 
sity  of  Missouri  have  been 
named  as  the  fir.st  recipients  of 
the  INGAA  Scholarships  in 
journalism  and  in  business  com¬ 
munications.  Awards  of  $500  to 
each  student  were  announced  by 
Dean  Earl  F.  English  of  the 
School  of  Journalism  and  Dean 
Pinkney  Walker  of  the  School 
of  Business  and  Public  Admin¬ 
istration. 

The  recipients  are  Miss  Judy 
Diann  Byrd,  Kansas  City,  Mo.; 
David  R.  Bjorseth,  Aurora,  Ill.; 
and  Lynn  Wilson,  Rippey,  la.,  a 
candidate  for  a  master’s  degree 
in  jouinalism. 
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Journalism 
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Hartford,  Conn. 

Besides  selling  insurance,  The 
Travelers  (Insurame  and  In- 
demnity)  Companies  are  in  the 
business  of  selling  .lournalism 

It  came  about  when  the  men's 
club  in  the  company  arranged 
to  have  Quarterback  Johnny 
Unitas  of  the  Baltimore  Colt 
and  New  York  Yankee  Pitchers 
Hal  Reniff  and  A1  Downing « 
guest  speakers. 

Roliert  F.  Lord,  jn  ess  relation 
supendsor,  remembered  his  high 
.school  days  before  he  became  a 
reporter  for  the  Bangor  (Me.) 
Daily  News,  stringer  for  the 
Boston  (ilobe  and  acting  editor 
of  the  Somerset  (Me.)  Reporter, 
then  switched  to  PR. 

“Think  of  these  sports  celeb¬ 
rities  in  town  and  the  high 
.school  journalists  not  having  a 
chance  to  interview  them,” 
thought  Mr.  Lord. 

Fred  W.  McDonald,  manager 
of  The  Travelers’  public  infor¬ 
mation  and  advertising  depart¬ 
ment,  whose  background  of  high 
school  paper  and  Boston  and 
Bangor  newspapers  duplicated 
Mr.  Lord’s,  concurred  in  the 
idea. 

Consequently,  repi-esentatives 
of  30  Hartford  area  high  schools 
were  invited  for  a  press  con¬ 
ference.  More  than  70  student' 
attended  with  12  student  ad¬ 
visors. 

The  young  journalists  had  a 
grand  time.  'The  athletes  experi¬ 
enced  a  lively  hour  of  question¬ 
ing.  Later  the  .students  were 
guests  at  dinner  and  they  par¬ 
ticipated  in  a  writers’  workshop 
conducted  by  Pad  Bolduc  and 
F rank  Cline,  of  the  sports  staf 
of  the  Courant  and  Times,  w- 
spectively;  Robert  Harron,  di¬ 
rector  of  college  relations  at 
Trinity  College;  and  J.  Cri« 
Biddle  and  Paul  Schmanska, 
former  sports  writers  now  as- 
.sociated  with  The  Travelers. 

The  Ti  avelers  will  award  a 
plaque  for  the  best  story  cover¬ 
ing  the  events  in  a  school  news¬ 
paper.  It  will  be  named  the 
“Arthur  B.  McGinley  Award,' 
in  honor  of  the  sports  editor  of 
the  Times. 

• 

Pravela  Man  Arrives 
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OTTAW*|wnera 

Vladmir  Ozerov  arrived  heit|McClu 
from  Moscow  this  week  to  r^. 
resent  Pravda.  Other 
news  media — Izvestia,  Tass  vai 
Country  Life — have  had 
porters  here  for  several  y 
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S&H  Ads 


(Continued  from  page  16) 
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!  favorite  showed  two  women  gos- 
'  wiping  about  a  third,  who  is 
knitting  b.v  in  a  hoity-toity 
manner.  Th>-  line  under  the  car¬ 
toon  reads.  “She’s  reputed  to 
be  worth  2fO  books  of  trading 
stamps.” 

.4ii  Has  ‘Pull’ 

There  we-re  some  complaints 
among  letters.  One  woman  wrote 
she  got  a  little  red  wagon  for 
her  boy  and  the  tongue  broke 
and  she  was  tired  pulling  it 
around  by  a  rope.  She  w'as  sent 
a  new  cart. 

Bernard  Brennan,  regional 
promotion  manager  in  Los  An- 
ijdes,  received  a  long  letter 
from  Dr.  Julius  Griffin,  direc¬ 
tor  of  the  Griffin  Clinic  of  ado¬ 
lescent  and  adult  psychiatry  at 
Encio,  Calif.  He  said  he  wrote 
iiecause  the  ad  “stimulated  me 
m  such  an  intense  manner.” 

“I  was  impressed  with  the 
psychology  used  to  get  your 
message  across  and  the  success¬ 
ful  use  of  Philip  Wylie’s  ‘Castles 
m  the  Air.’  (In  This  Week 
Wylie’s  suspense  fiction  ran  un¬ 
der  the  ad  copy). 

Suspenseful  Reading 

“I  am  sure  it  was  no  accident 
that  the  suspenseful  nature  of 
his  message  was  put  into  such  a 
layout  that  one  had  to  turn 
every  page  to  the  very  end  of 
the  tabloid!  I  feel  that  this  was 
a  master  stroke  of  planning  and 
expert  use  of  psychology.” 

Dr.  Griffin  asked  if  he  could 
acquire  “at  least  2,000  copies, 
if  not  more,  of  this  wonderful 
advertisement.”  Of  particular 
interest  to  him,  and  as  he  said 
to  other  psychiatrists,  psycholo¬ 
gists,  social  workers,  nurses,  to 
vhom  he  serves  as  a  consultant, 
iras  the  “technique  of  the  pre- 
.'entation  of  the  message  con¬ 
tained  in  Mr.  Wylie’s  wonderful 
novel.” 

“Again,”  the  letter  concluded, 
Slay  I  congratulate  you  on 
s’hat  I  consider  to  be  a  master¬ 
ful  approach.  But,  of  course, 
this  very  detailed  attention  to 
the  consumer  has  made  S&H 
not  only  the  ‘grand-daddy’  of 
the  stamps,  but  also  the  most 
reliable.” 


Clay  and  Burke 
Memorialized  in 
OPC’s  Honor  RoU 


IN  MEMORIAM — George  Clay,  NBC  News  correspondent  who  was  hilled 
while  covering  the  fighting  in  the  Congo  last  year,  had  his  name  in¬ 
scribed  Feb.  24  on  the  honor  roll  at  the  Overseas  Press  Club.  Julian 
Goodman,  vicepresident,  NBC  News,  spoke  during  the  ceremonies. 

on  these  walls.” 

These  were  the  words  which 
preceded  the  unveiling  of  two 
plaques.  They  bore  the  names  of 
George  Clay,  NBC  African  af¬ 
fairs  editor  who  was  killed  in 
November  during  an  ambush  in 
the  Congo  (a  recording  of  one 
of  his  last  dispatches  was  played 
during  the  memorial  service), 
and  of  James  Burke,  Time-Life 
correspondent,  killed  in  a  fall  in 
the  mountains  of  India  while  on 
assignment.  Their  names  joined 
those  of  95  other  newsmen  on 
the  OPC  Honor  Roll  who  lost 
their  lives  “serving  the  free 
press.” 

The  plaque  to  Mr.  Clay  was 
unveiled  by  Julian  Goodman, 
vicepresident  of  NBC,  and  that 
to  Mr.  Burke  by  Thomas  Car¬ 
michael,  assistant  to  the  man¬ 
aging  editor  of  Life. 


He’s  Retired 


Joseph  B.  Agnelli,  formerly 

manager  of  the  Bell-  — ,,  r- . -  ■•-j-  - 

d  hesiMcClure  Syndicate,  is  living  in  the  main  reasons  for  the  exist- 


Three  points  of  a  triangle 
came  together  on  Feb.  24. 
At  the  bottom  two  comers  — 
thousands  of  miles  apart  —  two 
newsmen,  one  in  Africa,  the 
other  in  India,  died.  At  the  apex 
in  New  York  attention  focused 
on  dangers  and  difficulties  many 
overseas  correspondents  face. 

The  air  was  filled  with  the 
sounds  of  bursting  bombs,  the 
rattle  of  machine  gun  fire.  .  .  . 
Rut  at  the  Memorial  Center  of 
the  Overseas  Press  Club,  54 
West  40th  Street,  nobody  ducked. 
Gathered  there  were  newspaper, 
magazine,  radio  and  tv  news  ex¬ 
ecutives.  They  were  listening  to 
a  tape  recording  of  a  Congo 
battle  long  since  broadcast  and 
probably  forgotten  by  the  pub¬ 
lic. 

But  it  is  not  so  at  the  Over¬ 
seas  Press  Club. 

OPC  president  Barrett  Mc- 
Gum  (New  York  Herald-Trib¬ 
une),  put  it  this  way:  “One  of 


to  i^‘'-tirement  at  Cambridge,  N.  Y. 
(osiiqb&p  regrets  that  through  error 
IS8  was  referred  to  as  “the  late” 
jd  iHj''»8eph  B.  Agnelli  (Feb.  27, 
54)  in  a  news  story. 


ence  of  this  club  is  to  preserve 
the  memory  of  men  who  have 
died  covering  the  news.  This 
club  is  a  permanent  memorial 
to  the  men  whose  names  appear 


Guide  to  New  Jersey 
Statutes  Published 

New  Brunswick,  N.  J. 

“Newspaper  Publication  Laws 
of  New  Jersey,”  the  first  such 
volume  of  its  kind  to  be  pub¬ 
lished  in  25  years,  is  being  of¬ 
fered  by  the  New  Jersey  Press 
Association  at  $15  per  copy. 

Compiled  by  Morgan  R.  Seif- 
fert,  authority  on  newspaper 
laws,  the  236-page  loose-leaf 
volume  provides  a  handy  refer¬ 
ence  to  New  Jersey  Statutes. 


Nev  Williams  Sells 
Interest  in  Papers 

Kebmit,  Tex. 

Nev  H.  Williams  has  an¬ 
nounced  his  retirement  from 
management  of  the  Kermit  Daily 
Sun  and  Winkler  County  News, 
and  the  sale  of  his  interests  in 
them  to  his  associates,  the  R.  E. 
Dwelle  family,  the  M.  M.  Dono- 
sky  family  and  Dave  Sclair, 
managing  editor. 

Mr.  Williams,  a  newspaper¬ 
man  for  50  years,  came  here  in 
1945  as  co-owner  with  Myer 
Donosky,  former  Dallas  news- 
liaper  executive  and  newsprint 
salesman,  of  the  Winkler  County 
News.  The  paper  expanded  first 
to  semi -weekly  then  to  daily 
publication  about  two  years  ago. 

Mr.  Sclair,  who  is  now  gen¬ 
eral  manager  of  the  Daily  Sun, 
.started  his  career  as  a  photog¬ 
rapher  and  reporter  on  the  de¬ 
funct  Bangor  (Me.)  Commer¬ 
cial.  He  worked  in  Iowa  and 
Texas  before  coming  here. 

• 

Mr.  and  Mrs.  Mathis 
Buy  Daily  iii  Texas 

Edinburg,  Tex. 

Mr.  and  Mrs.  James  V.  Mathis 
of  Houston  have  purchased  the 
Edinburg  Daily  Review  from 
Allen  Engleman  who  has  owned 
it  since  shortly  after  World  War 
II.  The  paper  is  published  eve¬ 
ning  and  Sunday,  except  Satur¬ 
day  and  Monday,  and  has  a  cir¬ 
culation  of  about  3,500. 

Mr.  Mathis,  a  native  of  Mon¬ 
roe,  La.,  was  a  Nieman  Fellow 
at  Harvard  and  worked  for  the 
Monroe  News  Star-World,  the 
Houston  Post  and  the  Newhouse 
Advance  News  Service  in  Wash¬ 
ington.  His  wife,  the  former 
Isabel  Brown,  worked  for  the 
Houston  Post  for  10  years,  in¬ 
cluding  an  assignment  to  the 
Washington  bureau  for  White 
House  coverage. 

• 

WPIX  Places  Order 
For  RCA  Equipment 

WPIX,  Channel  11,  New  York 
News  television  station,  has  con¬ 
tracted  for  $400,000  in  RCA 
broadcast  equipment,  including 
a  color  film  system. 

A  newly-developed  RCA  four- 
tube  color  film  camera  uses  a 
fourth  pickup  tube — most  color 
cameras  have  only  three — to 
create  a  separate  monochrome 
signal  in  addition  to  those  for 
red,  green  and  blue. 

New  transmitters  will  replace 
the  station’s  original  transmitter 
in  the  Empire  State  Building. 
The  original  unit  was  the  first 
commercial-type  tv  transmitter 
produced  by  RCA  and  has  been 
in  service  since  WPIX  begjan 
broadcasting  in  June  1948. 
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Bobby  Nichols  Tells 
About  Winning  Golf 

Bv  Rav  Erwin 


A  golf  champion  has  signed 
a  contract  to  write  a  weekend 
how-to-play-the-game  column  for 
newspapers. 

The  columnist:  Bobby  Nichols. 

The  column:  “How  To  Play 
Winning  Golf.” 

The  format:  Weekly  question- 
answer  column  illustrated  with 
photo. 

The  release:  April  4. 

The  distributor:  General  Fea¬ 
tures  Corporation. 

“I  feel  that  a  golf  column 
should  strive  to  be  of  the  great¬ 
est  possible  help  to  the  average 
weekend  golfer,  and  that  is  what 
I  am  trying  to  accomplish  with 
this  new  column,”  explained 
Bobby  Nichols. 

Photos  Used 

Three  questions  and  answers 
will  be  given  in  each  column, 
illustrated  with  photos. 

“Bobby  and  I  both  feel  that 
the  question  -  and  -  answer  ap¬ 
proach  to  a  golf  feature  is  the 
ideal  one  for  greatest  assistance 
to  readers,”  said  S.  George  Lit¬ 
tle,  president  of  General  Fea¬ 
tures  Corporation,  who,  inci¬ 
dentally,  has  been  a  low  handi¬ 
cap  golfer  for  many  years. 

Bobby  Nichols  is  the  current 
P.G.A.  Champion.  He  claims  to 
be  the  only  golfer  in  the  history 
of  the  game  who  has  led  the 
tournament  at  the  end  of  each  of 
the  four  rounds  and  continued 
on  to  be  the  winner.  Mr.  N  ichols, 
now  only  38,  made  his  bow  on 
the  Pro  Circuit  five  years  ago. 

AUSTRALfA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In- 
created  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

Ts  kMs  Is  tsueh  with  fflarfcstlni. 
sdvtrMtlni.  ssMIthlsi  ssd  trashM 
arts  la  Australia  read 

NEWSPAPER  NEWS 
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Annual  Subscription  to  U.  S.  $9 

Ccrntr  Balt  li  CIMtII  Sts.,  Surry  Hills. 

Sydnty,  Australia 
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In  1962  he  shot  a  67  in  the  final 
round  of  the  St.  Petersburg 
Open  and  won  by  two  strokes. 
Five  weeks  later,  he  won  the 
Houston  Classic,  beating  Jack 
Nichlaus  and  Dan  Sykes  in  a 
playoff.  His  third  important  vic¬ 
tory’  was  in  1963  in  the  Greater 
Seattle  Open  when  he  made  five 
consecutive  birdies  in  the  first 
round. 

Started  At  Nine 

The  columnist  started  his  golf 
career  in  Louisville  at  the  age 
of  nine.  Twelve  years  ago  he 
was  unconscious  13  days  and 
unable  to  raise  his  head  for  74 


Bobby  Nichols  with  P.G.A.  Cup 


days  after  an  automobile  acci¬ 
dent.  He  recovered,  resumed 
high  school  and  won  a  football 
scholarship  at  Texas  A.  &  M. 
While  in  college,  he  won  the 
Southwest  Conference  golf  title. 

Bobby’s  wife,  Nancy,  and  son, 
Robert  Craig,  often  travel  with 
him  on  his  tours.  Their  home  is 
in  Corona,  Calif. 

His  earnings  in  the  Pro  Cir¬ 
cuit  for  1964  exceeded  $75,000. 
It  was  the  third  straight  year 
that  he  was  among  the  top  10 
money  winners. 

m  *  * 

Tax  Booklets 

The  reader  service  of  News¬ 
paper  Enterprise  Association  is 
providing  400,000  new  booklets 
on  “Cut  Your  Own  Taxes:  A 
step-by-step  guide  to  the  new 
income  tax  law,”  by  Ray  De 
Crane  for  distribution  by  new’s- 
papers  using  the  NEA  service. 
More  than  1,000,000  readers 
hav’e  responded  to  date  to  NEA 
public  service  offers  of  seven 
different  booklets,  NEA  spokes¬ 
men  said. 


Arthur  S.  Green 


Green  Has  Column 
About  Education 

A  new  newspaper  syndicate 
is  introducing  a  column  on  edu¬ 
cation  on  a  daily  or  weekly 
basis. 

The  column:  “Spotlight  on 
Education.” 

The  columnist:  Arthur  S. 
Green. 

The  format:  750-word  column 
daily  or  weekly. 

The  distributor:  Arthur  S. 
Green  Syndicate  (Suite  5,  485 
S.  Robertson  Blvd.,  Beverly 
Hills,  Calif.  90211). 

New’s,  trends,  problems,  con¬ 
troversies,  research  and  case 
studies  dealing  with  the  field  of 
education  will  be  covered  in  the 
column.  A  “Readers  Ask”  sec¬ 
tion  will  answer  questions. 

Arthur  S.  Green  is  a  former 
teacher  in  the  Chicago  public 
schools.  He  has  served  as  a 
member  of  the  Editorial  Ad¬ 
visory  Board  of  Scholastic  Mag¬ 
azines.  He  is  the  father  of  three 
teen-age  children  and  he’s  the 
author  of  five  textbooks  for 
teachers. 

illlllllllllUIIIIIIIIIIIIIUIIIIIIIIIIIIIIIH^ 

syndicate 

’Sentences 
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Eleanor  Lambert,  “She”  col¬ 
umnist  for  the  Hall  Syndicate 
and  fashion  writer,  was  ap¬ 
pointed  by  President  Johnson  to 
the  25-member  National  Coun¬ 
cil  On  the  Arts. 

Comic  strips  and  their  influ¬ 
ence  on  modem  adults  and  chil¬ 
dren  were  discussed  at  an  inter¬ 
national  conference  Feb.  21- 
March  2  in  Rome  under  sponsor¬ 
ship  of  Rome  University.  Par¬ 
ticipants  were  from  the  U.  S., 
Britain,  France,  Belgium,  Spain, 
Switzerland  and  Italy. 


Funny  Panel 
Chides  Girl 
Chatterers 

A  lively  little  cartoon  pane; 
will  bring  a  daily  laugh  to  news 
paper  readers  right  after  Lent 

The  cartoon :  “Lady  Chatter." 

The  cartoonist:  Nellie  Camll 

The  format:  One-column  pane: 
six  days  a  week. 

The  release:  April  19. 

The  distributor:  Los  Angeles 
Times  Syndicate. 

“Lady  Chatter”  is  a  different 
drawing  each  day  with  a  one- 
sentence  saying  lettered  in.  Some 
samples : 

“Men — they’re  all  alike  except 


I've  had  morning  sickness  all  day  Ion; 


some  are  different/I  think  ITi 
have  my  hair  dyed  to  match  the 
roots/My  husband  is  going  to 
get  me  a  new  car  if  I  get  a  job, 
I  want  to  flnish  high  school  be¬ 
fore  I  think  seriously  about 
having  a  baby/These  low  cate 
drinks  have  solved  all  my  prob- 
lems/Now  that  I’ve  had  my  hii: 
straightened  curls  are  comiij 
back/The  only  time  my  clothes 
really  look  good  is  on  Hallow¬ 
een.” 

Girl  Talk 

When  the  girls  get  together 
you  can  be  sure  there  is  an  e.v 
change  of  girl  talk.  Put  a- 
eavesdropper  by  the  name  ' 
Nellie  Carroll  in  the  room,  fi 
her  pen  with  indelible  ink  at 
the  result  is  this  new  featurf 

Nellie  Carroll  was  bom  on  %'■ 
Indian  reservation  in  Zilh- 
Wash.  She  studied  art  at  the  A.' 
Center  School  and  has  be*i|  ‘ 
successful  artist  in  the  greetit 
card  field. 
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7  Directors 
To  Be  Chosen 
For  ASNE 

Member?  of  the  American  So¬ 
ciety  of  Newspaper  Editors,  at 
their  annual  meeting  in  Wash¬ 
ington  April  14-17,  will  vote  for 
seven  directors.  The  slate  of 
candidates  posted  this  week  con¬ 
tains  14  names: 

John  W.  Colt,  executive  edi¬ 
tor  of  the  Kansas  City  Star. 

Alfred  Friendly,  managing 
editor  of  the  Washington  Post. 
Incumbent. 

Vincent  S.  Jones,  executive 
editor  of  Gannett  Newspapers. 
Insumbent. 

Price  Day,  editor  -  in  -  chief, 
Baltimore  Sunpapers. 

Lindsay  Hoben,  editor,  Mil- 
Koskee  Journal. 

Charles  T.  Lucey,  editor, 
Trmton  Times. 

C.  A.  McKnight,  editor,  Char¬ 
lotte  Observer. 

J.  Edward  Murray,  managing 
editor,  Arizona  Republic. 

Vermont  Royster,  editor.  Wall 
Street  Journal.  First  vicepresi¬ 
dent 

Forrest  W.  Seymour,  editor, 
Worcester  Telegram. 

Sylvan  Meyer,  editor,  Gaines- 
iiUe  (Ga.)  Times. 

Scott  Newhall,  executive  edi¬ 
tor,  San  Francisco  Chronicle. 

Louis  B.  Seltzer,  editor,  Cleve¬ 
land  Press.  Incumbent. 

William  P.  Steven,  editor, 
Houston  Chronicle.  Treasurer. 

An  extra  vacancy  occurred  on 
the  board  when  Larry  Fanning, 
executive  editor  of  the  Chicago 
Daily  News,  resigned  because 
his  position  gave  the  Daily 
Vews  two  directors.  Creed  Black 
was  elected  to  the  ASNE  board 
while  he  was  editor  of  the  Wil- 
rarngton  (Del.)  News  Journal. 

One  of  the  new  directors  will 
fill  the  one-year  part  of  Mr. 
Fanning’s  term  that  remains. 

In  the  election  of  officers,  Mr. 
Royster  is  in  line  to  succeed 
•Miles  H.  Wolff  of  the  Greens¬ 
boro  (N.  C.)  Daily  News.  Rob- 
^C.  Notson  of  the  Portland 
Oregonian  will  probably  move 
to  first  vicepresident. 

Alfred  Hitchcock,  the  thrill 
luovie  producer,  will  speak  at 
the  annual  dinner. 

• 

Heads  Service  Bureau 

Peter  S.  Paine,  president  of 

■^t  Northern  Paper  Company, 

'  re-elected  president  of 
•Newsprint  Service  Bureau  Inc. 

^Jiuual  meeting  Feb.  23. 
I  Mn  P.  Howden,  vicepresident 
I  oilnternational  Paper  Company, 
[  re-elected  vicepresident. 


SYNDICATES 


terHorst  Writes 
From  Washington 

J.  F.  terHorst,  Washington 
bureau  chief  of  the  Detroit 
(Mich.)  News,  is  now  writing  a 
twice-a-week  column  for  North 
American  Newspaper  Alliance. 

The  column,  called  ‘Straight — 
from  Washington,’  will  be  dis¬ 
tributed  Mondays  and  Wednes¬ 
days  by  N.A.N.A.  Mr.  terHorst 
(whose  name  is  spelled  with  a 
small ‘t’  and  a  capital  ‘H,’  much 
to  the  consternation  of  some 
typesetters)  will  go  easy  on 
punditry  and  hard  on  exclusive 
news.  “I’ll  be  aiming  for  the 
front  pages,’’  Jerry  terHorst 
said,  “although  I  know  you  can’t 
win  all  the  time.’’ 

Now  43,  he  was  studying  po¬ 
litical  science  and  stringing  for 
the  old  Grand  Rapids  (Mich.) 
Herald  when  World  War  II 
broke  out.  He  enlisted  in  the 
Marines,  served  three  years  in 
the  States  and  the  Pacific  Thea¬ 
ter,  and  was  discharged  in  1946 
as  a  second  lieutenant.  He  spent 
another  17-month  hitch  in  the 
Marine  Corps  during  the  Korean 
War  and  got  out  as  a  captain. 

Iji  between,  he  began  news¬ 
paper  work  with  his  hometown 
evening  paper,  the  Grand  Rapids 
Press,  and  his  articles  exposing 
bossism  there  resulted  in  a  re¬ 
form  movement  that  ousted  the 
six-term  mayor  and  the  recall 
of  some  city  commissioners. 

After  Korea,  terHorst  joined 
the  Detroit  News,  and  his  ex¬ 
pose  of  a  state  highway  scandal 
led  to  the  imprisonment  of  two 
highway  officials.  In  1957  ter¬ 
Horst  was  transferred  to  the 
News’  Washington  bureau,  and 
since  then  N.A.N.A.  has  been 
distributing  his  articles  on  an 
occasional  basis.  In  1961  the 
News  appointed  him  Washing¬ 
ton  bureau  chief. 

Now,  with  the  retirement  of 
Jay  G.  Hayden,  who  had  been 
reporting  from  Washington 
since  1915  for  the  Detroit  News 
and  since  1940  twice  a  week 
for  N.A.N.A.,  the  news  service 
has  assigned  the  Hayden  column 
spot  to  terHorst. 

J.  F.  terHorst  this  year  was 
elected  to  the  prestigious  Grid¬ 
iron  Club,  exclusive  organiza¬ 
tion  of  50  Washington  corre¬ 
spondents.  He  is  Speakers’  Com¬ 
mittee  chairman  of  the  National 
Press  Club,  and  in  1963  he  origi¬ 
nated  the  ‘On  The  Record,’ 
series  of  copyrighted  newspaper 
interviews  appearing  in  the  De¬ 
troit  News,  Washington  (D.  C.) 
Star,  St.  Louis  (Mo.)  Post  Dis¬ 
patch,  and  Newark  (N.  J.) 
News.  The  columnist  teaches  a 
Sunday  school  class. 


J.  F.  terHorst 


editor  8C.  PUBLISHER  for  March  6,  1965 


Spadea  Designer 
Patterns  Ready 

A  sewing  column,  not  for  the 
novice,  is  being  introduced  by 
the  Spadea  Syndicate  under  title 
of  “Spadea  Designer  Pattern.” 

“This  new  column  is  for  the 
40,000,000  who  sew,  but  desire 
to  improve,”  explained  James  V. 
Spadea,  head  of  the  syndicate. 
“We  engaged  master  tailors  to 
help  them — the  big  name  de¬ 
signers  whose  clothes  demand 
couture  workmanship  that  goes 
hand  in  hand  with  quality  and 
high  price  clothes.” 

Some  of  these  designers  are 
Anthony  Blotta,  Monte  Sano, 
Tiffeau  Busch,  Harvey  Berin, 
Bill  Blass,  Ceil  Chapman,  Fon¬ 
tana,  Irene  Gilbert.  I 

The  weekly  feature  is  illus-  | 
trated  with  drawings. 

*  *  *  I 

I 

Jackson  Begins  \ 

New  Syndicate  | 

Jackson  Features  Service,  a 
small  independent  newspaper 
syndicate,  has  l)een  established 
at  Tullahoma,  Tenn.,  as  a  family 
business  by  Charles  E.  (Stoney) 
Jackson  Jr.,  editor  of  the  Ten¬ 
nessee  Valley  Citizen  there,  and 
his  mother,  Mary  C.  Jackson, 
owner  of  the  Citizen. 

The  syndicate  is  now  distrib¬ 
uting  “'Thoughts,  Opinions  and 
Just  Plain  Nonsense,”  a  collec¬ 
tion  of  comic  quips  and  some¬ 
times  satirical,  sometimes  seri¬ 
ous  short  essays  on  various  cur¬ 
rent  topics  by  Mr.  Jackson. 

The  next  feature  will  be  a 
comic  strip,  “Rocky  Callahan,” 
featuring  a  sports  columnist  as 
the  protagonist.  The  story  line 
will  be  written  by  Mr.  Jackson 
and  the  drawing  will  be  by  an 
artist  who  is  his  next-door 
neighbor.  It  will  be  provided  five 
days  a  week  or  once  a  week. 


United 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L.  DIXON 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 
NORTON  MOCKRIDGE 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advico 

WILLIAM  A.  DOYLE 
Daily  Invostor 

MOLLY  MAYFIELD 
Personal  Problems 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Daily  Horoscope 

AMY  VANDERBILT 
Modem  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZU  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBEU 

BATTLE  FOR  YOUR  MIND  V 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  ft  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS 


AU  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  UW 
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January 

Linage 


1965 

1964 

AKRON,  OHIO 

Beacon  Joumal-a 

1,884,558 

1,935,527 

(Beacon  Journal-S  _ 

1,092,652 

776,267 

Grand  Total . 

2,977,210 

2,711,794 

ALBANY,  1 

N.  Y. 

'Knickarbocker-Naws-e 

880,517 

870,781 

Times  Union-m  . 

908,287 

889,933 

(Timas  Union-S 

653,940 

452,234 

Grand  Total . 

2,442,744 

2,212,948 

ALBUQUERQUE,  N.  M. 

Journai>m  . 

1,506,059 

1,538,687 

(Journel-S  . 

573,942 

402,923 

Tribuna-a 

1,488,088 

1,567,824 

Grand  Total . 

3,568,089 

3,509,434 

ATLANTA. 

GA. 

Constitution-m  . 

1,701,365 

1,772,480 

Journal-e  . 

2,174,203 

2,167,490 

Journal  t  Constitution-S  1,146,189 

848,833 

Times-e  . 

564,903 

Times-S  . 

240,928 

Grand  Total . 

5,827,588 

4,788,803 

NOTE:  Part  run  adv. 

tncludas: 

2.174.203 

(71.368).  (*)  TIMES  first  publication  June 

12. 

ATLANTIC  CITY,  N.  J. 

Pross-m 

701,020 

694,868 

'Press-S  . 

198,366 

164,194 

Grand  Total . 

899,386 

359,062 

BALTIMORE.  MD. 

(Naws-American-S  _ 

635,217 

546,390 

Naws-American-a  . 

1,094,043 

1,245,557 

Sun-m  . 

1,227,646 

1,255,672 

Sun-e  . 

1,750,869 

1,780,943 

(Sun-S  . 

1,652,493 

1 ,274,698 

Grand  Total  . 

6,360,268 

6,103,260 

BANGOR, 

ME 

News-m  . 

731,063 

711,207 

BINGHAMTON,  N.  Y. 

Prass-a  . 

1,237,860 

1,296,113 

(Prass-S  . 

421,933 

313,698 

Sun-Bullatin-m  . 

373,699 

440,936 

Grand  Total . 

2,033,492 

2,050,747 

BIRMINGHAM.  ALA. 

Post-Herald  m  . 

861,943 

824,275 

News-a  . 

1,469,105 

1,383,843 

(Naws-S  . 

828,700 

631,932 

Grand  Total . 

3,159,748 

2,840,050 

NOTE:  Part  run  adv. 

includes: 

1,469,105 

(20,695);  1,383,843  (38,905). 

BOSTON.  1 

MASS. 

Record  Americen-d  . . . 

568,373 

629,266 

Advartisar-S  . 

302,961 

235,522 

Globe-e  . 

1,261,075 

1,267,736 

Globa-m  . 

1,250,122 

1,285,871 

(Globe-S  . 

1,446,063 

1,094,921 

Herald-m  . 

870,553 

1,047,997 

(Hereld-S  . 

1,041,623 

858,018 

Travelar-a  . 

1,111,609 

1,197,545 

Grand  Total . 

7,852,379 

7,616,876 

BUFFALO, 

N.  Y. 

Courier  Express-m . 

854,078 

995,425 

^ourier  Exprass-S  _ 

906,959 

686,905 

(Evening  News-e  . 

1,836,054 

1,922.802 

Grand  Total . 

3,597,091 

3,605,132 

CAMDEN, 

N.  J. 

Courier-Post-e  . 

1,549,081 

1,454,678 

CHARLOTTE,  N.  C. 

News-e  . 

1,068,902 

1,015,897 

Observar-m  . 

1,505,848 

1 ,638,936 

(Obsarver-S  . 

684,346 

457,032 

Grand  Total . 

3,259,096 

3,111,865 

IMPORTANT 

NOTICE 

Tht  linage  tabulations  shown  hare  have 
been  compiled  Media  Record^  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
M^ie  Records,  Inc. 

Except  where  other  figures  ere  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  January  1965  Linages: 
'Includes  25,337  lines  FAMILY  WEEKLY 
tincludes  44,848  lines  THIS  WEEK 
(Includes  46,577  lines  PARADE 
#lncludes  57,477  lines  WEEKEND  MAGA¬ 
ZINE 
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Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 


Linage 

Linage 

%  of 
Previous 

E&P 

This  Year 

Last  Year 

Year 

Index 

Total  Advertising 

January  1965  . . 

.  223,826,000 

210,559,000 

106.3 

109.9 

December  1964  . . 

.  262,291,000 

260,566,000 

100.7 

106.8 

Display 

January  1965  . . . 

.  158,588,000 

150,784,000 

105.2 

108.2 

December  1964  . . 

.  207,477,000 

206,720,000 

100.4 

106.6 

Classified 

January  1965  . . . 

.  65,238,000 

59,775,000 

109.1 

114.8 

December  1964  . . 

.  54,814,000 

53,846,000 

101.8 

107.6 

Retail 

January  1965  . . . 

.  121,398,000 

115,150,000 

105.4 

110.3 

December  1964  . . 

.  171,096,000 

168,759,000 

101.4 

108.9 

Department  Store 

January  1965  . . . 

.  41,816.000 

38,826,000 

107.7 

109.8 

December  1964  . . 

.  61,220,000 

62,522,000 

97.9 

107.1 

General 

January  1965  . . . 

.  19,347,000 

18,236,000 

106.1 

101.2 

December  1964  . . 

.  22,152,000 

24,030,000 

92.2 

92.4 

Automotive 

January  1965  . . . 

10,574,000 

10.630,000 

99.5 

100.6 

December  1964  . . 

9,256,000 

8,678,000 

106.7 

107.4 

Financial 

January  1965  . . . 

7,269,000 

6,768,000 

107.4 

105.9 

December  1964  . . 

4,973,000 

5,253,000 

94.7 

100.0 

1965 

CHICAGO,  ILL. 

Tribune-m  _  2,734,289 

Trlbune-S  .  1,784,162 

tDaily  News-e  1,760,209 

Amarican-e  .  701 ,766 

American-S  .  548,084 

Sun-Times-m  . 1,499,062 

§Sun-Times-S  .  883,275 


1964 


2,889,652 

1,356,172 

1,667,581 

780,062 

412,267 

1,418,706 

633,794 


1965 

DETROIT,  MICH. 

Free  Press-m  .  1,433,993 

(Free  Press-S .  540,887 

News-e  .  2,571,534 

fNewi-S  .  1,384,928 


1964 


1,316,141 

411,749 

2,413,708 

1,071,047 


9  158.234 
Tribune 


Grand  Total  9,912,847 

NOTE;  Part  run  adv.  includes; 

2,736,289  (285,2081;  2,889,652  (  397,989).  S— 
1.784.142  (343.359):  1,354,172  (274  460).  Sun- 
Times-S— 883.275  (124.509);  633,794  (103,- 
443). 


Grand  Total .  5,931,342  5,212,645 

NOTE;  Part  run  adv.  includes;  Free  Press 
1.433.993  (92.861);  1,316,141  (139,454).  5— 
540.S87  (  37,632);  411,749  (3,600).  News 
2,571,534  (172,334):  2,413,708  (217,019).  5— 
1,384,928  (74,682);  1.071,047  (58,150). 


Y. 


CINCINNATI.  OHIO 

Enquire! -m  .  1,751,772 

fEnquirar-S  . 

Post  &  Times-Star-e 


1,388,425 

1,647,201 


1,851,146 

1,034,843 

1.748.356 


ELMIRA,  N. 

Star  Gazette  t 

Advartiser-d  .  695,243 

'Telegram-S  .  335,461 


699,545 

232,971 


Grand  Total 


4,787,398  4.634.345 


Grand  Total .  1,030,704 

EL  PASO,  TEX. 


CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,306,836 

(Plain  Dealar-S .  1,638,661 

Press-e  .  2,464,025 


2,231,632 

1,179,201 

2,323,818 


Times-m  .  1,174,621 

§Timet-S  .  425,714 

Herald-Post-e  .  1,172,419 


1,120,433 

254,670 

1,123,042 


Grand  Total 


Grand  Total  6,409,522 

NOTE:  Part  run  adv.  includes; 
(278,698);  2,323,818  (176,150). 


5.734,651 

2,464,025 


ERIE.  PA. 

Times-e  .  951,170 

§Timas-Naws-S  .  506,315 


1,009,733 

383,142 


COLUMBUS,  OHIO 

Dispatch-e  .  2.248,425 

Dispatch-S  1,449,659 

Citizen-Journal-m  931,074 

Star-w  .  43,972 


2,213.429 

1.025.420 

898,467 

36,550 


Grand  Total 
NOTE;  The  News. 


1,392,875 
and  the 


.  1,457,485 
Morning, 

Times.  Evening,  era  sold  in  optional  com 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  is  shown. 


Grand  Total  .  4,673,130  4,173,866 

DALLAS.  TEX. 


EVERETT,  WASH. 
Herald-e  .  925,380 


965,615 


News-m  .  1,995,520 

INews-S  .  918.499 


Times  Herald-e 


1,969,510 

624,507 


FALL  RIVER.  MASS. 
Herald  News-e  .  779.5M 


2,182.516  2,125,885 


(Times  Harald-S  .  912,378  677,810 


Grand  Total  .  6,008,913 

NOTE;  Part  run  adv.  includes: 
(75,457);  2,125,885  (18,488). 


5,397,712 

2,182,516 


DAYTON,  OHIO 

Journal-Herald-m  .  1,703,417 

News-e  .  1,803,488 

(News-S  .  697,076 


1,627,979 

1,764,481 

510,059 


Grand  Total  .  3,595,482  3,152,089 

NOTE:  (*)  Published  5  days  a  week  only. 


Grand  Total 


4,203,981  3,902,519 


FORT  WAYNE,  IND. 

Journal  Gaiette-m  _  I,]56,8I9 

(Journal  Gazetta-S 
News  Sentinal-e  ... 


569,412 

1,468,133 


DENVER.  COLO. 

Rocky  Mt.  Naws-m  ....  1,865,076 

(Rocky  Mt.  News-S  ....  464,942 

Post-a  .  2,188,556  2,346,876 

Post-S  .  959,311  799,338 


Grand  Total 


1.907,983 

377,616 


Grand  Tolal .  5,477,885  5,431,813 

NOTE;  Part  run  adv.  includes;  2,188,556 
(176,271);  2,346,876  (196,235). 


FORT  WORTH,  TEX. 

Star-Telegram-m  .  975,484 

Star-Telegram-a  .  1,604,891 

(Ster-Telegram-S  .  911,692 

Press-e  .  446,821 

Press-S  .  216,369 


GARY,  IND 

Post-Tribuna-e  .  1,261,516  1 3li(;<| 

^  56,004  ’31|J 


*Post-Tribune-S 


*  N.W.  Ind.  Sentinel-m 


M|l«l 


Grand  Total  . .  . .  1.607,520  2,43)  |g]| 

'Discontinued  publication  April  11 


GLENS  fAUS,  N.  Y. 
Post-Star  (See  Note)  ..  'i'16,958  547 jo 

NOTE:  Post-Star  Mornino  sold  in  com. 
bination  with  Times  Even  ng.  Unags  of 
one  edition,  Post-Star  Morning,  only  g 
given. 


GRAND  RAPIDS.  MICH. 

Press-e  .  1.818,239  l.tWM 

(Press-S  .  580,905  315jll 


Grand  Total  . 2,399,144  2.299.7)3 


HACKENSACK.  N.  J. 

Record-e  .  1,599,515  1.716,78 

NOTE:  Part  run  adv.  includes;  1  599311 
(107,705):  1.786,700  (64,215) 


HARTFORD.  CONN. 

Courant-m  .  I,069,9M  tSO.gg 

(Courant-S  .  841,012  (53131 

(Times-e  .  1,(32,819  I,l37!l)« 


Grand  Total  .  3,843,811  3,441,(0 


HAVERHILL.  MASS. 
Journal-e  .  134,662 


IH,t2S 


HONOLULU,  HAWAII 

Advertiser-m  .  1,415,467  1,192(41 

Star-Bulletin-e  .  1.643,464  1,541291 

(Star-Bulletin  & 

Advertiser-S  .  572.166  366,337 


Grand  Total  .  3,631,097  3,1117,211 


HOUSTON.  TEX. 

Chronicle-e  .  2,583,100  2,570,711 

(Chronicle-S  .  1,191,003  I939ID 

Post-m  .  1,965,129  l,90,|« 

(Posl-S  .  817,972  516,(52 

Press-e  .  559,151 


Grand  Total  .  6,557,204  (.553.561 

NOTE;  Part  run  adv.  includes;  Chrenkh 
2,583,100  (  210,026);  2,570,789  (108,(74);  5- 
1,191,003  (18,201);  893.910  (12,090),  7«t 
1.965,129  (82,824);  1,943,045  (56,327).  5- 
817,972  (14,000).  Press  Evening  lastdatnsf 
publication  March  20,  1964. 


INDIANAPOLIS.  IND. 

932,516  News-e  .  1,354,062  1,509,18 

Star-m  .  1,484,969  I.54I.3B 

(Ster-S  .  1,104,733  l4t.2H 

Times-e  .  634,713  720,131 

(Times-3  .  268,221  170,1)5 


2,772,754  2,498,145 


Grand  Total 


4,846,690  4,710616 


JACKSON,  MISS. 

Clarion  Ledger-m  .  909,741 

(Clarion  Ledger  t 

News-S  .  366,326 

Daily  News-e .  905,566 


312,68 

ff(2Sl 


Grand  Total 


2,181,633  2.I36.B 


JACKSONVILLE.  FLA. 

Times-Union-m  .  1,842,^  1,932336 

(Times-Union-S  .  667,549  SI3,0 

Journal-e  .  826,583  98.111 


trsss-Ttl 


Brand 

NOTE; 
«d  I.M 

Pmss-tal 

(137,5391 


Nfvidai 

Ntwsdai 


Timas-m 

Tlm#s-S 

Hirald 

Htrald 


Grand  Total  .  3,336,537  3,350677 


827,622 


FORT  LAUDERDALE.  FLA. 

'News-e  .  2,052,016  2,087,630 

Naws-S  .  1,026,969  725,291 

News-Sat  .  516,497  339,168 


JERSEY  CITY,  N.  J. 

Jersey  Journal-e  .  942,700  900.W 

NOTE:  Part  run  adv.  includes:  942,1R 
(92,121);  980,884  (75,732). 


KANSAS  CITY,  MO. 

Times-m  .  1,718,790  1,68,68 

Ster-e  .  1,312,713  l,28,4» 

(Star-S  .  965,053  770,18 


1,182,830 

393,672 

1.529,356 


Grand  Total 


3,996,556  3,6(2.l> 


3,194,364  3,105,858 


KNOXVILLE.  TENN. 

Journal-m  .  590,626 

News-Sentinel-e  .  899,024 

(News-Senlinel-S  .  395,675 


863,773 

1,547,873 

580,568 

498,916 

153,446 


Grand  Total 


1,885,325  1,754,131 


LAWRENCE.  MASS. 

Eagle-Tribune-d  .  820,ni 


IN,(II 


DES  MOINES.  IOWA 

Register-m  .  518,425 

Tribune-e  .  708,206 

(Register-S  .  615,992 


517,726 

818,805 

515,810 


Grand  Tolal .  4,155,257  3,644,576 

NOTE;  Press  Evening  published  5  days  a 
week  only. 


LITTLE  ROCK,  ARK. 
Arkansas  Gazetta-m  . .  943,781 

(Arkansas  Gazette-S  . . .  476,876 


Brand 


Brand 

NOTE 

»(.I26 

3,(S7,7lf 


Cearitr 

Cwriar 

rimas-e 


Sum 

'Sun-S 


'Ni»s-S 


Branr 

N0T6 

oaal 

Monda; 


vOtMM 

Comm 

>nHS-5c 


Bran! 

NOTI 

•citide; 


Hirald' 

iHaraIr 

Navs-I 


Bran 

NOTI 

31(9,91 

IW.II 


Sntine 

Joimal 

JOWIN 


irlbwN 

Stare 

tTribui 


Bran 

NOT 

1771,30 


HhS 


Grand  Total .  1,420,657  1,330,111 


Grand  Total .  4,842,623  1,852,341 


NOTE; 

(12,057). 


Part  run  adv.  includes:  615,992 


FRESNO,  CALIF. 

Bee-e  .  1,345,038 

(Bee-S  .  712,207 


1,404,964 

501,189 


LONG  BEACH.  CALIF. 

Indapandant-m  .  1,907,668  1,9(0,58 

(Independent  Press- 
Telegram-S .  822,221  595,18 


lannc 

Tinna 

Tinna 


Grand  Total  .  2,057,245  1,906,153 

EDITOR  ac  PUBLISHER  for  March  6,  iW 


1964 


1964 


I***  I 


I. 3«.e 

nW 

64!;: 

2.4S.lt 

II.  IN* 


5»,M 
in  CO* 
»*9«  o( 

only  ii 


l,9«,«l 

W,H? 


I96S  1964 
1,998,809  2,086,824 


I.7N.II 

I,5«.5IS 


K0,n 

tt3.Ul 

I.I37.W 

wiju 


iH.ns 


.I92.W 

,5#.m 


3«.337 

ijvm 


.579, w 
mill 
W.MS 
Sli.iS 
5n.lS3 

.SS3.S8 
irooidt 
'41;  $- 
roit 

'). 

dotoot 


.sn,M 

.54l.» 

I4».M 

710.11 

171,17! 

l.7H.(lt 


30,48 

17428 


:,|]4.e 


,nst 

si3.a 

W.I8 


6,j„d  Total  .  4,728,698  4,643,212 

uOTE-  Part  run  adv.  includtt:  Indopond- 

J^Im’7668  (136.803);  1,960,564  (137,539). 
IrtBltalagram  !, 998,809  (186,803);  2,086,824 
(137,539). 

long  island,  n.  y. 

N«»da*  Suffolk-0  .  1,761,552  1,876,964 

Kl^Say  Nass^u-o  ....  1,976,010  2,075,278 


Grand  Total 


900,18 

942.11 


.445.0 

.244.414 

770,111 


1.442.1)1 


574.48 
921, M4 
255.II4 


1,754,18 


094.411 


94l.lil 

342,707 


I.33C.M 

1,944,58 

595,01 

.  I9(i 


LYNN,  MASS. 

649.859 


MANCHESTER.  N.  H. 
jaioa  Ltadtr-d  .  651,645 

■Nt»$-S  .  213,986 


Orand  Total 


MINNEAPOLIS.  MINN. 

Wb«ito-m  .  1,329,765 

.  Sttfo  .  2,085,672 

:  ‘Tribuno-S  .  1,521,432 


MODESTO.  CALIF. 

805,337 

wS  .  286,748 


Srand  Total  .  1,092.085 

NOTE:  Boo  Evening  published 
■Hk  only. 

^  MONTREAL.  CANADA 

.  2,427,210 

1,364,822 

uPresse-e  2,177,117 

“P*trie-S  .  153,983 

6rand  Total  6,123,132 

•*)  Includes  WEEKEND 
liniqt. 


7rtss-e 

5'ar-m  . 

•star.s  ;;;;; 

Brand  Total 


MUNCIE,  IND. 

734,677 

.  . .  707,888 

248,694 


5ann*r-e 

itnneuein.i 

--  I 


NASHVILLE,  TENN. 

1,228,536 
1,240,060 
593,049 


I  Brand  Total  .  3,061,645 

editor  8c  publis 


1945  1964 

NEW  BEDFORD,  MASS. 

Standard-Times-*  .  748,582  825,799 

§Standard-Times-S  .  415,896  335,018 


1.164.478  1,160,817 


CONN. 

748,279 

1,226,997 

938,061 


712,684 

1,275,393 

599,306 


...  3,737,562  3.952,242 


LOS  ANGELES.  CALIF. 

,  4,296,125  4,298,735 

.  3,657,714  2,668,074 

hitrald  famine  r-e  . . .  1.803.903  1,860,744 

Ullald  Eiaminer-S  .  .  791.474  630,270 

Grand  Total  10,549,216  9,457,823 

MOTE'  Part  run  adv.  includes:  Times 
4»6  I25'  (572,856):  4,298,735  (603,395).  S- 
iff.lt*  (305,596);  2,668,074  (760,185). 

LOUISVILLE.  KV. 

Courier  Journal-m .  1,297,945 

^ritr  Journal-S  .  885,159 

r^s*  .  '.478,341 


Grand  Total  . . 

NEW  HAVEN, 

‘Journal  Courier-m  ... 

*Keqister-e  . 

Register-S  . 

Register  E 
Journal-Courier-Sat 


Grand  Total  .  3,007,655  2,662,322 

*  Published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Time$-Picayune-m  .  2,427,518  2,452,828 

fTimes-Picayune-S  .  1,109,667  837,573 

States  t  Item-e  .  1,314,813  1,298,576 


94,318  74,939 


Grand  Total  .  4,851,998  4,588,977 


1,284,250 
568,424 
1 ,435,323 


Grand  Total  3,661,445  3,287,997 

LOWELL.  MASS. 

'coM  .  691,737  669,012 

;; .  236,456  184,780 

Grand  Total  928,193  853,792 

YNN.  MASS. 

644,145 


825,769 

185,165 

1,010,934 
5  days  a 


2,198,799 

1,312,995 

2,235.908 

81,176 

5,828,878 

MAGA- 


755,883 

766,168 

194,828 


,  N.  Y. 
2,729,956 
3,129,382 
771,070 
824,100 
1,508,164 
1,649,678 
825,651 
343.270 
764.316 
128,999 


2,586,673 

2,423,247 

791,135 

646.543 

1,397,899 

1,351,093 

870,173 

312,426 

864,098 

92,012 


987,806  1,065.443 


711,949 

176.435 


Grand  Total  .  865.631  U8,384 

NOTE:  The  Sunday  News  is  sold  in  op- 
■loaal  combination  with  the  following 
Mon^y  Union  Leader. 

MEMPHIS.  TENN 

Conunercial  Appeal-m  1,580,527  1,585,202 
■Commercial  Appeal-S  848,967  626,661 

trsis-^imitar-e  .  1,249,166  1,252,703 


Grand  Total  .  3,678,660  3,464,566 

NOTE:  Press-Scimitar-e  1965—1,249,166 
vludes  60,587  lines  of  part-run  advertis- 


FLA. 

3,769  947  3,623,914 
.  1.806.877  1,327,006 
1,044,152  1,122,902 
388.849  324,721 


Hitald-m 
(Harald-S 
Nnrs-a  . 
•Navs-S  .. 


Grand  Total  7,009.825  6,398,543 

NOTE:  Part  run  adv.  includes;  Herald 
!M,M7  (235,694);  3,623.914  (157.977).  S— 
llH.i77  (115,384);  1,327.006  (74.607) 

MILWAUKEE.  WIS. 

Saatinal.m..  909.437  758,896 

Journal-* .  2,498,211  2,561,868 

‘Journal-S  .  1,719,798  1,260,560 


NEW  YORK 

Tim*s-m  . 

Tim*s-S  . 

Herald  Tribune-m  . 

tHerald  Tribune-S  . 

N*ws-m  . 

N*ws-S  . 

Journal-Am*rican-e  ... 
Journal-American-S  . 

Post-e  . 

Post-S  . 

World  Telegram  & 

Sun-e  . 


Grand  Total  . 13,662,392  12,400,742 

NOTE;  Post  Evening  published  5  days  a 
week  only.  Part  run  adv.  includes:  Herald 
Tribune-S  824,100  (50,890);  646,543  (47,446). 
News  1,508,164  (833,779);  2.397,899  (740,- 

734) ;  5—1,649.678  (1,043,226);  1,351,093 

(881,706).  Journal  American  825,651  (95.- 

735) :  870,173  (114,347).  S— 343,270  (  78.340); 

312,426  (  39,102).  World  Tel.  &  Sun  987,806 
(82,515).  1,065,443  (  86,531).  Split  run 

totals:  News  142,512.  S— 101,809. 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  1,171,609  1,238,590 

§Long  Island  Press-S  573,230  500.731 

Grand  Total  .  1,744,839  1,739,321 

NEW  YORK  (EL  DIARIO- 
*  LA  PRENSA).  N.  Y. 

El  Diario- 

La  Pr*nsa-m  .  246,604  259,786 

El  Diario- 

La  Pr*nsa-S  91,815  60,707 


Grand  Total .  338,419  320,493 

NEWBURGH,  N.  Y. 

News-*  .  643,428  573,516 

NOTE;  Part  run  adv.  includes;  643,428 
(25,382);  573.516  (40.972). 

NEWPORT  NEWS.  VA. 

Press-m  .  1.199,577  1,284,540 

IPress-S  .  450,708  317,527 

Tlmes-Herald-e  1,011,766  1,092,197 


Grand  Total 


5,127,446  4,581,324 


NIAGARA  FALLS.  N.  Y. 

Gaiette-e  .  773,412 

‘Gaz*tt*-S  .  240,865 


1,290,301 

2,194,904 

1,059,571 


Brand  Total  .  4,936,869  4,544.776 

NOTE:  Part  run  adv.  includes:  2,085,672 
l!n.)(IO|:  2,194,904  (  299,114). 


Grand  Total 


2,907,695  2,643,901 


1,691.259  1,716,879 


1,207,963 

1,204,146 

498,198 


1965  1964 

ORLANDO,  FLA. 

Star-*  .  2,261,986  2,299,791 

Sentinel-m  .  2,261,986  2,299,791 

S*ntin*l-S  .  1,103,485  842,158 

Grand  Total .  5,627,457  5,441,740 

NOTE:  Part  run  adv.  includes;  2,261,986 

(560,795);  2,299,791  (677,078).  2,261,986 
(560,795);  2,299,791  (677,078).  1,103,485 
(341,711);  842,158  (285,464). 

PALO  ALTO.  CALIF. 

Times*  .  1,483,076  . 

PASADENA.  CALIF. 

Star-News-e  .  1,183,472  1,265,552 

llndependent- 

Star  N*ws-S  .  456,342  338,813 

lnd*p*ndent-m  .  1,117,781  1,222,663 

Grand  Total .  2,757,595  2,827,028 

PATERSON,  N.  J. 

The  Call-m  .  369,207  561,979 

PAWTUCKET,  R.  I. 

Times-e  .  723,229  698,471 

PENSACOLA.  FLA. 

News-*  .  679,484  627,449 

Journal-m  .  1,123,509  1,072,455 

N*ws-Journal-S  .  428,731  251,169 

Grand  Total  . 2;23l,724  1,951,073 

PEORIA.  ILL. 

Journal  Star  (Sea  Note)  1,087,409  1,180,847 
$Journal  Star-S .  519,927  377,706 

Grand  Total  .  1,607,336  1,558,553 

NOTE;  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  on*  edition — Journal  Star  Evening — 
IS  shown. 

PHILADELPHIA,  PA. 

Bulletin-*  .  1,933,728  1,867,894 

fBulletin-S  .  881,005  616,458 

lnquir*r-m  .  1,486,066  1,473,785 

lnquir*r-S  .  1,602,670  1.237,351 

News-e  .  758,013  744,224 

Grand  Total  6,661,482  5,939,712 

NOTE:  Part  run  adv.  includes:  Bulletin 
1,933.728  (  208.430);  1,867,894  (117,764).  S— 
881,005  (227,049);  616,458  (  83,218).  Inquirer 
1,486,066  (100,477);  1.473,785  (  34.067).  S— 
1,602,670  (117,242);  1,237,351  (39.437). 

PHOENIX,  ARIZ. 

R*public-m  .  2,618,658  2,618,289 

tR*public-S  .  1,049.355  836,632 

Gaiette-e  .  2,604,986  2,647,091 

Grand  Total  .  6,272,999  6,102,012 

PITTSBURGH.  PA. 

Post-Gai.  k  Sun-Tel.-m  989,740  1,035,569 

Press  *  .  1,785,425  1.749,779 

tPr*ss-S  .  1,142,488  833,182 

Grand  Total  3,917,653  3,618,530 


2,662,051  2,694,264 


832,041 

164,229 


Grand  Total  .  1,014,277  996,270 

NORFOLK.  VA. 

Ledger-Star-*  .  1,664.686  1,552,135 

Virginian-Pilot-m  .  2,055,613  2,055,530 

(Virginian-Pilot  k 

Star-S  .  874,210  649,724 


PORTLAND,  ORE. 

Oregonian-m . I,940,M5 

§tOr*gonian-S  1,162,997 

Oregon  Journal-*  617,254 


Grand  Total  .  4,594,509  4.257.389 

NOTE:  Part  run  adv,  includes:  Ledger- 
Star  1.664.686  (427.199);  1,552,135  (418,105). 
Virginian-Pilot  2,055,613  (413,354);  2,055,530 
(435,948).  Virqinian-Pilot  k  Star  874,210 
(171,748);  649,724  (132,400). 

OAKLAND.  CALIF. 

Tribune-e  .  1,967,524  1,969,848 

§Tribune-S  .  940,171  674,053 


1,864,522 

819,433 

620,326 


Grand  Total  3,720,896  3,304,281 

NOTE:  Part  run  adv.  includes:  617,254 
(43,638);  620,326  (13,448). 

PROVIDENCE.  R.  I. 

Bulletin-*  .  1,338,234  1,309,739 

Journal-m  .  1,389,504  1,382,956 

(Journal-S .  899,363  691,844 


Grand  Total 


3,627,101  3,384,539 


READING.  PA. 

Eagle  (See  Note)  .  954,994  961,560 

§Eagl*-S  .  368,465  314,890 


OKLAHOMA  CITY,  OKLA. 

Oklahoman-m .  1,121,511  1,142,385 

Oklahoman-S .  578,026  410,533 

Times-e  .  1,078,289  1,275,232 


Grand  Total .  1,323,459  1.276.450 

NOTE:  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  on* 
edition  (Eagle  Evening)  is  shown. 


Grand  Total .  2,777,826  2,828,150 

NOTE;  Part  run  adv.  includes:  Okla¬ 
homan  1,121,511  (74.486);  1,142,385  (43,399). 
Times  1,078,289  (111,217);  1,275,232  (175,- 
449). 

OMAHA.  NEBR. 
World-Herald 

(See  Note)  .  1,137,794 

World-H*rald-S  .  780,284 


RICHMOND.  VA. 

News  Leader-* .  1,500,148 

Tim*s  DIspatch-m  .  1,409.365 

(Times  Dispatch-S  _  939,380 


Grand  Total 


1,596,499 

1,452,704 

691,294 


3,848,893  3,740,497 


RIVERSIDE.  CALIF. 

Press-Enterprise 

(See  Note) .  1,433,706  1,395,470 

§Pr*ss-Ent*rpris*-S  -  521,321  294,686 


1,108,118 

649,834 


Grand  Total  1,918,078  1,757,952 

NOTE;  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
2,910,307  on*  edition,  Evening,  is  shown. 

HER  for  March  6,  1965 


Grand  Total  1,955,027  1,690,156 

NOTE:  Enterprise  Morning  and  Press 
Evening  sold  in  combination.  Linage  of 
on*  addition.  Enterprise  Morning  is  shown. 
Part  run  adv.  includes:  1,433,706  (22,147); 
1,395,470  (32,069). 


1965 

ROANOKE,  VA. 

Times-m  .  923,979  888,920 

§Tim*s-S  .  376,299  266,047 

World-News-*  .  923,780  903,181 

Grand  Total  .  2,224,058  2,058,148 

ROCHESTER.  N.  Y. 

Democrat  k 

Chronicl*-m  .  1,487,327  1,406,772 

(Democrat  k 

Chronicl*-S  .  1,113,512  774,093 

Times  Union-e  .  1,811,491  1,776,586 

Grand  Total  .  4,412,330  3,957,451 

ROCKFORD,  ILL. 

Star  (See  Note) .  1,063,419  1,039,037 

Star-S  .  519,673  414,800 

Grand  Total  .  1,583,092  1,453,837 

NOTE:  Star  Morning  and  Register-Re¬ 
public  Evening  sold  in  combination.  Lin¬ 
age  of  only  on*  edition — Star  Morning — 
is  shown.  Star  Morning  published  five 
week  days  only,  eicluding  Monday. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,126,836  2,219,622 

§Bae-S  .  831,148  605,193 

Union-m  .  734,256  914,602 

•Union-S  .  213,046  230,958 

Grand  Total  .  3,905,286  3.970,375 

ST.  LOUIS,  MO. 

Glob*-D*mocrat-m  ...  1,197,031  1,102.342 

(Glob*-D*mocrat-w*  ..  704,807  507,423 

Post-Dispatch-e  .  1,918,831  1,832,998 

§Post-Dispatch-S .  1,531,589  1,100,339 

Grand  Total  .  5,352,258  4,543,102 

NOTE:  Part  run  adv.  includes;  Globe- 
Democrat  1,197,031  (231,046);  1,102,342 

(163.854) .  w*  507,423  (6,689).  Post-Dispatch 

1,918,831  (197,793);  1,832,998  (152,884). 

S  1,531,589  (10,090).  Globe-Democrat-Morn¬ 
ing  published  5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  887,800  937,918 

kPioneer  Press-S  .  1,006,226  778,517 

Dispatch  *  .  1,561,047  1,657,543 

Grand  Total  .  3,455.073  3,373,978 

NOTE;  Part  run  adv.  includes:  1,561,047 
(170,669).  1,657,543  (205,807). 

ST.  PETERSBURG,  FLA. 

Independent-*  .  1,114,433  1,070,247 

Times-m  .  2,065,316  2,141,780 

STim*s-S  .  835,225  628,204 

Grand  Total  .  4,014.974  3,840,231 

NOTE:  Part  run  adv.  includes  2,065,316 

(106.854) ;  7,141.780  (  90.671).  835,225  (  39.- 
824);  628,204  (23,895). 

SALEM.  ORE. 

Oregon  Stat*sman-m  .  887,163  794,855 

‘Oregon  5tat*sman.S  .  265.079  166,728 

Capital  Journal-*  .  1,006,765  909,851 

Grand  Total  .  2,159,007  1,871,434 

SALT  LAKE  CITY,  UTAH 

Tribun*-m  .  1,626,973  1,715,216 

Tribune-S  .  587,886  484,035 

Deseret  News 

Telegram-*  .  1,607,443  1,748,523 

Grand  Total  .  3.822,302  3,947,774 

SAN  ANTONIO.  TEX. 

Espress-m  .  1,345,017  1,401,708 

(E>pr*ss-N*ws-S  .  736,451  542,020 

E«press-News-sat .  358.793  22B.S3I 

News-*  .  1,420,051  1,485,483 

Light-*  .  1,580,896  1,647,712 

iLight-S  .  861,218  597,876 

Light-sat .  150,436  119,245 

Grand  Total  .  6,452,862  6,022,575 

NOTE:  Eupress  Morning,  News  Gening 
and  Light  Evening  pubfished  5  days  a 
week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  . . 1,699,999  1,732,770 

ISun-Telegram-S  .  617,218  448,145 

Grand  Total  .  2,317,217  2,180,915 

NOTE:  Part  run  adv.  includes:  1,699,999 
(68,673);  1,732,770  (59,149).  Sun  Morning, 
and  Telegram  Evening,  are  sold  in  optional 
combination.  Linage  of  on*  edition.  Sun 
Morning  is  shown. 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,880,755  1,949,815 

Chronicle-S  .  946,395  763,926 

Examin*r-m  .  2,112,955  2,151,384 

Esaminer-S  .  1,197,220  881,320 

News-Call-Bulletin-e  ..  970,023  1,082,395 

Grand  Total  .  7,107,348  6,828,840 

NOTE:  Part  run  adv.  includes:  1,949,815 
(97,573);  2,151,384  (58,240);  I.082.39S  (9,- 
184). 
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SAN  DIEGO.  CALIF. 

Union-m  .  1,545,972  1,445,506 

iUnion-S  .  955,747  735,682 

Tribune-e  .  2,130,046  2,215,674 


Grand  Total  . 

4,631,765 

4,597,864 

SAN  JOSE, 

CALIF. 

Mercury-m  . 

2,650,591 

2,488,450 

News-e  . . . 

2,691,988 

2,535,970 

§tMercury-News-S  . 

1,074,856 

790,434 

Grand  Total  . 

6,417,435 

5,814,854 

NOTE:  Part  run  adv. 

includes; 

2,650,591 

(163,676);  2,488,450  (99,805).  2,691,988  (163,- 

676).  2,535,970  (99,805). 

SAN  RAFAEL,  CALIF. 

Independent- Journal-e 

1,312,740 

1,312,394 

SCHENECTADY.  N.  Y. 

Gaxette-m  . 

1,044,167 

997,800 

Union  Starve  . 

659,056 

695,397 

Grand  Total  . 

1,703,223 

1,693,197 

SCRANTON.  PA. 

Times-a  . 

806,404 

746,312 

SEATTLE. 

WASH. 

Post- lnteili^encer>fn  ... 

1,180,916 

1,139,261 

|Post-lnlelligencer-S 

470,079 

336,274 

times-e  . 

1,726,112 

1.847,696 

Times*S  . 

745,904 

634,025 

Grand  Total  . 

4,123,011 

3,957,256 

SHREVEPORT.  LA. 

Journal-e  . 

826,266 

872,041 

TimeS'in  . 

1,051,616 

1,119,823 

Times-S  . 

519,507 

356,679 

Grand  Total  . 

2,397,389 

2,348,543 

SOUTH  BEND.  IND. 

Tribune-e  . 

1,172,736 

1,205,665 

Tribune-S  . 

611,024 

443,362 

Grand  Total  . 

1,783,760 

1,649,027 

SPOKANE. 

WASH. 

Spokesman-Review>m 

619,674 

646,752 

tSpokesman-Review-S  . 

469,975 

397,323 

Chronicle-e  . 

714,926 

760,534 

Grand  Total  . 

1,804,575 

1,804,609 

STOCKTON, 

CALIF. 

Record-e  . 

1,491,671 

1,434,393 

SYRACUSE 

.  N.  Y. 

Herald-Journal-e  . 

1,312,488 

1,398,695 

5Herald-American-S 

686,068 

500,279 

Post-Standard-m  . 

636,668 

731,742 

(Post-Standard-S  . 

296,390 

231,385 

Grand  Total  . 

2,931,614 

2,862,101 

TACOMA. 

WASH. 

News-Tribune-e  . 

1,224,529 

1,314,444 

News-Tribune-S . 

502,695 

374,014 

Grand  Total  . 

1,727,224 

1,688,458 

TAMPA. 

FLA. 

Tribune-m  . 

1,851,487 

1,716,773 

(Tribune-S  . 

792,238 

580,885 

Times-e  . 

1,171,474 

1,076,290 

Grand  Total  . 

3,815,199 

3,373,948 

NOTE:  Part  run  adv. 

.  includes: 

1,851,487 

(93,558). 

TOLEDO. 

OHIO 

•Times-m  . 

561,933 

513,804 

Blade-e  . 

1,539,372 

1,540,098 

Blade-S  . 

1,007,538 

638,166 

Grand  Total  . 

3,106,843 

2,692,068 

NOTE:  (*)  Published  5  days  a  week  only. 

TORONTO.  CANADA 

Globe  i  Mail-m  . 

1,308,936 

1,260,631 

z;t*Telegram-e . 

2,085,416 

2,079,333 

Star-e  . 

2,437,871 

2,421,094 

Grand  Total  . 

5,832,223 

5,761,058 

NOTE:  (*)  Includes 

WEEKEND 

MA6A. 

ZINE  linage.  Part  run 

adv.  includes:  2.- 

079,333  (80,307). 

TRENTON. 

N.  J. 

Evening  Times-e  . 

910,785 

1,056,025 

•Times  Advertiser-S  . . . 

580,124 

483,196 

Trentonian-m  . 

710,165 

781,647 

1965 

TULSA.  OKLA. 

Tribune-e  .  1,300,956 

World-m  .  .  ..  1,309,050 

World-S  .  614,753 

Grand  Total  .  3,224,759 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ..  718,112 

UTICA.  N.  Y. 

Observer  Dispatch-e  . .  730,412 

Observer  Dispatch-S  . .  312,888 

•Press-m  .  945,868 


WASHINGTON.  D.  C. 

News-e . 1,056,123  1,012,204 

Post-m  .  3,327,978  2,916,992 

SPost-S  .  1,586,266  1,238,859 

Siar-e  .  2,236,897  2,307,809 

tStar-S  .  1,169,916  826,686 

Grand  Total  .  9,377,180  8,302,550 

WATERBURY.  CONN. 

American-e  .  984,219  1,055,630 

Republican-S  .  437,736  300.039 

Grand  Total  .  1,421,955  1,355,669 

NOTE:  American  Evening  and  Republi¬ 
can  Morning,  sold  only  in  combination. 
Linage  of  American  Evening  only  is  shown. 


Grand  Total  . 

WICHITA. 

Eagle-m  . 

Beacon-e  . 

tEagle  &  Beacon-S  ... 


WINSTON-SALI 

Journal-m  . 

Sentinel-e  . 

Journal  &  Sentinel-S  . . 


Grand  Total  . 

WORCESTER 

Telegram-S  . 

Telegram-m  . 

Gazette-e  . 


Grand  Total  .  2,201.074  2,320,868 

NOTE;  Times  Evening  published  5  days 
a  weak  only. 

TROY.  N.  Y. 

Record  (See  Note)  ...  852,148  843,428 

NOTE:  Record  Morning  and  Times- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morning) 
is  shown. 


Grand  Total  .  1,979,824  . 

Includes  PARADE  63,140  lines  (1965). 

COLUMBIA,  S.C. 

State-m  .  942,327  1,038,013 

State-S  .  389,432  348,730 

Record-e  .  728,531  753,677 

Grand  Total  . .  2,060,290  2,140,420 

Includes  FAMILY  WEEKLY  26,370  lines 
(1965);  23,056  lines  (1964). 


WESTCHESTER-ROCKLAND 
GROUP,  N.  Y.  (10  CITIES) 
Mamaronack  Timas-e  ..  619,639  871,461 

Mount  Vernon  Argus-e  884,318  920,368 

New  Rochelle  Standard- 
Star-e  956,716  994,918 

Ossining  Citiien- 

Register-e  .  859,729  840,693 

Peekskill  Star-e  .  681,895  726,922 

Port  Chester  Item-e  967,073  1,017,408 

Tarrytown  News-e  .  807,926  840,109 

Yonkers  Herald 

Statesman-e  .  1,053,632  1,096,646 

White  Plains  Reporter 

Dispatch-e  .  1,152,424  1,144.846 

Rockland  Journal 

News-e  .  791,410  780,670 

Grand  Total  .  8,974,762  9,234,041 

WICHITA,  KANS. 

Eagle-m  .  1,291,126  1,230,569 

Beacon-e  .  877,270  953,660 

(Eagle  &  Beacon-S  ....  457,066  347,208 

Grand  Total  .  2,625,462  2,531,437 

WINSTON-SALEM,  N.  C. 

Journal-m  .  1,046,477  1,096,304 

Sentinel-e  .  959,332  1,049,617 

Journal  &  Sentinel-S  ..  400,878  298,189 

Grand  Total  .  2,406,687  2,444,110 

WORCESTER,  MASS. 

Telegram-S  .  571,573  431,718 

Teiegram-m  .  798,769  892,875 

Gaiette-e  .  991,364  1,039,592 

Grand  Total  .  2,361,706  2,364,185 

NOTE:  Part  run  adv,  includes:  798,769 

(4,022).  99,364  (4,022). 

YOUNGSTOWN.  OHIO 

Vindicator-e  .  1,184,203 

§Vinclicator-S  .  632,980 

Grand  Total  .  1,817,183 

NOTE:  (*)  On  Strike:  January  1-31,  inc. 


ADVERTISING  LINAGE 
SERVICE 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  358,173  421,394 

Telegraph-S  .  164,422  102,780 

Grand  Total  .  522,595  524,174 

Includes  FAMILY  WEEKLY  26,370  lines 
(1965);  23,056  lines  (1964). 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 


CHARLESTON,  W.  VA. 

Gazette-m  .  748,837 

Mail-e  .  794,986 

Gazette-Mail-S  .  436,001 


1965 

1964 

DULUTH, 

MINN. 

Herald-e  . 

594,459 

672,105 

News-Tribune-m  . 

513,666 

591,955 

News-Tribune-S . 

560,506 

416,698 

Grand  Total  . 

1,668,631 

1,680.758 

MONROE,  LA. 

World-m  . 

695,362 

692,039 

World-S  . 

277,839 

284,357 

News-Star-e  . 

666,171 

680,034 

Grand  Total  . 

1,639,372 

1 .656,430 

NORWALK. 

CONN. 

Hour-e  . 

924,661 

911,235 

PASSAIC. 

N.  J. 

Herald  News-e  . 

933,941 

1,076,635 

PATERSON 

.  N.  J. 

News-e  . 

1,047,962 

1,080,862 

QUINCY. 

MASS. 

Patriot  Ledger-e  . 

736,120 

691,787 

SCRANTON,  PA. 

Tribune-m  . 

366,120 

376,484 

Scrantonian-S  . 

389,309 

251,013 

Grand  Total  . 

755.429 

627,497 

Includes  PARADE  61,440  lines 

(1965); 

26.416  lines  (1964). 

WILKES-BARRE.  PA. 

Record-m  . 

464.350 

437,197 

Times-Leader-e  . 

858,999 

831,881 

Independent-S  . 

526,440 

377,137 

1965  ||h| 

DAYTONA  BEACH,  FU.  f 

.  953,474  SKijl 

News-Journal-S .  954,965  2IOrt 

Journal-m  .  1,018,031 


2,226,470  I,l27d; 


DECATUR,  ILL. 

Herald  &  Review-me  ..  /39.508 

Herald  i  Review-S -  246,5W 


EAST  ST.  LOUIS.  ILL. 

Journal-e  .  Strike 

Journal-S  .  Strike 

Grand  Total  .  Strike 


Does  not  include  FAMILY  WEEKLY 

GAINESVILLE,  FLA. 

Sun-eS  .  784,630  7431: 


GRAND  FORKS,  N.  D. 

Herald-eS  .  777,520  444  7. 

GREEN  BAY,  WIS. 

Pre$s-Gazette-e  .  332,0U  flit 

Press-Gazette-S  .  289,436  IDr 


Grand  Total  .  1,849,789  1,646,215 

Includes  FAMILY  WEEKLY  26,370  lines 
(1965);  23,056  lines  (1964). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e  .  282,870  296,198 

American-News-S  .  253,442  177,450 

Grand  Total  .  536,312  473,648 

ALTOONA.  PA. 

Mirror-e  .  823,207  876,680 

APPLETON-NEENAH4iENASHA.  WIS. 

Post-Crescent-e .  839,076  966,350 

Post-Crescent-S  .  245,532  170,674 


Grand  Total  . 

621,498 

l.0n.!!i 

HARRISBURG,  PA. 

Patriot  &  News-me  _ 

1,093,540 

i.oHji: 

Patriot-News-S  . 

395,836 

313,111 

Grand  Total  . 

1.489,376 

l.373,» 

HAVERHILL, 

MASS. 

Gazette-e  . 

445,438 

5IS,IC 

HUNTINGTON.  W.  VA. 

Advertiser-e  . 

750,673 

7H,SI! 

Herald-Dispatch-m  _ 

776,170 

Tll.tK 

Herald-Advertiser-S  . . . 

358.396 

2ll2,ni 

Grand  Total  . 

1,885,239 

\.n.n 

HUNTSVILLE.  ALA. 

Times-e  . 

854,161 

101,32! 

Times-S  . 

416,374 

3MJ» 

Grand  Total  . 

1,270,542 

I.Ottp- 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS, 

MASS. 

Cape  Cod  Standard- 

Times-e  . 

423,108 

43S.S 

Cape  Cod  Standard- 

Times-S  . 

78,750 

«.SI! 

Grand  Total  .  1,084,608  1,137,024  .  5jl  gjj  ^ 


BLOOMINGTON.  ILL. 

Pantagraph-alt  day  t  S.  1,039,542  986,146 

Does  not  include  FAMILY  WEEKLY. 

BURLINGTON,  VT. 

Free  Press-m  .  689,030  650,413 


JOHNSTOWN.  PA. 

Tribune-Democrat-all 
day  .  907,798  IS,9S< 

KENNEWICK-PASCO-RICHLAM, 

WASH. 

Tri-City  Herald-e  .  559,993  4HB! 


CANTON,  OHIO  Tri-City  Herald-e  .  559,993  ilLSi 

Repository-e  .  1,347,052  1,242,962  Tri-City  Herald-S  .  189,651  I51II! 

Repository-S  .  739,494  692,356  -  ~Z 


Grand  Total  .  2,086,546  1,935,318 

CARBONDALE-HERRIN-MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  ..  334,852  331,240 

Southern  Illinoisan-S  ..  109,522  94,066 


Grand  Total  .  749,644  7HO 

Does  not  include  FAMILY  WEEKLY 


KENOSHA,  WIS. 

.  1,049,230  l,a,l» 


Grand  Total  .  444,374  425,306 

Does  not  include  FAMILY  WEEKLY, 


CHAMBERSBURG.  PA, 

Public  Opinion-e .  4^,288 

CHAMPAIGN-URBANA,  ILL 

Couricr-e  .  528,612 

Courier-S  .  225,974 

Grand  Total  .  754,586 

CHILLICOTHE.  OHIO 
Gazette-e  .  637,952 


M  OW  KINGSTON,  N.  Y. 

Freeman-e  .  694,596  747,#* 

425,306 

KOKOMO,  IND. 

Tribune-e  .  661,626 

Tribune-S  .  161,826  132,: 

479,948  _  _ 

Grand  Total  .  823,452  »,!» 

Does  not  include  FAMILY  WEEKLY 
608,244  652  lines  (1965);  23,876  lines  (I9H). 

188,818 

— —  LINCOLN.  NEBR. 

797,062  star-m  .  930,027  tv-f 

Journal-e  .  919,619  W' 

Journal  &  Star-S  .  442,995  33I,' 


CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,200,584  1,267,056 

Caller-e  .  1,118,824  1,221,528 

Caller-S  .  405,384  255,640 

Grand  Total  .  2,724,792  2,744,224 

COVINGTON,  KY. 

Kentucky  Post  & 

Times-Star-e  .  623,168  626,724 

DANBURY,  CONN. 

News-Times-e  .  782,180  821,394 


DAVENPORT,  IOWA 

Democrat-m  .  786,086  787,346 

Times-e  .  955,682  1,084,006 

Times-Democrat-S  ....  440,258  312,382 


657,349  - ,,.1 

Grand  Total  .  2,292,640  2,2tf.;4  ( 

Includes  PARADE  38,611  lines  |IWl  : 
267  056  27,311  lines  (1964).  .  ( 

22|!528  i 

255,640  LOCKPORT,  N.  Y.  1 

-  Union-Sun  &  Journal-e  ,  486,654  523,*! 

744,224 

MADISON.  WIS,  ; 

Capital  Times>e  .  1,209.411  ' 

state  Journal-m  .  1,228,941  •.253;!’  ' 

626,724  State  Journal-S  .  460,208 

Grand  Total  .  2,898,560  2,?7i/- 

821  394  Includes  PARADE  27,048  lines  (Its 

25,767  lines  (1964).  ^  I 

787  346  MIDDLETOWN.  N.  Y. 

084  006  Times  Herald-Record-m  653,268  5i:  .  | 


mes-Democrat-S  ....  440,258  312,382 

-  -  NORRISTOWN.  PA. 

Grand  Total  .  2,182,026  2,183,734  Timcs-Herald-e  .  780,390  C 
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north  PLATTE.  NEBR. 

••• 

OGDEN.  UTAH 

ct,n<jjrd-Enminer-B  . .  8H,43q 

Sundifd-Eian''"®'’'* 


i,i77ai 


2ii.i 


”"s  OIL  CITY-FRANKLIN.  PA. 

Orrick-n.  ^ .  523, 2M 

Ni«>-H»rald-»  .  398,218 

iii.n 


5S5.H 

weekly. 


IIJ,Ci 


I.W.lSi 


I,7l8,t3! 


IM,S] 


l,0R,IC 

EKLY. 


435.5 
«,»: 

«.w 

is,& 

WD. 

111.5 
ISIfi 

1k« 

EKLY. 

I.01k,i» 


nX". 

is.r 

in> 

EKLY 

4). 


YM.Cl 

YTIt 

33l.>| 

2.2U>i 

I 


323  4 


258,260 


1964 

476,266 


890,890 

206,962 


CrMd  Yotal  .  1,138,164  1,097,852 

iKWts  FAMILY  WEEKLY  26,474  lines 
|IW  23,870  lines  (1964). 


509,430 

354,624 


ONEONTA. 


921,478 

864,054 

N.  Y. 

416,486 

416,094 

.  KY. 

624,064 

687,092 

258,692 

210,182 

1  &rand  Total  .... 

. .  882,756 

897,274 

1  passaic-clifton.  n.  j 

1  XiTiW-Newi-e  . 

..  926,911 

1,071,428 

Includas  partial  runs  total  17,457 

lines. 

PINE  BLUFF,  ARK. 

. .  543,732 

551,264 

^tnefcial-S  . 

...  226.212 

148,764 

769,944 

700,028 

Ooet  not  include 

26,764  lines 

FAMILY 

WEEKLY. 

PITTSFIELD.  MASS. 

1  l»rkshire  Eaqie-e  . . . 

...  815,752 

823,984 

PLATTSBURGH.  N.  Y. 

1  p-itt-Rtpublican-m  . 

. .  456,848 

443,310 

PORT  JERVIS.  N.  Y. 

1  Uflion-Gaiatie-e  .... 

...  190,982 

191,926 

POTTSTOWN.  PA. 

1  M»rcury-m  - 

...  877,128 

886,284 

1  POUGHKEEPSIE.  N.  Y. 

Jowul-e  . 

...  821,572 

841,407 

.sarntl-S . 

477,711 

328,194 

Grind  Total  . 

...  1,299,283 

1,169,601 

Includts  FAMILY 

WEEKLY  26,652  lines 

IINS):  23,876  lines  (1964). 

QUINCY,  ILL. 

HnId-Whig-e  . 

. . .  467,922 

510,888 

Hvald-Whig-S  . 

. . .  247,380 

166,712 

Grand  Total  . 

...  715,302 

677,600 

1  RAPID  CITY.  S.  D. 

Journal-e . 

. . .  536,284 

649,978 

Joumal-S  . 

. . .  230,664 

170,534 

Grind  Total  . 

. . .  766.948 

820,512 

ROCK  ISLANO-MOLINE.  ILL. 

lock  Island  Argus-e 

. . .  914,970 

1,009,127 

Molini  Dispatch-e  . 

...  1,002,932 

1,067,752 

SALISBURY.  N.  C. 

. 

. . .  523,894 

545,958 

Post-S  . 

...  160,286 

124,530 

Grind  Total  .... 

...  684,180 

670.488 

SIOUX  FALLS.  S.  D. 

Ar9ut.Laadtr*«  . . . 

. . .  577,794 

682,906 

Arpns-Leader-S _ 

. . .  295,484 

186,536 

Grand  Total  ..  .. 

...  873,278 

869.442 

2,243,4 

(lYU: 


STROUDSBURG.  PA. 

>KOfd-ni  .  397.166 

,,  SUPERIOR.  WIS. 

iweArem-e  .  464,618 

..  TOPEKA.  KANS. 

Lapital-m  .  792,354 

State  Journal-e  .  895,027 

CapifeUournal-S  .  341  222 


819,581 

906,671 

209.230 


Srand  Total  .  2,028,603  1,935,482 


TUCSON.  ARIZ. 

?  .  1.619,996  1,688,285 

S  .  367,889  376,614 

l.2a,»|Citiien-e  .  1,806,353  1,954,085 


Craiid  Total  .  3.794.238  4,018,984 

k-  C  WAUKEGAN,  ILL. 

News-Sun-e  .  909.118  954,828 

,  WILMINGTON,  DEL. 

[  ttewsJoernal.me  .  1,341,547  1,440,584 

.  WOONSOCKET,  R.  I. 

.  682,919  652.905 

editor  ac  PUBLISHER 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  LINAGE 


JANUARY— 1965 

( 14  City  Total— 6  and  7  Day  Basis) — Media  Records 


JANUARY 

YEAR 

1965  vs.  1964 

1965  vs.  I< 

% 

%  of 

% 

GENERAL 

Gain  or  Loss 

Total 

Gain  or  Loss 

Alcoholic  Beverages  . 

—  7.7 

2.7 

Foods  . . 

—  12.2 

9.5 

Baby  Foods  . 

-1-0.7 

0.2 

Baiting  Products  . 

-1-  25.0 

l.l 

Beverages  . 

..  +  47.3 

1.3 

Cereals  &  Breakfast  Foods 

.  —  72.8 

0.2 

Condiments  . 

—  39.3 

0.3 

Dairy  Products  . 

—  31.0 

0.9 

Frozen  Foods  . 

+  54.5 

1.6 

Meats  &  Fish . 

-I-  69.7 

1.4 

Industrial  . 

..  -F  0.7 

3.1 

Insurance  . 

. .  +  42.0 

2.4 

Medical  . 

—  26.2 

2.2 

Public  Utilities  . 

+  22.5 

3.3 

Publishing  &  Media . 

+  22.2 

13.8 

Radio,  TV  &  Phonographs 

+  8.4 

2.3 

Sporting  Goods, 

Cam.  &  Photo  SuppI . 

..  +  10.9 

0.9 

Tobacco  . 

. .  —  79.9 

0.6 

Toilet  Requisites  . , 

.  —  32.8 

1.3 

Dentifrices  . 

.  +  6.1 

0.3 

Men's  Toiletries . 

—  77.8 

0.1 

Perfumes  &  Cosmetics  ... 

+  26.0 

0.6 

Toilet  Soaps . . 

—  84.4 

0.0 

Transportation  . 

-1-  20.1 

15.2 

Airways  . 

+  21.9 

9.7 

Bus  Lines  . 

+  72.1 

0.3 

Railroads  . 

+  10.0 

l.l 

Steamships  . 

. . .  +  4.2 

1.5 

Tours  . 

.  +  24.5 

1.9 

Wearing  Apparel  . 

. .  —  33.6 

0.7 

TOTAL  GENERAL  . 

...  +  6.1 

75.0 

AUTOMOTIVE 

Gasolines  &  Oils 

. ..  —  19.5 

0.5 

Passenger  Cars — New  .... 

. ..  —  13.2 

14.5 

Tires  4  Tubes  . 

+  39.9 

1.6 

Trucks  4  Tractors . 

—  62.4 

0.3 

TOTAL  AUTOMOTIVE 

—  0.5 

25.0 

TOTAL  GENERAL  AND 
AUTOMOTIVE . 

...  +  3.7 

100.0 

through  variety  chains  and  de¬ 
partment  stores.  It  is  a  sub¬ 
sidiary  of  the  Celanese  Corpora¬ 
tion  of  America. 

«  *  * 

MARSCHALK  has  added 
Gerry  Schoenfeld  to  the  staff  as 
vicepresident  and  associate  crea¬ 
tive  director.  Formerly  with 
Cunningham  &  Walsh,  J.  Walter 
Thompson  and  Emil  Mogul,  the 
32-year  old  University  of  Chi¬ 
cago  graduate  developed  an  ad 
for  the  Watchmakers  of  Switzer¬ 
land  which  was  selected  by 
Julian  Watkins  for  his  book 
“100  Greatest  Advertisements 
in  the  Reader’s  Digest.” 

ie  it  H 

FOOTE,  CONE  &  BELDING 
has  appointed  Jeremy  D. 
Sprague,  previously  group  me¬ 
dia  director  at  Cunningham  & 
Walsh,  its  associate  media  di¬ 
rector  on  the  Menley  &  James 
account  and  Kool-Aid  products 
of  General  Foods,  Edmund  C. 
Bunker,  former  president  of  Ra¬ 
dio  Ad  Bureau,  has  liecome  na¬ 
tional  director  of  broadcast  for 
the  agency. 

*  *  * 

ERWIN  WASEY  has  turned 
the  reins  of  research  group 
manager  over  to  Marshall 
Disckman.  He  comes  from  the 
Data  Division  of  Standard  Rate 
and  Data  Service. 

it  if  it 

BIDDLE  Company  of  Bloom¬ 
ington,  Ill.  has  hired  Michael  J. 
Carr,  one  time  reporter  and 
farm  editor  of  the  Decatur  Her¬ 
ald  and  Review  and  assigned 
him  to  the  public  relations  de¬ 
partment. 

♦  ♦  * 


1965  1964 

CANADA 
CALGARY,  ALTA. 

Herald-e  .  1,831,786  1,676.101 

EDMONTON.  ALTA. 

Journal-e  .  1,544,422  1,588,082 

HAMILTON.  ONT. 

Spectator-e  .  1,791,479  1,746,540 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  1,303,937  1,280,746 

LETHBRIDGE.  ALTA. 

Herald-e  590,247  585,237 

LONDON.  ONT. 

Free  Press-me  1,740,161  1,731,672 

NORTH  BAY.  ONT 

Nugget-e  508,025  507,668 

OTTAWA.  ONT. 

Citiien-e  .  1,670,379  1,642,119 

LeDroit-e  .  842,010  847,329 

REGINA.  SASK. 

Leader-Post-e  .  1,153,991  1,124,415 

SASKATOON.  SASK. 
Star-Phoenix-e  .  887,767  850,149 

SYDNEY.  N.  S. 

Cape  Breton  Post-e  ...  843,887  759,138 

VANCOUVER,  B.  C. 

Sun-e  .  2,030,963  2,101,401 

Province-m  ..  .  998,360  1,002,466 

Includes  WEEKEND  MAGAZINE  60,736 
lines  (1965);  45,313  lines  (1964). 

WINNIPEG.  MAN. 

Free  Press-e  .  1,834,648  1,809,481 

Tribune-e  .  1,290,629  1,224,835 


AGENCY 
ITEMS 

BALL  &  DAVIDSON,  46- 
year  old  Denver  advertising  and 
public  relations  agency,  has 
been  sold  to  Orville  Rennie, 
president  of  B&D.  Robert  Acomb 
of  Robert  Acomb  Inc.  ad  agency 
in  Cincinnati,  was  the  former 
owmer. 

*  *  ♦ 

REACH,  McCLINTON  has 
l)een  named  agency  for  Celeb¬ 
rity  Inc.,  a  manufacturer  of 
travel  and  boudoir  accessories 
with  more  than  350  products 
distributed  nationally  to  special¬ 
ty,  department  and  drug  stores. 
Schedules  in  newspaper  are 
planned.  Thomas  J.  Hennon  is 
account  supervisor  and  Gladys 
Chruch,  account  executive. 

*  * 

WEST,  WEIR  &  BARTEL 
has  been  named  to  handle  ad¬ 
vertising  and  promotion  for 
FESCO  Inc.  of  McKees  Rocks, 
Pa.,  producers  of  molded  house- 
wares  selling  principally 


KASTOR  HILTON  CHES- 
LEY  CLIFFORD  &  ATHER¬ 
TON  has  been  appointed  to  han¬ 
dle  the  advertising  for  the  Mexi¬ 
can  National  Tourist  Council  in 
the  U.  S.  and  Canada.  News¬ 
papers  will  be  used. 

Ik  4c  # 

BENTON  &  BOWLES  has 
promoted  three  media  and  pro¬ 
gramming  executives.  William 
Craig,  who  was  in  charge  of 
B&B’s  Hollywood  office,  succeeds 
I^ee  Rich  as  vicepresident;  Ir¬ 
win  Segelstein,  director  of  pro¬ 
gramming,  has  been  promoted 
to  vicepresident  in  charge  of 
programming,  and  Bern  Kan- 
ner,  director  of  media,  promoted 
to  vicenresident  in  charge  of  me¬ 
dia.  Ml-.  Rich  joins  Mirisch 
Brothers  on  April  1  to  head 
the  new  television  operation. 

«  *  * 

HALL.  HAERR,  PETERSON 
&  HARNEY,  with  headquarters 
in  Peoria,  Illinois,  has  opened  a 
New  York  office  at  331  Madison 
Avenue.  It  will  be  under  the  di¬ 
rection  of  agency  president 
Richard  A.  Hall.  Two  new  ac¬ 
counts  to  be  handled  from  the 
office  will  be  announced  shortly. 
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Federal  Info 


Bills  Filed 


In  Congress 


Washington 
Bills  to  establish  a  Federal 
public  records  law  and  to  per¬ 
mit  court  enforcement  of  the 
right  to  know  were  introduced 
in  Congress  last  week  by  Sena¬ 
tor  Edward  V.  Long  of  Missouri 
and  Congressman  John  E.  Moss 
of  California.  More  than  25 
other  Senators  and  Representa¬ 
tives  introduced  companion  bills. 

The  proposed  public  records 
law  would  require  everj’  agency 
of  the  Federal  Government  to 
“make  all  its  records  promptly 
available  to  any  person.”  The 
bills  list  eight  categories  of  sen¬ 
sitive  government  information 
which  would  be  protected  from 
disclosure  and  provide  for  court 
action  to  guarantee  the  right 
of  access  to  other  government 
information.  The  bills  are  based 
on  S.1666  by  Senator  Long 
which  was  passed  by  the  Senate 
late  in  the  88th  Congress  but 
was  not  acted  upon  in  the  House. 

Federal  government  records 
and  information  which  would  be 
exempted  from  the  disclosure 
I’equirements  are: 

— national  defense  and  for¬ 
eign  policy  secrets  specifically 
protected  by  executive  order; 

— documents  related  solely  to 
internal  personnel  rules  and 
practices  of  an  agency; 

— information  specifically  pro¬ 
tected  by  other  laws; 

— privileged  trade  secrets, 
commercial  or  financial  informa¬ 
tion  obtained  from  the  public; 

— agency  memorandum  deal¬ 
ing  solely  with  matters  of  law 
or  policy; 

— personnel  and  medical  files; 
— investigatory  files  compiled 
for  law  enforcement,  and 
— examination,  operating  or 
condition  reports  used  by  agen¬ 
cies  responsible  for  the  regula¬ 
tion  of  financial  institutions. 


TM  Earnings  Up 


Churchill  Memorial 
Book  Sales  Begin 


Los  Angeles 
A  25  percent  increase  in  earn¬ 
ings  per  share  of  the  Times  Mir¬ 
ror  Company  in  1964  brought 
consolidated  net  income  of  $11,- 
435,452,  it  was  reported  by  Nor¬ 
man  Chandler,  chairman  and 
president.  The  income  was  equal 
to  $2.28  per  share  on  the  5,023,- 
729  common  shares  outstanding 
at  Dec.  31,  1964,  comparing  to 
$9,149,042  from  operations  or 
$1.83  per  share  on  4,996,065 
shares  outstanding  at  the  end  of 
1963.  The  consolidated  1964 
revenue  was  $196,536,756. 


The  close  relationship  which 
existed  between  Sir  Winston 
Churchill  and  former  President 
Dwight  D.  Eisenhower  during 
World  War  II  is  revealed  in 
“Churchill — The  Life  Triumph¬ 
ant,”  the  UPI-American  Heri¬ 
tage  l)ook  on  the  life  of 
Churchill. 

“Through  three  years  of  war, 
we  were  in  constant  association,” 
Eisenhower  writes  in  the  intro¬ 
duction.  “We  met  formally  twice 
each  week:  for  Tuesday  lunch 
at  10  Downing  Street;  and  for 
Friday  evening  discussions  that 
often  continued  into  the  morn¬ 
ing  either  there  or  at  Chequers, 
the  Prime  Minister’s  country 
place.  On  occasion  we  went  to¬ 
gether  on  extensive  inspection 
tours  among  Allied  troops.” 

Distribution  of  the  first  copies 
of  the  book  is  under  way.  The 
first  printing  was  250,000  copies. 

More  than  200  newspapers 
and  broadcasters  subscribing  to 
the  UPI  news  service  are  han¬ 
dling  initial  distribution  under 
tbeir  own  auspices  at  a  recom¬ 
mended  price  of  $2  a  copy. 

The  144-page  hard-cover  vol¬ 
ume  follows  the  format  of  “Four 
Days:  The  Historical  Record  of 
the  Death  of  President  Ken¬ 
nedy,”  the  UPI-American  Heri¬ 
tage  book  which  sold  more  than 
2,600,000  copies. 

Special  sections  of  the 
Churchill  book  feature  selections 
from  Churchill’s  speeches  and 


Oregon  Press  Award 
Given  to  Giles  French 


Eugene,  Ore. 

Giles  French,  Eastern  Ore¬ 
gon  newspaperman,  was  named 
lecipient  of  the  Amos  E.  Voor- 
hies  Memorial  Award  for  jour¬ 
nalistic  achievement  at  the  Ore¬ 
gon  Press  Conference  here  re¬ 
cently. 

Mr.  French  is  former  owner 
and  publisher  of  the  Moro  Sher¬ 
man  County  Journal,  a  weekly 
which  he  .sold  two  years  ago, 
but  which  he  still  edits  and  to 
which  he  supplies  a  column.  He 
is  also  a  former  member  of  the 
Oregon  State  Legislature. 

The  Press  Conference,  spon¬ 
sored  by  the  Oregon  Newspaper 
Publishers  Association  and  the 
Univ’ersity  of  Oregon  School  of 
Journalism,  will  be  headed 
next  year  by  Robert  Van  Leer, 
editor  and  publisher  of  the  Gold 
Beach  Curry  County  Reporter. 
He  succeeds  Robert  C.  Ingalls, 
editor-publisher  of  the  Corvallis 
Gazette-Times. 


Copley  Provides  FO 
Research  S  trvice  — 


For  Management 


RARE  PORTRAIT — E.  M.  (Ted)  Dealey,  left,  publisher  of  the  Dallas 
Morning  News,  presented  a  portrait  of  George  Washington  to  the 
State  of  Texas  in  ceremonies  on  the  233rd  anniversary  of  the  first 
President's  birth.  The  oil  painting  by  Jane  Stuart  is  a  reproduction 
of  her  father  Gilbert  Stuart's  work  that  appears  on  the  one  dollar  bill. 
It  was  purchased  in  England.  Gov.  John  Connally,  right,  accepted  the 
gift  at  a  joint  session  of  the  Texas  Legislature. 


La  Jolla,  Calif 
Organization  of  (,'opley  Inter 
national  Corp.,  a  .subsidiary  o: 
Copley  Press  Inc.,  with  head¬ 
quarters  here,  is  announced  by 
James  S.  Copley,  t  hairman  of 
the  parent  company. 

The  new  firm  will  engage  ii 
economic  and  marketing  re¬ 
search  and  will  also  provide  a 
consulting  service  to  business 
and  industry  in  the  management 
sciences.  The  economic  and  mar¬ 
keting  research  activities  of  the 
Copley  Newspapers  will  be 
merged  into  the  new  company 
Copley  International  Corp 
will  acquire  the  consulting  con¬ 
tracts  of  Plannet  Associates 
Ltd.,  Nassau,  Bahamas,  and 
Stockholm,  Sweden,  as  the  nu¬ 
cleus  of  its  European  opera¬ 
tions. 


writings,  a  chronology  of  his 
life,  an  illustrated  geneialogi- 
cal  chart,  his  paintings,  and  a 
wide  range  of  comments  about 
him. 

A  Ixrokstore  edition,  identical 
in  content,  will  be  available  in 
stores  for  $3.50. 

The  book  contains  150  illus¬ 
trations,  including  32  pages  of 
full  color  photographs  of 
Churchill’s  life  and  his  state 
funeral. 


Richard  N.  Smith,  vicechair¬ 
man  of  the  board,  Copley  Press, 
is  chairman  of  the  board  of  di¬ 
rectors  of  Copley  International 
Irvine  W.  Reynolds,  director  of 
the  Economic  Research  Depan 
ment,  Copley  Newspapers, 
president  of  the  new  corpora¬ 
tion. 


Herbert  F.  Lindsay,  an  execu¬ 
tive  with  Stanford  Research  In¬ 
stitute,  has  joined  the  company 
as  executive  vicepresident  and 
managing  director.  Europear, 
operations.  Other  officers  in¬ 
clude  Donald  F.  Hartman,  treas¬ 
urer;  Thomas  N,  Billings,  con¬ 
troller,  and  Harold  0.  Walker 
Jr.,  secretary. 


300  Are  Enrolled 
In  Edncation  Group 

The  Education  Writers  Asso¬ 
ciation,  which  met  recently  at 
Atlantic  City,  N.  J.  for  a  news- 
filled  seminar,  heard  a  repor 
that  its  membership  now  exceeds 
300.  The  list  includes  161  actin 
members  and  142  associates. 

G.  K.  Hodenfield,  Associated 
Press,  accepted  a  second  term 
as  president.  Terry  Ferrer,  N«if 
York  Herald  Tribune,  continue 
in  the  office  of  vicepresident  and 
Harry  Salsinger,  Detroit  News 
was  elected  secretary-treasure'^ 

Mr.  Hodenfield  reported  thr  ^ 
with  the  help  of  the  Carneg 
Foundation  and  the  Reader - 
Digest  Foundation,  travel 
permitted  writers  from  a  doje!| 
newspapers  to  attend  the  semi  j 
nar.  After  their  own  meetii..| 
the  members  covered  the  affar  ^ 
of  the  American  Association  (y 
School  Administrators  in  a:| 
nual  convention.  ^ 
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FCC  Policies 

(Contii  iied  from  page  13) 


trend  to  continue.  Therefore, 
we’ll  just  put  some  rules  into 
effect  that  we  hope  will  permit 
more  peojile,  more  corporations 
in  the  field,  than  would  other¬ 
wise  be  the  case.  Newspapers 
are  just  one  aspect  of  a  larger 
question. 

Q.  Do  you  think  the  local  sta¬ 
tion  would  he  more  free  of  net¬ 
work  control  than  it  might  be  if 
it  were  owned  by  a  newspaper? 

A.  Well,  we  don’t  know.  There 
apiin,  it  would  depend  on  each 
case.  Many  newspapers  operate 
independently  and  many  news¬ 
papers  operate  good  stations. 

Q.  Has  your  study  indicated 
whether  in  the  majority  of 
cases  where  you  have  a  tele¬ 
vision  or  radio  station  owned  by 
a  newspaper,  there  is  generally 
an  independent  voice  on  the  part 
of  each? 

A.  1  think  the  .station  and  the 
newspaper  are  operated  inde- 
jiendently.  Now  it  would  depend 
on  how  many  of  the  stations 
editorialize,  how  many  do  not. 

I  don’t  know  which  stations  that 
(ditorialize  are  owned  by  news¬ 
papers  and  whether  the  editorial 
policy  is  different  or  not. 

Over-tkunmercialism 

Q.  Mr.  Chairman,  regarding 
advertising  on  tv  and  radio,  do 
YOU  have  any  feeling  about  the 
quantity  of  it? 

A.  Yes.  First  of  all,  I  think  it 
is  most  assuredly  a  concern  of 
ours.  The  FCC  has  had  a  policy 
since  its  inception,  believe  it  or 
not  since  1927,  and  certainly 
since  1934,  which  said  in  effect 
that  broadcast  licensees  would 
be  required  to  make  an  appro¬ 
priate  division  between  program 
and  non-program  material.  That 
IS  between  program  materials 
and  commercials.  Congress  has 
reaffirmed  its  interest  in  this 
policy  and  its  concurrence  with 
it.  Now  the  industry  has  said 
that  we  should  do  it  on  what 
they  call  a  case  by  case  method, 
that  is  when  we  have  a  problem 
»ith  respect  to  any  station’s 
commercial  practices,  we  should 
look  at  it  on  its  own  merits  and 
examine  it  and  consider  the  de¬ 
tails  of  that  operation  before 
taking  any  action  and  we  should 
limit  our  action  to  that  particu¬ 
lar  station.  I’ve  always  said  this 
is  impossible.  I  think  the  indus- 
fty  realizes  it’s  impossible  and 
that’s  why  they  are  for  it.  If  we 
did  that,  we’d  be  doing  nothing 
hut  that.  I  therefore,  have  advo¬ 
cated  a  rule  which  I  thought 
'yould  express  the  policy,  give 
the  industry  guidelines  to  what 
our  policy  was  and  which  would 
eliminate  90%  or  more  of  our 


concern  with  it  and  therefore 
free  us  to  do  something  else,  but 
Congress  didn’t  like  that  and 
neither  did  the  majority  of  the 
Commission  members  at  the  time 
we  voted  on  it  so  it  now  stands 
that  we  are  looking  at  them  on  a 
case  by  case  basis.  I  had  pro¬ 
posed  that  the  government  enact 
the  Broadcasters’  Code  because 
this  is  something  under  which 
the  industry  has  shown  it  could 
live  and  live  well.  A  most  dis¬ 
turbing  trend  is  an  ever  increas¬ 
ing  amount  of  commercialism. 
In  1945,  for  example,  the  code 
was  limited  to  a  maximum  of  12 
minutes  per  hour.  In  1965,  it  is 
18  minutes  per  hour. 

Q.  How  do  you  feel  about 
advertising  liquor? 

A.  We  haven’t  had  to  make  a 
determination  on  that  recently. 
Everytime  the  broadcasters  ex¬ 
press  an  interest  in  hard  liquor 
advertising.  Congress  usually 
steps  in  and  expresses  dissatis¬ 
faction  and  this  is  enough  to 
kill  it.  If  the  broadcasters  de¬ 
cided  to  do  it  and  if  Congress 
l)ermitted  it,  then  we’d  have  to 
take  a  look  at  it  as  to  whether 
it  was  in  the  public  interest,  and 
with  our  limited  powers  with 
respect  to  programming,  I’m 
not  sure  what  our  reaction 
would  be. 

•Cigarettes  and  Yankees 

Q.  What  about  the  require¬ 
ment  by  the  Federal  Trade  Com¬ 
mission,  effective  July  1,  that 
any  cigarette  advertising  must 
be  labeled  as  injurious  to  health 
if  used  in  excess? 

A.  The  Commission  has  ex¬ 
pressed  itself  on  this  a  couple 
of  times.  We  have  submitted 
comments  to  Congress  on  pro- 
j)osed  legislation  in  this  area, 
and  we’ve  taken  the  position 
that  while  we  are  concerned  that 
the  advertising  over  our  licen¬ 
sees  be  true  and  not  misleading, 
etc.,  this  problem  should  be  ap¬ 
proached  on  a  government-wide 
basis.  We  should  not  consider  a 
rule  limiting  advertising  in  this 
respect  until  the  government  has 
at  least  had  a  chance  to  ap¬ 
proach  it  on  a  broad  basis. 

Q.  There  was  a  hearing  on  the 
Hill  recently  about  the  purchase 
by  the  Columbia  Broadcasting 
System  of  the  New  York 
Yankees.  What  are  your  views? 

A.  We  took  the  position  that 
the  acquisition  of  the  Yankees 
by  CBS  was  primarily  a  matter 
for  the  Justice  Department.  And 
there  it  has  remained.  We  have 
not  taken  any  action  in  this  re¬ 
spect  and  don’t  intend  to  unless 
.some  new  facts  come  to  life. 

News  Wire  Contracts 

Q.  I  would  like  to  ask  you 
about  the  inquiry  announced  by 
the  FCC  into  AP  and  UPI  con¬ 
tracts  with  small  stations. 


A.  We  had  several  complaints 
from  broadcasters  that  the  five- 
year  contract  requirements  with 
the  wire  services  hampered  their 
operations,  in  that  it  imposed  a 
burden  on  them  when  it  came 
time  to  sell  or  that  they  had  to 
take  certain  services  along  with 
it  in  order  to  get  the  basic  serv¬ 
ice  they  wanted,  etc.  All  we  have 
done  to  date  is  take  those  com¬ 
plaints  at  face  value.  We’ll  take 
a  look  at  it  and  we’ll  see  what 
the  wire  services  have  to  say 
about  it,  and  what  other  licen¬ 
sees  have  to  say  about  it  and 
what  the  broadcasters’  associa¬ 
tion  has  to  say  about  it.  Our 
effort  is  to  see  if  our  licensees’ 
flexibility  in  news  programming 
is  hampered.  That’s  it  in  a  nut¬ 
shell. 

Q.  Mr.  Chairman,  there  has 
been  a  lot  of  activity  with  the 
community  antenna  television 
operations.  Could  you  tell  us 
about  it? 

A.  The  history  is  interesting 
because  it  started  with  some 
farmer  not  being  able  to  get  a 
signal  and  just  putting  an  an¬ 
tenna  up  on  a  mountain  and 
leading  a  wire  down  to  his  house. 
Well  it  has  grown.  CATV  sys¬ 
tems  put  up  an  antenna,  take  a 
signal  off  the  air  which  is  al¬ 
ready  being  broadcast  and  lead 
it  by  means  of  wires  or  micro- 
wave  to  a  community  which  does 
not  receive  that  service  or 
doesn’t  receive  it  well.  For  a 
connection  charge,  say  $50,  your 
house  will  be  wired  to  receive  3 
or  4  or  5  signals.  You  will  be 
able  to  receive  these  signals  for 
l)ayment  of  a  monthly  charge 
of  say  $5  or  $10.  There  are  now 
perhaps  a  million  and  a  half 
homes  connected  and  growing  at 
the  rate  of  15  to  20  thousand 
per  month. 

C.4TV  Ownership 

Q.  Do  they  have  to  come  to 
you  for  a  license? 

A.  Some  do  and  some  don’t. 
Some  are  able  to  pick  up  the 
signal  off  the  air  and  by  a  simple 
wire  connection  transmit  it  into 
a  home.  Some  need  a  radio 
amplifier  or  a  radio  transmitter 
to  get  the  signal  over  the  dis¬ 
tance  between  the  point  at  which 
it  is  picked  up  and  where  it  is 
delivered  to  the  home.  If  they 
need  a  microwave  they  must 
come  to  us  for  it.  Now  there  is 
some  question  as  to  whether  we 
can  regulate  those  CATV  opera¬ 
tors  who  do  not  need  a  micro- 
wave  license.  This  is  one  of  the 
questions  that  the  Commission 
is  going  to  have  to  determine  in 
the  near  future. 

Q.  Many  of  the  newspaper 
broadcast  groups  are  going  into 
this  CATV  area.  Does  this  con¬ 
cern  you  at  all? 

A.  CATV  ownership  is  a 
factor  in  the  multiple  ownership 


concentration  of  control  ques¬ 
tion.  How  big  a  factor  it  is  we 
have  not  decided.  If  you  have  a 
television  station  in  a  large  com¬ 
munity  you  may  serve  200,000 
homes.  You  may  own  50  CATV 
systems  and  serve  only  50,000 
homes,  so  there  is  no  direct 
relationship  lietween  one  CATV 
station  and  one  broadcast  sta¬ 
tion. 

Q.  Would  the  growth  of  CATV 
possibly  offer  again  a  diversity 
of  voices? 

A.  In  a  sense  it  brings  in 
multiple  voices  from  afar.  The 
main  problem  for  us  is  whether 
those  signals  prevent  the  growth 
of  local  broadcast  outlets — either 
those  that  are  on  the  air  and 
operating  on  a  shoestring  or 
those  that  are  allocated  to  that 
particular  community  but  are 
yet  unborn  due  to  economic 
reasons. 

Q.  So  that  in  terms  of  com¬ 
petition  with  newspapers,  CATV 
would  not  enter  the  same  area 
as  far  as  local  programs  and 
local  information  are  concerned? 

A.  Well  that  aspect  of  it  is  not 
one  that  we  are  concerned  about. 
• 

Aspen  Institute 
Buys  Atlas;  Muir 
Named  Publisher 

Aspen,  Colo. 

The  Aspen  Institute  for  Hu¬ 
manistic  Studies  has  acquired 
Atlas  Magazine. 

In  announcing  the  purchase, 
Robert  O.  Anderson  of  Roswell, 
N.  M.,  chairman  of  the  Institute, 
also  appointed  Malcolm  Muir  Jr. 
as  publisher-editor.  He  is  a  for¬ 
mer  executive  editor  of  News- 
week.  Mr.  Muir  succeeds  Elea¬ 
nor  Davidson  Worley,  founder 
of  Atlas,  who  will  be  the  pub¬ 
lication’s  direct!  r  of  research 
and  new  projects. 

Atlas,  a  monthly  magazine 
with  a  circulation  of  20,000  se¬ 
lects  and  publishes  in  transla¬ 
tion  significant  articles,  editori¬ 
als  and  comment  from  more 
than  600  periodicals  around  the 
world.  Edited  by  Quincy  Howe, 
its  stated  purpose  is  to  breach 
communications  barriers  and  to 
“hold  the  world  up  to  our  read¬ 
ers.” 

Alvin  C.  Eurich,  former  vice- 
president  and  director  of  the 
Fund  for  the  Advancement  of 
Education  established  by  the 
Ford  Foundation,  is  president 
of  the  Aspen  Institute  which 
was  founded  by  the  late  Walter 
P.  Paepke  in  1949  in  an  almost 
abandoned  mining  town  in  the 
Rockies. 

Mr.  Anderson  is  a  rancher 
and  chairman  of  the  Federal 
Reserve  Bank  of  Dallas. 
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D.C.  Guild 
Seeks  Pact  in 
Baltimore 


Baltimore 

The  Washinjfton  Newspaper 
Guild  won  a  collective  barpain- 
inp  election  at  the  Sunpapers 
this  week  by  a  vote  of  444  to 
181  after  a  brief  but  animated 
campaipn  involvinp  the  Sun- 
liapers  Employes  Association 
and  the  company. 

On  the  ballots  wei  e  the  Wash- 
inpton  Guild,  the  SEA  and  no¬ 
union. 

Of  728  employes  of  the  new’s, 
editorial,  adv'ertisinp,  commer¬ 
cial,  photopraphic,  maintenance 
and  other  sections,  643  cast  valid 
ballots.  The  NLRB  observers  an¬ 
nounced  that  four  employes  were 
challenped  and  denied  votes  and 
one  ballot  was  void. 

Edward  W.  Geldmacher,  ad- 
vertisinp,  headed  the  SEA.  Ger¬ 
ald  H.  Borstel  is  chairman  of 
the  Baltimore  section  of  the 
Washinpton  Guild,  with  which 
the  Baltimore  Newspaper  Guild 
was  recently  merped  on  a  trial 
basis. 

Amonp  employes  whose  names 
appeared  on  propapanda  for  the 
SEA  were  William  Boniface, 
racing  editor  of  the  Sunpapers; 
William  Wells,  Eveninp  Sun 
makeup  editor  and  his  assistant, 
Joseph  D’Adamo. 

Grace  Darin,  first  woman  to 
join  the  copydesk  of  the  Eve¬ 
ning  Sun,  alx)ut  20  years  ago, 
signed  one  piece  of  Guild  propa¬ 
panda,  and  another  bore  the 
names  of  207  Guild  Backers. 

Meanwhile,  letters  pointing  to 
Guild  announcements  at  the  time 
of  the  merger  of  the  Washing¬ 
ton  Guild’s  no  contract-no  work 
policy  were  sent  to  homes  of 
employes  by  management.  They 
were  signed  by  William  F. 
Schmick  Jr.,  president  of  the 
A.  S.  Abell  Company,  publisher 
of  the  Sunpapers;  George  T. 


k 

•  • 

JR. 

AND  COMPANY 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

FINANCIAL  CONSULTANT 

YOUR  CONFIDENCE 
RESPECTED 

f 

1'- 

TFaple  3  30/8 

RAieiCH.  N.  c. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE 

•  • 

_ 

Bert.sch,  general  manager,  and 
Donald  Patterson,  vicepresident. 

With  two  exceptions,  super¬ 
visors  either  posted  bulletin 
board  notes  or  addressed  their 
crews  in  opposition  to  the  Wash¬ 
inpton  Newspaper  Guild. 

Much  of  the  SEA  propaganda 
.stressed  that  less  than  5%  of 
the  employes  involved  attended 
a  meeting  at  which  merger  with 
the  Washinpton  local  was  voted, 
and  that  outsiders  would  con¬ 
duct  bargaining  for  Sunpaper 
employes  if  the  Guild  w’on  the 
election. 

Propapanda  .  .  .  sometimes  as 
many  as  four  sheets  in  one  day 
.  .  .  was  so  heav'y  that  it  was 
beginning  to  be  the  subject  of 
joking  about  the  plant.  There 
even  were  those  who  talked  of 
starting  a  daily  propaganda 
sheet  .  .  .  both  for  and  against 
anything  ...  to  provide  first- 
thing-in-the-morning  reading 
matter. 

Guild  President  Borstel  said 
moves  toward  negotiating  a  con¬ 
tract  to  replace  one  which  ex¬ 
pires  April  16  already  were 
under  way. 

• 

^Chris’  Sava^je  Fund 
Appeal  Made  to  Alumni 

Bloomington,  Ind. 

Journalism  alumni  of  Indiana 
University  have  started  a  fund 
drive  to  memorialize  Prof.  S.  G. 
(Chris)  Savage  by  establishing 
annual  $100  prizes  for  the  out¬ 
standing  newsman  in  the  state 
and  the  top  undergraduate  jour¬ 
nalism  student  at  I.  U. 

Dow  Richard.son,  editor  of  the 
Kokomo  Tribune  and  chairman 
of  the  Journalism  Alumni  Coun¬ 
cil,  said  the  aim  of  the  campaign 
is  to  “memorialize  his  work  as 
a  teacher,  counselor  and  inspir¬ 
ation  to  would-be  reporters.” 

• 

Arizona  Publisher 
Purchases  Weekly 

Edmonds,  Wash. 

Jones  Osborn,  publisher  of  the 
Yuma  (Ariz.)  Sun,  has  pur¬ 
chased  the  Edmonds  Tribune- 
Review  from  Earl  Clark,  imme¬ 
diate  past  president  of  the 
Washington  Press  Association. 

Merle  D.  Simpkins,  former 
publisher  of  the  H  oltsville 
(Calif.)  Tribune,  will  be  asso¬ 
ciated  with  Mr.  Osborn  in  the 
local  operation.  The  sale  was 
negotiated  by  Harris  Ellsworth, 
broker,  of  Roseburg,  Ore. 

• 

Saturday  Is  Back 

Ontario,  Calif. 

A  Saturday  edition  has  been 
added  by  the  Ontario  Daily  Re¬ 
port  to  provide  seven-day  publi¬ 
cation,  A  previous  Saturday  edi¬ 
tion  was  discontinued  in  1958 
when  the  Sunday  edition  w’as 
added. 


Joseph  Lilly,  64,  head  of  L 
public  relations  firm, 
mer  New  York  City  newspapi 
Milton  Plumb,  53,  a  former  reporter;  Feb.  23. 
city  editor  of  the  Clearwater  *  ♦  * 

(Fla.)  Sun  and  farm  editor  of  Walter  E.  Tri  main,  a 
the  Tampa  (Fla.)  Tribune;  night  city  editor  of  the 


Feb.  19. 

«  4c  * 

Peter  D.  Howard,  56,  a  for¬ 
mer  London  Daily  Express  poli¬ 
tical  columnist,  a  leader  in  the 
Moral  Re- Armament  Movement; 
Feb.  25  in  Lima,  Peru. 

*  «  « 

Ruby  Eiseman,  93,  who  once 
wrote  an  advice-to-the-lovelorn 
column  under  the  pen  name  of 
Beatrice  Fairfax  in  the  old  Pitts¬ 
burgh  (Pa.)  Sun;  Feb.  21. 

*  *  * 

Thornton  M.  Tice,  50,  a  for¬ 
mer  promotion  manager  of  the 
Roanoke  (Va.)  Times  and 
World-News;  more  recently  sec¬ 
retary'  of  the  Ashland  (Ky.) 
Chamber  of  Commerce;  Feb.  17. 

*  *  « 

Rolf  Macey,  61,  assistant  edi¬ 
tor  of  the  Neu'  Westminster 
(B.  C.)  Columbian;  Feb.  20. 

4c  4c  4c 

Harriet  Sinton  Bovvdoin, 
formerly  with  the  old  New  York 
World  and  the  New  York  Jour¬ 
nal- American;  Feb.  20. 

4c  4c  4c 

Garner  W.  (Sec)  Taylor,  78, 
sports  editor  of  the  Des  Moines 
(la.)  Register  for  50  years; 
Feb.  26. 

*  *  * 

Frank  J.  Murphy,  63,  night 
city  editor  of  the  AP  in  New 
York;  Feb.  25. 

*  *  * 

Charles  A.  Blair  Jr.,  64, 
.senior  advertising  executive  of 
the  Joplin  (Mo.)  Globe  Publish¬ 
ing  Co.;  recently. 

*  *  <•< 

Joseph  P.  Lyons,  70,  former¬ 
ly  with  the  Manchester  (N.  H.) 
Union  Leader;  Feb.  23. 

*  *  * 

Horace  Mitchell,  60,  pub¬ 
lisher  of  the  weekly  Kittery 
(Me.)  Press  for  28  years;  Feb. 
21. 

*  •  * 

Roe  P.  Greer,  co-publisher, 
Sylacauga  (Ala.)  News;  Feb. 
15. 

4c  4c  4c 

Theodore  F.  Lynch,  59,  for¬ 
mer  sports  ■writer,  Boston  Amer¬ 
ican;  Feb.  18. 

*  *  * 

Ralph  Davies,  73,  editor  and 
publisher  of  the  Concordia  Kan¬ 
san,  a  weekly;  Feb.  24. 

*  *  * 

Harry  T.  Fontaine,  63,  a  for¬ 
mer  New  York  Mirror  reporter; 
Army  captain  in  World  War  II; 
Feb.  25. 

*  *  * 

George  B.  Sweeney,  69,  vice¬ 
president-sales  for  Art  Gravure 
Corp.  of  Ohio;  Feb.  20. 


Francisco  Examiner;  Feb.  21. 

*  ♦  * 

Floyd  H.  Waltamath,  8i, 
former  general  manager  of  the 
Gloversville  (N.  Y.)  Leader- 
Herald;  Feb.  21. 

*  *  * 

Mrs.  Clarice  White,  84,  a 
former  society  editor  of  the 
Cleveland  Plain  Dealer;  Feb.  19. 

«  *  * 

Prince  Valerio  1‘ignateui 
78,  former  correspondent  for 
Universal  Service;  Feb.  6. 

4c  4c  4c 

Marcel  Doucet,  52,  spon? 
writer  for  Le  Dimanche-Mahti. 
Montreal;  Feb.  1. 

*  *  * 

Hyman  L.  Fortinberry  Ji. 
34,  publisher  of  the  Marlin 
(Tex.)  Democrat;  Feb.  12. 

*  *  * 

Robfjit  L.  Smith,  59,  former 
publisher  of  the  defunct  L«,< 
Angeles  Daily  News;  Feb.  13. 

«  •  * 

W.  D.  Hastings,  88,  publisher 
of  the  Columbia  (Tcnn.)  Daily 
Herald;  Feb.  9. 

«  «  * 

Herbert  Ramsay,  81,  former 
chief  editorial  writer  of  the  St 
Thomas  (Ont.)  Times-Joumai: 
Feb.  11. 

*  *  * 

Mary  Etta  G.  Gallaghb, 
75,  president  of  the  Laconia 
(N.  H.)  Citizen  Publishing  (Ja; 
Feb.  16. 

«  *  * 

Donald  L.  Pratt,  west  coist 
news  editor  for  Fairchild  Pub¬ 
lications  until  his  retirement  in 
1961;  Feb,  17. 


Paper’s  Defamation 
Suit  Left  to  NLRB 

Seattu 

Superior  Judge  George  B. 
Stuntz  has  declined  jurisdictim 
in  the  $250,000  defamation  suit 
filed  Dec.  28  by  the  Reconi- 
Chronicle  Publishing  Co.,  Ren¬ 
ton,  against  Seattle  Typographi¬ 
cal  Union  No.  202  and  TacMM 
local  170. 

The  suit  claims  the  uniMS 
defamed  the  publishing  firm  by 
seeking  to  lead  the  puWic  to 
believe  the  locals’  members  went 
employes  of  the  publishing  com¬ 
pany  and  that  the  firm 
oppressing  them. 

Counsel  for  the  unions  con¬ 
tended  a  legitimate  labor  dispute 
exists  and  that  the  union’s  acth- 
ities  are  within  its  constitution* 
rights.  Judge  Stuntz  agreed  tW 
the  issue  belongs  before 
National  Labor  Relations  Boam 
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from  our  Vast  Newspapor  Audience 


announcements 

ISewtpappr  Appraisers 

IdAISALS  1X)R  estate,  tax. 

‘-‘■-‘-.ihip.  loan  and  insurance  pur-  | 
'.i  .Kmsibli'  fees.  Brochure,  Marion 
Krrtbiel.  Box  88.  Norton,  Kansas. 


ANNOUNCEMENTS 

Newspaper  Brokers 

VERNON  V.  PAINE 
Quality  Newspapers 
899  W.  Bonita,  Claremont,  Calif. 


NEWSPAPER  SERVKTIS 

Circulation  Service 

CIRCULATION  INSTALLATION  on 
weekly  and  semi-weekly  publications 
carrier  collect,  copyrishted  forms  for 
controls  of  routes  and  securing  more 
subscribers.  Installations  made  since 
1926;  also  an  added  service  of  a  di¬ 
rectory  free  every  year  to  each  paid 
subscriber.  Best  of  reference  on  other 
papers  furnished.  For  details,  phone 
collect  or  write  to:  Hoshell  Carrier 
Charge  System,  946  Mapleton  Ave.. 
Oak  Park,  Illinois.  Phone:  Euclid 
8-2461. 


Newspaper  Brokers 

Negotiations 
for  the 

Sale  and  Purchase 
of  the 

Council  Bluffs  (Iowa) 

NONPAREIL. 

published  evenings  and 
Sunday.*;  —  circulation 
23,655  —  were  con¬ 
ducted  by 

BILL  MATTHEW 

Newspaper  Broker 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
\V.  H.  Glover  Co.,  Ventura,  Calif. 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  Ala.  Phone  646-3367, 

Florida  Broker-Consultant 
L.  PARKER  LIKELY 
Box  431  —  St.  Petersburg  33731 

THROUGH  OBSERVANCE  of  maxi¬ 
mum  security  and  extra  transfer  serv¬ 
ices,  Newspaper  Service  Company,  Inc., 
has  been  chosen  to  handle  sales  of  many 
of  the  South’s  better  newspapers.  P.O. 
Dr.  12428,  Panama  City,  Fla. 

Newspapers  For  Sale 

CALIFORNIA  EXCLUSIVE  WEEKLY 
$18,000  down  buys  well-quipped  plant, 
rural  trading  area,  scenic  isolated  field. 
Hunting,  filing,  recreation  unlimited; 
mild  climate.  Jos.  A.  Snyder,  Newspa- 
t)er  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. 


BILL  MATTHEW,  Newspaper  Broker, 
129  Buena  Vista  Dr.,  Ihinedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phoner  AO  (813)  733-2966. 


Fillers 

COPY  EDITORS  save  time  in  page 
make-up  with  HANDY  FILLERS, 
printed  copy,  tai>e.  P.O,  Box  5461,  San 
Francisco. 

Library  Consultants 

$50  A  DAY  plus  air  travel,  lodging, 
buys  services  experienced,  currently 
employed  newspaper  librarian,  week¬ 
ends.  Box  1249,  ^itor  &  -Publisher. 

Press  Engineers 


Newspaper  Presses  and  Qbnveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave.  •  1315  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

ERBXrriNG.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


NEWSPAPER  SERVICES 

Press  Engineers 

W.  E.  STANLEY  CO.  &  SON 
Newspaper  Engineers 
Fox  Lake.  III.  60020 
(312)  Justice  7-5061 
Erection — Moving — Rebuilding 
Center  rings  and  dim  rebuilt 
and  turned  in  your  own  plant. 

Newspaper  Press  Installations 
MOVING-REPAIRING— TRUCKING 
Exi>ert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 


EQUIPMENT  MART 

Composing  Room 

FOR  SALE:  AUTOSETTER,  Linotype 
tape  operation.  Practically  new.  Rotary 
Co.  Cresskill,  N.J.  (201)  667-4040. 


PHOTON  model  200  with  Amici  prism, 
pi  mat  attachment,  film  and  paper 
magazines,  and  two  discs  with  popular 
typefaces.  Machine  in  tip-top  shape. 
Box  1293,  Editor  &  Publisher. 


MODEL  31  LINOTYPE— 4  magazines, 
electric  pot,  ser.  #  around  67800. 
Original  owner.  Excellent  condition. 
Can  be  seen  running.  Locker  Ptg. 
Equipment  Co,,  Passaic,  New  Jersey 
(201)  777-5450. 


TELETYPESETTER.  Ser.  #6616. 
Mint  condition.  Typesetter  Service,  303 
W.  42nd  St..  New  York,  N.Y.  10036. 

iniminiiiminiiiimiiiiimiiiiM 


CLASSIFIED  ADVERTISING 
Order  Blank 


129  Buena  Vista  Drive 

DAILY  1 

i 

Dunedin,  Florida 

NEWSPAPERS 

Name 

3 

= 

Address - 

3 

★  ★  ★  ★  ★ 

If  you  are  not  receiv- 

3 

= 

in  our  daily  news- 

M 

City 

i 

Explore  the  possibili- 

paper  offerings,  please 

i 

1 

ties  of  .selling  your 

write  fully  today.  IVe 
have  daily  availabili- 

1 

State — - Zip  Code 

property  on  a  complete- 

ties  for  qualified  cli- 

By 

3 

ly  confidential  basis 

ents!  1 

M 

without  any  obligation, 

g 

Classification 

3 

of  course. 

1 

s 

1 

JACK  L.  STOLL  1 

1 

Copy 

j 

★  ★  ★  ★  ★ 

And  Associates 

s 

1 

Call  or  write: 

BILL  MATTHEW 
Newspaper  Broker 
129  Buena  Vista  Drive 
Dunedin,  Florida 

AC  (813)  733-2966 


6381  Hollywood  Boulevard  '  m 
Los  Angeles  28,  California  I  B 


Newspapers  Wanted 

NiXjRO  PUBLISHER  seeks  weekly  in 
NYC  area  grossing  $150,000.  Box  1321, 
Elditor  &  Publisher. 


SM-ra-PINANCING-APPRAISALS 
-v  Publishers  Service 

Greensboro.  N.  G  27402 


^  MAL  Agency,  1603  Nazareth, 
-■■■iftfgynp’  Mich.  Phone  349-7422 
-r  _*’ssrieaz  No.  1  Newspaper  Broker” 

NOT  niE  DOWN  PAYMENT 
■  the  newspaper — it’s  the  per- 

1  Md  ability  of  the  buyer.  This 

i^y  ws  insist  on  personal  contact 

^.paCHNER  AGENCY 
f'  '  IM.  Mt.  Pleasant.  Michigan 

‘^fDlTOR  8i  PUBLISHER 


TOP  EDITOR,  substantial  capital, 
seeks  working  interest  or  control  small 
daily ;  other  profitable  journalistic  en¬ 
terprise.  Confidential.  Box  1299,  Eklitor 
&  Publisher. 

Printing  Plants  For  Sale 

WESTERN  PRINTING  PLANT— Gross 
$736M;  price  $630M.  Dean  Sellers,  625 
E.  Main,  Mesa,  Ariz. 

Business  Opportunities 

50%  INTEREST  AVAILABLE  in  es¬ 
tablished  Canadian  newsphoto  agency 
with  many  U.S.-Canadian  clients.  No 
similar  competitors.  Extensive  world 
exchange  agreements.  Reasonable  cash 
opens  door  to  present  untapped  mar¬ 
kets.  Box  1291,  Editor  &  Publisher. 

for  March  6,  11965 


S  Q  Assign  a  box  number  and  mail  my  replies  daily 
g  To  Run:  Times  Till  Forbidden 

g  Mail  to: 

i  EDITOR  &  PUBLISHER  •  SSO  Third  Avesas  •  Now  Yerh,  Now  York  10022 
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Equipment  Mert 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLAC 


Composing  Room 


THE  NATION’S  NEWSPAPER  FX)RMS 
roll  on  L.  &  B.  Heavy  Duty  Newspajwr 
Turtlea — (84.60  to  (97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY,  111-113  W.  Market  St., 
Elkin,  North  Carolina.  Ph.  919-835- 
1513. 


INTERTYPE  magazines,  reconditioned. 
90  channel,  brass:  split  magazines,  72 
channel,  light  weight,  practically  new. 
Locker  Ptg.  Equipment  Co.,  Passaic, 
New  Jersey  (201)  777-5460. 


Presses  &  Machinmry 


SCOTT  PRESSES— 23-9/16" 


Perforator  Tape 


LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  (.31  per  roll 
for  8"  and  (.96  for  14" — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio 


14  UNITS— 2  FULL  COLOR  DECKS— 
4  HALF  COLOR  DECKS— REVERSES 
—2  HEAVY  DUTY  3/2  DOUBLE 
FOLDERS  WITH  CONVEYORS— 14 
REELS,  TENSIONS  AND  WOOD 
ELECTROTAB  PLASTERS  —  TRACK¬ 
AGE  —  HURLETRON  COLOR  REGIS¬ 
TER  (XJNTROL  —  WEB  SEVERING 
DEVICES  —  MAGNETIC  CYLINDER 
BRAKES  —  PORTABLE  COLOR 
FOUNTAINS. 


Presses  &  Machinery 


WOOD  JR.  AUTOPLATE 
WOOD  HEAVY  DUTY 
AUTOSHAVER 


Photoengraving  Equipment 


This  is  high  speed  equipment— 45,000 
per  hour — with  Cylinder  Gears  in  Oil 
Casinip.  Can  be  split  up  as  2  Presses 
to  suit  your  requirements.  Available 
immediately — Located  Vancouver,  B.  C. 


FAIRCHILD  F-267  SCAN-A-GRAVER 
for  sale.  Very  reasonable.  Write  Box 
1248,  Editor  &  Publisher. 


BEN  SHUtMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


FOR  SALE 

Hoe  Web  Press  #1082,  2  units  4  plates 
wide,  2  decks,  1  double  former,  32 
pages  collect,  16  pages  straight;  1  Hoe 
curved  plate  casting  box;  1  Hoe  plate 
reamer ;  1  chilling  block ;  1  Sta-Hi 
Former^Scorcher;  1  Goss  Mat  Roller 
#16  3  H.P.,  motor  220  volts  3  amps.; 
Linotype  #33176  Model  8,  3  mag.; 
Linotype  #30081  Mod.  14,  3  main,  2 
aux.  mag.;  Linotype  #15912  mod.  8. 
3  mag. ;  Intertype  #6762.  mod.  C,  2 
mag. ;  1  Web  page  proof  press;  27 
turtles  and  chases;  closed  type  cabinet 
with  type;  steel  base;  Mag.  base,  for 
12  pica  col.  Router  and  mis.  pieces  of 
composing  room  equipment. 

Contact:  Mr.  Lewis  A.  Stearman 
General  Manager 
THE  ALEXANDRIA  GAZETTE 
317  King  St.,  Alexandria.  Va. 

King  9-0004 


Wanted  to  lluy 


32  AND  POSSIBLY  48-PAGE  PRIr 
23  A"  cut-off,  not  too  old.  not  ns. 
than  two  decks.  Daily  Iberian  M- 
Iberia.  La.  ’ 


NEWSPAPER  PRESSES 
COMPLETE  PI,.\NTS 
MAT  ROLLERS 
STEREO  EQUIl'ME2fT 


BEN  SHULMAN  ASSOCIATE' 

60E.  42  St..N.Y.,N.Y.10017.  0X7. 


Utout 


'maUtiaiig 


Linotypes — Intertypcs — Ludlowi 
PRINTCRAFT  REPRE.SENTATTVB 
136  Church  Street,  New  York  7,  N,  j 


Presses  &  Machinery 


5-UNIT  GOSS  PRESS 

Arch  Type— 22-3/^" 


GOSS 

23-9/ 


HEADLINER 
16"  Folider 


One  Ebctra  Color  (Cylinder  plus  two 
Reverses,  for  Full  and  Spot  Color, 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 


Includes  double  l>alloon  formers,  crows 
nest,  angle  bar  section.  Right  folder 
complete — left  folder  former  and  frame 
only. 

Available  Now  I 


Excellent  condition.  Located  California. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


"UPECO" 


HOE  Super  Production  Press.  6-units 
with  double  2-to-l  folder.  22%  inch 
cut-off.  Serial  #2911.  Deliver^  new 
in  1941.  Paper  width  60  to  68  inchee. 
Diameter  38  inchee.  Four  sets  of  angle 
bars,  two  in  front  and  two  in  back  of 
folder.  Frame  drilled  for  two  addi¬ 
tional  sets  of  angle  bars.  Web  severing 
devices  on  all  units.  Electric  brakes  on 
all  units  and  folders.  Hoe  reels  and 
automatic  belt  tension  on  all  units. 
Cutler-Hammer  conveyor  and  delivery 
table.  Main  press  drives,  150  HP-DC 
motor  with  inching  motor  and  DC 
controls.  Standby  drive.  80-HP-DC 
motor,  inching  motor  and  DC  controls. 
Press  may  be  seen  running  daily. 
Available  June.  1965,  direct  from 
owner.  Contact:  H.  S.  Rand.  Jr.,  The 
Evening  Press  Binghamton,  New 
York.  Telephone— (607)  722-3411. 


WANTED 
23  9  16"  CUT-OFF 
PRESS 


incorporating 
I  4  PRINTING  UNITS 

I  and  DOUBLE  FOLDER 

I  with  or  without 

!  Stereo  Casting  Equipment 

Written  Specifications  to— 
i  IAN  B.  KERR, 

I  C/  ROOSEVELT  HOTEL 
I  45th  ST.  AT  MADISON, 
j  NEW  YORK,  17  N.Y. 

I  Between  March  29th  and 
April  9th,  1965 


Lyndhurst,  New  Jersey 
N.J.  201-438-3744  N.Y.  OX  5-6458 


40-PAGB  TABLOID  Rotary  Goss 
Press,  some  color  flexibility ;  20  chases; 
good  printer.  Available  immediately 
— attractively  priced.  Contact:  Wm. 
Spear,  Matzner  Suburban  News 
Wayne,  N.  J.  Call  collect;  (AC  201) 
OX  6-3000. 


24-PAGE  DUPLEX  TUBULAR  2/1 
model,  excellent  condition,  complete 
stereo  equiiranent.  Available  immedi¬ 
ately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.Y.,  N.Y.  10017.  OX  7-4690 


LIQUIDATING  BUSINESS 
Vanguard  Rotary  Offset  Press 
For  sale,  four  units.  Will  run  one  to 
four  webs  of  15  inch  to  35  inch  width. 
Equipped  for  four  color  process  and 
black  and  white.  Folds  newspaper  fold 
quarter  or  half  page.  Available  immedi¬ 
ately.  Easily  moved  without  disman¬ 
tling. 

Advertising  Center,  11128  So.  Halsted  St. 
Chicago,  III.,  60628  Phone  312-264-5328 


8-UNIT  GOSS  23-9/16" 

With  2  extra  color  cylinders,  two 
reversible  units  for  full  color.  Two 
double  folders.  C-H  conveyors,  reels. 
AC  drives. 


23A"  CYUNDER  for  Sta-Hi 
curve  plate  router,  model  #10;orvi 
trade  present  22%"  cylinder 
less  than  five  years  old.  Lelsnd  Saitk 
The  Trentonian,  Trenton,  NJ.  Otm 


HASSIFI 
it 

bMCltioi 


Wpen). 


Can  be  divided.  Available  immediatelyt 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


HORSESHOE-SHAPED  COPY  TABU 
with  drawers  is  needed  by  small  al¬ 
lege  newspaper.  Write:  Businsai  Mp. 
Northern  Star,  Northern  III.  Ushr 
sity,  DeKalb.  III. 


16-PAGE  TUBULAR  2/1  Model.  Per¬ 
fect  condition.  Complete  stereo,  includ¬ 
ing  Sta-Hi,  Vacuum-bark  Caster,  Mat 
Roller,  etc.  Box  1296,  Editor  &  Pul>- 
lisher. 


4-UNIT  GOSS— 211/2" 


GOSS  UNIT  COLOR  CYLINDER 
22%"  cut-off.  now  available  I 
Add  to  your  present  press 
GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise.  Idaho 


2  DOUBLE  FOLDERS  —  BALLOON 
FORMERS  —  CONVEYORS  —  COLOR 
CYLINDER  —  REVERSE  —  REELS  — 
TRACKAGE  —  AC  MOTORS. 

Fully  equipped  for  full  color 
WOOD  PONY  AUTOPLATE— 
VACUUM  BACK 


.MILLER  20  X  26  SIMPLEX  PRESS. 
Excellent  condition.  Serial  No.  7064. 
208-220V.  Complete.  Includes  Flo-Mix 
powder  sprayer,  10  chases,  6  extra 
form  rollers,  6  extra  rider  rollers:  also 
8  extra  cut  rrllers  for  special  jobs. 
Price  (1675.  Contact:  LEBANON 
DAILY  NEWS,  Lebanon,  Penna.  Peter 
P.  Rudegeair,  Jr.  Phone  (717)  272- 
5611. 


LATE  MODEL 
TUBULAR  &  ROTARY 
NEWSPAPER  PRESSES 
ROUTERS  &  MAT  ROLLERS 


BE29  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.  Y.  17  OX  7-4690 


T.V.  GUIDE  streamlined  I 
COLE  folder  can  GLUE,  FOLD. 
TRIM  one  cg>eration.  Folders 
available  for  Rotary  Presses 
%,  %,  dbl.  par.  or  comb. 
Okla.  City  Mach.  Wks..  Inc. 
1637  W.  Main,  Okla.  City.  Okla. 
AC  405  CE  6-8841. 


JOHN  GRIFFITHS  CO.  INC 

420  Lexington  Ave.,  N.  Y.,  N.  Y.  IW 


HELP  WANTED 


,4dniinistratire 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


DUPLEX  STANDARD  TUBULAR 
16-page,  2  to  1  model.  40  H.P.  AC 
drive,  stereo,  sta-hi,  mat  roller. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Equipment  Dealers" 
11426  Penrose  St..  Sun  Valley,  Calif. 


CONTROLLER  —  For  newipspe 
Southern  California.  Experienoed  ill 
costs,  budgets,  and  supervision,  BOl!  m  hi 
processing  experience  desirsbia  ^efiMrienci 
1232,  Editor  b  Publisher. 


6  UNIT  SCOTT  223/4" 

Steel  cylinders,  roller  bearings.  2  heavy 
duty  folders,  reels,  tensions,  C-H  con¬ 
veyors,  stripping  &  numbering  attach¬ 
ments.  Stereo  equipment.  Location. 
Detroit. 


Will  sell  as  4  unit  press  if  desired 


BEN  SHULMAN  ASSOCTATES 
60  E.  42  St.. N.Y..  N.Y.  10017.  OX  7-4590 


ASSISTANT  PERSONNEL  DIR. 

for 

THE  WASHINGTON  POST 

Man  or  woman  to  start  mid-F»bnmr 
Ideal  candidate  has  at  least  2  •daw 

newspaper  personnel  and  is  PsyebokJ  >j, 

MA  who  is  well  versed  in  interview  i  for  u 
and  testing  techniques  and  in  <»  i'll  let 
I  management.  Write  L.  B.  Rock.  » YOU. 
i  Personnel  Director,  The  Washinfl*  rtiing 
Post.  1515  “L"  St..  N.W.,  Wa8hinttti|lo  Poi 
D.  C.  2000.1. 


MODEL  “E"  GOSS,  1949.  Excellent 
condition.  Rons  5-M  per  hour  smoothly. 
(8,000.  Four-year-old  Ludlow,  electric 
pot.  assortment  of  fonts,  just  like  new, 
$6,600.  Northville  Record,  Northville, 
Michigan. 


WILL  EMPLOY  COUNTRY  EWTOfoP-FL 

and  manager  for  143-year-old  mm 
Complete  charge  of  newspaper  and  J 


shop.  Southern  New  York.  Box  din 


Editor  &  Publisher. 


GOSS  COX-O-TYPE  SN  210  complete 
with  motor,  controls,  chases  and  ac¬ 
cessories.  Avail.  60  days.  See  it  op¬ 
erate  Wednesdays  or  Thursdays.  Sincell 
Pub.  Co.,  Oakland,  Mau-ylsind. 


EXPERIENCED  ALL  PHASES  I 
politan  Newspaper  Management 
eration  and  production,  labor  < 
latest  machinery,  computer 
tion,  plant  layout,  cost  control, 
in  confidence  complete  resume 
1329,  Editor  &  Publisher. 
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elp  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Advertising  Sales 

Display  Advertising 

Display  Advertising  | 

Editorial 

ppOBTUNn'.  for  successful  riassi* 
or  display  -alesman.  No  age  limit, 
to  travel.  Must  have  car.  Contact 
finance,  real  estate,  insurance 
et  al..  for  established  nation- 
STdispIsy  news  service.  High  com- 
juions.  Zones  3  and  C.  Reply  in 
j:rt  confidence  to  Box  1328,  Editor 
;  PnUither. 

Artist ’i-Cartoonists 

tout  artist  to  work  with  ad- 
’  staff  of  fast-growing  semi¬ 
offset  newspaper  in  Portland 
ga.  Group  insurance  and  profit-shar- 
bsDsfits.  Send  complete  resume  and 
fiM  of  work  to  Box  1236,  Editor 
Publisher.  All  leplies  held  confi- 


Circulation 

ppBRIBUCED.  AMBITIOUS,  aggres- 
in  circulation  manager  for  7,000  cir- 
•ution,  evening,  with  "Little  Mer- 
aul  Plan."  Chart  Area  5.  Send  com- 
yii  resume  with  references  to  Box 
'i,  Editor  &  Publisher. 

Classified  Adtertisiiif’ 

SALESMAN  23  to  35 
ii:ib  1  to  3  years’  exirerience,  $100  to 
j  alary  and  bonus;  5  to  10  years' 
'.pcncnce,  $125  to  $150  salary  and 
■  ru!.  His  is  your  opportunity  to 
cp  into  a  large  Metropolitan  market 
Tff  million  leople  in  Area  5.  Write 
.'  If  complete  work  resume,  plus 
jjjj  |■•:w«lc*s.  to  Box  1288,  Editor  & 


1.1SSIFIED  MANAGEJR  for  booming 
nap  of  Suburban  and  In-City  weekly 
ski^ons  ((>aid  newspapers  and 
Spin).  Circulation  package  now 
D«  IM.OOO  and  growing.  Must  be 
njeienced  in  promotion,  staff  train- 
j(.  etc.  A  great  opportunity!  Salary 
lai  incentive  open.  All  replies  strictly 
■xSdential.  Area  6.  Resume  to  Box 
SI,  Editor  &  I^blisher. 

SALESWOMAN  21  to  30 
fdi  1  to  3  years’  experience  $80  to 
ulary,  plus  commission ;  3  to  6 
an’  experience  $90  to  $100,  plus 
wmiision.  Good  opportunity  for  ad- 
uoment.  Paper  over  275,000  in 
ext  (.  Box  1252,  Editor  &  Publisher, 

Display  Advertising 

iiraiENCEID  AD  MAN— Sales,  lay- 
<t  maauement;  to  head  3-man  ^ 

Prise.winning  weekly,  Hudson 
'dky,  Ehccellent  salary.  Publisher, 
■'tin#  Herald,  Walden,  New  York, 


ADVEHUnSING  SALESMAN  —  North 
Jersey’s  fastest-growing  daily  news¬ 
paper  needs  an  experienced,  hard-hit¬ 
ting  salesman  in  its  display  advertis¬ 
ing  dei>artment.  Send  resume,  salary 
requirements  to:  Personnel,  l^e  Rec¬ 
ord,  150  River  St.,  Hackensack,  N,  J. 

JOIN  niEI  ADVER'nSING  STAFF  of 
the  Times-News,  Kingsport,  located  in 
eastern  Tennessee,  beautiful  TVA 
lakes,  mild  winters,  excellent  schools 
and  near  the  Great  Smokey  Mountain 
Range.  You  must  be  experienced  with 
ability  to  aggressively  sell  our  market, 
energetic,  strong  on  copy,  layout,  sales 
promotion;  we  offer,  go^  salary,  in¬ 
centive  plan  and  good  working  condi¬ 
tions.  P’orward  your  resume  including 
experience,  past  employment  and  ref¬ 
erences  to;  P.  Kohl,  Personnel  Man¬ 
ager,  Kingsport  Times-News,  Kings¬ 
port,  Tenn. 

WE3  NEED  A  COMPETTENT,  experi¬ 
enced,  aggressive  retail  manager  for 
southern  competitive  market.  Supply 
full  information.  Absolutely  confiden¬ 
tial.  Write  Box  1285,  Editor  &  Pu^ 
lisher. 

1)ISPL.\Y  ADVEIRTISING  SALESMAN 
Preferably  college  trained  in  advertis¬ 
ing.  Must  have  experience  in  the  field. 
Age  30  to  45.  A  top  metropolitan 
morning  daily.  Middle  West.  Elxcep- 
tional  salary  and  fringe  benefits.  Box 
1315,  Editor  &  Publisher. 

ENTHUSIASTIC.  YOUNG.  experi¬ 
enced  salesman  for  Central  Coastal 
California  15,000  daily.  Completely 
cold  type  offset  plant.  Young  man  we 
are  looking  for  has  the  character  and 
drive  to  grow  with  our  organization 
...  a  25-paper  Scripps  Ijeague  opi>or- 
tunity!  Complete  resume  and  refer¬ 
ences  io;  R.  S.  Magee.  Publisher, 
Santa  Maria  (Calif.  934561  Times. 

PASTEUP  MAN  OR  GIRL-ETilDAY 
for  promotional  ad  layout  work.  Good 
home  for  experienced  person  if  con¬ 
scientious  and  dependable.  Send  resume 
today  to  the  Polk  Shopper.  913  S. 
Florida  Ave.,  Lakeland,  Florida  33803. 

RETTAIL  MANAGEJR  needed  on  grow¬ 
ing  Zone  5  group.  If  you  are  ready  for 
more  responsibility,  think  you  can 
handle  the  details  of  a  retail  depart¬ 
ment  plus  a  few  accounts  then  let’s 
talk.  Resume  to  Box  1320,  Editor  & 
Publisher. 


ARE  YOU  THE  CREA-nVE 
SALESMAN  WE  WANT? 

I  nw  have  had  at  least  three  years’ 
JWience  in  retail  advertising  sales — 
wo  know  how  to  sell  with  creative 
you  are  willing  to  put  in  a 
i.  ^’s  work — if  you  would  like  to 
^  in  the  most  exciting  city  in  the 
^i^Uien  you  may  be  the  man  we 
“V  looking  for  to  fill  a  vacancy  on  our 
'ml  rtaff. 

•I  »  complete  resumd.  including  sal- 
7,  and  let  us  know  what  YOU  can 
US.  If  it  sound  good  enough. 
.  L'*!  you  know  what  WE  can  do 
»ipu.  Harry  E.  Hayes,  Retail  Ad- 
Manager.  The  Houston  Post. 
!!:  ”ol»  Avenue.  Houston,  Texas 


^•FUGHT.  EXPE2IIENCED.  ag- 
advertising  man  for  number 
JjWbon  in  fast-growing  market. 

climate,  ideal  working  conditions; 
****••.  rrtirement,  benefits,  incen- 
■’Wm,  with  future  promotion  in 
chain.  Fifty  million  Amistad 
™  “2™.  construction.  Send  experi- 
JV.'oicnmg  immediately;  also  need 
T'^img  salesman,  ambitious.  Write; 
Manager.  Del  Rio  News- 
Box  C.  or  call.  Del  Rio.  Texas. 

DITOR  &  PUBLISHER 


SALESMAN  j 

Our  steady  growth  has  created  the 
need  for  an  additional  creative 
salesman  who  wants  the  oppor¬ 
tunity  to  grow  with  a  progressive 
firm.  Must  be  capable  of  develop¬ 
ing  new  business  as  well  as  service 
establishe<l  accounts.  Liberal  sal¬ 
ary  plus  commissions,  bonuses  and 
all  company  benefits.  We  are  lo¬ 
cated  in  one  of  the  country’s  major 
retail  markets  in  Zone  3.  Age  21- 
40.  Write  fully  to; 

Box  1330,  Editor  &  Publisher. 
SELF-STARTER 

Aggressive  advertising  salesman  want¬ 
ed  by  large  advertising  firm  in  its  95th 
year  of  business.  Top  income,  excellent 
working  conditions.  Mileage,  insurance 
and  many  other  fringe  benefits.  Send 
resume  and  reference  to  Box  1302, 
Ekiitor  &  Publisher. 

YOUNG.  AGGRESSIVE  SALESMAN— 
If  you  have  what  it  takes  to  succeed  in 
a  highly  competitive  Southern  Cali¬ 
fornia  Market,  you  can  build  a  great 
future  with  this  well  known  chain  of 
daily  newspapers.  Air-mail  full  resume 
to  Box  1314,  EJditor  &  Publisher. 

YOUNG  DISPLAY  AD  SALESMAN 
nee<led  by  small  Illinois  daily.  New  off¬ 
set  plant,  expanding  market  stimulated 
by  new  ($50.million  annual  payroll) 
industry.  Reply  by  letter  to;  Advtg. 
Mgr..  Daily  Republican.  Belvidere,  III., 
61008. 

for  March  6,  1965 


DAILY  IN  35,000  CLASS  is  adding 
to  7-man  staff.  EJxperience  and/or  col¬ 
lege  depea  essential.  Elstablished  tar- 
ritoiy  including  cross  section  of  ac¬ 
counts.  We  are  seeking  a  man  who 
can  develop  full  potential  of  accounts. 
Knowledge  of  marketing,  layout  and 
copy  necessary.  Ebccellent  living  and 
working  conditions.  Good  straight  sal¬ 
ary  and  fringes.  Send  complete  resume, 
experience.  Confidential.  Wm.  H.  H. 
Bierbaum,  Alton  Telegraph,  111  E. 
Broadway,  Alton,  Illinois,  62004. 


METROPOLITAN  AWARD-WINNING 
morning  and  Sunday  newspaper.  Chart 
Area  8,  has  immediate  openings  for 
qualified  copy  readers  and  reporters. 
’Hiis  is  an  ideal  situation  for  young 
people  who  wish  to  move  out  of  the 
small-paper  category.  Give  full  details 
of  education  and  work  experience  in 
first  letter  to  Box  1156,  EJditor  A 
Publisher. 

COPY  DEJSK — State  Capital  morning 
daily  in  Zone  6  has  two  copy  desk 
openinp.  Will  consider  well  qualified 
men  with  limited  experience.  Box  1245, 
EJditor  &  Publisher. 

EJDITOR.  experienced.  Area  5  Chicago 
small  daily  community  newspaper.  Sal¬ 
ary  plus  benefits,  insurance  and  hos¬ 
pital  plan.  Reply  in  confidence.  Box 
1225,  EJditor  &  Publisher. 

GENEJRAL  ASSIGNMENT  REPORTED 
experienced,  for  60,000  daily  New  York 
metropolitan  area.  Box  1247,  EJditor 
A  Publisher. 

REJPORTEIR  for  general  assignments 
wanted  by  prize-winning  evening  daily  1 
in  community  of  50,000.  Five-day  week, 
bonus,  profit-sharing,  sick  pay,  insur¬ 
ance,  on  top  of  excellent  starting  pay 
plus  merit  raises.  Best  working  condi¬ 
tions — professional  staff.  EJxcellent  fu¬ 
ture  in  expanding  newspaper  group. 
Send  details  of  education,  training,  ex- 
IMrience,  to  Box  1224,  EJditor  &  Pub¬ 
lisher. 

STAET  MAN  with  photo  and  editing 
background  to  handle  county  desk  and 
court  house  beat  on  this  6-day  county- 
seat  winner  of  National  Picture  and 
Typographic  Awards  just  this  week. 
This  college  city  of  20,000  is  ideal 
for  single  or  family  man  who  seeks 
generous  insurance  benefits,  air-condi¬ 
tioned  offices,  attractive  starting  sal¬ 
ary  and  potential  of  permanence  with 
young  and  aggressive  news  associates. 
Call,  write  or  wire  for  immediate  open¬ 
ing  stating  full  credentials  and  refer¬ 
ences.  Suggest  personal  interview  if 
applicant  is  in  Ohio  area.  This  is  no 
job  for  a  J-student  or  beginner.  How¬ 
ard  Smallsreed,  Managing  EJditor,  The 
Ashland  (Ohio)  Times-Gazette. 

BUSINESS-INDUSTRY  reportei^-good 
knowledge  of  field,  for  enterprising 
Northern  Ohio  daily,  33,000  in  poten¬ 
tial  prosperity  area.  Resume  requested. 
Box  1290,  Editor  &  Publisher. 


COPY  DESK 

Permanent  spot  on  our  copy 
desk  now  available.  EJxcellent 
working  conditions  with  young, 
amiable  crew.  If  you  like  to 
hunt,  fish,  canoe,  we’re  sur¬ 
rounded  by  10.000  lakes.  Send 
qualifications  to: 

Personnel  Department 

ST.  PAUL  DISPATCH 

St.  Paul,  Minn. 


COPY  DEJSK  OPENING  The  Detroit 
(Mich.)  News.  Top  pay,  pension  and 
other  ^nefits.  Address:  Herbert  Moss, 
News  EJditor. 


BLOSSOMING  OFFSEH'  DAILY,  cir¬ 
culation  6,000,  in  Ohio,  needs  photog¬ 
rapher- reirarter  April  1.  Photography 
essential.  Work  to  include  beat,  many 
features.  Send  samples  of  work  with 
first  letter.  Box  1270,  EJditor  &  Pub¬ 
lisher. 

HOW  WOULD  YOU  UKE  TO  RAMROD 
a  red  hot  City  Room  7  Middle  south 
daily.  Sell  us  your  aspirations  and  am¬ 
bitions  I  Confidential.  Write  Box  1254, 
EJditor  &  Publisher. 

JOURNALISM  FACULTY  positions 
open.  We  are  looking  for  the  best 
qualified  young  newsmen  in  the  coun¬ 
try.  Box  1264,  EJditor  &  Publisher. 

MATURED.  HARD-WORKING  Man¬ 
aging  EJditor  to  take  over  operation  of 
old-established  Zone  2  weekly.  Can’t 
pay  top  salary,  but  results  will  lie  re¬ 
warding.  Age  no  barrier.  Qualifications 
and  requirements  to  Box  1280,  EJditor 
&  Publisher. 

METROPOLITAN  DAILY  (N.Y.C.) 
seeks  young,  competent  copy  reader 
interested  in  finance  and  business. 
Good  opportunity  for  right  man.  Box 
1272,  EJditor  &  Publisher. 

TOLICB  REPORTER  —  Central  Vir¬ 
ginia  daily  has  immediate  opening  on 
police  beat.  Must  be  accurate,  reliable ; 
experience  preferred.  Numerous  fringe 
l>enefits.  Contact:  David  W.  Wright, 
Managing  EJditor,  News,  Lynchburg, 
Va. 

PRIZE-WINNING  MORNING  PAPER 
seeks  a  reporter  and  sports  writer 
with  some  experience.  Elve-day  week — 
attractive  opportunity  to  right  men. 
Contact:  Managing  EJditor.  Savannah 
Morning  News,  Savannah,  Georgia 
31402.  _ 

REPORTEJR.  general  assignment;  em¬ 
phasis  City  H^l;  some  desk  experience 
preferred.  Start  immediately.  Mason 
City  (Iowa)  Globe-Gazette,  daily  cir¬ 
culation  27,000. 

SMALL  ZONE  5  DAILY  offers  com¬ 
plete  freedom  for  sports  editor.  Oppor¬ 
tunity  to  grow  with  department.  City 
of  12,000  in  recreational  area.  Per¬ 
manent  position.  Send  resume  and  sal¬ 
ary  expected  to  Box  1278,  EJditor  & 
publisher. 

SPORTS  EJDITOR  for  upper  mid-west 
small  city  6-aftemoon  daily  that  main¬ 
tains  high  level  of  sports  coverage. 
Ssdary  $7,600  and  up  depending  on  ex¬ 
perience.  Company-paid  pension-life 
insurance  and  hospitalization-surgical 
insurance  programs,  other  benefits.  At¬ 
tractive,  progressive  community  with 
newspaper  to  match.  Box  1260,  EJditor 
&  Publisher. 

STATE  EDITOR  for  30,000  Northern 
Ohio  daily  in  growth  territory.  Oppor¬ 
tunity  for  man  on  way  iip  with  expe¬ 
rience  in  editing,  make-up,  staff  man¬ 
agement  on  comparable  paper.  Send 
resume.  Box  1250,  EJditor  &  Publisher. 

THE  HI31ALD-TIMEJS,  Manitowoc. 
Wis.,  wants  reporter  able  to  cover  all 
beats — handle  features.  Give  all  de¬ 
tails  in  first  letter  to:  EJditor. 

WOMAN,  to  be  in  charge  of  social 
news,  write  features,  reporting.  Make¬ 
up.  English-Jewish  weekly,  ^nd  re¬ 
sume.  Jewish  News,  32  Central  Ave., 
Newark,  N.J.  07102. 

YOUNG  AMBmOUS  NEWSMAN, 
with  dedication  to  truth,  and  willing¬ 
ness  to  dig-— for  leg  and  research  work 
on  as  on-air  substitute  for  crusading 
commentator  based  in  Wisconsin’s  cap¬ 
ital  city.  Send  biography,  references, 
salary  required  to  P.  O.  Box  3097, 
Madison.  Wisconsin.  Phone  (608)  244- 
1394. 

YOUNG  WOMAN  WHITER  wanted  to 
assist  with  women’s  and  social  pages 
on  weekly  newspaper  in  medium-sized 
Pennsylvania  city.  Attractive  opiwrtu- 
nity.  Write  fully  in  first  letter,  stating 
background,  qualifications,  salary  re¬ 
quirements  to  Box  1292,  EJditor  & 
Publisher. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Free  Lance 


HELP  WAM  ED 

MiacellanP'fut 


TWO  OPENINGS.  Sports  writer  (and)  , 
polioe  court  reporter,  for  Central  Vir- 
Kinia  6..day  p.m.  daily.  Good  pay  and 
pleasant  working  and  living  conditions. 
Prefer  Southerners  with  at  least  2 
years'  experience.  Reply  to  Box  1268, 
Editor  &  Publisher, 


A  CHALLENGING  REPORTING  posi¬ 
tion  covering  the  major  news  of  a  vil¬ 
lage  of  30,000  in  a  top  suburban  area. 
In-depth  reporting  and  feature  writing 
as  well  as  straight  news  coverage. 

Prefer  young  man  eager  to  help  a 
growing  orgranization  move  iihead  in 
a  dynamic  suburban  market.  Must  be 
college  grad  with  some  experience.  Ex¬ 
cellent  future. 

Progressive  chain  of  five  award-win¬ 
ning  weeklies  on  Chicago’s  North 
Shore.  New  otfireB.  David  Roe.  Hol¬ 
lister  Newspapers,  Wilmette,  III.  60091. 


AGGRESSIVE  YOUNG  NEWS  MAN 
with  experience  in  reporting,  layout, 
and  photo.  Fast  i>aced  metropolitan 
weekly  in  South  Florida  with  unique 
advancement  opportunities.  Good  sal¬ 
ary  to  right  man.  Apply  Box  1325, 
Editor  &  Publisher. 


AGRICULTURAL  WRITER  -  EDITOR 
by  publisher  of  specialized  national 
farm  magazines.  Zone  5.  Farm  back¬ 
ground,  agricultural  journalism  pre¬ 
ferred.  Gocd  opportunity  for  man  ready 
to  make  first  or  second  move.  Give 
brief  summary  background  and  expe¬ 
rience.  Box  1310,  Editor  &  Publisher. 


APPLICATIONS  INVITED 

Progressive  Southern  California 
morning-evening  combination  with 
an  earned  reputation  for  excellence 
has  a  continuing  interest  in  receiv¬ 
ing  applications  from  experienced 
or  promising  young  reporters  and 
desk  men  for  periodic  openings. 
Ability  and  potential  the  only 
criteria.  Ideal  working  conditions, 
attractive  lienefits.  All  replies 
confidential  and  acknowledged.  Box 
1238,  Editor  &  Publisher. 


ASSISTANT  NIGHT  EDITORIAL  su¬ 
pervisor  wanted  for  20.000-circulation 
campus  daily.  Good  pay.  ('hance  to  do 
graduate  work.  Box  1317,  Editor  & 
Publisher. 


COPY  DESK  —  Medium-size  afternoon 
daily  in  Zone  5  has  copy  desk  vacancy. 
Prefer  young  man  or  woman  with 
journalism  degree  and  desk  leanings. 
Box  1308,  Editor  &  Publisher. 


EXCITING  WASHINGTON  OPPORTUNITV 
.as  correspondent  for  muck  raking 
newsletter  in  consumer  health  field. 
$100  week  for  J-grad,  good  writer  who 
can  dig  behind  scenes  story.  Send  re¬ 
sume,  writing  samples  to:  Geo.  Spen¬ 
cer,  1817— 16th  St.,  N.W.,  Washing¬ 
ton,  D.C.  20009. 


FLORIDA  NEWS  JOB  for  J-grad,  25- 
35.  Requires  fast,  accurate,  self-start¬ 
ing  writer  for  spot  news,  sports  and 
features.  Send  complete  experience,  de¬ 
tails.  Box  1303,  Editor  &  Publisher. 


GENERAL  NEWS  REPORTER  want¬ 
ed.  Photo  experience  desirable.  Excel¬ 
lent  opening  on  small  up-state  New 
York  daily.  Write:  Editor,  Medina 
Journal-Register,  Medina,  New  York, 
giving  qualifications. 


GET  ON  A  FAST  TRACK  1  ! 

Wanted  — one  TALENTED  YOUNG 
COPY  EDITOR  for  our  rapidly-growing 
daily  business  newspaper  in  New  York 
City. 

We  publish  an  aggressive,  highly- 
respect^  nationally-circulated  tabloid 
that  thrives  on  new  ideas  and  crisp 
copy. 

Sitting  on  our  desk  now  are  (1)  our 
humor  columnist  (2)  a  Yale  drama 
critic  (3)  a  Texas  ^itor  (4)  a  220- 
pound  former  Michigan  State  grid  star. 

The  man  we  want  must  have  some 
newspai^r  experience  and  probably  is 
a  J-schooI  graduate.  One  word  of 
caution:  Don't  apply  unless  you  want 
the  chance  to  assume  added  responsi¬ 
bility  at  a  fast  clip.  We  don't  believe 
in  the  status  quo!  Box  1300,  Editor  & 
Publisher. 


FTNANCIAL  and  Business  Writer, 
metropolitan  daily.  Area  2.  Age  about 
30:  experience  desirable.  Active  inter¬ 
est  in  career  in  financial  journalism 
essential.  Fine  opportunity  for  telf- 
starter,  with  the  energy  and  imagina¬ 
tion  to  develop  his  own  beat.  Box  1326, 
^itor  &  Publisher. 


GKOWINO  S.W.  MICHIGAN  9-M  DAILY 
strong  on  local  news  to  overcome  com¬ 
petition,  seeks  reporter  for  its  No.  1 
spot  in  city  hall,  iwlitics.  features. 
Some  experience  required.  Camera 
knowledge  helpful.  Jules  L.  Wagman, 
News  Editor.  Niles  (Mich.)  Daily  Star. 


IMMEDIATE  OPENING  for  suburlmn 
reporter  on  New  York  State's  lively 
capital  p.m.  We're  looking  for  a  young, 
talented  reported  with  2-3  years’  small 
l>aper  experience,  and  ready  to  move 
up.  J-grad  preferred,  but  not  neces¬ 
sary.  Should  have  car.  Excellent  op¬ 
portunity.  All  l>enefits.  Send  full  re¬ 
sume  to:  Robert  H.  Fichenberg,  Man¬ 
aging  Ed..  The  Knickerbocker  News, 
.\ll^y.  New  York  12201. 


PROGRESSIVE  MIDWEST  DAILY 
needs  (2)  l>eginning  newsmen  to  staff 
county  bureaus  in  expanding  area. 
Competition  hea\T.  If  you’re  lazy,  don’t 
apply.  Salary  atove  average.  One  or 
two  years’  experience  needed.  Excel¬ 
lent  work  for  a  weekly  reporter  who 
wants  to  move  up.  Box  1322,  Editor 
&  Publisher. 


REPORTER 

Advertising  department  of 
large  corporation.  Zone  4. 
wants  experienced  reporter. 
22-30,  with  Journalism  de¬ 
gree.  Writing  skill,  thorough 
knowledge  of  grammar  and 
punctuation,  accuracy  and 
imagination  are  sought-for 
qualities.  Box  1305,  Editor 
&  Publisher. 


REPORTER  sought  for  one-man  news 
bureau  in  small  city  for  Oregon  after¬ 
noon  daily — 50,000.  Good  salary,  bene¬ 
fits  and  chance  for  advancement.  Col¬ 
lege  grad  only,  age  21-28.  Apply  in 
lierson  or  send  resume  to  Doug  Wilson, 
County  Editor,  Register-Guard,  Eugene, 
Oregon  97401. 


REPORTER 

Experience*!  comiietent  reporter  for 
75,000  circulation  daily  in  capital  and 
university  city.  Excellent  wage,  work¬ 
ing  conditions  and  fringes.  Send  full 
details  of  education,  training  and  ex¬ 
perience  to:  Managing  Editor,  The 
State  Journal.  Lansing,  Mich.,  48919. 


SEASONED  REPORTER  for  city  hall 
boat  on  Texas  morning  paper.  Apply 
Box  1318,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  by  South¬ 
west  afternoon  daily.  Chart  Area  8. 
Box  1324,  Editor  &  Publisher. 


VERSATILE  NO.  2  NEWSMAN  for 
growing  twice  weekly.  Degree  or  some 
experience.  Salary  open.  (i’Malley,  Box 
457,  Simi,  Calif. 


WE  WANT  A  WOMAN  TO  BUILD  a 
si>arkling  women’s  section.  She  would 
join  us  as  asst,  women’s  editor  and 
would  become  women’s  editor  next 
year,  when  the  present  editor  will  re¬ 
tire.  She  would  enlarge  the  sixipe  of 
the  section  and  would  improve  our  re¬ 
porting  and  layouts. 

We  offer  a  solid  growth  future  in 
beautiful  suburban  communities  and 
new  offices.  Five  award-winning  offset 
weeklies  of  53,000  circulation.  David 
Roe.  Hollister  Newspaiiers,  Wilmette, 
Ill.  60091. 


WORKING  CITY  EDITOR  for  small 
daily  in  growing  progressive  commu¬ 
nity.  Position  next  in  line  for  M.E. 
Starting  salary  $190 ;  increase  based 
upon  performance.  Write  or  contact: 
Homer  Rankin,  Daily  Tifton  (Ga.) 
Gazette. 


REPORTERS.  WRITERS.  STRINGERS 
Need  unusual,  sizzling  red  hot  news 
stories  covering  sex,  strippers,  raids, 
dope,  murder,  etc.,  with  or  without 
pictures.  New  management.  Top  prices 
now  paid.  NA’HONAL  BULLETIN, 
Box  22,  (Tuyahoga  Falls,  Ohio  44222. 


MANY  OPENINGS  on  N.C. 
and  <laily  newspaper.s  for  r*i«)rS3 
advertising  salesmen  nd  back 
Write.  J.  D.  Fltz.  Ni'.PA,  Boz^ 
Morganton,  N.C.  2865.' 


Operators-Marhiniitt 


$2  IP  LEW  LITTLB  SYNDICATE  USE5S 
funny  typo,  double-meaning  you  mail  i 
first.  210  Post  #91SE.  San  I^ancisco.  ' 


NEWS  PHOTOGRAPHERS -FREE  LANCE 
If  you’re  working  for  a  newspaper, 
here’s  a  chance  to  make  side  money. 
All  Zones.  Write:  NATIONAL  STAR 
OHRONICLE,  64  University  PI.,  New 
York,  N.  Y.  10003. 


FREE  LANCE  WRITERS  wanted  who 
can  research  and  write  political  and 
social  expose — medical  and  human  in¬ 
terest  articles — and  first  person  stories. 
Top  rates  for  quality  material.  We  are 
NOT  interested  in  crime,  gore  or  simi¬ 
lar  garbage.  Sample  copy  of  paper  sent 
upon  request.  Write  to:  Editor,  Na¬ 
tional  Insider,  2713  North  Pulaski 
Road,  (7hicago-39,  III. 


STRINGERS  WANTED 
Monthly  Printing  Trade  Newspaper 
Box  1301,  Editor  &  Publisher 


WRITERS,  ARTISTS  for  assignments 
for  commercial  publications.  Editor, 
P.O.  Box  530,  North  Hollywoixl,  Calif., 
91603. 


STRINGER  WANTED  from  state  capi¬ 
tal  and  major  city  newspapers  to  re¬ 
port  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  confi¬ 
dential.  Address  M.  Sweeny.  Box  1304, 
Editor  &  Publisher. 


PHOTON  OPERATORS 
Journeyman  Photon  Operator  *<4 
makeup  experience  ni'oded, 
working  conditions.  Write  or  caUBiJ 
ness  Office.  ORange  7-0521,  Th»  oSj 
homa  Journal  Publishing  Cbmpu: 
7430  S.E.  15th  Street,  Oklahonu  C:' 
Oklahoma  73110. 


TTS  PERFORATOR  OPERATOB-eJ 
)>erienced  woman  under  35  years  of 
40-hour  week  with  (Xinsiderablt  ni4 
time.  Open  shop.  Gcxxl  wage  sM 
fits.  Middlewest.  Box  1258,  Edit* 
Publisher. 


OPERATOR  -  CUMPOSITOR.  u.k. 
daily  in  central  Ohio,  open  shop,  bk] 
ern  plant.  Group  hospitalizatioa 
eluding  major  medical),  eoplo)i| 
profit-sharing  )>lan  and  insured  pa. 
sion  plan.  Write,  giving  rampltts 
formation  as  to  exiierience,  reference 
etc.  Include  photo.  Job  primarily  Hon. 
work,  but  fill  in  on  machine  vhr] 
necessary.  G.  T.  Oulliertson,  Houi 
Vernon  News.  Mount  Vernon,  Ohio. 


Photography 


NEWS  PHOTO-LAB  TECHNiav 
capable  of  taking  and  proeessinf  p 
I  tures  for  University  publication.  Sid 
I  elors  degree  minimum.  SI.OM, 

I  months.  Master’s  degree,  salary  hifha 
No  degree  equivalent  accepta^  Inj 
wanted  immediately.  Area  3.  Boz  IS 
Editor  &  Publisher. 


Mechanical-Sales 


MIEHLE-GOSS-DEXTER 


INTERIVATIOIVAL 


3100  Sooth  Central  Avenue 
Chicago,  Illinois  60650, 


Is  seeking  a  man  experienced 
in  web  presses  for  the  position 
of  a  Sales  Engineer.  Engineer¬ 
ing  degree  not  required,  but 
technical  sales  experience 
essential.  Position  involves 
sales  correspondence,  contract 
negotiations,  personal  contact 
with  customers  and  occasional 
overseas  travel.  Proficiency  in 
a  foreign  language  advantage¬ 
ous.  Salary  open.  Excellent 
opportunity  for  the  right  man 
in  a  strong  and  growing  opera¬ 
tion.  All  applications  will  be 
treated  as  confidential  and 
should  be  directed  to:  Mr.  Per 
Hoel,  Vice-President. 


PRIZE-WINNING  LARGE  WHIP 
wants  young,  energetic  plMtocTipkc| 
to  take  charge  of  dark  room  and 
photos.  Knowledge  of  Scan-A-(innf| 
helpful,  not  necessary.  Ideal  locati! 
near  L.  I.  Sound.  Chart  Ant 
Milford  Citizen,  Milford,  Conn. 


Public  Relations 


EDITOR-MANAGERS  for  penstw 
branch  public  relations  offices  in  gr 
versity  communities — Zones  2,  4, 1  v 
12.  Career  positions  with  shara-pref'^ 
opportunity.  Send  full  resuma  3- 
1244,  Editor  &  Publisher. 


SALES  ENGINEERS 


INDUSTRIAL  EDITOR  with  a  R: 
and  inclination  to  work  as  pert 
sophisticated  corporate  level  penoaH 
team.  Edit  monthly  employee  maiim 
and  coordinate  internal  comonio 
tion  and  corporate  public  relatioai  In 
world  wide  NYSE  listed  eqsiloM 
manufacturer.  Desire  person  withjw! 
nalism  or  English  degree,  pluiiinn 
industrial  editing  or  equivakrt  rt 
lated  experience.  Proven  writiM  ^ 
self-starting  qualities  and  flexibilitr  > 
work  well  with  management,  ph: 
employees  and  news  media  eewlii 
Send  resume  with  salary  requinoB 
to:  Dr.  F.  P.  Rodgers.  Boz  l»i 
Rochester,  New  York  14603. 


FAIRCHILD 

COLOR  KING* 
NEWS  KING* 


WEB  OFFSET  PRESSES 


The  accelerating  acceptance  of  our  Color 
King  and  News  King  Web  Offset  Presses 
makes  Sales  Engineer  positions  avail¬ 
able  in  our  growing  press  program.  If 
you  have  the  necessary  background  and 
are  a  pnxlucer,  we  want  to  talk  with 
you. 


Excellent  benefits — maximum  opportuni¬ 
ties.  Send  your  qualifiimtions  and  details 
to: 


John  Heidenreich 
Fairchild  Graphic  Equipment 
221  Fairchild  Avenue 
Plainview,  L.  I..  N.  Y.  11803 


NEWS  BUREAU  DIRECrTOR.  H 
eral  direction  of  college  news  wnj 
including  news,  home  town  rdimj 
sports,  features,  photography,  wrt«| 
as  adviser  to  student  publicafi^  M 
eral  public  relations  duties. 
someone  with  metropolitan  newt  Ww 
rience,  under  30.  with  B.A. 
Address  John  Niblfwk,  Monmoots 
lege,  Monmouth,  Illinois,  61462. 


NEWS  SERVICE  DIRECTOR: 
consin  Division,  American  Aatons* 
Ass<x;iation,  seeks  experienced,  »»- 
ful  writer  with  good  media  bscksrw 
to  direct  statewide  news  service,  » 
with  other  public  relations  pfW* 
Salary  open.  Mail  resume  and  toU 
samples  to:  Stuart  Wright.  P.  0,  » 
33,  Madison,  Wisconsin  53701. 


TRADE  SCHOOLS 


JOB  OPPORTUNI’nES  on  Pennsyl¬ 
vania  newspapers.  For  application, 
write:  P.N.P.A.,  2717  N.  Front  St., 
Harrisburg,  Pa.  17110. 


OHIO  LINOTYPE  SCHOOh 
LOGAN.  OHIO  43188 
Linotype-Intertype  Infoim*** 
Free  Information 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


pUUTZBR  I’RIZE  WINNER  soon 
iniUbI*  lor  leaching  journalism.  Ex- 
gcicno^  editor-publisher  weekly,  semi- 
small  daily.  AB.  Phi  Beta 
Yount;  mind  although  body  is 
(jd^sging.  Family  living  conditions 
jjmortant.  Would  consider  position 
ilyosd.  1316,  Editor  &  Publisher. 

Administrative 

management  for  results 

d  thoroughly  professional  right  hand 
Its  with  news,  circulation,  advertis- 
public  relations  background, 
planner,  star  i>erformer — imagi- 
ittiTS  leader  who  understands,  will- 
Bfly  accepts  responsibility,  gets  the 
■lit  out  of  men,  pays  attention  to 
follows  through,  gets  results. 
I>taiently  eniiiloyed  but  seeks  greater 
diillenge  for  proven  ability.  For  con- 
Untial  resume,  no  charge  or  obliga- 
MB,  contact  consultant;  M.  F.  Et- 
tmer,  fex  495,  Springfield,  Mo.  65801. 

Phone  417-881-6255. 

Cartoonists 

TODNG.  VERSATILE  CARTOONIST 
Mina  position  in  Chart  Area  9.  Box 
lUI,  Editor  &  Publisher, 

Circulation 


row  newspaioer  needs  a  circulation 
Biniger  who  can  think — put  thoughts 
iito  action — set  an  example  for  per- 
■iktace  and  hard  work — inspire  others 
to  follow — then  I  am  your  man  1  As- 
(lUnt  circulation  manager  for  3 
ran,  now  ready  to  move  up.  Super- 
ria  23  district  men  and  drivers.  Rec- 
otd  constant  and  successful  carrier 
praaotions.  Knowledge  ABC,  budget 
pluming  and  store  regulations.  Write 
Box  1287,  Editor  &  Publisher. 

dBCULATION  MANAGE®^I  might 
be  just  the  man  you  are  looking  for. 
Writs  for  complete  resume.  Box  1289, 
fiiitor  &  Publisher. 

Display  Advertising 

ADVERTISING  MANAGER 
KWAIL  or  GENERAL  AD  MANAGER 
mSTANT  BUSINESS  MANAGER 
hmotMn  years  of  diversified  experi- 
jnei  in  all  phases  of  advertising :  20- 
I  to  360-M  circulation  papers  as  ad 
■saager,  promotion  manager,  assist- 
eat  retail  manager,  department  store 
inaager  and  business  procedure.  Fa- 
aihar  with  agencies,  newspaper  reps., 
nasral  and  classifi^.  Would  like  to 
•^ate  with  progressive  organiza- 
tw  where  opportunity  for  advance- 
.offered.  Age  44,  in  good 
:  willing  and  able  to  show  re- 
■Ita:  future  limited  in  present  om- 
Wment  Box  1243,  Editor  &  Pub- 
Isher. 

ADVraTISING  MANAGER,  20  years*  i 
®iwence.  Small  daily  or  weekly.  Ex- 
JPjjond  back(?round.  Would  invest. 
IMS’  Tamaqua,  Pa., 

OTMIED  HERE!  Experienced  Adver¬ 
ts:  Director/Sales  Manaf^er.  Mar- 
iXl’  decree,  in  early  40*8.  ^x 

1«S,  Editor  &  Publisher. 

_ _ 

MVraSE  BACKGROUND  —  Editing. 
"Wrtmg.  photography,  production 
‘"ewres  me  for  executive  post  on 
■»ium.  Iwge  daily  or  in  college  pub- 
PR.  Married,  33.  honors  J- 
Offset  weekly  managing  editor: 
opportunity.  Zones  8,  9. 
^  1341,  IMitor  &  Publisher. 

^SEMENTS  and  SPORTS  ROTORTER. 

•  >eeks  career  opportunity  with 
newspaper.  J-School  back- 
Pj®d.  Editor  of  Florida  Newsletter. 

and  college  newspapers. 
Imaginative.  Ambitious  .  .  . 
Jl^JJ^^ker!  Box  1269,  FHitor  & 


EXPERT  WANTS  OUT  —  American. 
41,  Harvard  U.,  Columbia  Journal¬ 
ism  grad.  Excluding  four-year  hitch 
Stateside  musical  theater,  now,  after 
16  years  Asia  as  magazine  writer, 
managing  editor,  AP,  UPI  bureau 
chief— currently  big-three  radio-tv  net¬ 
work — am  fed  up  with  being  classified 
as  expert  on  Asia/China.  Now  looking 
for  interesting,  challenging  stint — for 
all  of  which  fully  qualified — of  daily 
column-writing,  movie/theater/record  / 
book  reviewing,  public  relations,  news 
or  features  bix^casting,  or  what  have 
you.  Above  applies  regardless  of  loca¬ 
tion,  which  is  far  secondary  to  em¬ 
ployment.  If  overseas  or  Stateside  big 
city,  would  naturally  want  make  use  of 
16  years’  journalistic  experience  in 
more  stimulating  job.  If  Stateside, 
small  or  medium-sized  town,  would 
want  take  active  part  in  life  of  com¬ 
munity.  With  three  growing  children, 
salary  important,  but  not  half  so  im¬ 
portant  as  what  job  itself  has  to  offer 
in  terms  of  interest,  excitement,  po¬ 
tential  accomplishment  and  enthusiasm 
for  getting  out  of  bed  in  morning.  Box 
1000,  Editor  &  Publisher. 

FILMS,  THEATER,  MUSIC,  TV— Ex¬ 
perienced  newsman,  30,  seeks  oppor¬ 
tunity  to  use  knowledge  of  these  fields 
os  reporter  or  reviewer.  Now  em¬ 
ployed  ;  available  Sept.  Zones  1,  2. 
Box  1223,  Editor  &  Publisher. 

ABLE,  TALENTED  REPORTER.  31, 
ten  years’  experience;  stymied  on  me¬ 
dium  daily;  seeks  editorship  or  house  ' 
organ  post.  Box  1283,  Elditor  &  Pub-  ; 
lisher. 

AMBITIOUS  WRITER  desires  reloca¬ 
tion  in  West.  Experience:  large  daily, 
college  PR,  high  school  teacher.  Ref¬ 
erences.  Single;  30;  J-Grad;  eager 
and  'prolific.  Reply  to  601  Northridge 
Dr.,  W.  Lafayette,  Indiana. 

COPY  EDITOR,  first-class,  mature. 
Available  April.  Box  1295,  Editor  & 
Publisher. 

EDITOR  on  farm  book.  Fluent  writer. 
Solid  on  government,  politics.  Flarly 
thirties.  Want  challenge.  Box  1267, 
Flditor  &  Publisher. 

EDITOR-NEWSMAN,  48,  seasoned  on 
small  and  medium  papers,  seeks  com¬ 
petitive  situation.  Box  1273,  Flditor  & 
Publisher. 

EDITORIAL  WRITFHt 
to  lighten  the  load  of  your  regular 
editorial  writer.  I  want  to  write  5  to 
10  editorials  per  week  for  a  good  daily 
cast  of  Colorado.  Clear,  forceful,  in¬ 
teresting  style;  sound  thinker;  ma¬ 
ture.  Washington  background.  Box 
1294,  Flditor  &  IPblisher. 

I  AM  A  BUILDER 
As  sports  editor,  I  seek  the  newspaper 
which  wants  its  department  brought 
out  of  the  doldroms.  Ideas,  organiza¬ 
tional  ability  based  on  15  years’  expe¬ 
rience.  Resume  on  request.  Interview 
desired.  Box  1271,  Flditor  &  Publisher. 

MY  BRIDE  is  tired  of  reading  old 
clips.  I  will  send  them  to  editor  of 
m^ium  or  large-sized  daily  in  Zones 
1  or  2.  Two-one-half  years'  daily, 
weekly  experience.  Box  1253,  Flditor 
&  Publisher. 

NFIWSMAN,  37.  married,  seeks  to  re¬ 
locate  as  copyreader  on  American  or 
Canadian  daily  after  15  months  resi¬ 
dence  in  London.  Paris.  Employed  IIV^ 
years  on  state  capital  daily  with  66,- 
000  plus  daily  circulation — 86,000  Sun¬ 
day.  Background  includes  posts  as 
makeup  editor,  news  editor,  assistant 
managing  editor.  Now  seeks  larger 
paper.  Box  1286,  Flditor  &  Publisher. 

S.B.  ASIA  CORRESPONDENT,  expe¬ 
rienced,  seeks  staff  position  with  rep¬ 
utable  newspaper,  preferably  based 
Hong  Kong  traveling  Indochina,  Thai¬ 
land.  Malaysia,  Indonesia,  Philippines. 
Former  UPI  Bureau  Chief  at  Saigon 
and  Hong  Kong.  Oarnegie  Press  Fel¬ 
low  1963-64.  Author  of  a  book  on 
Laos.  Requires  salary  $8,000  plus  trav¬ 
eling  expenses.  Write;  Arthur  J,  Dom- 
men,  P.O.  Box  987,  Saigon  or  cable: 
DOMMFRI  CONTINENT  SAIGON. 


SPORTS  EDITOR  -  WRITF31.  experi¬ 
enced,  Good  worker.  Top  references. 
Box  1259,  Flditor  &  Publisher. 

SUMMER  REPORTER — Columbia  jun¬ 
ior  needs  D.C..  N.Y.  job.  Some  desk 
photo  work.  Clips.  P.  A.  Heymont, 
320  W,  106  St.,  New  York,  N.Y.  10025. 

TEN  YEARS'  GENERAL  ASSIGNMENTS  j 
bureau  chief;  now  60,000  Zone  2  daily.  1 
Seeks  larger  paper  or  college  PR.  Box 
1256,  Flditor  &  Publisher. 

WANTED:  ZONE  1  PM  DAILY  need¬ 
ing  skilled  veteran  feature-writer/pho¬ 
tographer.  29.  to  head  or  spark  depart¬ 
ment.  Box  1281,  Flditor  &  Publisher. 

WIRE  DESK.  20-M.  J-grad;  some  re¬ 
porting,  photography,  rewrite;  seeks 
job  with  challenge,  opportunity — news¬ 
paper,  magazine  or  industrial  publica¬ 
tion.  Box  1277,  Flditor  &  Publisher. 

ENTERPRISING  NEWSMAN.  32. 
seeks  challenging  post.  UPI  and  daily 
experience.  Box  1313,  Editor  &  Pul^ 
lisher. 

I  AM  TIRFID  of  prostituting  myself 
for  a  living  and  working  a  60-hour 
week  for  a  40-hour  salary.  You  can 
have  me,  in  return  for  a  position  which 
requires  the  free,  unbridled  exchange 
of  ideas,  thoughts,  and  the  writing  of 
unslanted,  unslanderous  and  truthful 
news  copy,  features  and  editorials. 
Bigots,  racists,  demagogues  or  Birch- 
ers  nee<l  not  reply.  Five  years  in  news 
and  PR  have  qualifie<l  me  for  my 
present  editorship;  living  for  25  years 
qualifies  me  for  humanity — and  I’d 
like  to  return.  Box  1312,  Editor  & 
Publisher. 

MOUNTAIN  STATES:  Top-flight 
newsman  wishes  to  return  after  5- 
year  absence  in  sunny  California.  Fldi¬ 
tor,  reporter,  photographer,  features: 

40  years  old;  top  references — solid 
background.  Fit  in  your  staff  any¬ 
where.  Box  1306,  Flditor  &  Publisher. 

REPORTER,  29.  with  bent  for  fea¬ 
ture  writing.  On  Zone  5  metro;  four 
years’  experience.  Consider  PR.  Mar¬ 
ried.  Box  1307,  Flditor  &  Publisher. 

SOUTH  VIFH"  NAM’S  FATE  will  de¬ 
termine  Asian  history  for  a  century 
to  come.  Award-winning  young  Photo- 
Journalist  seeks  daily(s)  to  sponsor 
his  correspondency  there.  Money  is  no 
consideration.  Box  1309,  Flditor  &  Pub¬ 
lisher. 

Employment  Agencies 
EDITORIAL 

We  specialize  in  Flditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Fteployers  and  Flmployees. 
PRESS 
Flmployment  Service 
1107  National  Press  Building 
Washington.  D.  C.  tel. :  638-3392  | 

♦‘EDITORS  &  REPORTERS**  i 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PFHISONNEL  (Agency) 

66  W.  45th  St.,  N.Y.C.  212  OX  7-6728 

Free  Lance  | 

WASHINGTON  CORRESPONDENT 
can  handle  one  more  account.  Twenty  j 
years  on  Capitol  Hill.  Excellent  con¬ 
tacts.  Box  1246,  Flditor  &  Publisher. 

EDITORS!  ACCOUNT  FDCECUTIVES! 
Short-staffed  7  Call  on  standby  creative 
power  for  reporting,  writing,  research¬ 
ing  assignments  in  New  York,  New 
Jersey,  Connecticut.  Our  credits  in- 
clu<le  tops  in  PR  shops,  grade  A  trade 
and  consumer  publications,  really  big 
house  organs  and  organizations.  Box 
1261,  Flditor  &  Publisher, 

HAWAU  CORRESPONDENTS  job 
wanted ;  15  years’  diversified  editorial 
experience.  Box  1255,  Flditor  &  Pub¬ 
lisher. 


Photography 


PHOTOGRAPHER  with  5  years’  ex|ie- 
rience — news,  portraits,  college  year¬ 
book,  free-lance  assignments—desires 
challenging  position.  Age  27,  married, 
will  relocate  from  Washington  state. 
Wife  is  experienced  retoucher  and  col¬ 
orist.  Has  equipment.  David  Griffith, 
Box  276,  College  Place,  Washington 
99324. 

PHOTOGRAPHFIR :  Public  relations- 
newspaper.  Looking  for  Zone  1.  Can 
handle  small  publications.  Box  1221, 
Flditor  &  Publisher. 


PRODUCTION  MANAGER  (or) 
SUPERINTENDENT 
Fhcperience  with  complete  automation. 
Cold  type,  hot  metal  paste-up,  TTS, 
conveyors,  etc.,  press-stereo,  color. 
Area  2.  Box  1199,  Flditor  &  Publisher. 

HOT  METAL  PASTE-UP  AD  MAN 
I  can  make  it  work  in  your  plant. 
Zone  9.  Box  1161,  Flditor  &  Publisher. 

Public  Delations 


PR  WRITER 

Metro  newspaper,  contributor  to  na¬ 
tional  magazines — seasoned  all  phases 
public  relations  and  publicity — seeks 
writing  spot  with  major  company,  cor¬ 
poration.  PR  covers  product  publicity, 
speechwriting,  house  organs,  brochures, 
general,  corporate  and  financial  news, 
press  conferences,  public  events,  etc. 
Heavy  press  contacts,  all  media.  4A 
agency  background,  diversified  ac¬ 
counts.  Box  1237,  Flditor  &  Publisher. 

EXPERIENCFID  METRO  REPORTER 
seeks  career  with  opportunity  to  write 
creatively.  Box  1311,  Editor  &  Pub¬ 
lisher. 

NEGRO  PR  DIRFXrrOR.  10  years’ 
newspaper,  radio,  voluntary  agency  ex¬ 
perience.  Focus  on  social  action  in 
NY(3  area.  Box  1327,  Flditor  &  Pub¬ 
lisher. 

WRITER-FIDITOR,  experienced,  seeks 
PR-company  publication  job.  Samples, 
references.  Box  1297,  Flditor  &  Pub¬ 
lisher. 

Special  Services 

WANT  A  TV  FIDITORT 
Try  us  for  a  fraction  of  the  cost  of 
hiring  your  own.  Complete  services 
available  include  TV  crossword  puz¬ 
zles,  cartoons,  features,  movie  reviews, 
hiunorous  TV  quizzes,  weekly  televi¬ 
sion  program  log  with  storylines  for 
your  area.  Our  staff  combines  over 
28  years’  experience  in  producing  tele¬ 
vision  editorial.  Let’s  talk.  Box  1081, 
Flditor  &  Publisher. 


CLASSIFIED 
Advertising  Rates 

Uae  Rcrtet  EACH  CONSECUTIVE 
Inserfien 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  9  80c  per  line  each 
insertion;  3  times  •  90c;  2  •  $1.00; 
1  time  $1.10  per  lina  If  keyad,  aM  50c 
!  for  box  service  and  count  at  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippinis,  etc. 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E&P 
cannot  be  responsible  for  their  return. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  <S  $1.25  per  line  each  insertion; 
3  times  @  $1.35;  2  9  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  Me  for  box 
service  and  count  as  1  additional  lino  in 
your  copy.  3  tines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

Editor  &  Publisher 

■so  ThlrU  Ava.,  N.  Y..  N.  Y..  10022 
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Shop  Talk 

By  Robert  U.  Brown 

Over  60,4  Million 

Circulation  figures  contained 
in  the  1965  Editor  &  Publisher 
International  Year  Book,  now 
on  its  way  to  press,  reveal  that 
U.  S.  daily  newspapers  were 
selling  1,500,000  more  copies  a 
day  at  the  end  of  1964  than 
they  were  at  the  close  of  1963. 

This  was  the  largest  annual 
circulation  increase  for  U.  S. 
dailies  since  1946,  the  first  post¬ 
war  year,  bringing  the  total 
morning-evening  circulation  av¬ 
erage  to  a  record  high  of  60,- 
412,266.  The  figures  represent 
a  2.5%  increase  over  the  1963 
figure  of  58,905,251,  and  a  20% 
increase  over  the  1946  figure 
of  50,927,505. 

The  45th  annual  edition  of  the 
Year  Book  also  reveals  there 
was  a  net  increase  of  nine  daily 
newspapers  last  year  bringing 
the  total  to  1,763  which  was 
exactly  the  same  number  that 
existed  in  1946.  The  number  of 
newspapers  increased  after  the 
war  to  a  peak  of  1,786  in  1952 
and  then  declined  to  a  low  of 
1,751  in  1958. 

At  the  end  of  1964  there  were 
323  morning  dailies  and  1,452 
evening  dailies  compared  to  311 
and  1,453,  respectively,  in  1963. 
(There  were  12  “all  day”  news¬ 
papers  in  1964  compared  to  10 
the  previous  year  which  are  in¬ 
cluded  in  both  the  morning  and 
evening  columns  but  counted  as 
only  one  newspaper  in  the  morn¬ 
ing-evening  total.) 

Total  morning  circulation  in¬ 
creased  approximately  900,000 
or  3.8%  to  24,364,734  from  23,- 
458,787  in  1963. 

Total  evening  circulation  in¬ 
creased  by  about  600,000  or 
1.6%  to  36,047,532  from  35,446,- 
484  in  1963. 

Every  state  showed  grains  in 
total  morning-evening  circula¬ 
tion  for  the  year  except  six: 
Idaho,  Kansas,  Minnesota,  Mis¬ 
souri,  Oregon  and  Pennsylvania 
where  the  declines  were  slight 
and  for  a  variety  of  reasons. 
New  York  State  which  lost  ap¬ 
proximately  1,300,000  in  daily 
circulation  in  the  aftermath  of 
the  1963  newspaper  strike  (in¬ 
cluding  the  demise  of  the  New 
York  Mirror  with  800,000  cir¬ 
culation)  gained  back  more  than 
400,000  of  that  loss  during  1964. 

The  relative  increases  during 
the  year  were  reflected  in  the 
Sunday  field  with  561  papers 
showing  48,383,019  circulation, 
a  gain  of  a  million  and  a  half, 
or  3.2%,  over  the  1963  figure 


at  Thirty 


of  46,830,039  for  550  Sunday 
papers. 

Canadian  dailies  also  showed 
gains  for  the  year.  A  total  of 
112  morning  and  evening  pa¬ 
pers,  compared  to  107  in  1963, 
had  a  combined  circulation  of 
4,294,924  which  was  an  increase 
of  2.4%  over  the  1963  total  of 
4,190,512. 

It  is  interesting  to  note  the 
growth  of  newspaper  circula¬ 
tions  in  comparison  to  the 
growth  in  adult  population. 

In  1941,  according  to  U.  S. 
Census  figures  reported  in  the 
World  Almamu-,  there  were  91,- 
382,505  persons  over  18  years 
old.  At  that  time  total  U.  S. 
newspaper  circulation  was  41,- 
131,611.  The  ratio  was  consider¬ 
ably  less  than  one  newspaper 
for  every  two  adults. 

By  1963,  the  last  Census  esti¬ 
mate  available,  population  of 
adults  over  18  reached  120,561,- 
000  while  total  newspaper  cir¬ 
culation  reached  58,905,251.  The 
ratio  had  improved  almost  to 
the  one  newspaper  for  two 
adults  level. 

While  adult  population  in  that 
23-year  period  was  increasing 
31%,  newspaper  circulations  had 
increased  41%.  Allowing  for  a 
generous  estimate  of  another  2,- 
500,000  added  to  the  adult  col¬ 
umn  in  1964,  the  increase  over 
1940  was  only  35%  while  the 
circulation  increase  up  to  1964 
was  46%. 


Guil(l8meii  At  UPI 
Sanction  Strike 

Members  of  the  Wire  Ser\dce 
Guild  employed  by  United  Press 
International  have  voted  ap¬ 
proval  of  strike  action  if  a  new 
contract  is  not  negotiated  by 
March  15. 

A  Guild  statement  said  the 
decision  to  strike  was  reached 
in  the  75-odd  branches  of  the 
unit. 

The  Guild  is  asking  a  $200 
per  week  minimum  for  journey¬ 
men,  a  35-hour  week,  a  union 
shop,  elimination  of  geographi¬ 
cal  differences,  elimination  of 
newsmen  doubling  as  tape  oper¬ 
ators  (the  Guild  claims  40  per¬ 
cent  of  editorial  employes  punch 
their  own  copy)  and  protection 
against  automation. 

The  SWG  statement  also 
claimed  that  the  average  Asso¬ 
ciated  Press  staffer  earns  $1,500 
a  year  more  than  fiis  UPI  coun- 
teipart. 


By  1950  the  adult  population 
had  increased  to  104,358,354. 
Newspaper  circulations  rose  to 
53,829,072.  Using  those  figures 
as  a  base,  by  1964  the  adult 
population  had  increased  about 
17  or  18%  (if  our  1964  estimate 
is  not  too  exaggerated)  while 
newspaper  circulation  went  up 
13%.  At  the  same  time,  how- 


Printers  employed  at  the  Wall 
Street  Journal  plant  at  Chico¬ 
pee,  Mass.,  continued  to  work 
this  week  after  expiration  of 
their  two-year  contract  and  a 
vote  authorizing  the  leaders  to 
call  a  strike. 

Buren  H.  McCormack,  gen¬ 
eral  manager  of  the  paper,  said 
he  and  other  Dow-Jones  execu¬ 
tives  liad  met  with  officers  of 
the  International  Typographical 
Union  in  Colorado  Springs 
March  1  and  2  and  agreed  to 
name  a  joint  committee  to  ex¬ 
plore  automation  and  jurisdic¬ 
tion  on  a  nationwide  basis. 

The  president  of  the  Chicopee 
local,  Joseph  V.  Walsh,  ob¬ 
jected  to  negotiation  of  a  mas¬ 
ter  contract  for  printers  in  the 
seven  Journal  plants  across  the 
country.  His  membership  voted 
50  to  5  for  strike  sanction. 

According  to  Mr.  McCormack, 
bargaining  would  continue  on 
local  wages  and  conditions  while 
the  joint  committee  considers  a 
clause  broadening  the  one  nego¬ 
tiated  14  years  ago  which  allows 
the  use  of  outside  tape. 

A  statement  advising  locals 
of  the  new  turn  in  negotiations 
was  signed  by  Mr.  McCormack 
and  Elmer  Brown,  ITU  presi¬ 
dent.  Contracts  with  locals  in 
Silver  Spring,  Md.,  Cleveland, 
Chicago,  Dallas,  San  Francisco 
and  Riverside,  Calif.,  have  vary¬ 
ing  expiration  dates. 

Meeting  on  Sunday 

Printers  employed  on  New 
York  City  newspapers,  where 
contracts  run  out  March  30, 
were  to  meet  Sunday  to  consider 
strike  authorization.  It  was 
likely  that  Mr.  Browm  might  ad¬ 
dress  the  meeting.  He  was  in 
town  Thursday  for  an  an¬ 
nouncement  of  the  new  ITU  af¬ 
filiation  agreement  with  the 
New  York  Union  of  Lithog- 
graphers.  Edward  Swayduck, 
leader  of  that  union,  told  news¬ 
men  it  might  use  some  of  its 
$55  million  treasury  to  help 
the  printers  in  the  event  of  a 
strike. 

The  accuracy  of  a  story  in 
Fortune  magazine  concerning  a 
New  York  Times  arrangement 
on  automation  pay  was  ques- 


ever,  the  ratio  of  ne  spapers  to 
adult  persons  came  even  closer 
to  one-to-two. 

The  sizeable  incre.vse  in  totoi 
circulation  during  ;>64,  at  a 
time  when  the  post-war  baby 
boom  is  reaching  adulthood,  is  an 
indication  that  new.'juapers  will 
keep  up  with  the  e.xpansion  of 
adult  population,  in  our  opinion. 


tioned  by  both  John  J.  Gaherin, 
president  of  the  Publishers  As- 
.sociation,  and  Bertrrim  A.  Pow- 
ers,  president  of  the  Typograph¬ 
ical  Union.  They  said  the 
union,  the  Times  and  the  Daily 
News  had  held  exploratory 
meetings  during  the  -iummer  re¬ 
garding  the  use  of  computers. 

Fortune’s  report  of  a  Times 
proposal  to  pay  63  percent  of 
displaced  workers’  pay  into  a 
union  fund  for  six  years  and 
reduced  amounts  in  nine  more 
years  was  described  by  Mr.  Ga¬ 
herin  as  having  “absolutely  no 
foundation  in  fact.”  Mr.  Pow¬ 
ers  was  equally  emphatic  in  his 
denial. 

Talks  continued  at  the  bar¬ 
gaining  table  with  represoita- 
tives  of  various  unions.  On 
Monday  the  drivers  voted  1,393 
to  69  in  favor  of  striking  if 
agreement  isn’t  reached  by 
March  30. 

• 

3  Gannett  Dailies  Win 
Citations  For  Service 

Buffalo,  N.  Y. 

Three  out  of  the  four  awards 
given  here  this  week  for  dis¬ 
tinguished  community  service 
projects  went  to  members  of  the 
Gannett  group  of  newspapers. 

Given  in  circulation  cate¬ 
gories  in  the  New  York  State 
Publishers  Association  competi¬ 
tion,  the  citations  named  the 
Rochester  Democrat  and  Chm- 
icle,  the  White  Plains  Reporttr 
Dispatch,  and  the  Mamarotud 
Daily  Times  (all  Gannett)  and 
the  Jamestown  Post-JoumaL 

Awards  for  news  coverage 
and  presentation  were  an- 
ounced  for  Newsday  (LoaR 
Island),  Rockland  County  Jv»f- 
nal-News,  Lockport  UnionS** 
&  Journal,  and  Tarry  tovm  DaHv 
News, 


No  Part-Run  Ads 

The  Media  Records  Linap 
Report  (E&P,  Jan.  30)  was  in 
error  in  noting  part-run  adver 
tising  in  the  OaJcland  (Calif-) 
Tribune.  Roy  E.  Boody,  ad  di¬ 
rector,  said  no  part-run  ads  were 
carried  in  December. 
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Building  a  manhole 
-Bell  System  style 

Providing  access  to  underground  phone  cables  is 
vital  to  good  service.  The  trick  is  to  do  it  quickly,  at 
low  cost  and  with  minimum  public  inconvenience . . . 


Dig  a  hole. 


Lower  manhole  vault . . . 


section 


by  section 


by  section  . . . 


until  covered. 


Add  cover. 


Fill  and  surface. 


Situation  normal. 


You’re  looking  at  a  “prefab”  manhole- 
precast  in  precise,  interlocking  sections  for 
easier,  faster  handling. 

Complete  installations  (hole  digging  to 
finish)  can  usually  be  accomplished  in  less 
than  one  day,  compared  with  a  week  when  a 
manhole  vault  is  poured  and  set  on  the  site. 
This  means  less  traffic  tie-up  and  inconve¬ 


nience  to  the  community.  And  excavations 
are  exposed  less  to  adventurous  youngsters. 

This  construction  method  is  being  used 
more  and  more  where  conditions  permit.  It’s 
still  another  example  of  the  Bell  System’s 
continuing  efforts  to  find  better,  lower-cost 
ways  to  provide  and  maintain  the  best  tele¬ 
phone  service  in  the  world. 


In  Bell  System 
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